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linage  up  41% 
in  3  months! 


Here’s  more  proof  that  the  Chicago  Tribune’s 
TV  WEEK  is  the  fastest-rising  new  medium 
in  the  Chicago  market.  Running  against  last 
year’s  figures  for  the  first  time  (June,  July 
and  August  of  1956),  TV  WEEK  linage  is 
up  nearly  10,000  lines— 23  pages  during 
these  three  months! 

More  and  more  advertisers  are  using  TV 
WEEK  to  give  sales  a  big  lift  in  Chicago 
and  suburbs.  It  sells  for  them  all  week  long 
with  up  to  35  ad  impressions  per  copy! 

If  you  want  to  send  sales  zooming  to 
new  heights  in  the  big  Chicago  market, 
your  advertising  belongs  in  TV  WEEK. 
Call  your  nearest  Tribune  representative 
— he’ll  prove  it! 
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Apart,  they’re  lujuid...  tof;ether,  they’re  solid 


. . .  helping  make  parts  for  your  ear, 

your  television  set,  and  even  your  tableware 


These  two  liquids  flow  as  freely  as 
water,  ^et  when  poured  together  they 
(juieklv  turn  into  a  solid  —  without  the 
use  of  heat  or  pressure.  Harder  than 
many  metals,  the  resulting  plastic  is 
called  epoxy. 

I)<dieatt‘  parts  for  television,  radio, 
and  other  electronic  equipment  are  em¬ 
bedded  in  epoxies  to  protect  them  from 
moisture  and  vibration.  And,  in  durable 
tableware,  epoxy  adhesives  seal  knife 
blades  in  their  handles  with  a  strong, 
permanent  bond. 


Epoxies  are  s<»  hard  that  they  are 
used  to  make  the  huge  dies  that  stamp 
out  automobile  trunk  lids  and  hoods, 
airplane  wing  sections  and  other  varied 
shapes.  These  dies  are  molded  in  about 
half  the  time  it  takes  to  shape  all-metal 
dies  .  .  .  and,  at  substantial  savings. 

Many  induslries  are  now  looking  to 
epoxies  to  make  better  things  for  you. 
Developing  and  j)roducing  epoxies  — as 
well  as  such  plastics  as  vinyl  and  poly¬ 
ethylene— is  only  one  of  the  many  impor¬ 
tant  jobs  of  tbe  people  of  Union  Carbide. 


FREE:  L  earn  how  research  at 
Union  Carbide  helps  improve 
many  of  the  products  you  use 
every  day.  If  rite  for  “"Products 
and  l*rocesses"  booklet  G. 
Union  Carbide  Corporation,  30 
East  42nd  Street,  \ew  )ork  17. 
\ew  York.  In  Canada,  Union 
Carbide  Canada  Limited, 
Toronto. 


UNION 


-  —  -  UCCs  Trade-marked  Products  include  - 

B\kf.i.ite.  ViNYl.iTE.  and  Krene  Plasties  Pyrofax  Gas  Nationai.  Carbons  Union  Calcium  Carbide  UNION  CARBIDE  Silicones 
Synthetic  Organic  Chemicacs  Linde  Oxygen  Prestone  Ami-Freeze  Haynes  Stellite  Alloys  Dynel  Textile  Fibers 
Crag  Agricultural  Chemicals  Prest-O-Lite  Acetylene  Eveready  Flashlights  and  Batteries  Electro.MET  Alloys  and  Metals 
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National  Institution  Comes  Of  Age! 

Saturday,  November  23,  1957, 
is  the  21  st*  Annual 


SADIE 

HAWKINS 

DAY 


The  boys  and  gals  who  started  celebrat¬ 
ing  Dogpatch’s  now-famous  husband- 
cotchin’  frolic  when  it  first  appeared  in 
A1  Capp’s  hilarious  comic  strip,  “LiT 
Abner,”  ’way  back  in  1937,  are  now  Mammies  and  Pappies  with  assorted  offspring 
(gals  and  boys,  natcherly)  growed  up  enough  to  stage  their  own  Sadie  Haw¬ 
kins  Day  dances  and  parties.  And  in  high  schools,  colleges,  community  centers 
and  parish  halls  all  over  America,  folks  are  planning  to  make  this  one  a  TWO- 
GENERATION  shindig,  with  parental  veterans  of  bygone  Sadie  Hawkins  Day 
festivities  joining  their  sons  and  daughters  in  the  traditional  Dogpatch-style 
highjinks. 

This  year’s  Sadie  Hawkins  Day  sequence  in  the  “Li’l  Abner”  strip  starts  with 
a  bang  on  Monday,  Oct.  21,  and  builds  to  a  MOS’  AMAZIN’  climax  ! 


*  Everywhere  except  in  Dogpatch,  where  it*s  been  gain'  on  since  Hekzebiah  Hawkins  was  Mayor.  I 
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^BIGGEST  ONE-NEWSPAPER  CITY  IN  THE  U.S.A. 

There’s  more  than  tires  rolling  out  of  Akron,  the  world’s 
trucking  capital.  Chrysler,  G.M.  Euclid  Div’n.,  Firestone,  Goodrich, 
Goodyear,  General,  Seiberling,  Mohawk  are  among  the  big 
names  here  in  Ohio’s  most  concentrated  area  of  great  industrial 
names.  Diamond  Match  and  Quaker  Oats,  the  world’s  largest 
fishing  tackle  factory  and  one  of  the  largest  producers  of  children’s 
books  and  of  rubber  toys  are  here,  too. 


-.  .  THE  BOOM  IS  ON  IN  AKRON 

f  Be  sure  YOU  get  your  share! 

^‘*A  $1,169,000,000  Market  with 
COMPLETE  Coverage  Daily  and 
Sunday  with  ONE  Complete 
'</]  Newspaper 

Send 

TEN  TOP  BRANDS  IN  AKRON  SURVEY 

A  brand  new  Personal-Interview  Survey  . 

by  Dan  E.  Clark  II  &  Associates,  Inc., 

reporting  the  10  Top  Brands  in  the 

home  and  on  retailer’s  shelves;  family 

and  market  statistics.  It’s  yours  —  free. 


Ohio's  Most  Complete  Newspaper 
STORY,  BROOKS  &  FINLEY,  Representatives 
JOHN  S.  KNIGHT,  Publisher 


EDITOR  &  PUBLISHER  CALENDAR 

Oct.  14-18 — Inter-American  Press  Association,  13th  annual  meeting,  May¬ 
flower  Hotel,  Washington,  D.C. 

Oct.  15— New  England  Daily  Newspaper  Association,  Fall  meeting, 
Sheraton-Plaza  Hotel,  Boston,  Mass. 

Oct.  17-18 — Audit  Bureau  of  Circulations,  annual  meeting,  Drake  Hotel, 

Oct.  17-18 — American  Assn,  of  Advertising  Agencies,  central  region, 

Sheraton  Blackstone  Hotel,  Chicago. 

Oct.  17-19 — National  Editorial  Association  Fall  meeting,  Conrad  Hilton 
Hotel,  Chicago. 

Oct.  18 — New  Jersey  Press  Association,  36th  annual  Newspaper  In¬ 

stitute  Rutgers  University,  New  Brunswick,  N.  J. 

Oct.  18-19 — Michigan  Press  Advertising  Conference,  Porter  Hotel, 

Lansing. 

Oct.  18-20— Southern  Illinois  University  Photojournalism  Workshop,  second 
annual.  Giant  City  State  Park,  III. 

Oct.  19 — Oregon  Newspaper  Publishers  Association  Ad  Managers,  Fall 

meeting,  Heathman  hotel,  Portland,  Ore. 

Oct.  19-20 — Texas  AP  Managing  Editors  Association  meeting,  Adolphus 
Hotel.  Dallas. 

Oct.  19-20 — South  Carolina  Associated  Press  News  Council,  Fall  meet¬ 
ing,  Columbia  Hotel,  Columbia,  S.  C. 

Oct.  19-20 — New  England  Newspaper  Mechanical  Conference,  Hotel 
Statler,  Boston,  Mass. 

Oct.  20-22 — Inter-State  Circulation  Managers  Association  meeting  Ben¬ 
jamin  Franklin  Hotel.  Philadelphia,  Pa. 

Oct.  20-22 — National  Newspaper  Promotion  Association,  Western  meet¬ 
ing,  Portland,  Ore. 

Oct.  21-23 — New  York  State  Circulation  Managers  Association,  Shera¬ 
ton  Hotel,  Rochester,  N.  Y. 

Oct.  21-Nov.  I — American  Press  Institute,  Managing  Editors  and  News 
Editors  Seminar,  Columbia  University,  New  York  City. 

Oct.  22 — Associated  Press  Connecticut  Circuit,  Fall  meeting.  Longshore 
Country  Club,  Westport  Conn. 

Oct.  23-25 — Advertising  Media  Credit  Executives  Association,  4th 
annual  meeting,  Statler  Hotel,  Detroit,  Mich. 

Oct.  25-27 — Ohio  Newspaper  Women’s  Association,  1957  convention, 
Blltmore  Hotel,  Dayton,  Ohio 

Oct.  26 — Oklahoma  Associated  Press  Editors  Association,  Fall  meet¬ 
ing.  University  of  Oklahoma,  Norman,  Okla. 

Oct.  26-27 — Mississippi  Valley  Classified  Advertising  Managers  Asso¬ 
ciation,  Fall  meeting.  LaSalle  Hotel,  Chicago. 

Oct.  27 — Associated  Press  Association  of  Florida,  annual  Fall  meeting, 
Ocala.  Florida. 

Oct.  27-29 — National  Newspaper  Promotion  Association,  Central  Regional, 
Fall  meeting.  Hotel  Faust,  Rockford.  III. 

Oct.  28-29 — New  England  Newspaper  Advertising  Executive  Association, 
annual  meeting,  University  Club.  Boston. 

Oct.  28-30 — Association  of  National  Advertisers,  Fall  meeting,  Chalfonte- 
Haddon  Hall  Hotel,  Atlantic  City,  N.  J. 

Oct.  29-30 — Iowa  Associated  Press  Managing  Editors  Fall  meeting.  Savery 
Hotel,  Des  Moines. 

Nov.  1-3 — Advertising  Federation  of  America,  Midwest  Intercity  Con¬ 
ference,  Des  Moines,  Iowa. 

Nov.  3 — West  Virginia  Associated  Press  annual  meeting.  Press  Club, 
Charleston. 

Nov.  3 — New  Mexico  Associated  Press  Managing  Editors  Association, 
Fall  meeting,  Albuquerque. 

Nov.  8 — Oregon-Washington  Associated  Press  annual  meeting,  Multnomah 
Hotel,  Portland,  Oregon. 

Nov.  8-9 — Nebraska  Associated  Press  annual  meeting,  Clarke  Hotel, 
Hastings. 

Nov.  9-10— Alabama  Associated  Press,  annual  meeting,  Tutwller  Hotel, 
Birmingham. 

Nov.  10-11 — Kansas  and  Missouri  Associated  Press  Associations  joint 
meeting,  Kansas  City. 

Nov.  11-13 — Southern  Newspaper  Publishers  Association,  54th  annual 
convention,  Boca  Raton  Hotel,  Boca  Raton,  Fla. 

Nov.  15 — United  Press  Newspaper  Editors  of  Massachusetts,  annual 
meeting,  Somerset  Hotel,  Boston. 

Nov.  16-17 — Michigan  Press  Association  Community  Newspaper  Editorial 
Conference,  Michigan  State  University,  East  Lansing. 

Nov.  16-19 — Sigma  Delta  Chi,  annual  convention.  Shamrock  Hotel,  Houston, 
Texas. 

Nov.  19-20 — American  Assn,  of  Advertising  Agencies,  eastern  region, 
Roosevelt  Hotel,  New  York. 
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What  makes  a  newspaper  great? 


HEY.  POP.  THE  ONE  IN  THE 
MIDDLE  IS  AXEL  HANSEN!' 


Crops  were  fine  again  this  year  on 
one  of  the  most  unusual  farms  in  the 
Upper  Midwest.  Thousands  of  ring¬ 
necked  pheasants  strutted  through 
the  thickets  and  across  the  fields. 
And  multitudes  of  mallards  quacked 
noisily  in  the  marshes.  Visitors 
throng  to  Glendalough  Game  Farm 
near  Battle  Lake,  Minnesota,  to  get 
a  look  at  the  man  and  the  establish¬ 
ment  which,  in  the  opinion  of  many 
sportsmen,  are  making  one  of  the 
large  private  contributions  in  the 
United  States  to  the  restoration  of 
upland  game  birds  and  migratory 
waterfowl,  through  hatching,  raising 
and  releasing  many  thousands  of 
pheasants  and  ducks  each  year. 

The  man  in  the  middle  of  this  fas¬ 
cinating  1,200  acre  wildlife  farm  is 


Axel  Hansen,  Agricultural  Director 
of  the  Minneapolis  Star  and 
Tribune,  who  superintends  the  Glen¬ 
dalough  project  operated  by  these 
newspapers.  In  fact,  Hansen  has 
been  the  man  in  the  middle  of  so 
many  Upper  Midwest  farm  projects 
that  farmers  have  a  hard  time  keep¬ 
ing  track  of  his  varied  interests  and 
enormous  achievements. 

Turkey  raisers  regard  with  awe 
his  Glendalough  flocks  of  giant  gob¬ 
blers  hatched  from  the  farm’s  own 
incubator  eggs. 

Cattlemen  know  Hansen  as  one  of 
the  best  livestock  judges  in  the 
nation,  and  long-time  superintend¬ 
ent  of  cattle  at  the  great  Minnesota 
State  Fair. 

Farmers  know  him  as  an  agri¬ 
culture  expert  who  drives  more  than 
40,000  miles  a  year  attending  farm 
meetings  and  addressing  conferences 
...  as  a  director  of  many  farm  or¬ 
ganizations  ...  as  a  correspondent 
who  answers  multitudes  of  letters 
from  farmers  on  farm  problems,  and 
still  finds  time  to  operate  his  own 


400  acre  Minnesota  farm. 

Minneapolis  Sunday  Tribune 
readers  know  him  as  writer  of  one  of 
the  most  useful  farm  columns  in 
American  newspapers,  who  not  only 
reports,  but  also  makes  farm  news  in 
his  busy  circuits  of  the  Upper  Mid¬ 
west. 

Like  many  of  the  friendly  experts 
who  staff  these  newspapers.  Axel 
Hansen  regularly  shares  his  experi¬ 
ence  and  knowledge  with  his  readers 
-  just  one  of  the  helpful  services 
which  make  and  keep  the  Min¬ 
neapolis  Star  and  Tribune  the  best- 
read,  best-liked,  most  respected 
newspapers  in  the  Upper  Midwest. 

Copr.,  1956.  The  Minneapolis  Star  and  Tribune  Co. 

Minneapolis 
Star  ^Tribune 


EVENING 


MOtNINO  A  SUNDAY 


625, 000  SUNDAY-495, 000  DAILY 

JOHN  COWLES,  fraiidonr 
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For 
Mounting 
Sales 
You  Need 

DEPTH  OF 
PENETRATION 


What  advertising  must  have  today  is 
quick  and  definite  response.  The  intangi¬ 
bles  are,  of  course,  important  too  — but 
after  the  response.  When  you  carry  out 
a  planned  program  of  advertising  in 
THE  CHRISTIAN  SCIENCE  MONITOR, 
a  definite  sales  response  plus  "the 
intangibles”  is  what  you  get. 

The  fact  is  that  MONITOR  readers  have 
better  than  average  "spendable  income” 
for  the  worthwhile  things  of  life. 

When  you  are  bringing  out  a  new  prod¬ 
uct,  or  if  you  feel  that  one  of  your 
present  products  needs  a  sales  stimulus, 
let  us  submit  to  you  a  tailor-made  pro¬ 
posal  for  advertising  in  the  MONITOR. 
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How  WOULD  AMERICAN  newspapers,  if  they  were  printed 
in  Germany,  define  newspaper  terms  for  Deutschland?  Detroit 
Free  Press  copyhoy  John  Mueller,  a  native  of  Germany,  offers 
this  “Die  Readersheeten  Worder  Gemeanen:” 

Copy  boys — ^Die  Katzenjammer  kids. 

Typewriter^Das  hunten-pecken  masheen. 

Reporter — Der  outgeshpoken  trackemdowner. 

Bulletin— Blitzenlike  mach  schnell. 

Byline— Keepem-f  rom-blamen-others. 

Coffee  break — Kaffeeklachen. 

Promotion  Dept.— Propaganda-gemakers. 

Overset — Overgelefts. 

Readers — Krautheaders . 

Advertisers— Der  Liebe  Augustine. 

Scoop— Shcooper. 

Handout — Mitout  neuesvalue. 

Morgue— Das  undertaken  staffen. 

Copy  readers — Die  butchermens. 

Paper  boy^Der  hitten-missing-der-door  boy. 

Fillers— .Littlisli  fillinholers. 

Trim — Schnip-schnapping. 

News  sources — Der  meinself-never-ben-gesaying  dat  peoples. 
Advertisers^Der  money  for  das  beer  gegivers. 

Photographers — Das  darken-room-mit-der  reddish-light  boys. 


— Boston  Globe  columnist  Joe  Harrington  reports  that  Russ 
Keith,  Springfield  (Mass.)  Newspapers  correspondent  at  the 
State  House,  rides  a  foreign-made  motor  hike  to  work.  At  an 
intersection,  a  Beacon  Hill  lady  stared  and  asked:  “And  what 
else  did  your  Daddy  buy  you  for  Christmas?”  ....  Sandra 
Treloar,  Hartford  (Conn.)  Times,  decided  that  diamonds  art 
a  girl’s  best  friend,  when  she  was  left  alone  in  a  room  with  a 
collection  of  $3,000,000  worth  of  ice — and  looked  in  a  mirror 
while  she  was  wearing  the  $1,000,000  Hope  diamond,  once 
owned  by  the  late  Mrs.  Evalyn  Walsh  McLean,  whose  husband. 
“Ned,”  once  owned  the  Washington  Post.  .  .  .  And  Washington 
Post  and  Times  Herald  columnist  Bill  Gold  writes:  “A  final 
reductio  ad  absurdum  is  at  hand  for  those  ‘Made  in  Texas 
By  Texans’  signs.  It’s  a  placard  which  reads:  ‘Made  in 
Punxsutawney  By  Punx.’  ” 

— Complains  ISetc  York  Journal-. American  columnist  John  Mc¬ 
Clain:  “Probably  the  most  persistent  pitfall  in  this  business  ol 
assembling  a  column  involves  the  use  of  stories  or  anecdotes 
purported  to  be  original.  If  the  yarn  is  worth  printing  it’s  8-to-l 
it  has  been.'’  .  .  .  Complains  Palo  Alto  (Calif.)  Times  columnist 
Dallas  E.  Wood  concerning  the  work  of  copyreaders,  squeezed 
inexorably  between  deadlines  and  a  short  unit  count:  “It's 
contention  that  headline  writing  is  a  declining  art,  that  headline- 
should  be  so  phrased  that  a  completed  thought  is  given  in  eaeh 
line,  while  the  combination  when  read  continuously  conveys  thr 
gist  of  the  story.’’ 


-THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House, 
163/4  Strand 


— Those  bronze-varnished  front-page  mats  forming  a  sort  of  informs. 
“Newspaper  Hall  of  Fame”  in  panels  along  corridors  of  the  National  Pret- 
Club,  Washington,  are  30  years  old,  .  ,  .  .And  New  York’s  out-of-town  news¬ 
stand  at  Times  Tower,  where  newspapers  of  400  II.  S.  and  45  foreign  cities 
are  sold,  is  nearly  50  years  old.  .  .  .  Speaking  of  juxtaposition,  as  no  om 
was,  a  restaurant  ad  for  “Hungry  Americans”  appeared  in  the  Dallas  Morn¬ 
ing  News  next  to  a  story  about  a  Belgian  Congo  cannibal  who  must  pay  i 
fine  to  the  husband  of  the  woman  he  ate  before  he  pays  the  death  penalty 
.  .  .  Max  Brown,  Bethlehem  Steel  public  relations  man,  used  to  be  the  only 
overnight  editor  in  the  New  York  bureau  of  the  United  Press,  One 
night  he  removed  his  pants  and  shirt  and  was  slaving  away  in  shorts  whei  I 
Roy  W,  Howard  dropped  in  unexpectedly  after  the  theater  with  sonifJ 
ladies.  Mr.  Howard  hastily  slammed  the  door,  departed,  never  mentioned  th:l 
incident  but  an  order  appeared  on  the  bulletin  board  for  all  employes 
remain  clothed  while  on  duty.  .  .  .  Henry  Senber,  news  manager.  New  Yori , 
Telephone  Co.,  worked  on  the  Morning  Telegraph  with  Bat  Mastersoal 
famous  Western  lawman,  who  would  whip  his  .45  Colt  from  his  desk  til 
shoot  rats  between  the  eyes  when  they  ventured  into  the  ramshackle  oI* 
news  room.  I 
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Penalty  for  Advertising 

4  X  OPTOMETRIST  in  Sioux  Falls,  South  Dakota,  has  challenged 
the  authority  of  the  S.D.  Board  of  Examiners  in  Optometry  to 
restrict  his  advertising  practices  and  in  so  doing  he  has  highlighted  the 
absurdity  of  similar  limitations  imposed  in  many  states  which  are 
gradually  being  extended  to  cover  other  professions  including  that  of 
funeral  director. 

The  S.D.  regulations  limit  newspaper  advertisements  of  optometrists 
to  one  inch  by  two  inches.  Dr.  Hadleigh  D.  Hyde  asserts  he  conformed 
to  the  rules  long  enough  to  determine  that  advertising  of  such  a  limited 
nature  was  not  productive  for  him.  So  he  committed  the  heinous  of¬ 
fense  of  buying  an  ad  two  inches  by  four  inches,  which  is  permitted 
under  the  rules  of  the  American  Optometric  Association  and  which 
Dr.  Hyde  has  found  in  the  past  produces  a  return  of  $1,000  in  volume 
per  SI 00  invested. 

He  was  ordered  to  cease  this  practice  and  advised  steps  were  being 
taken  to  revoke  his  license  to  practice,  whereupon  Dr.  Hyde  w'ent  to 
court  to  upset  the  regulations. 

^Ve  think  it  is  completely  un-American  for  our  government — and 
that  means  any  level  or  branch  of  it — to  permit  a  person  to  do  business 
or  provide  a  service  as  an  individual  or  a  corporation  and  then  prevent 
him  from  taking  every  reasonable  measure  to  be  successful — specifically 
to  forbid  him  under  penalty  of  being  forced  out  of  business  to  tell  the 
people  of  his  goods  or  services  through  modern  communications  media 
within  the  limits  of  honesty  and  good  taste  in  any  volume  that  will 
prove  profitable  to  him. 

FCC  Network  TV  Study 

^  I  TELEVISION  station  licenses  are  issued  and  regulated  by  the  gov- 
ernment  whereas  newspapers  are  not  licensed  or  controlled  in  any 
way,  so  it  is  difficult  to  draw  a  parallel  between  the  two  media. 

The  1400-page  report  of  the  Federal  Communications  Commission 
study  of  TV  network  practices,  however,  contains  some  suggestions  for 
limitations  and  changes  that  should  give  newspaper  people  cause  for 
thought  insofar  as  they  reflect  thinking  in  official  Washington  which 
already  has  been  directed  toward  newspapers  through  some  court 
actions. 

Among  these  proposals  is  the  elimination  of  the  “must-buy”  station 
deals  for  advertisers.  It  is  not  truly  comparable,  but  is  in  line  with, 
efforts  to  break  up  newspaper  combinations  and  forced  combination 
rates. 

The  FCC  proposals,  if  favoralily  considered  in  Congress,  might 
presage  further  attacks  upon  the  structure  of  multiple  newspaper  own¬ 
erships  in  several  cities  as  well  as  in  one  city. 

E  &  P^s  Big  Switch 

Vj^ITH  this  week’s  issue  Editor  &  Publisher  is  changing  its  printer 
^  for  the  second  time  in  21  years.  Our  expansion  in  both  advertising 
and  circulation  volume  necessitated  this  move.  Our  editorial  and 
advertising  headquarters  remains  in  the  Times  Tower,  1475  Broadway, 
New  York  City,  where  it  has  been  for  almost  30  years. 

E  &  P  will  now  be  printed  by  the  Hughes  Printing  Company  in  East 
Stroudsburg,  Pa.,  instead  of  in  Jersey  City.  Anyone  who  has  been  in¬ 
volved  in  moving  a  plant  or  installing  new  equipment  is  aware  of 
some  of  the  difficulties  that  can  be  encountered  in  such  a  switch. 

We  do  not  anticipate  even  a  temporary  interruption  of  service  to 
our  advertisers  or  subscribers.  If  such  should  develop  we  ask  that  it 
be  called  to  our  attention  for  correction  enabling  us  to  strive  for  our 
ultimate  goal  of  an  improved  product  in  all  respects. 
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The  program,  first  of  its  kind  in 
California,  was  inaugurated  by  its  origi¬ 
nator. — San  Francisco  (Calif.)  Chronicle. 
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When  the  couple  left  on  a  wedding 
trip  the  bride  wore  a  gray  print  blouse 
and  cummerbund,  and  a  black  hat. — 
New  Haven  (Conn.)  Stmday  Register. 

a 

Mrs.  Blank  chose  a  dress  of  beige  lace 
over  taffeta,  with  matching  accessories, 
for  her  daughter’s  weeding. —  Longview 
(Wash.)  Daily  News. 

a 

King  Haakon  was  the  world’s  oldest 
reining  monarch.  —  Rochester  (N.Y.) 
Times-Union. 
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What  exercise  will  help  to  whittle 
down  over-sized  lips? — Beaver  (Pa.) 
Valley  Times. 
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ONE-SIDED  POLICY 

Many  Southern  newspapermen  will  hope 
for  a  sequel  to  Prof.  Warren  Breed’s 
article:  “Ruth’s  Newspapers  Hew  To  Ob¬ 
jectivity,”  which  sequel  might  be  entitled: 
“Not  Ditto,  The  North’s.”  (E  &  P,  Sept. 
28,  page  40). 

The  hiding  of  many  Northern  cities’ 
dirty  linen  race-wise  is  today’s  number- 
one  scandal  in  American  reporting.  Doesn’t 
the  sacred  “Right  To  Know”  protect  North¬ 
ern  readers  who  hear  wild  rumors  of  local 
racial  troubles  but  cannot  find  the  facts 
in  their  own  papers?  By  what  phony  right 
can  Nortliern  newspapers  practice  the 
double  standard  of  shunning  any  mention 
of  race — except  where  it  reflects  credit 
upon  or  sympathy  for  a  non-white? 

A  Detroit  paper  recently  carried  a  full 
page  of  photos  of  the  dynamiting  of  a 
Nashville,  Tenn.,  school  in  an  integration 
dispute.  At  the  same  time,  this  paper  and 
others  in  Detroit  turn  their  backs  on  any 
local  news  with  a  racial  angle  to  it,  de¬ 
spite  the  fact  that  Detroit — like  Chicago — 
is  sitting  on  a  racial  powderkeg. 

How  factual  and  complete  are  stories 
of  teen-age  gang  wars  in  “The  City  of 
Brotherly  Love”  which  do  not  mention 
that  these  clashes  are  between  white  and 
Negro  gangs  and  stem  from  racial  differ¬ 
ences? 

For  what  other  cause  could  otherwise 
self-respecting  newspapermen  ever  be  in¬ 
duced  to  practice  such  a  shameful,  one¬ 
sided  policy? 

Edcar  Arnold  Jr. 
Madisonville  (Ky.)  Messenger 

HUSH-HLSH 

Those  “indignant”  members  of  Congress 
who  are  demanding  an  inquiry  into  Rus¬ 
sia’s  winning  the  race  to  launch  an  outer- 
space  satellite  might  find  it  profitable  to 
look  into  the  “hush-hush”  that  has  sur¬ 
rounded  many  of  the  American  activities 
on  such  a  project. 

Military  security  seems  an  inadequate 
reason  for  shielding  an  operation  that  can 
be  duplicated  by  scientists  the  world  over 
provided  they  have  the  resources.  In  lieu 
of  much  specific  and  accurate  information, 
a  barrage  of  “optimism”  and  “progress 
reports”  lulled  the  American  public  into 
believing  the  United  States  was  far  ahead 
in  its  program. 

I  note  that  White  House  Press  Secretary 
Hagerty  has  been  quoted  at  saying  he 
is  not  “surprised”  that  Russia  was  first. 
So  little  seems  to  surprise  Jim  that  he 
soon  may  become  the  nation’s  No.  1 
Tranquilizer. 

But  the  launching  of  the  satellite  by 
Russia  soon  after  it  claimed  it  had  fired 
an  inter-continent  missile  apparently  has 
surprised  every  one  else.  What  the  United 
States  needs  most  is  more  facts  and  fewer 
“no  surprises.” 

Walter  Steicleman 

Iowa  City,  Iowa 
12,  1957 


CENSORSfflP 

Syria’s  pro-Soviet  regime  practices  a 
hidden  censorship  but  its  leaders  deny 
there  are  any  restrictions  on  the  press. 

I  can  report  this  from  first  hand  ex¬ 
perience. 

Censorship  on  a  “watch  list”  is  particu¬ 
larly  rigid  and  as  a  demonstration  of  this 
I  can  cite  the  following  personal  experi¬ 
ence. 

Several  days  after  I  had  a  long  private 
interview  with  Lt.-(2ol.  Abdul  Hamid  Ser- 
raj,  Syria’s  apparent  man-behind-the- 
scenes,  I  had  the  occasion  to  see  his 
righthand  man,  Capt.  Talat  Sidky. 

Sidky’s  oflBce  is  just  a  door  away  from 
Serraj’s. 

With  me  were  Associated  Press  Photog¬ 
rapher  James  Pringle  and  another  Ameri¬ 
can  correspondent.  My  colleague  nudged 
me  and  directed  my  attention  to  one  of 
the  desks  in  Sidky’s  office.  There  on  the 
top  of  a  pile  of  papers  was  a  letter  to  my 
wife  in  the  United  States.  It  had  been 
opened  and  the  letter  lay  underneath 
its  envelope.  There  were  not  even  any 
stamps  on  the  letter  which  had  been 
handed  to  the  concierge  of  my  hotel  for 
mailing. 

All  three  of  us  noted  this  and  the  pile 
of  envelopes  underneath.  I  said  nothing 
to  Sidky  at  the  moment  since  we  were 
in  an  army  intelligence  headquarters.  But 
when  I  returned  to  the  hotel  I  registered 
the  strongest  protest  with  the  Syrian  For¬ 
eign  Office. 

The  Foreign  Office  assured  me  they 
would  take  it  up  with  Sidky.  When  Sidky 
was  asked  about  this  he  blandly  denied 
that  any  such  thing  had  ever  happened. 

I  also  had  occasion  to  protest  to  the 
Foreign  Office  over  the  seizure  of  several 
films  from  Pringle  who  had  been  assured 
there  were  no  restrictions  in  taking  pic¬ 
tures  of  the  streets  of  Damascus. 

On  the  morning  of  Wednesday  Sept.  25. 
I  went  to  the  Post  Office  and  airmailed  a 
packet  of  articles  to  Rome. 

They  should  have  arrived  in  Rome  the 
following  day  but  by  the  evening  of  Sept. 
28  there  was  still  no  sign  there  of  the 
articles.  Apparently  they  are  still  being 
held  up  by  military  police. 

There  is  no  censorship  which  a  corre¬ 
spondent  can  detect  directly  on  cabled 
copy,  but  he  does  not  know  whether  it 
all  goes  through. 

He  does  know,  however,  that  his  copy 
often  is  held  up  as  much  as  24  hours 
or  more.  In  addition,  correspondents  hop¬ 
ing  to  remain  in  Damascus  reporting  the 
Syrian  scene  must  always  keep  in  mind 
the  reverse  of  censorship  which  means  he 
will  be  held  responsible  for  any  copy 
which  the  regime  unlikes  and  risks  ex¬ 
pulsion. 

William  L.  Ryan 

From  Beirut  (Sept.  25) 
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“Public  opinion  is  always  in  advance  of  the  Law,” 
wrote  John  Galsworthy.  True  enough. 

But  lawyers  also  influence  public  opinion.  Especially 
as  it  affects  you  and  your  business.  Attorneys  help  make 
top-level  decisions  for  management.  They  advise  and 
control  the  sp>ending  of  investment  funds.  And  as  gov¬ 
ernment  officials — on  all  levels — they  make  decisions 
that  relate  to  your  business  future. 

That’s  why  it  is  so  essential  that  your  corporate 
advertising  reach  attorneys,  help  influence  the  way  they 
think  about  your  company. 

It  can  in  The  New  York  Times.  A  survey  of  prom¬ 
inent  attorneys  throughout  the  U.  S.  shows  that  over 
five  out  of  ten  read  The  New  York  Times  regularly, 


prefer  it  to  other  publications.  They  get  more  informa¬ 
tion  from  it  than  from  any  other  single  source — news 
they  need  about  business,  industry,  politics,  government, 
world  affairs. 

Your  corporate  advertising  is  information,  too.  It 
gives  attorneys  the  facts  they  need  to  assess  your  busi¬ 
ness  more  judiciously.  When  you  publish  it  in  The  New 
York  Times,  you  know  that  it  will  reach  these  men... 
as  well  as  other  publics  all  over  the  U.  S.  that  are 
important  to  you. 
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Newsprint  Weight  Varies 
From  32-Pound  Standard 


Tests  Made  by  ANPA’s  Research 
Lab  Point  to  Price  Differential 

Newsprint  weight  tests  made  by  the  ANPA  Research  Lab¬ 
oratory  have  disclosed  a  wide  variation,  over  and  under  the 
32-pound  standard,  in  the  paper  being  supplied  to  U.S. 
publishers. 

The  results  of  the  first  testing  have  already  focused  atten¬ 
tion  on  the  |X)ssibility  of  effecting  some  economy  on  news¬ 
print  purchases  with  the  cooperation  of  the  manufacturers. 

Publishers  who  have  seen  the 


initial  report  have  discussed  in¬ 
formally  the  feasibility  of  using 
30-pound  newsprint.  Interest  in 
this  idea,  which  won  favor  dur¬ 
ing  the  war  years,  will  be  re¬ 
newed  if  a  further  step  in  econo¬ 
mizing  becomes  mandatory,  now 
that  the  11-pica  column  has  been 
settled  as  the  standard  in  nar¬ 
rowed  newspaper  pages. 

From  30  to  33  Pounds 
Samples  of  newsprint  from  22 
newspapers  that  were  subjected 
to  scientific  testing  under  con¬ 
trolled  laboratory  conditions 
showed  up  a  variance  from  30.5 
to  35.3  pounds. 

The  newsprint  in  excess  of  35 
pounds  falls  outside  the  defini- 

Ition  of  “standard  newsprint” 
which  is  duty-free  if  it  comes 
from  outside  the  U.S.  The  Treas¬ 
ury  qualifies  newsprint  paper 
for  free  entry  if  it  weighs  not 
less  than  30  pounds  nor  more 
than  35  pounds  in  500  sheets  of 
24  X  36  inches.  Newsprint  im¬ 
ports  have  been  duty-free  since 
the  Tariff  Act  of  1913. 

Franklin  Schurz,  president  of 
the  ANPA  Research  Institute 
and  publisher  of  the  South  Bend 
(Ind.)  Tribune  made  available 
to  E&P  this  week  the  initial  re¬ 
port  of  the  weight  testing,  af¬ 
ter  the  Institute’s  Board  of  Di¬ 
rectors  had  reviewed  it. 

123  Samples  Tested 

Measurements  at  the  labora¬ 
tory  revealed: 

123  samples  above  32  pounds 


basis  weight; 

62  samples  below  32  pounds 
basis  weight; 

average  was  32.63  pounds 
(2%  above  standard); 

13  samples  (7%)  were  above 
34  pounds; 

basis  weight  of  all  samples 
varied  from  35.3  to  30.5  pounds. 

Names  of  suppliers  were  not 
given  in  the  report,  but  the 
average  for  samples  tested  by 
individual  manufacturers  scat¬ 
tered  from  33.2  to  31.7  pounds. 
Some  manufacturers  controlled 
the  average  weight  and  the 
spread  much  better  than  others. 

The  initial  run  included  185 
samples  from  41  mills.  Cyrus 
MacKinnon,  the  Institute’s  gen¬ 
eral  manager,  said  the  labora¬ 
tory  is  about  to  begin  continu¬ 
ous  testing  of  samples  of  all  62 
mills  in  North  America,  not  only 
for  basis  weight  but  for  all  other 
qualities  and  properties. 

Translated  into  Price 

The  weight  variations  have  a 
special  meaning  to  publishers 
when  translated  into  cost  per 
pound  and  loss  of  pages  per 
ton.  The  Institute  report  noted 
that  the  extra  expense  of  news¬ 
print  averaging  above  32  pounds 
would  be  $4.20  per  pound,  at 
the  present  base  price  of  $135  a 
ton,  to  obtain  the  same  number 
of  printed  pages. 

A  newspaper  receiving  33.6 
pound  newsprint  would  be  pay¬ 
ing  $6.75  a  ton  above  the  con¬ 
tract  price  and  one  receiving 
31.6  pounds  paper  would  be 


benefitting  by  $1.69  a  ton. 

The  heavier  the  roll  the  less 
mileage — meaning  fewer  pages 
per  ton  at  a  time  when  every¬ 
thing  is  being  done,  in  narrowed 
format,  high  shrinkage  and  sal¬ 
vage  of  core  waste,  to  get  as 
many  pages  per  roll  as  possible. 
The  Institute’s  mathematicians 
calculated  that  every  pound  of 
overweight  is  roughly  a  3%  loss 
in  “mileage.” 

Quality  One  Explanation 

Word  of  the  testing  was  cir¬ 
culating  in  new’sprint  trade  cir¬ 
cles  this  w'eek,  although  this  is 
the  first  published  report  of  the 
exact  findings.  An  explanation 
for  over- weight  was  offered: 
The  highly  competitive  market 
makes  quality  a  major  factor  in 
sales,  therefore  some  mills  may 
be  increasing  the  proportions  of 
certain  ingredients  to  obtain  a 
better  finish  or  more  desirable 
color. 

Many  mills  have  their  own 
testing  laboratories  but  there  is 
no  central  point  of  information. 
The  Newsprint  Association  of 
Canada  advised  E&P  that  it  has 
no  records  of  basis  weight  or  re¬ 
lated  data,  and  the  Newsprint 
Service  Bureau  which  is  sup¬ 
ported  by  nine  domestic  mills 
had  no  such  data,  though  it  does 
exchange  samples  of  newsprint 
between  U.S.  and  Canadian 
mills. 

Mr.  Schurz  said  he  believed 
the  ANPA  testing  program  to 
be  the  broadest  study  of  its  kind 
ever  undertaken. 

Variations  Shown 

The  basis  weight  as  tested 
shows  the  following  variation 
between  these  manufacturers 
who  were  tested  for  more  than 
15  samples: 


Avg. 

High 

Low 

A. 

33.23 

35.2 

31.6 

B. 

32.76 

33.9 

32.0 

C. 

32.75 

33.9 

31.2 

D. 

32.59 

33.7 

31.0 

E. 

32.34 

34.8 

30.5 

F. 

31.75 

33.0 

30.2 

Th, 

samples. 

weighed 

averaged  by  individual  newspa¬ 


pers  gave  the  following  results 
in  pounds  of  basis  weight: 

Five — Over  33: 

Four— 32.7  to  32.8: 

Three— 32.6  to  32.7: 

Four— 32.5  to  32.6: 

Three— 32.4  to  32.5: 

Two— 32.0  to  32.3: 

One — Under  32. 

All  samples  were  conditioned 
for  60-hours  and  tested  in  a  con¬ 
trol  room  set  for  72“  tempera¬ 
ture  and  50“  relative  humidity. 
The  scale  was  Thwing-Albert, 
wall-type  basic  weight  scale, 
pre-checked  for  accuracy. 

The  Institute  is  asking  news¬ 
papers  to  submit  samples  in 
moisture-proof  containers  pro¬ 
vided  in  special  sampling  kits. 

The  key  newspapers  needed 
to  provide  paper  samples  from 
all  mills  are  currently  being  lo¬ 
cated  by  questionnaire.  At  the 
same  time,  the  sampling  kits 
and  the  instructions  that  go 
with  the  kits  are  being  tested 
with  the  personnel  of  several 
newspapers. 

Higher  Price  Allowed 

The  subject  of  “lightweight” 
newsprint — 30  pounds — was  dis¬ 
cussed  at  various  times  by  pub¬ 
lishers  and  manufacturers  dur¬ 
ing  wartime  shortages.  The 
Office  of  Price  Administration 
recognized  it  in  officially  allow¬ 
ing  a  price  of  $4  a  ton  above  the 
price  for  standard  newsprint  in 
1944. 

The  mills,  for  the  most  part, 
preferred  to  turn  out  32-pound 
paper  because  their  machines 
were  equipped  and  geared  for 
a  high  rate  of  production.  Any 
lighter  weight  of  paper  would 
slow  down  the  operation,  they 
advised  customers.  This  natu¬ 
rally  would  entail  a  higher  cost. 

But  now  that  the  mills  have 
excess  machine  capacity  and 
there  is  a  growing  surplus  of 
paper,  some  publishers  believe 
the  old  obstacles  to  supplying 
30-pound  paper  might  not  be 
present  and  the  changeover 
could  be  advantageous  to  both 
mills  and  consumers. 

One  newsprint  industry 
spokesman  said  he  hoped  the 
publishers  would  not  rush  to  any 
conclusions  and  would  explore 
the  weight  problem  thoroughly 
with  the  manufacturers.  The 
mills’  big  headache  now,  he  said, 
is  the  wastage  caused  by  the 
reduction  in  roll  widths,  leaving 
unusable*  side  runs. 
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Committee  Study  Shows 
How  to  Improve  Comics 


Various  Suggestions  Are  Made 
For  Better  Use  of  Features 


The  committee  also  recom- 
1  mended  that  one  strip,  for  a 

xU  W  O  week,  be  enlarged  to  a  five-six 

column  size,  followed  the  next 
•  week  by  the  same  treatment 

I  with  another  feature. 

Fix  11. “This  device,”  the  report  said, 

“will  pull  the  reader  to  the  fea- 
as  substantial  crop  across  the  ture  and  most  likely  he  will  con- 
bottom  and  sometimes  a  crop  on  tinue  to  read  it  when  it  goes 
the  side,  the  strip  is  carved  up  back  to  its  regular  size  on  the 
before  it  is  served  to  the  pub-  page.  Blurb  boxes  on  the  first, 
lie.”  second  or  third  pages  of  the  pa- 


ni„e.n.a,.  comnm.ee  of  the  Newspaper  Comics  Cotmcil 
has  prepared  a  list  of  recommendations  for  editors  to  help  ^  committee  of  artists,  edi-  ful.” 

them  present  their  comics  “for  the  best  display  and  reader-  tors  and  syndicate  people.  They  Slugs  like  “Read  Joe  Blow” 
ship.”  are  lost  to  the  reader  when  on  the  comics  page  have  only 

“The  committee,”  it  was  pointed  out.  “is  in  no  way  tell-  ?t™ng  on  the  side  or  mortised  clutter  value,  the  committee  be- 
j.  /  ,  •  .  1-  •  into  the  strip.  lieves,  adding  that  a  small  box  , 

mg  any  newspaper  editor  what  to  do  with  his  comic  section.  promoting  the  Sun- 1 

.  .  .  These  recommendations  may  or  may  not  be  practical  for  Color  Suggestion  day  comics,  changed  occasionally  I 

your  particular  newspaper.  \V’^e  have  approached  this  study  Putting  the  titles  in  color  fo*'  appeal,  will  get  better  j 

from  a  standjxiint  of  esthetic  ideal  and  with  the  hope  that  would  be  expensive  but  effec-  results,  since  readers  pass  over ! 
some  of  these  suggestions  may  be  of  interest.”  and  it  could  open  the  door  type  they  have  grow  n  accus-  j 


into  the  strip. 


Color  Suggestion 


lieves,  adding  that  a  small  box 
or  banner  promoting  the  Sun¬ 
day  comics,  changed  occasionally 


Blocks  and  Pages 


vertical  layout  looks  like  more  page,  it  was  explained.  Another 


tive,  and  it  could  open  the  door  type  they  have  grow  n  accus-  j 
to  two-color  advertising  on  the  tomed  to. 


There  are  two  methods  of  of-  comics  than  a  half-page  hori-  boost  would  be  having  borders  brought  this  comment:  “As  a ; 
fering  the  comics,  the  report  em-  the  same  of  bold  black  lines  or  Ben  Day  fesult  (of  cropping),  the  draw- ; 

number  of  comics  is  used.  .  •  •  •, «  ,  .».«•  k,,  C/,. 


phasized — in  block  form  or 
pages  set  aside  for  the  purpose. 


It  is  more  attractive  and  outlines  around  the  comics. 


strip-ins — possibly  even  color  '•'Si  designed  by  the  artist  for . 


Scattering  blocks  of  fun^nies 

adds  to  advertising  revenue,  mixed  with  adventure,  the  com- 
And  standard-size  papers  run-  claims  stressing  that 

_ _ comics  m  similar  styles  should 

ning  two  comic  pages  face  to  .  ,  j  iu  ..u 

,  <r  •  4.  not  be  run  one  under  the  other. 


{Continued  on  pane  86) 


face  “may  be  offering  an  extra 
resistance  to  readers,”  the  Com¬ 
mittee  advised. 

Placing  blocks  of  comics  on 
various  pages,  it  was  said. 


White  Space 

For  pleasant  effect  and  legi¬ 
bility,  there  should  be  at  least 
one-quarter  inch  of  white  space 


makes  the  reader  pause  and  tj. 

draws  him  from  page  to  page  byline  to 

It  further  helps  when  ^itonal  of  the  space,  and  the 

features  are  put  next  to  these  centered  in  this  space, 

comics.  ,  ,  “The  committee  noted,”  the 

In  cases  where  two  vertical  report  said,  “that  very  few  pa- 
stacks  of  comics  are  used,  “it  is  use  upper  left-hand 

better  to  run  one  stack  on  one  corner  of  the  strip  to  mortise 
page  and  another  on  the  facing  title,  although  artists  are 

page,  ra^er  than  both  on  one  required  to  leave  the  spot  blank 
page,  the  report  stated,  be-  for  this  purpose, 
cause  the  latter  gives  the  il-  “Many  strip  layouts  look  pe- 
lusion  of  the  comics  running  into  culiar  with  this  ungainly  gap  in 
each  other  and  does  not  make  the  first  panel.  Since  most  ar- 
for  easy  reading.  A  half-page  tists  must  allow  for  this,  as  well 


If  two  vertical  stacks  of  comics  are  to  be  used,  it  is  better  to  run  ons 
stack  on  one  page  and  another  on  the  facing  page,  rather  than  both  on 
one  page. 


How  35,000-Paper  Checks 
Comic  Strip  Preferences 


Survey  Formula  Is  Devised 
To  Reduce  ‘Stop’  Complaints 

By  Daniel  K.  Stern 
PR  Direetor,  San  Jose  Mercury  and  News 

JlOW" 

only  Have  you  ever  wondered  how  you  could  eliminate  a  comic 
e  be-  I  strip  to  make  way  for  a  newcomer  without  suffering  a  flock  of 
coniplaints  and  “stops” — partiailarly  the  “stops?” 
mallyl  Naturally  you  have.  Probably  every  editor  and/or  promo- 
jetterl  tion  man  has  sensed  the  need  to  keep  abreast  of  his  readers’ 
over^  opinions  of  comic  material,  yet  how  to  select  has  been  a  real 
iccus- ;  problem. 

iping  :  Here  are  some  findings  of  the  interest  considered  along  with 

Asa?  San  Jone  Mercury  and  News  as  (2)  sex  differences  plus  (3) 
draw- 1  they  refer  to  comics.  Some  of  popularity  as  measured  by  top 
st  for  f  these  points  confirm  data  al-  preference  selections. 

OCX  ready  available;  other  findings  These  three  factors  provide  a 


represent  a  new  approach: 


These  three  factors  provide  a 
helpful  means  of  securing  cor- 


More  men  than  women  read  rect  selection  of  a  strip  or  strips 
comics.  to  be  dropped  when  changes  are 

Readership  of  comics  tends  to  jn  the  offing. 


decrease  as  the  age  of  the  sub¬ 
scriber  increases. 


Obtaining  such  information  is 
not  difficult  for  even  small  news- 


Overall  readership  appears  to  papers.  There  is  no  mystery 
have  declined  since  1954.  about  it,  and  the  expense  and 

Comic  preferences  by  sex  dif-  \vork  involved  are  not  too  great, 
fer  sharply. 


Strip  popularity  does  not  re¬ 
main  constant,  but  tends  to  rise 
or  fall  with  the  story-line  cur¬ 
rent  at  the  time. 

Serial  continuity  seems  pre¬ 
ferred  to  single  episode  style 


Devoir  (I  Graup<« 

The  Mercury  and  News  public 
relations-promotion  department, 
which  operates  its  own  research 
facilities,  early  in  1954  began  a 


although  there  are  several  nota-  search  to  find  better  methods  of 
ble  excentions  surveying  comic  preferences. 

Panels  in  ’  general  attract  in  dropping 

greater  readership  than  do  C"®.  TT’-  “ 

g^j.j  noted  basis,  we  learned  that 

complaints  and  “stops”  stemmed 

.4,lventure  and  Drama  ^  f 

some  of  whom  were  interested 
As  might  be  expected,  men  jn  only  a  few  of  our  features, 
tend  to  prefer  adventure  type  This  started  us  thinking  that 
strips  while  women  prefer  do-  our  approach  to  measuring 


.Adventure  and  Drama 


mestic  drama. 


readership  approval  should  be 


The.se  conclusions  represent  revised  to  try  to  locate  such 
Mercury  and  News’  findings  over  difficulties  in  advance. 


a  four-year  period  during  which 


discouraging 


readership  surv’eys  have  been  on  things  about  many  surveys 
a  carefully  planned  basis.  No  which  are  based  entirely  on 


claim  is  made  for  the  conclu- 


numbers) 


sions  except  as  they  apply  to  “preferential”  (the  most  popu- 
the  comic  strips  and  panels  ap-  lar  strip)  is  that  either  way  the 
tearing  in  the  Mercury  and  low  strip  may  not  be  the  one 

which,  if  eliminated,  will  cause 
Certain  other  findings  have  the  fewest  “stops.” 


also  evolved  over  the  years: 

As  might  be  expected,  news- 


pai^rmen’s  opinions  of  what  properly  drawn. 


The  reasons  can  be  several : 
Surv'ey  sample  could  be  im- 


their  readers  should  like  or  dis¬ 
like  are  not  necessarily  valid. 
Popularity  contests  alone  are 


Respondents’  preference  by 
sex  was  not  noted. 

Subscibers’  depth  of  interest 


I  a  poor  way  to  measure  comic  was  not  determined. 

_ ■  preference.  And  any  or  all  such  errors  or 

- general,  comic  strip  appeal  shortcomings  can  cause  floods  of 

,1.  ^  appears  to  rest  on  (1)  depth  of  reader  protests  and  “stop”  or- 
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ders.  Let’s  take  these  factors  in 
order: 

First,  improper  sample.  This 
you  can  control  easily.  Proper 
selection  is  done  by  determining 
the  area  you  wish  to  cover,  usu¬ 
ally  your  city  zone.  Next,  con¬ 
sider  the  total  routes  in  the  city 
zone  and  the  geographic  dis¬ 
tricts  they  reach. 

With  this  information  and  the 
total  number  of  subscribers  rep¬ 
resented,  you  should  determine 
what  percentage  you  want  to 
reach. 


4%  Mailoiit 

In  our  case,  as  medium-sized 
new’spapers  with  a  city  zone  of 
roughly  35,000  home-delivered 
subscribers  for  each  of  our  pa¬ 
pers  and  with  very  little  dupli¬ 
cation,  we  use  a  mailout  of  ap¬ 
proximately  four  per  cent. 

Knowing  the  total  subscribers 
in  each  carrier  district  and  the 
number  of  routes  in  each,  we  de¬ 
termine  the  number  desired  and 
sample  within  districts  on  a  ran¬ 
dom  basis,  so  selecting  both  the 
routes  and  the  homes. 

With  this  representative  sam¬ 
ple,  we  feel  we  get  reasonably 
correct  distribution  and  cover¬ 
age  with  a  minimum  of  effort. 
Surveys  are  mailed  to  the  geo¬ 
graphically-selected  homes  with 
a  postage-paid  return  envelope. 
We  send  two  surveys  to  each 
home,  one  for  the  man  of  the 
house  and  one  for  the  woman  of 
the  house.  We  do  this  because 
we  long  ago  learned  that  there 
are  usually  at  least  two  opin¬ 
ions  in  a  family. 

Return  respon.se  has  averaged 
between  25  and  35  per  cent  and 
has  been  reasonably  uniform 
from  most  districts.  We  code  so 
that  we  know  where  each  re¬ 
turn  comes  from.  We  get  back 
surveys  from  between  one  to 
1.5  per  cent  of  our  total  city 
zone  circulation,  and  the  average 
return  from  each  home  is  1.7 
questionnaires  so  that  we  have 
from  500  to  900  people  involved. 

More  and  more  in  our  surveys 
we  pay  attention  to  findings  by 
sex.  Currently  in  the  San  Jose 
News  we  have  14  strips  on  the 
comic  page.  Strip  “X”  was  next 
to  the  bottom  of  the  list  with 
an  overal  43  per  cent,  yet  on  a 
sex  breakdown,  it  was  the  men’s 
favorite  and  ranked  fourth 
overall  in  preferential  voting. 
Thus  it  would  have  been  a  mis¬ 
take  to  eliminate  it,  yet  under 
normal  “noted”  practice  it  was  a 


likely  candidate  for  elimination. 

As  indicated  earlier,  another 
trouble  that  causes  many  com¬ 
plaints,  “stops”,  and  general 
grief  is  dropping  a  strip  with¬ 
out  checking  its  depth  of  in¬ 
terest. 

‘Depth  of  Interest’ 

Perhaps  “depth  of  interest”, 
as  we  interpret  it,  should  be  ex¬ 
plained. 

Suppose  you  buy  our  paper 
to  read  just  three  of  our  20 
strips  and  panels.  We  toss  out 
one  of  the  three  you  like.  In 
effect,  we  have  destroyed  one- 
third  of  your  interest  in  this 
part  of  our  paper,  a  situation 
which  could  easily  provoke  a 
stop.  This  reasoning  also  applies 
to  readership  of  features  and 
columnists. 

In  other  words,  a  “marginal” 
reader  is  very  likely  to  drop  us 
if  he  can  get  another  paper 
which  does  carry  the  desired 
material.  To  turn  up  these  light 
readers,  we  have  worked  out  a 
pattern  for  the  Mercury  and 
News.  Under  it  we  divide  our 
readers  into  “light”,  “medium”, 
and  “heavy”  classes  depending 
on  how  much  they  read. 

Those  who  read  from  one  to 
five  strips  are  the  “light” 
readers;  those  who  read  from 
five  to  ten  strips  are  “medium” 
readers;  and  those  who  read 
from  10  to  17  strips  are  “heavy” 
readers. 

We  concern  ourselves  very 
little  wdth  the  “heavy”  readers. 
Theory  is  that  they  are  rarely 
bothered  by  changes  in  material 
because  they  have  an  interest  in 
comics  as  such  rather  than  in 
any  special  few. 

We  also  have  respondents  list 
their  favorite  comic  strip. 

Not  a  Single  Complaint 

Surx’ey  answers,  as  obtained 
from  a  properly  selected  sample, 
provide  a  surprising  amount 
of  information  including  data 
needed  to  eliminate  more  in¬ 
telligently  and  to  minimize  op¬ 
position.  However,  it  should  be 
noted  that  even  the  worst  strip 
has  some  strong  adherents,  so 
expect  to  get  a  few  phone  calls, 
postcards,  or  letters. 

On  our  last  elimination,  not 
a  single  complaint  was  received, 
but  we  felt  that  this  was  an  ex¬ 
ception. 

Although  it  should  be  ob¬ 
vious,  perhaps  it  better  be 
pointed  out  that  any  ranking  of 
strips  is  purely  relative.  If  the 
other  strips  are  mediocre  at 
best,  strip  “A”  may  stand  out 
in  a  surN’ey  on  paper  #1,  but 
strip  “A”  may  be  well  down 
from  the  top  in  another  study 
similarly  conducted  on  paper  #2 
in  another  city. 


The  Northern  Virginia  Sun: 
‘Nothing  Like  a  Local  Paper’ 


Clayton  Fritchey  Group  Applies 
Some  Fresh  Ideas  in  Journalism 

By  Janies  J.  Butler  Arlington,  Va. 

Clayton  Fritchey  and  his  associates  on  the  Northern  Vir¬ 
ginia  Sun  are  underscoring  their  adage  “There’s  No  Paper 
Like  the  Local  Paper,”  in  terms  of  increased  circulation, 
linage  and  coverage  with  speed  that  has  produced  the  spec¬ 
tacular  out  of  un  spectacular — the  application  of  sound  news- 
papering  principles  to  local  needs. 

Arlington,  where  the  Sun  is  here  is  26  per  cent  higher  than 
published,  had  long  been  re-  in  the  District  of  Columbia.” 
garded  as  a  residential  area  of  But  compelling  as  the  statis- 
Washington,  and  let  go  at  that,  tics  are,  the  driving  forces  have 
Mr.  Fritchey  been  the  personalities  on  top- 

rejected  that  side  and  in  the  staff  of  reporters 

notion  when  he  which  was  increased  in  one  year 

took  command  from  four  to  40. 

matter  of  Personnel  Lineup 

months  ago,  -phe  publisher,  Clayton  Frit- 

and  proclaimed:  chey,  needs  no  introduction  to 

the  newspaper  fraternity.  The 
Pulitzer  Prize  journalist  who 
cvas  formerly  editor  of  the  New 
Orleans  (La.)  Item  came  to 
Washington  to  serve  as  As 


Northern 
Virginia  has  a 
marked  person¬ 
alty  of  its  own. 
It  is  NOT  like 


Fritchey 


the  District  of  Columbia.  North-  sistant  to  General  George  C, 
em  Virginia  is  not  a  metropoli-  Marshall  during  the  Korean 
tan  suburb  in  the  ordinary  War.  He  later  went  to  the 
sense.  It  is  not  only  a  separate  White  House  as  Administrative 
community  but  in  a  differeivt  Assistant  to  President  Truman. 

Philip  M.  Stem,  also  formerly 
That,  in  a  sense  was  a  declar-  of  Item,  is  editor.  A  Har- 
ation  of  war  in  journalism.  The  yard  graduate,  specializing  in 
arsenal  to  support  it  proved  to  public  affairs,  he  served  as  as- 
be  loaded,  and  hill  after  hill  has  sistant  to  Senator  Henry  Jack- 
been  taken.  son  of  Washington  State,  and 

„  later  as  legislative  aide  to  Sena- 

Circulation  Zooms  p^ui  Douglas  of  Illinois. 

The  Northern  Virginia  Sun  Assistant  Publisher  is  Arnold 
took  over  the  old  Arlington  Sagalyn,  formerly  of  the  New 
Daily  Sun  last  April.  In  less  York  Times  and  Time-Life.  He 
than  60  days,  the  circulation  worked  in  Washington  bureaus 
went  up  15  per  cent.  A  year  ago  and  also  has  been  foreign  cor- 
the  Sun  had  a  circulation  of  respondent.  General  counsel  is 
less  than  8,000.  It  is  now  13,000-  George  W.  Ball,  member  of  a 
plus.  That’s  an  inci'ease  of  more  law  firm  with  offices  in  Wash¬ 


meaning  around-the-clock  work, 
was  basic  in  any  hopes  for  a 
successful  adventure.  That  was 
last  April.  The  decision  was 
translated  into  action  and  re¬ 
sults  came  fast.  Display  adver¬ 
tising  last  month  was  up  50 
per  cent  over  April’s  (when 
Fritchey  took  over) ,  and  as 
noted  above  circulation  traced 
the  same  upward  spiral.  Per¬ 
centage-wise,  the  Sun  could  be 
the  fastest  growing  paper  in 
the  country ! 

This  has  been  accomplished 
not  by  prizes  or  contests  or 
other  circulation  gimmicks,  but 
by  manifest  improvements  in 
the  paper.  The  growth  in  staff 
has  been  constant.  Arlington 
County  has  27  square  miles  and 
adjacent  Fairfax  County  has 
427  square  miles.  In  addition  to 
40  full-time  reporters,  the  staff 
of  stringers  has  fanned  out  to 
insure  fuller  coverage.  Facing 
the  competition  of  Washington’s 
newspapers,  the  standards  of 
journalism  had  to  be  compar¬ 
able.  That  means  the  same 
union  pay  scale. 

Columns  Created 

The  primary  concern  of  the 
Sun’s  producers  is  to  make  it  a 
local  newspaper  so  thorough  in 
coverage  as  to  become  a  house¬ 
hold  necessity.  The  publisher 
saw  at  once  that  the  diversified 
interests  of  his  readership  re¬ 
quired  specialists  in  many  fields. 
Columns  were  created,  includ¬ 
ing: 

Military  Day  Book.  Northern 
Virginia  is  the  home  of  the 


than  50  per  cent! 

The  vitalized  newspaper 
meanwhile  has  been  telling  its 
story  to  advertisers:  The  total 


ington  and  New  York  City. 
Possibilities  .Seen 
These  individuals  saw  in 
effective  buying  power  of  Arlington  and  its  environs  two 
Northern  Virginians  exceeded  great  possibilities:  first,  it 
$1.1  billion  in  1956.  Per  family,  seemed  an  unusual  area  that 
the  total  effective  buying  power  offered  a  challenge  and  the  prize 
amounted  to  $9,726,  which  sur-  of  a  success  such  as  say, 
passes  by  11  per  cent  even  New  greeted  Newsdays  on  Long  Is- 
York’s  fabulous  Westchester  land;  second,  they  would  have 
County.  In  fact  it’s  claimed  to  be  a  window  overlooking  Washing- 
higher  than  that  of  any  area  of  ton,  inviting  the  chance  of  be- 
comparable  size  in  the  United  coming  uniquely  influential  for 
States.  Against  the  stiff  com-  a  daily  of  the  projected  size, 
petition  of  three  metropolitan  Mechanically  and  joumalisti- 
dailies  in  Washington,  Mr.  cally,  the  existing  paper  had 
Fritchey  presented  this  invita-  been  drifting  with  the  tides.  A 
tion  to  space  buyers:  “Income  decision  to  paddle  upstream. 


Publisher  Covers 
Himself  in  Court 

North  Platte.  Neb. 

The  publisher  of  the  daily 
North  Platte  Telegranh -Bul¬ 
letin  won  a  bv-line  on  the 
front  pages  of  his  own  news¬ 
paper. 

When  Publisher  L.  A.  Kel¬ 
ley  was  called  into  police  court 
for  non-payment  of  three 
narking  tickets  which  dated 
back  to  March,  he  covered 
the  story  himself.  Mr.  Kelley 
contended  that  he  had  never 
received  the  tickets  in  ques¬ 
tion  although  he  agreed  they 
might  have  been  placed  on 
his  automobile  and  either  dis¬ 
lodged  or  removed  before  he 
returned  to  the  car. 

The  court  fined  the  pub¬ 
lisher  $9.50  for  the  three 
tickets. 


Pentagon,  Arlingrton  Cemetery,  ’ 
Fort  Myer,  Fort  Belvoir,  and 
many  other  installations.  Also,  4 
more  military  people  live  in  th«  | 
circulating  area  than  anywhere  j 
else  in  the  United  States.  The 
Day  Book  is  a  roundup  of  news 
about  these  people  and  what 
they  are  doing. 

U.  S.  Job  Front.  The  single 
largest  group  of  people  in  the 
circulating  area  are  Federal 
government  workers.  This  col¬ 
umn  is  intended  to  give  them 
the  low-down  on  civil  service, 
pay  changes,  etc. 

A  local  column  on  Veterans! 
Affairs. 

A  local  column  on  Gardening 
in  Northern  Virginia. 

A  column  on  Adult  Education 
in  Northern  Virginia.  This  is  a 
big  enterprise  in  the  area,  with 
thousands  of  persons  partici¬ 
pating. 

A  column  on  Square  Dancing. 
This  was  started  when  the  staff 
learned  that  more  than  10,000 
people  in  the  counties  partici¬ 
pate  in  this  form  of  diversion. 

A  column  on  History  of  Ar¬ 
lington  and  Fairfax  Counties. 

Schools  and  Churches 

The  Sun’s  executives,  trained 
in  metropolitan  journalism,  soon 
found  that  suburban  nev/spaper- 
ing  differs  from  both  big  citj 
and  small  town  editorial  proc¬ 
esses.  For  example:  public 
schools  had  sprung  so  fast  that 
there  are  more  than  50,000  PTA 
members.  This  necessitated 
putting  on  an  editor  who  does 
nothing  but  cover  PTA. 

Another  example :  suburbs 
are  strong  church-going  com¬ 
munities.  The  Sun’s  circulation 
area  includes  300  churches.  In 
addition  to  regular  religious 
coverage,  it  was  felt  this  activ¬ 
ity  was  so  vital  that  a  churcl 
columnist  was  needed.  The 
vice  president  of  the  Ck)uncil  of 
Churches  was  hired  to  do  the 
job. 

Still  another:  the  new  sub¬ 
urbia  revolves  around  teen¬ 
agers,  for  people  who  move  tc 
the  suburbs  are  raising  fam¬ 
ilies.  To  interest  them,  a  full¬ 
time  Teen  Editor  was  appointed. 
Some  large  newspapers  have 
weekly  teen  pages  or  sections, 
but  the  Sun  may  be  blazing  a 
trail  with  its  daily  Teen  Page 
Young  readers  are  courted 
thi-ough  the  sports  pages  as 
well.  During  the  Summer,  asi 
many  as  30  box  scores  of  Little  j 
League  baseball  games  appeared 
in  a  single  edition.  On  somej 
days  the  names  of  between  750 1 
and  1,000  participants  appeared 
in  these  box  scores.  1 

To  bring  the  paper  and  the 
the  community  even  more  closely 
together,  an  experiment  was 
(Continued  on  page  86) 
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McLean  Resigns,  AP  Board 
Elects  McKelway  President 

Editor  Follows  in  the  Footsteps 
Of  His  Paper’s  Late  Publisher 

Robert  McLean,  president  and  publisher  of  the  Philadel¬ 
phia  (Pa.)  Bulletin,  stepped  down  from  the  presidency  of  the 
Associated  Press  this  week.  He  was  serving  his  20th  term. 

Benjamin  McKelway,  editor  of  the  Washington  (D.C.) 

Star,  moved  up  from  first  vicepresident  and  became  AP’s  third 
president — the  first  head  of  the  worldwide  cooperative  news 
agency  to  come  up  from  the  editorial  side  of  the  business. 

Mr.  McLean’s  pr^ecessor  was - 

the  late  Frank  B.  Noyes,  pub-  ton  in  1913.  He  succeeded  his 
Usher  of  the  Washington  Star,  father  as  president  in  1931. 

He  was  president  of  AP  from  AP’s  new  president,  Mr.  Mc- 
the  time  of  its  incorporation  Kelway,  has  risen  through  the 
in  1900  until  1938.  news  ranks  on  the  Washington 

Star — from  reporter  in  1920  to 
Remains  on  Board  copy  reader,  city  editor,  news 

Aor.  J  e  r.-  i.  editor,  managing  editor,  associ- 
The  AP  Board  of  Dir^tors, 

m  session  this  w^k,  acceded  to  gg  years  old,  a  native  of 

Mr.  McLeans  ‘  Persistent  de-  _ _ xt  n 


sire”  to  retire  from  the  top  posi¬ 
tion  and  still  remain  on  the 


Fayetteville,  N.  C. 

After  studying  at  Virginia 


board.  The  1942-bylaw  limiting  Polytechnic  Institute  and 
the  election  of  any  director  to  George  Washin^on  University 
three  consecutive  terms  does  not  went  to  work  ^  a  reporter 
apply  to  one  who  holds  or  has 

held  the  office  of  president.  Mr.  World  War  I  interrupted 

McLean  has  been  a  director  journalistic  career  and  he 


since  1924. 


served  overseas  as  a  first  lieu- 


Mr.  McLean,  who  is  66  years  the  war  he  became 

old,  said  a  year  ago  he  wished  an  editorial  writer  and  news 
to  be  relieved  of  the  presidential  o^*tor  on  the  New  Britain 
post  and  in  April,  at  the  organi-  ('-onn.)  Heratd. 
zation  of  the  new  board,  he  Mr.  McKelway  was  president 
offered  his  resignation  and  of  the  American  Society  of 
urged  its  acceptance  “at  the  Newspaper  Editors  in  1949-50. 


eariest  possible  moment.”  Mr. 
McLean  was  re-elected  for  his 
20th  consecutive  term  as  presi¬ 
dent  at  the  April  meeting. 


Mcljean’s  Stalemont 
Mr.  McLean  made  the  follow¬ 
ing  statement  on  his  resigna- 


The  Board  took  steps  toward  tion: 
fulfilling  Mr.  McLean’s  desire  “jj  continues  to  be  my  belief 
by  electing  Mr.  McKelway  as  t^^t  the  best  interests  of  The 
first  vicepresident.  His  third  Associated  Press  will  be  thus 
term  as  a  director  would  expire  served.  First  and  foremost  it 


next  April. 


Miller  Moves  Up 


will  help  provide  a  greater  de¬ 
gree  of  continuity  on  the  board 
than  is  possible  by  any  other 


With  Mr.  McKelway’s  ad-  method  under  the  three-term 
vancement  to  the  presidency,  the  rule.  This  rule  applies,  of  course, 
board  elected  Paul  Miller,  presi-  to  all  except  those  who  hold  or 
dent  of  the  Gannett  Newspapers  have  held  the  office  of  presi- 
and  publisher  of  the  Rochester  dent. 

(N.Y.)  Times-Union  and  Demo-  “Nothing  in  my  life  can  give 
crat  and  Chronicle,  as  first  vice-  me  greater  personal  satisfaction 
president.  Mr.  Miller,  who  is  the  than  the  growth  and  increasing 
only  former  AP  employe  to  be  a  usefulness  of  The  Associated 
board  member,  was  succeeded  as  Press  throughout  the  thirty- 
second  vicepresident  by  Harry  three  years  I  have  been  a  mem- 
P.  Byrd  Jr.,  editor  of  the  Win-  ber  of  the  board.  Equally,  I 
cheater  (Va.)  Evening  Star.  value  my  association  with  the 
Mr.  McLean  began  working  management  and  staff  that  are 
for  the  Philadelphia  Bulletin  responsible  for  the  accomplish- 
sfter  graduating  from  Prince-  ments  of  those  years.” 

1  editor  a:  PUBLISHER  for  October  12,  1957 


Benjamin  McKelway 

A  statement  by  the  AP  Board 
follows : 

Board'n  Statement 

“The  board  is  confident  that 
it  speaks  for  the  membership 
and  the  staff  of  The  Associated 
Press  in  expressing  its  gratifica¬ 
tion  that  Mr.  McLean  will  re¬ 
main  a  member  of  the  board. 
We  shall  continue  to  benefit 
from  his  wisdom,  his  sound 
j'udgment  and  an  experience 
that  bridges  most  of  the  his¬ 
tory  of  the  organization. 

“A  member  of  this  board 
since  1924,  Mr.  McLean  was 
elected  first  vicepresident  in 
1936  and  president  of  The 
Associated  Press  two  years 
later.  Under  his  administration 
of  almost  two  decades.  The  As¬ 
sociated  Press  has  steadily  ex¬ 
panded  facilities  and  member¬ 


ship  in  the  face  of  handicaps 
imposed  by  rapid  and  profound 
changes  throughout  the  world. 

“Yet  physical  growth  is  only 
pai-t  of  the  story.  Under  the 
leadership  of  Mr.  McLean,  The 
Associated  Press  has  adhered 
strictly  to  the  creed  of  a  factual, 
nonpartisan,  nonpolitical  news 
report.  Mr.  McLean’s  own  deep 
belief  in  a  free  press  in  a  trou¬ 
bled  world  and  in  the  importance 
of  an  ,  objective,  cooperative 
news-gathering  agency  was  re- 
fiected  in  his  own  words:  “We 
as  a  people  are  dedicated  to  the 
principle  that  given  the  facts, 
we  are  capable  of  reaching  right 
conclusions.  On  this  basis,  we 
have  developed  our  democratic 
forms  of  self-government  and, 
in  fact,  have  staked  our  all.” 

Symbolized  an  Ideal 

“We  of  the  board  are  happy 
to  record  that  as  an  individual 
and  as  president  of  the  Associ¬ 
ated  Press,  Mr.  McLean  has 
symbolized  that  ideal.  He  has 
provided  the  board  with  a  lead¬ 
ership  that  was  deeply  conscious 
of  the  history  and  traditions  of 
the  Associated  Press  but  at  the 
same  time  was  characterized  by 
a  progressive  outlook  that  was 
alert  to  the  need  for  change. 
His  great  knowledge  of  the  af¬ 
fairs  of  the  organization  and  his 
gentle  patience  have  been  edu¬ 
cating  and  unifying  factors 
within  the  board. 

“To  this  formal  acknowledge¬ 
ment  of  the  value  of  his  accom¬ 
plishments,  we  add  an  expres¬ 
sion  of  affectionate  respect  for 
one  who  has  provided  so  fine 
an  example  of  self-effacing  dedi¬ 
cation  to  the  cause  of  free  and 
honest  journalism.” 

James  Knight  Buys 
Coral  Gables  Paper 

Miami,  Fla. 

Purchase  of  the  Coral  Gables 
Times,  a  weekly,  was  announced 
this  week  by  James  L.  Knight, 
general  manager  of  the  Miami 
Herald.  John  T.  Watters,  assist¬ 
ant  general  manager  of  the 
Herald,  will  be  publisher  and  the 
Times  will  be  operated  inde¬ 
pendently  of  the  Herald. 

The  former  owners  were 
Alfred  G.  Hill,  publisher  of  the 
Oak  Ridge  (Tenn.)  Oak  Ridger, 
and  LeRoy  Keller,  United  Press 
sales  manager. 

• 

Peron  Paper  Folds 

Rio  De  Janeiro 

Geraldo  Rocha,  a  personal 
friend  of  the  former  Argentine 
dictator  Juan  Peron,  retired 
from  journalism  this  week.  He 
closed  O  Mundo,  the  chief  Bra¬ 
zilian  newspaper  supporter  of 
Peron,  and  sold  the  machinery. 
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Sputnik  Story: 


Soviet  ‘Moon’  May 
Be  Story  of  Year 


LONDON,  Oct.  4  — (AP)  — 
Moscow  Radio  said  tonight  the 
Soviet  Union  has  launched  an 
earth  satellite. 

LONDON,  Oct.  4  —  (UP)  — 
Moscow  Radio  said  tonight  that 
Russia  has  launched  an  earth 
satellite. 

LONDON,  Oct.  4  —  (INS)  — 
Moscow  Radio  reported  the  Sov¬ 
iet  Union  has  launched  an  earth 
satellite. 

LONDON,  Oct.  4  —  (Reuters) 
—  Moscow  Radio  reported  to¬ 
night  Russia  has  launched  an 
earth  satellite. 


//VS  Sends  Stories 
By  Scientists 


These  bulletins  announced  al¬ 
most  simultaneously  to  their 
news  services  and  the  un¬ 
suspecting  world  of  newspaper 
readers  what  many  editors  al¬ 
ready  are  saying  is  the  biggest 
news  story  of  1957. 

The  news  was  picked  up  by 
monitors  for  the  ser%  ices  in  Lon¬ 
don.  The  Russians  made  their 
historic  announcement  in  Eng¬ 
lish  and  several  other  languages 
to  the  outside  world  shortly  af¬ 
ter  6  p.m.  (EDT)  Friday.  It 
was  a  few  hours  later  when  the 
Soviet  authorities  announced  the 
earth  satellite  (“Sputnik”  in 
Russian)  in  the  Russian  lan¬ 
guage  to  the  Russian  people 
from  Moscow. 

News  service  and  individual 
newspaper  vTiters  all  over  the 
world  immediately  began  inter¬ 
viewing  scientists  and  govern¬ 
ment  officials  for  reaction  stories 
and  comment. 

New'spapers  everywhere  gave 
big  play  to  man’s  first  venture 
into  outer  space  with  an  earth 
satellite. 


The  Columbus  Citizen 


uoii’ioaiwomo.MTiaiMT.ocvQani  m 


FINAL 

HOMi 


Colombui  Boy  Firs/  tn  U.  S.  To  Sf  h 

Soviet  Moon  Is  Circling  Earth 


THE  KANSAS  CITY  STAR.Js. 


ton  bu 


ClNCWMTl  TIMES-STAR 


When  the  first  bulletins  were 
out  of  the  way,  International 
News  Seiwice  editors  and  writ¬ 
ers  plunged  into  description  and 
interpretation. 

On  the  evening  of  Oct.  4,  spe¬ 
cial  signed  articles  from  Wash¬ 
ington  by  Prof.  A.  A.  Blagon¬ 
ravov,  Soviet  Russia’s  top  satel¬ 
lite  scientist,  and  Dr.  Joseph 
Kaplan,  chairman  of  the  U.  S. 
National  Committee  for  the  In¬ 
ternational  Geophysical  Year, 
were  transmitted  over  the  INS 
wires  within  two  hours  of  the 
first  flash. 

Meantime,  copy  w^as  rolling 
from  the  INS  Moscow  bureau, 
headed  by  Serge  Fliegers,  and 
from  London,  which  monitored 
Moscow  radio.  INS  science 
writer  Edwin  Diamond  was  at 
the  Russian  Embassy  in  Wash¬ 
ington,  covering  a  reception 
there  for  rocket  and  satellite 
specialists.  Darrell  Garwood, 
INS  militai’y  writer,  rounded  up 
Pentagon  comment. 

The  INS  bureaus  in  London, 
Paris,  Tokyo  and  other  world 
capitals  obtained  reaction  to  the 
Soviet  success.  Experts  in  the 
satellite,  rocket  and  missile  fields 
were  interviewed  by  INS  men 
all  over  the  world.  Additionally, 
thi-ough  their  radio  facilities, 
INS  foreign  and  domestic  bu¬ 
reaus  were  posted  on  the  prog¬ 
ress  of  Sputnik. 

On  Oct.  5,  INS  carried  an 
exclusive  signed  article  by  Dr. 
Hermann  Oberth,  German  rocket 
expert  now  working  for  the  U. 
S.,  and  also  obtained  a  state- 
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ment  from  Dr.  Wemher  von 
Braun,  who  is  associated  with 
the  U.  S.  Army’s  rocket  team. 
An  exclusive  signed  article  by 
Dr.  Willy  Ley,  famous  writer  on 
space  travel,  was  carried. 

On  Oct.  8,  INS  began  deal¬ 
ing  on  its  wires  for  publication 
beginning  in  the  Oct.  9  after¬ 
noon  papers  the  first  of  a  series 
of  six  special  articles  by  Martin 
Caidin,  authority  on  rockets  and 
guided  missiles,  on  “Why  Rus¬ 
sia  Won  the  Satellite  Race.” 


UP  Stories  Had 
Predicted  Launching 


On  Sept.  9,  the  “News  Out¬ 
look”  column  by  Charles  Mc¬ 
Cann,  award-winning  foreign 
news  analyst  of  the  United 
Press,  carried  an  item  that 
British  experts  expected  the 
Russians  to  launch  their  satel¬ 
lite  in  September  or  October. 
Eight  days  later,  a  Moscow  UP 
stoi-y  said  the  launching  might 
be  imminent.  A  Mo.scow  broad¬ 


cast  was  quoted  as  saying  Soviet 
scientists  would  shortly  take 
“the  first  step  into  cosmic  flight 
by  launching  an  artificial  earth 
satellite.” 

Soon  after  the  first  bulletin. 
Boston  UP  filed  a  bulletin  from 
Cambridge  about  U.  S.  observ¬ 
ers  being  ordered  on  watch  and 
W’ashington  filed  an  analysis  by 
Robert  Barkdoll. 

From  then  on,  the  UP  date¬ 
lines  included  New  York  (Co¬ 
lumbia  University),  Chicago 
(Yerkes  Obsei-vatory),  Brusseh 
(International  Geophysical  Year 
headquarters),  San  Antonio,  Ot¬ 
tawa,  Chapel  Hill,  Ann  Arbor. 
Conway,  Ark.,  Philadelphia,  Sar 
Francisco,  Tokyo  and  Boston. 

The  Washin^on,  London  and 
Boston  UP  bureaus  called  in  ex 
tra  men  for  a  long  night’s  work 
In  Moscow,  Henry  Shapiro  and 
Whitman  Bassow  stayed  through 
until  dawn. 

As  soon  as  the  bulletin  arrived 
from  London,  UP  editors  in  Nev 
York  talked  with  the  Washing- 
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’ROUND  THE  WORLD 

Dobbins,  Boston  Traveler 


ANOTHER  WORLD 

Robinson,  Indianapolis  News 


CHRISTOPHER  COLUMBUSKI 

York,  Louisville  Times 


At  ton  bureau,  which  supplied  back- 
^  ground  on  the  status  of  the  U.  S. 
““  '  satellite  program  and  went  to 


AP  Sends  36,000 
Words  in  Short  Time 


That  was  still  11 :27  p.  m.  BST 
(6:27  p.  m.  EDT)  when  radio 
listeners  picked  up  the  Moscow 


Guild  Talks 


;d 


N’ 


work  gathering  reaction  state¬ 
ments  from  the  White  House, 
other  government  sources  and 
from  scientific  circles. 

Washington  also  supplied  a 
list  of  satellite  tracking  stations 
in  the  U.  S.,  Cuba,  South  Amer¬ 
ica  and  Australia.  New  York 
UP  headquarters  asked  various 
bureaus  to  check  major  observa¬ 
tories  and  within  a  few  minutes 
stories  began  coming  in  from 
such  points  as  Williams  Bay, 
Wis.,  Dallas,  Los  Angeles,  and 
Cambridge,  Mass. 


The  Associated  Press  moni¬ 
tored  the  Russian  broadcast  of 
the  historic  event  in  London. 

Alton  Blakeslee,  AP  science 
writer,  was  at  a  reception  for 
International  Geophysical  Year 
scientists  at  the  Russian  Em¬ 
bassy  in  Washington  when  he 
heard  the  news.  He  got  to  work 
immediately  on  an  interpretative 
stoi-y  with  spot  stuff  from  the 
Russian  authorities  present  at 
the  party. 

When  four  news  cycles  (each 
morning  and  each  evening  paper 
edition  time  counted  as  a  cycle) 


announcement  that  Soviet  Rus¬ 
sia  had  launched  its  earth  satel¬ 
lite.  The  news  came  throbbing 
over  the  direct  line  linking 
Reuters  with  its  listening  post 
30  miles  north  of  London.  With¬ 
in  seconds  it  was  flashed  over 
Reuters’  worldwide  communi¬ 
cations. 

Staff  members  who  were  on 
the  point  of  going  off  duty 
shucked  off  their  coats  and 
turned  back  to  the  job.  Even 
while  the  radio  listeners  were 
filling  in  details  of  the  Moscow 
announcement,  correspondents 


May  Resume 
At  Lima  News 


Lima,  Ohio 
The  way  was  cleared  this  week 
for  resumption  of  contract  ne¬ 
gotiations  between  the  Hoiles- 
owned  Lima  Neu's  and  the 
Newspaper  Guild. 

William  J.  Parson,  executive 
vicepresident  of  the  American 
Newspaper  Guild,  sent  a  repre- 


cAnfofivo  rrtwfor  wifVi 


‘Moon  Watch’ 


had  passed  with  the  Monday  throughout  the  world  were  be-  local  guild  officials  on  the  situa- 


':  ~c  [  Since  Cambridge  was  head- 
^  .  j  quarters  for  “Operation  Moon- 
sovie  watch,’’  Boston  UP  sent  a  staffer 
fl-  ^  observatory  there.  Bureau 
Manager  Stanton  Berens  came 
eartn  direct  the  cover- 

.  Boston  later  wrapped  up 

Iletin,  information  on  the  tracking  of 
‘  f™”'  the  satellite  into  a  single  story, 
bserv-  the  operator  of  a  moon- 

-h  watch  observation  station  in 
^sis  DJ  Columbus,  Ohio,  reported  to 
Cambridge  he  had  seen  the  satel- 
the  Columbus  UP  bureau 
t  (t^  got  to  him  for  an  interview, 
hica^  London  came  through  when 
russet  jthe  picked  up  the  signal 

^  p.t  sbout  the  same  time  New 

‘'®»^Tork  was  repotring  that  RCA 
ArMr.Riad  heard  the  signal  on  Long 

ia.  Sat  [Island. 

ston.  I  Later,  Henry  Shapiro  report- 
trom  the  UP  Moscow  bureau 
.pat  Russians  slept  through  the 
*  jF^wientous  announcement  and 

unaware  until  morning 
hrougufchat  their  scientists  had  ac- 
.  .^aiplished.  In  Tokyo,  amateur 
pdio  operators  claimed  to  have 
advance  notice  of  the  satel- 
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morning  paper  time,  the  Asso¬ 
ciated  Press  had  sent  out  36,- 
000  words  on  the  big  story.  By 
coincidence  the  stories  came 
from  36  different  datelines. 
Many  of  the  stories  were  inter¬ 
pretations,  sightings  or  sound¬ 
ings,  and  reaction  stories  from 
government  officials  and  scien¬ 
tists. 

Curiously,  at  least  two  daily 
newspapers  were  observed  by 
the  Associated  Press  to  have 
played  Pat  Morin’s  series  of 
school  integration  stories  from 
Little  Rock,  Ark.,  over  the  Sput¬ 
nik  story  on  Monday  afternoon. 
They  were  the  Charlotte  (N.C.) 
News  and  the  Cleveland  (Ohio) 
News. 

Reuters  Editors 
Shuck  Off  Coats 

In  the  big  London  news  room 
that  is  the  headquarters  of 
Reuters’  world  service,  rewrite- 
men  and  editors  were  just  be¬ 
ginning  to  ease  off  after  a  busy 
evening  on  Oct.  4.  Student 
demonstrations  in  Warsaw  look¬ 
ed  like  remaining  the  top  story. 

for  October  12,  1957 


ing  alerted  for  reaction  stones, 
scientists  were  roused  from 
sleep  for  comment. 

The  first  shock  of  the  news 
was  hardly  over  before  a  Reu¬ 
ters  listener,  his  set  tuned  to 
the  wave-length  announced  by 
Moscow,  picked  up  the  now- 
familiar  “beep-beep-beep.’’  He 
was  believed  by  Reuters  to  be 
the  first  man  in  the  world  to  re¬ 
port  hearing  it.  He  shared  the 
thrill  with  the  night  workers 
in  the  distant  news  room.  The 
signal  reached  them  clearly. 

• 

Ads  Are  Automatic 

Madison,  Wis. 

Madison  New55papers,  Inc. 
have  started  a  24-hour  classified 
advertising  service,  with  an 
“electronic  secretary”  taking 
the  ads  by  telephone  after  hours 
of  the  regular  employes.  Eldred 
Garter,  classified  advertising 
manager,  said  the  recording  de¬ 
vice  itemizes  instructions  before 
accepting  the  advertising  copy, 
classification,  time  to  run,  name, 
address  and  phone  number  of 
the  advertiser. 


tion.  This  followed  the  approval 
of  a  “settlement  agreement”  by 
the  regional  director  of  the  Na¬ 
tional  Labor  Relations  Board 
which  resulted  in  the  squashing 
of  all  but  one  of  17  charges  filed 
by  the  guild  against  the  News 
before  it  struck  the  paper  last 
May  1. 

Bargain  Agreement 

Many  of  the  guild  members 
who  left  the  News  are  now 
working  for  the  newly-estab¬ 
lished  seven-day  Lima  Citizen. 

The  agreement  provides  that 
the  Hoiles  management  will  bar¬ 
gain  with  the  guild,  upon  re¬ 
quest,  but  it  is  understood  that 
there  is  no  admission  by  the 
company  that  it  has  violated  the 
law.  The  company  agreed  to  re¬ 
imburse  12  commission  claims 
and  one  mileage  claim. 

“During  negotiations,”  accord¬ 
ing  to  the  News’  publisher,  E.  R. 
McDowell,  “we  believed  that  we 
had  reached  an  impasse  and  we 
put  our  proposal  into  effect.  The 
NLRB  did  not  concur,  thereby 
upholding  one  of  the  17  claims 
the  guild  made  against  us.” 
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‘Week’  Stunt 
Backfires  in 
Libel  Claim 


Veteran  Editor 
In  Retirement 


Baltimore,  Md. 

A  suburban  weekly’s  News¬ 
paper  Week  stunt  to  point  up 
the  differences  between  a  free 
and  controlled  press  backfired 
this  week  in  a  $1,000,000  libel 
suit. 

Last  week’s  issue  of  the  Union 
News  of  Towson,  county  seat  of 
Baltimore  County,  carried  a 
48-point  line,  NATIONAL 
NEWSPAPER  WEEK,  over  its 
masthead.  Then  six  columns  of 
the  page  were  devoted  to  items 
listing  various  officials  as 
“WAN'TED”  and  others  as  be¬ 
ing  jailed  by  their  political  op¬ 
position. 

In  two-column  measure  down 
the  left  side  of  the  page  was 
“THE  KEYHOLE”  feature 
which  explained  that  “This 
issue  of  the  Union  News  (ex¬ 
cepting  this  double  column 
story)  features  a  front  page 
which  is  by  way  of  being  a  big 
joke  to  all  of  us  fortunate  peo¬ 
ple  who  enjoy  the  privileges  of 
a  free  press.  Not  so  fortunate 
are  the  readers  behind  the  Iron 
Curtain,  in  many  South  and 
Central  American  republics  and 
even  in  more  enlightened  areas 
of  the  world  where  censorship 


Snyder 


Baltimore,  Md. 

Burwell  Cameron  Snyder  is 
going  to  do  a  lot  of  loafing  (on 
the  night  trick)  and  occasionally 
peck  at  a  new  typewriter  when 
a  new  watch  tells  him  he  has  the 
time. 

This  leisure, 
the  typewriter 
and  watch  are 
the  compensa¬ 
tion  which  came 
with  his  retire¬ 
ment  as  news 
editor  of  the 
Sun,  a  position 
he  had  held 
since  1924.  Re¬ 
tirement,  reject¬ 
ed  several  years 
ago  after  a  series  of  operations, 
came  the  day  after  his  75th 
birthday. 

When  Mr.  Snyder  reported  at 
his  desk  on  schedule  he  was 
greeted  by  William  F.  Schmick 
Sr.,  president  of  the  A.  S.  Abell 
Company,  publishers  of  the  Sun- 
papers. 

While  Managing  Editor 
Charles  H.  Dorsey  Ji'.,  and  co¬ 
workers  looked  on,  Mr.  Schmick 
presented  the  watch. 

Later  at  a  party,  Mr.  Snyder 
received  a  portable  typewriter. 

Mr.  Snyder  was  born  in  West 
Virginia,  taught  school  for  a 
time,  then  entered  the  Methodist 
ministry.  But  before  completion 


Sackett  Drops 
Plan  for  Daily 


Sheldon  F.  Sackett,  West 
Coast  newspaper  and  radio  sta¬ 
tion  owner  who  paid  $125,100  for 
equipment  of  the  defunct  Ports¬ 
mouth  Times,  has  decided  to 
abandon  plans  for  publishing  a 
newspaper  here. 

Buck  Cowling,  Mr.  Sackett’s 
local  promotion  man,  said  he  was 
negotiating  for  sale  of  the  prop¬ 
erty  and  the  equipment. 

Mr.  Sackett  has  leturned  to 
the  West  Coast. 

Howard  Goshom,  engaged  to 
become  managing  editor  of  the 
Portsmouth  World  which  Mr. 
Sackett  planned  to  publish,  was 
released  on  Oct.  1  with  a  num¬ 
ber  of  news  and  editorial  em¬ 
ployes  he  had  hired. 

A  Virginia  Beach  newspaper, 
the  Sun,  Moon  and  Stars,  which 
operated  for  a  while  under 
Sackett  auspices,  has  been  dis¬ 
continued. 

Meanwhile,  Mr.  Sackett  was 
named  in  petitions  for  attach¬ 
ments  filed  in  Portsmouth  Cir¬ 
cuit  Court  alleging  non-payment 
of  debts.  Claims  totaled  more 
than  $38,500. 


Court  Kills 

‘Nuisance’ 

Indictments 


Leonabdtown,  Md. 

A  criminal  indictment  against 
a  publisher  and  editor  by  a 
weekly  newspaper  who  editori¬ 
ally  criticized  a  judge  were  dis¬ 
missed  here  this  week  by  the ' 
chief  judge  of  the  circuit  court  f 
in  which  they  were  accused. 


D. 


©bttuarp 


and  dictation  come  and  go  by  of  his  preparation  for  ordina- 


govemment  edict.” 


tion,  he  joined  the  staff  of  the 


Madeline  Ryttenberg,  37, 
New  York  Journal- American  re¬ 
porter;  found  dead  in  her  New 
York  apartment,  Oct.  4.  She 


(E  &  P,  Sept.  21,  page  15). 

The  court  conclude :  There  is 
a  line  beyond  which  newspapen 
cannot  legally  go  in  their  criti¬ 
cism.  But  in  this  case,  that  line 
was  not  crossed  or  even  reached. 

Chief  Judge  John  B.  Gray 
Jr.,  thi’ew  out  the  two-point  in¬ 
dictment  against  Sheridan 
Fahnestock,  publisher,  and  Al¬ 
fred  Toombs,  managing  editor  i 
of  the  Lexington  Park  Enter- \ 
prise.  ; 

Articles  in  the  Enterprise  had; 
criticized  Judge  Philip  H.  Dor-j 
sey  for  his  appointments  to  two! 
country  boards  of  property  re¬ 
view,  which  act  in  condemnation  j 
cases.  They  charged  that  the  ap¬ 
pointments  were  political. 

Judge  Dorsey  instructed  hi* 
son,  Walter  Dorsey,  the  elected 
State’s  Attorney  in  St.  Marys 
County,  to  take  the  case  befon 
the  grand  jury.  The  result  was 
a  two-count  misdemeanor  in-l 
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dictment  that  charged  the  puh 


The  edition  appeared  on  the  old  Baltimore  Herald  in  1905. 
streets  Friday  and  reports  say 


a  4-foot-high  stack  at  the  Court 
House  in  'Towson  sold  out  in  a 
half  hour. 

On  Tuesday,  Michael  J.  Birm¬ 
ingham,  the  Chief  Executive  of 
the  county,  filed  his  suit  for  a 
million  dollars  damages  against 
the  paper  and  its  editoi’-publish- 
ers,  W.  Fenwick  Keyser. 


began  her  career  as  a  copy  girl  Usher  and  editor  with  maint8iii-| 
on  the  Netv  York  News  and  ing  a  public  nuisance  and  Ob’- 
worked  on  Newsday  before  join-  structing  justice. 


serve! 

since 

break 
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ing  the  J-A. 


Big  Six  Favors 
Defense  Fund 


Court  Action 


The  court  action  charged  that 
the  editor  and  the  paper  de- 


New  York’s  printers  and 
mailers  approved  the  proposi¬ 
tion  to  build  a  $500,000  defense 
fund  of  the  International  Typo¬ 
graphical  Union. 

The  light  vote  in  this  week’s 


Harry  Weston,  81,  former 
editor  and  publisher  of  news¬ 
papers  in  Ashtabula  County, 
Ohio,  and  founder  and  editor  of 
the  Geauga  County  News  in 
Chardon,  Ohio;  Sept.  13. 


Judge  Gray  was  called  in  to 
hear  argument  when  Judge  Dor¬ 
sey  disqualified  himself.  Judp 
Gray  declared  from  the  benck 
that  the  newsmen  were  wronfl 
in  attaching  sole  responsibility 
to  Judge  Dorsey  for  the  surplaj 
appointment. 


liberately,  falsely,  maliciously  referendum  indicated,  however. 


and  with  wanton  disregard  of 
civic  responsibility  and  in  com¬ 
plete  disregard  of  the  ethics  of 
journalism,  printed  false  and 
untrue  statements”  which  sub¬ 
jected  Birmingham  “as  a  pub- 


that  the  revenue-raising  pro¬ 
posal  advocated  by  President 
Woodruff  Randolph  may  have  a 
close  call  in  the  national  tabu¬ 
lation. 

Big  Six  local,  strongly  pro- 


Charles  B.  Morris,  69,  vet¬ 
eran  employee  of  the  circula¬ 
tion  department  of  Madison 
Newspapers,  Inc.  and  before 
that  of  the  Wisconsin  State 
Journal  in  Madison;  Sept.  30. 


Pa.  Truckers  Win 
Anti-Trust  Rulins 


lie  official,  a  business  man,  and  Randolph,  went  for  the  special 


as  a  respected  private  citizen  to 
public  scandal,  hatred,  ridicule, 
contempt,  mistrust  and  scorn.” 

Meanwhile,  Keyser,  whose 
“Knothole”  column  had  told 


assessment  by  3,095  to  1,894. 
Last  May  the  vote  on  a  similar 
proposition  was  4,443  to  3,077. 

The  anti-Randolph  Local  No. 
106,  Washington,  D.  C.,  voted 


J.  Fred  Young,  64,  an  edito¬ 
rial  writer  for  the  Woodstock 
(Ont.)  Sentinel  Review;  Oct.  5. 
He  previously  had  worked  for 
the  London  Free  Press  and  To¬ 
ronto  Telegram. 


readers  that  on  the  back  page  1,677  to  601  against  the  strike 
was  “this  week’s  county  news  fund  this  time.  In  May  the  vote 
as  it  really  is,”  had  left  a  day  was  1,729  to  882.  The  national 
or  two  before  publication  for  vote  in  May  resulted  in  a  6,500 
a  bearhunting  trip  to  Alaska,  majority  against  the  assessment. 


Philadelphia 
Federal  Judge  Thomas  J 
Clary  ruled  Oct.  10  in  favor  cj 
the  Pennsylvania  Motor  Truci 
Association  in  its  anti-tru.'"^ 
suit  against  Eastern  Railroac; 
and  the  Carl  Byoir  Public  Reh 
tions  firm. 

*  ’"  *  The  trial  involved,  to  a  larpl 

Raymond  W.  Foy,  62,  former  extent,  the  practices  of  botiji 

sales  and  research  manager  of  parties.  The  Truckers  asked  fc 
the  Dallas  (Tex.)  News;  Oct.  2.  $250  million,  but  Judge  Clar;| 

*  *  *  said  he  would  have  a  hearirj 

R.  J .  Edwards,  73,  former  later  to  assess  the  damages, 

publisher  of  the  Denton  (Tex.)  percent  to  be  against  the  ra; 
Record-Chronicle;  Oct.  5,  in  At-  roads  and  20  percent  again>i 
lanta,  Ga.  hospital.  the  Byoir  finn. 
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Section  Edited 

By  Robert  B.  McIntyre 


Does  Roslow  All-Media 
Gauge  Solve  Problem? 

By  Hal  Taxel,  Director  of  Marketing, 

Express  Publishing  Co.,  San  Antonio,  Texas. 


Research,  media,  manufactur¬ 
ers,  in  fact  the  entire  business 
and  advertising  world,  and  seg¬ 
ments  of  the  academic  world 
have  sought  some  means  by 
which  all  major  media  could  be 
reliably  compared  with  each 
other. 

The  traditional  phrase  of 
"oranges  and  apples”  has  char¬ 
acterized  the  typical  (and  in¬ 
evitable)  frustration  felt  by  all 
people  who  have  attempted  to 
evolve  clear  cut,  unambiguous 
research  techniques  which  could 
stand  up  under  searching  scru¬ 
tiny. 

Thus,  the  recent  announce¬ 
ment  by  Dr.  Sydney  Reslow  of 
Pulse  Inc.  that  a  single  yard¬ 
stick  has  been  developed  de¬ 
serves  the  most  careful  thought 
since  it  would  mean  a  major 
break-through  for  all  print  and 
electronic  media,  that  there  is 
presently  available  a  research 
method  which  can  eliminate  the 
apples  and  oranges  objections. 

'  Careful  Analysis 


is  analyzed  primarily  in  terms 
of  the  techniques  used,  over  and 
apart  from  the  results.  The 
foundation  of  all  measurement 
techniques  is  the  method  em¬ 
ployed.  Some  people  refer  to 
methods  as  techniques.  Others 
refer  to  it  as  instruments.  It 
depends  on  the  speaker,  on  the 
particular  mode  of  procedure  at 
hand.  But  regardless  of  differ¬ 
ences  in  terminology,  the  major 
intent  here  is  to  discuss  how 
Dr.  Roslow  went  about  compar¬ 
ing  all  three,  and  the  assump¬ 
tions  implicit  in  these  proce¬ 
dures.  There  is  no  interest  here 
in  the  results  except  as  they  are 
influenced  by  the  methods  em¬ 
ployed. 

Methods  Used 

Dr.  Roslow  discusses  two  ap¬ 
proaches.  They  are  more  or  less 
in  the  form  of  the  preliminary 
research  work,  and  then  a  re¬ 
finement  of  the  preliminary  re¬ 
search.  Below  is  the  chart  repro¬ 
duced  in  Broadcasting-Telecast¬ 


ing  which  illustrates  the  find¬ 
ings  of  the  preliminary  ap¬ 
proach. 

RATINGS  FOR  RADIO 
AND  NEWSPAPER  ADVERTISING 
SALT  LAKE  CITY 

Average  quarter-hour  rating  of 

six  radio  stations  .  3.4% 

Average  rating  for  Ads  in  the 

Sait  Lake  Tribune  .  3.4% 

Average  rating  for  Ads  in  the 
Desert  News  .  3.7% 

The  presentation  of  the  ma¬ 
terial  in  the  above  fashion  raises 
some  very  pertinent  questions. 
Basically  they  all  stem  from 
comparing  the  composite  for  six 
stations  against  two  individual 
newspapers. 

An  Analogy 

An  analogy  would  explain  the 
problem.  Let  us  assume  there 
are  six  radio  stations  and  two 
newspapers  in  a  market.  In  this 
market  there  are  one  thousand 
households.  For  a  given  quarter 
hour  segment,  100  families  are 
listening  to  radio  which  gives 
a  10%  total  radio  audience. 
However,  the  100  families  were 
tuned  to  different  stations.  So 
let  us  assume  that  of  the  100 
families,  four  gn'oups  of  20  were 
listening  to  four  stations  each, 
and  two  groups  of  10  were  lis¬ 
tening  to  two  stations  each. 
That  would  mean  the  first  four 
stations  had  an  average  quarter 
hour  listenership  of  2%,  and  the 
last  two  would  be  1%.  This 
would  mean  an  average  viewer- 


ship  per  station  of  1.6%,  com¬ 
pared  to  the  composite  audience 
of  10%. 

Assuming  now  that  100  people 
could  recall  a  total  average  of 
10%  for  all  newspaper  ads,  on 
the  surface  this  would  indicate 
an  equal  potency  between  media. 
However,  if  each  newspaper  had 
5%  of  the  audience,  the  average 
audience  per  newspaper  would 
be  5%.  Now  compare  this  with 
the  average  audience  per  radio 
station  of  1.6%. 

Compared  with  Composilr 

Why  is  it  so  important  to  go 
through  such  a  detailed  analogy 
of  different  ways  of  figuring  the 
averages  ? 

1)  Because  the  individual 
newspapers  are  compared 
against  the  composite  for  all 
radio  stations. 

Referring  again  to  the  table, 
if  we  have  here  a  situation 
where  the  total  listening  audi¬ 
ence  was  3.4%,  then  if  we  as¬ 
sume  that  all  six  stations  equally 
shared  the  audience,  by  dividing 
by  six  we  arrive  at  an  average 
quarter  hour  viewership  per 
station  of  less  than  six  tenths 
of  one  percent,  which  would  give 
approximately  a  four  times 
greater  recall  per  individual 
newspaper  against  the  indi¬ 
vidual  radio  station.  But  this 
entire  problem  can  be  easily 
clarified  by  a  more  detailed  ex¬ 
planation  of  the  methods  used. 


I  in  tcf  There  is  hardly  a  research 
:e  Do^|  communications  man  who  has 
Judgf^^  not  given  some  serious  consider- 
bendji  ation  to  working  out  single  or 
wronii  multiple  yardsticks,  measuring 
sibility^  all  media  along  the  same  dimen- 
lurplw'l  sions.  It  has  always  been  ac- 
f  cepted  as  a  theoretical  possibil- 
I  ity.  But  no  one  as  yet  has  been 
I  able  to  come  up  with  an  air  tight 
j  system.  All  methods  have  suf- 
I  fered  from  some  major  incon- 
f  sistencies.  The  concept  of  a 
single  yardstick  is  theoretically 
)ELPH1'  possible.  The  problem,  of  course, 
nfia  J  *3  to  work  it  out.  Dr.  Roslow’s 
avor  ci  ®ethod  requires  careful  analysis 
Tru^  determine  whether  it  meets 
iti-trnsf  the  rigorous  tests  of  research. 
lilroa'I  Before  discussing  Dr.  Ros¬ 
ie  ReUf  low’s  method  itself,  it  is  im¬ 
portant  to  define  the  manner 
a  larf  ®  which  this  author  approaches 
jf  boti  the  Roslow  method.  Because  re- 
skedfo!  *earch  findings  can  be  analyzed 
e  Cl*n  ®  ®  variety  of  ways,  it  is  neces- 
heariw  to  pin-point  how  the  Ros- 

ages,  ^  method  will  be  discussed. 

;he  rii" 

agal^  Method  Is  Foundation 

The  “single  yardstick”  device 
12,  1951  editor  8c  PUBLISHER  for 


30  YEARS  IN  NEWSPAPERS — In  observance  of  the  start  of  its  30th 
year  of  advertising  predominantly  in  newspapers,  Knox  Company  of  Los 
Angeles  received  a  certificate  of  commendation,  presented  by  Bureau 
of  Advertising,  ANPA,  on  behalf  of  U.S.  and  Canadian  dailies.  Shown 
above  are:  W.  W.  Burgess  (seated)  president  of  Knox.  Standing  (left 
to  right)  are:  L  S.  Van  Sant,  Bureau's  Southwestern  manager;  Dan 
Nielsen,  Reynolds-Rtxgerald;  Briscoe  Davis,  The  Branham  Co.;  Les 
Worden,  advertising  manager,  and  Richard  Aldworth,  vicepresident  and 
general  manager  of  Knox  respectively.  Firm  started  with  list  of  45 
newspapers;  now  uses  1500. 

October  12,  1957 


2)  But  more  important  and 
more  basic,  the  average  for  all 
six  radio  stations  is  compared 
against  the  ad  recall  for  indi¬ 
vidual  newspapers.  Regardless 
of  the  means  employed,  just  the 
fact  of  comparing  all  the  totals 
for  six  radio  stations  against  the 
individual  newspapers  over 
weights  the  results  in  favor  of 
radio. 

3)  There  is  another  vital 
question  to  be  considered,  but 
Dr.  Roslow  did  anticipate  it. 
As  is  evident,  the  recall  figures 
for  the  radio  stations  are  total 
programs  and  not  commercials. 
However,  the  recall  fig^ires  for 
the  newspapers  are  recall  for 
ads  only.  Since  the  editorial 
matter  in  the  newspaper  was  not 
made  a  part  of  the  newspaper 
recall — this  method  of  compari¬ 
son  definitely  measures  com¬ 
pletely  different  dimensions. 

Anticipated  Objection 
However,  as  indicated.  Dr. 

(Continued  on  page  18) 
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Roslow 

(Continued  from  page  17) 


Roslow  anticipated  this  objec¬ 
tion  and  proceeded  to  compare 
TV,  radio,  recall  of  commercials 
to  recall  of  newspaper  ads.  Dr. 
Ro.slow  Stated: 

.  A  TV  station  and  a 
radio  station  were  monitored 
one  night  from  6  PM  to  mid¬ 
night.  Then,  the  next  evening, 
viewers  and  listeners  to  these 
two  respectives  w'ere  shown 
the  list  of  commercials  which 
were  aired  and  were  requested 
to  identify  those  remembered. 
This  is  the  same  as  showing 
readers  the  advertisement  in 
the  paper  and  asking  them  to 
identify  those  remembered. 
All  non-viewers,  non-listeners, 
non-readers  are  included  in 
the  base  so  that  the  measure¬ 
ments  have  the  same  mean¬ 
ing.  (pg.  116).” 

This  statement  basically  deals 
with  the  methodology  of  the  re¬ 
search  and  it  is  appropriate  in 
turn  to  discuss  this  strictly  in 
terms  of  what  was  done. 

This  clear  statement  regard¬ 
ing  the  use  of  a  specified  time 
segment  on  both  television  and 
radio  poses  the  question  of 
whether  or  not  Pulse  has  really 
satisfied  the  main  assumption 
of  measuring  like  things  in  a 
like  manner. 

The  problem  referred  to  can 
best  be  described  by  asking  a 
question:  (and  not  a  loaded  or 
rhetorical  question). 

Monitor  All  Commercials 
Can  we  assume  that  a  six 
hour  commercial  time  span  on 
television,  and  radio  is  equal 
to  the  total  ad  content  in  a 
newspaper?  If  we  are  trying  to 
get  comparable  measurement  of 
ad  recall  and  commercial  recall, 
is  it  not  necessary  to  then  moni¬ 
tor  ALL  commercials  on  the  sta¬ 
tions  from  sign  on  to  sign  off, 
making  out  the  list  of  ALL 
commercials  from  sign  on  to 
sign  off  and  then  ask  the  audi¬ 
ence  whether  they  recall  the 
specific  commercials? 

Testing  television,  for  ex¬ 
ample,  between  the  hours  of  six 
to  10  might  well  be  comparable 
to  only  testing  newspaper  read¬ 
ership  on  the  front  page  of  each 
section.  If  the  testing  procedure 
is  to  use  audience  recall  to  total 
available  newspaper  package, 
then  it  is  also  necessary  to  de¬ 
termine  audience  recall  for  to¬ 
tal  numbers  of  commercials  on 
air  from  sign  on  to  sign  off. 

The  Pulse  recall  ratings  are 
for  the  limited  number  of  TV 
and  radio  commercials  between 
six  and  12  PM.  What  about 


daytime  TV  and  radio?  The 
newspaper  recall  is  for  the  total 
paper,  so  totality  of  radio  and 
TV  should  be  used.  Hence,  the 
key  question  is  whether  this 
basic  approach  of  the  Pulse  in¬ 
vestigation  really  satisfies  the 
condition  requiring  consistent 
comparable  data  measuring  the 
same  thing. 

There  are  other  questions  that 
would  naturally  be  asked  re¬ 
garding  these  methods,  but  they 
can  stand  aside  for  the  present 
in  view  of  the  fundamental 
problem  just  discussed. 

But  now  let  us  turn  our  at¬ 
tention  in  another  direction. 

Other  Relevant  I$isue»i 
There  are  other  relevant  is¬ 
sues  raised  in  Dr.  Roslow’s  talk 
which  are  a  matter  of  concern 
since  they  involve  comparing  the 
audited  circulation  of  newspa¬ 
pers  and  magazines,  against  the 
rating  methods  of  various  re¬ 
search  organizations. 

In  order  to  have  a  single 
population  base  to  work  from. 
Dr.  Roslow  used  total  homes  in 
the  market  for  analyzing  news¬ 
paper  recall.  This  is  the  same 
device  used  by  TV  and  radio 
rating  services.  Aside  from  the 
various  arguments  regarding 
the  pros  and  cons  of  the  “total 
homes”  vs  “audited  circulation” 
it  does  make  sense  that  for  pre¬ 
liminary  analysis,  the  “total 
homes  in  the  market”  concept 
eliminated  one  major  problem  in 
setting  up  a  single  population 
base. 

Tenuou!«  Subject 
To  briefly  review  the  difference 
between  the  “total  homes”  and 
audited  circulation  concepts,  in 
the  former  case  all  research  re¬ 
sults  are  compared  against  the 
total  number  of  homes  in  the 
market.  The  number  of  actual 
TV  sets  in  the  market  is  not 
considered,  and  in  fact  is  rela¬ 
tively  unimportant  when  meas¬ 
uring  one  medium,  and  one  me¬ 
dium  only.  Set  count  research  is 
a  very  tenuous  if  not  argumen¬ 
tative  subject.  There  are  many 
contradictory  figures  available. 
However,  if  but  one  medium  is 
being  studied  it  does  not  matter 
at  all  whether  or  not  70  or  80 
percent  of  the  market  owns  a 
TV  set — in  so  far  as  this  con¬ 
cerns  comparing  the  number  of 
homes  viewing  different  TV  sta¬ 
tions.  The  view’ership,  or  recall 
figures  in  a  three-station  TV 
market  are  consistent  for  all 
three  TV  stations,  since  the  re¬ 
search  findings  are  simply  a 
function  of  all  those  homes  who 
had  equal  opportunity  to  select 
between  three  channels. 

The  “audit  circulation”  con¬ 
cept  is  the  actual  average  num¬ 


ber  of  newspapers  or  magazines 
sold  on  the  market  for  a  given 
six  month  or  year  period  of 
time.  Anyone  desiring  to  com¬ 
pare  the  average  circulation 
against  total  homes  in  the  mar¬ 
ket  need  but  take  pencil  and 
paper,  and  compare  total  homes 
to  average  circulation. 

On  a  long  range  research 
basis,  there  is  good  reason  to 
discuss  whether  the  number  of 
actual  homes  that  can  be  reached 
by  any  one  medium  is  not  abso¬ 
lutely  necessary.  Ultimately, 
media  buyers  will  reduce  all  cov¬ 
erage  figures  to  a  dollar  and 
cents  cost  per  thousand.  When 
this  happens,  it  becomes  neces¬ 
sary  to  reconsider  whether  the 
“total  homes”  concept  is  an  ade¬ 
quate  means  for  comparing  all 
media. 

It  does  not  matter  whether  or 
not  a  media  buyer,  or  anyone 
else  for  that  matter  is  trying 
to  compare  magazines  against 
radio,  newspapers  against  TV — 
the  same  condition  applies. 

Radio-TV  Illustration 

Here  is  a  hypothetical  illus¬ 
tration  involving  only  TV  and 
radio. 

For  a  given  quarter  hour  seg¬ 
ment  in  a  market,  both  TV  and 
radio  have  a  total  audience  of 
4%  of  the  total  number  of  homes 
in  the  market.  With  this  true, 
then  this  would  seem  to  weigh 
in  favor  of  radio  especially  be¬ 
cause  of  the  large  differences  in 
cost. 

But  for  a  closer  look : 

What  does  4%  for  TV  com¬ 
pared  to  radio  represent.  As¬ 
sume  that  this  is  4%  of  10,000 
homes  in  the  market.  Does  this 
mean  that  each  medium  reached 
400  homes?  Not  at  all. 

Again,  assume  that  90%  of 
the  homes  in  the  market  have  a 
radio  set,  while  60%  have  a  TV 
set.  Now  these  are  strictly  arbi¬ 
trary  numbers  but  they  will 
Drove  a  point.  Ninety  percent 
means  that  9,000  homes  have  a 
radio  set,  and  the  60%  means 
that  6,000  homes  have  a  TV  set. 

The  rest  is  readily  apparent: 
A  4%  audience  for  radio  adds 
up  to  360  homes,  compared  to 
240  homes  for  TV.  Is  this  a  sig¬ 
nificant  difference  in  audience? 
Perhaps  not  these  few  homes 
but  just  visualize  these  different 
potentials  in  terms  of  the  48 
million  U.  S.  families. 

Important  ConrIu!*ion 

The  important  conclusion  to 
be  drawn  from  this  has  nothing 
to  do  with  the  relative  effective¬ 
ness  of  either  radio  or  TV. 
Rather,  as  relates  to  our  origi¬ 
nal  question,  when  it  comes  to 
comparing  media  it  is  also  neces¬ 
sary  to  know  how  many  people 


or  homes  are  actually  available. 
And  actual  availability,  or  po¬ 
tential  can  only  be  determined 
by  numbers  of  radio  receivers,  ' 
TV  sets,  and  average  magazines 
and  newspaper  circulation.  If 
accurate  cost  per  thousand  is 
one  goal  of  all  this  research,  the 
analysis  must  ultimately  deal 
with  the  potential  number  of 
people  an  advertiser  could  have 
reached  in  the  market  compared 
to  the  number  he  actually 
reached. 

Summary’ 

Opening  up  this  extremely 
complex  area  for  single  yard-  i 
stick  measurement  in  turn  raises  j 
a  host  of  other  matters  which  ! 
are  relevant  to  evaluating  com-  I 
parative  recall  and  viewership 
between  print  and  air  media. 

It  is  obvious  that  a  given  | 
audience  can  not  be  exposed  to  a  ; 
20-second  commercial  for  but  20  i 
seconds  —  maximum.  For  com¬ 
plete  message  absorption,  the 
“captive  audience”  must  be  will¬ 
ing  to  devote  attention  to  the  \ 
commercial.  Dr.  Roslow  stated 
that  the  television  and  radio  i 
“program  is  interrupted  by  the  \ 
commercial.  Thus  the  listener  is  | 
in  a  sense  a  captive  of  the  audi¬ 
ence.”  This  being  the  case— 
what  is  the  listener’s  reaction? 
Does  he  shut  it  out?  Does  he 
notice  five  seconds  out  of  the  20? 
What  is  the  average  attention 
devoted  to  the  maximum  20  or 
10  second  exposure? 

And  newspapers  must  in  , 
terms  be  analyzed  in  terms  of 
its  dimensions  of  readership.  Ad 
readership  is  voluntary  and  not 
captive.  Editorial  readership' 
does  not  have  to  be  coupled  with 
ad  readership.  How  much  time 
do  people  actually  devote  to  the 
average  ad?  How  does  size  ad 
effect  time?  And  this  includes 
magazines  as  well  as  news¬ 
papers. 

And  in  terms  of  any  single 
yardstick  measurement  tech¬ 
nique,  these  and  other  questions 
are  significant  for  investigation 
because  they  are  the  next  logical 
research  steps  in  trying  to  pin 
down  the  important  variables 
operating  upon  the  consumer  ex¬ 
posed  to  all  media.  But  the 
refinements  can  only  come  after 
the  major  basic  approaches  have 
been  accepted. 

Bawir  Problem 

Dr.  Roslow’s  method  is  a  very 
serious  attempt  to  establish  s 
single  measurement  for  three 
media.  However,  there  does  ap¬ 
pear  to  be  some  basic  problems 
which  need  to  be  dealt  with  be¬ 
fore  it  is  possible  to  move  to¬ 
ward  taking  up  the  many  subtle 
forces  effecting  the  study  of 
media. 

(Continued  on  page  20) 
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RETAIL  SALES 

IN  CLEVELAND  AND 

ADJACENT  COUNTIES* 

CLEVELAND 

26  ADJACENT 

COMMODITY 

CUYAHOGA  COUNTY  COUNTIES 

TOTAL 

(000) 

(000) 

(000) 

Total  Retail  Sales 

2,247,897 

1,999,804 

4,247,701 

Retail  Food  Sales 

549,318 

484,163 

1,033,481 

Retail  Drug  Sales 

85,930 

55,457 

141,387 

Automotive 

382,082 

390,920 

773,002 

Gas  Stations 

120,031 

157,081 

277,112 

1  Furniture,  Household  Appliances  124,695 

102.572 

227,267 

1  (Source,  Sates  Management  Survey  of  Buying  Power,  May  W, 

1957) 

All  MM 

Roslow 
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This  discussion  has  indicated 
that  the  Roslow  method  tends  to 
penalize  individual  media.  This 
indicates  the  need  to  refashion 
the  methodologry  in  such  fashion 
as  to  provide  each  medium  equal 
position  during  the  measurement 
or  research  period.  In  the  ab¬ 
sence  of  this,  the  conclusions 
are  seriously  effected.  In  other 
words,  the  results  of  the  re¬ 
search  are  as  much  a  function 
of  the  over  balance  in  the  tech¬ 
niques,  as  what  people  actually 
did  and  said. 

There  has  been  no  attempt  or 
desire  in  this  discussion  to  throw 
out  sour  grapes,  nor  to  say  that 
to  compare  media  is  to  compare 
apples  and  oranges. 

Dr.  Roslow  certainly  deserves 


credit  for  undertaking  this 
work,  and  trying  to  work  out  an 
air  tight  system  for  comparison. 
And  this  discussion  has  been 
presented  with  the  desire  of 
placing  the  measurement  tech¬ 
nique  itself  in  an  open  forum 
rather  than  taking  sides  for  TV, 
radio,  or  newspapers. 

Evei'yone  wants  to  see  de¬ 
veloped  a  consistent  air-tight 
method  for  comparing  media, 
and  thinking  here  should  include 
magazines  as  well.  This  will 
work  to  everyones  benefit. 
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A  Hit  In 
Newspapers 
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Minneapolis 
Otto  Silha,  vicepresident  and 
business  manager  of  the  Min¬ 
neapolis  Star  and  Tribune,  has 
been  named  chairman  of  the 
Minnesota  Business  Develop¬ 
ment  Advisory  Commission  by 
Gov.  Orville  Freeman. 


O 


UN  Campaign 
Ads  Sent  To 


Newspaper-launched  birth  of 
the  new  Edsel  by  the  Ford  Mo¬ 
tor  Company  was  described  this 
week  as  exceeding  expectations 
by  the  two  agencies  involved. 

Roland  Taylor,  president, 
Foote,  Cone  &  Belding,  Inc., 
told  Editor  &  Publisher  this 
week  the  “reception  was  fan¬ 
tastically  good.”  Not  all  models 
are  as  yet  available,  he  added, 
explaining  it  was  too  early  to 
check  final  results  of  the  adver¬ 
tising,  which  he  said  “appeared 
satisfactory.” 


Classified  .Vd 


All  Papers 


All  daily  newspapers,  plus 
3000  weeklies,  this  week  re¬ 
ceived  reproductions  of  1000-, 
600-,  and  400-line  advertise¬ 
ments  (via  Kenyon  &  Eckhardt) 
to  be  used  in  support  of  the 
Advertising  Council’s  informa¬ 
tional  campaign  for  the  UN. 

Harold  L.  Curtis,  vicepresi¬ 
dent  —  public  relations.  Shell 
Oil  Co.,  and  volunteer  coordina¬ 
tor  for  the  UN  campaign,  said 
the  theme  for  this  year’s  pro¬ 
gram  is  “Another  Way  the  UN 
Works.” 

The  ads  (see  cut),  while  de- 
sigpied  for  year-round  use,  can 
be  timed  to  tie-in  with  United 
Nations  Day,  Oct.  24. 

“The  theme  for  this  year’s 
UN  campaign,  Mr.  Curtis  said, 
“presents  in  new  perspective 
the  continuing  drama  of  the 
UN  in  its  fight  for  peace.  For 
the  UN  works  for  peace  not 
only  in  the  political  arenas  of 
the  General  Assembly  and  the 
Security  Council  but  also 
through  the  day-to-day  opera¬ 
tions  of  such  agencies  as  the 
World  Health  Organization,  The 
United  Nations  Children’s 
Fund,  UNESCO,  and  the  Food 
and  Agricultural  Organization. 

“The  UN  works  for  peace, 
but  its  continuation  and  the  ef¬ 
fectiveness  of  its  work  depend 
directly  on  the  support  and  will 
of  its  member  nations.  This  sup¬ 
port  cannot  come  without  the 
understanding  by  Americans  of 
just  how  the  United  Nations 
works.” 

Mr.  Curtis  urged  newspaper 
advertising  executives  to  run 
the  ads  over  their  newspaper’s 
signature  or  to  sell  them  to  local 
advertisers. 


Kenyon  &  Eckhardt  Inc.,  was 
particularly  pleased  with  sue- 
cess  of  its  idea  to  use  the  classi-  | 
fled  sections  of  all  dailies  and 
weeklies  in  the  country  that 
would  accept  the  11-line  birth 
announcement  copy.  Author  of 
the  idea,  immediately  bought  by 
the  client,  was  Ty  Homewood, 
assistant  account  executive  in 
the  home  office.  Agnes  Del  Colle, 
space  buyer.  New  York  office, 
said  she  did  not  know  yet 
whether  any  paper  declined 
copy.  Many  new'spapers  put  the 
ad  on  their  front  pages,  she 
said.  All  New  York  dailies  used 
it. 

K&E,  which  handles  institu¬ 
tional  copy,  made  a  1600-line  ad¬ 
vertisement  featuring  a  Disney- 
like  stork  cut  out  of  the  classi¬ 
fied  announcement.  This  was 
also  widely  run.  The  same  stork 
figure  was  carried  over  into  TV 
spot  announcements.  Chauncey 
Korten,  New  York  office,  was 
the  idea  man  behind  this  par¬ 
ticular  creation. 


A  Fluff 


One  unexpected,  but  welcome 
dividend,  was  a  fluff  made  by 
the  Aitoona  (Pa.)  Tribune  and 
picked  up  by  the  Nev'  Y'orkfr. 
like  this: 


Birth  Annoiinreiiieiit 


“The  birth  of  a  new  car,  the 
Edsel,  is  announced  by  the  Ford 
Motor  Company  of  Dearborn, 
Michigan.  You  are  cordially  in¬ 
vited  to  see  this  newest  addition 
to  the  Ford  Family  of  Fine  Cars 
at  your  nearest  Edsel  '  Dealer, 
died  Wednesday  after  an  ill¬ 
ness.” 

To  which  the  New  Yorker 
commented:  “So  young?  So  in¬ 
nocent?” 
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high  quality  printing. 

TV:  Visibility  and  with  mo¬ 
tion  demonstrating  the  advan¬ 
tages  of  a  product  or  service. 

Newspaper:  Promoting  at  re¬ 
tail  levels. 

Mr.  Cox  enlarged  on  the  news¬ 
paper’s  role: 

“Whenever  an  advertiser 
wishes  to  make  use  of  the  prop¬ 
erty  of  news,  the  newspaper 
offers  great  advantages.  There 
the  advertiser  is  selling  in  an 
atmosphere  of  immediacy. 

“For  retail  aspects,  to  get 
business  funneled  into  the  point 
of  sale,  the  newspaper  is  a  natu¬ 
ral.  The  newspaper  is  published 
and  circulated  where  sales  are 
made.  It  steers  readers  to  where 
they  can  buy. 

“For  example,  when  you  can 
calendar  promotions  ahead,  the 
newspaper  becomes  an  ideal 
tool,  because  it  is  new  each  day, 
it  is  exciting,  dramatic,  fresh, 

-  -  —  - o  V  V  •  1.  >.  u  A  *i^ove  all,  it  helps  bring 

today  is  not  only  to  accentuate  therefore,  be  brighter,  he  said,  pgopjg  to  jocal  showrooms,  mar- 

l'_- I!” - - ^  “Results  will  greatly  improve  and  stores  where  the  ad- 

but  also  to  create  a  distinctive  the  appearance  of  newspapers  yertised  goods  are  on  sale.” 

and  magazines.  TV  and  radio  jjj  keeping  his  creative  and 

-  -  commercials  will  also  be  smarter  marketing  standards  up  to  date, 

Mr.  Cox  is  convinced  that  next  than  ever  before.  Dullness  will  jyjj.  works  closely  with  Bar- 
!ar  copy  writers  will  strive  from  advertising  with  a  dull  j.gtt  Brady,  senior  vicepresident 
get  more  individuality  and  thud.  jn  charge  of  creative  depart- 

u-sonality  into  their  copy.  “I’m  not  advocating  that  we  ments,  and  G.  Maxwell  Ule, 

-  1  »r  different  just  for  the  sake  senior  vicepresident  for  market- 

Betler  Commercials,  Too  of  being  different,  but  by  ex-  ^hgy  jn  ^um  work  with 

“As  individualists,  they  will,  ploiting  the  true  personality  of  their  staffs,  checking  current 

^  product  and  not  trying  to  ^ork  against  standards,  setting 
imitate  others  the  copy  writers  ^p  jjjgh  goals, 
will  make  it  more  interesting 

and  saleable.”  Third  Book  Projected 

Mr.  Cox  is  interested  in  what  Projected  now  is  a  third  book 
I  he  calls  marketing  standards  as  of  standards  on  account  man- 

much  as  he  is  in  the  creative  agement.  This  one  is  being  pre- 
f  standards,  and  this  includes  the  pared  by  senior  vicepresidents 

whole  area  of  media.  He  recalled  Don  C.  Miller  and  Anderson  F. 
that  Gardner  (“Mike”)  Cowles  Hewett. 

of  Look  magazine  had  asked  These  four  senior  vicepresi- 
him  not  long  ago  what  he  dents,  together  with  a  fifth, 
L  '  ^  thought  was  the  future  of  maga-  David  C.  Stewart,  who  is  alw 

■  zine  advertising.  treasurer  of  the  agency,  work 

Mr.  Cox  told  him  he  believed  as  an  operating  team  with  the 

3k,  the  future  of  magazine  adver-  agency’s  president,  William  B. 

f  \  rising  was  assured,  adding  that  Lewis. 

I  \  the  same  is  equally  true  for  “The  team  believes  in  having 

f  \  newspapers,  TV  and  radio.  standards,”  Mr.  Cox  said.  “It  is 

*  \  “All  major  branches  of  adver-  our  feeling  that  any  creative 

[  I  tising  media  will  prosper,”  he  organization  needs  to  set  dowi 

k  ^  said.  “No  group  will  hurt  an-  convictions  and  strive  to  meaa- 

■jt  •  m  other  group.  ure  up  to  them.  Naturally  thej 

“But  each  medium  will  be  are  constantly  changing,  and  foi 


K&Es  Cox  Foresees 
‘Radical  Innovations’ 

By  Philip  N.  Schuyler 


of  Kenyon  &  Eckhardt,  Inc.  the  differences  have  become  less 

Mr.  Cox,  in  concert  with  his  l®ss  between  the  so-called 

agency  associates,  has  been  competitive  products  manufac- 
charting  advertising’s  course  for  tured  today,”  Mr.  Cox  explained, 
more  than  a  quarter  of  a  cen-  “Advertising  felt  it  necessary 
tury.  The  books  of  creative  ho  ma^ify  these  extremely 
standards  they  have  written  in  slight  differences,  and,  in  conse- 
loose-leaf  form,  and  regularly  quence,  too  often  copy  became 
revised,  are  familiarly  known  ^  ‘Battle  of  the  Boasts’, 
as  the  “Bible”  at  k&e.  Now  there 
are  two  quarto  sized  volumes, 
one  on  creative  standards,  the 
other  on  marketing.  Mr.  Cox 
looked  up  from  them  this  week  the  differences  between  products, 
to  take  a  bearing  on  next  year’s  ^  ^  ^ 

advertising  horizon.  personality  for  their  own  par¬ 

ticular  brand.” 

Media,  Copy  Changes 

Changes  he  saw  involved  both 
the  use  of  media  and  the  writ¬ 
ing  of  advertising  copy. 

Print  advertising  copy  is  go¬ 
ing  to  depart  from  one  of  its 


Illinois’ 

2nd  Big  Market 

mmul 


'  Oid  tndian  word  for  Pooriaroa 
mooning  *'iond  of  plenty*' 


Only  Chicago  tops  Metropolitan  Peoria  in  population,  con¬ 
sumer  spendable  income  and  total  retail  soles.  (SRDS  est. 
1/1/57)  Peoria  Journal  Star  saturates  this  area  with  99.7% 
ratio-to-homes  . . .  influences  a  1 3-county  billion  dollar  mar¬ 
ket  with  its  1 00,000-plus  circulation. 
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AD  CAMPAIGNS 

Fla.  Development  Firm 


In  $2-Million  Ad  Push 


The  Mackle  Company,  home 
building  and  land  development 
firm,  will  spend  close  to  $2,000,- 
000  within  the  next  ten  weeks  to 
advertise  (via  Ruthrauff  & 
Ryan,  Inc.)  Port  Charlotte,  a 
Mackle  community  on  the 
Southwest  Florida  coast. 

Bulk  of  the  appropriation  has 
been  assigned  to  leading  news¬ 
papers,  national  magazines,  and 
radio-TV, 

Full-page  ads  in  72  Northern 
newspapers  covering  areas 
served  by  Mackle  dealers  will 
be  used.  Also  scheduled  are 
Sunday  supplements  in  60  news¬ 
papers  and  comic  sections  in 
54  papers. 

The  campaign,  set  up  through 
General  Development  Corp.,  a 
Mackle  affiliate,  will  push  the 
sale  of  80  by  126  foot  homesites 
for  $795  on  a  $10  down  and 
$10  a  month  basis. 

Full-Color  Page  Ads 

Full-page,  full-color  news¬ 
paper  ads  (via  McCann-Erick- 


son,  Inc.)  will  be  used  in  a 
13-week  campaign  in  six  major 
markets  for  Milnot  Company’s 
milk  and  compounds. 

The  first  ad,  to  run  in  Mil- 
not’s  four-state  distribution 
area,  will  offer  a  free  McCall’s 
slim-sheath  dress  pattern.  It 
will  be  followed  by  a  similar 
four-color,  page  ad  offering  a 
cobbler’s  apron  pattern. 

A  1000-line  black  and  white 
newspaper  ad,  carrying  same 
product  story  and  offers,  will 
run  in  144  Milnot  markets. 

Campaign  Briefs  .  .  . 

•  Three-fifths  of  a  page  in 
full  color  will  be  used  by  Saw¬ 
yer’s  Inc.,  Portland,  Ore.,  in 
Sunday  supplements  in  237 
newspapers  (via  Carvel  Nelson 
&  Powell)  for  its  line  of  three 
dimension  color  slide  viewers 
and  reels. 

•  Sunday  supplement  and 
newspaper  advertising  in  major 
food  markets  has  been  scheduled 
by  Scott  Paper  Co.  and  Bon 
Ami  Co.  as  part  of  a  tie-in. 
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Hearst  Paper 


Corlett  Hails 


Ends  Free  Art 

Boston 

The  Boston  Record-American 
Sunday  Advertiser  has  notified 
advertisers  that  all  art  work 
and  hand  lettering  must  be 
furnished  by  the  advertiser. 

Ernest  Hoft37zer,  assistant 
publisher,  said:  “The  constantly 
increasing  wage  scales  and 
price  of  newsprint  make  it 
necessary  for  us  to  review  our 
expenses  of  operation  and  our 
advertising  rates  and  price  to 
the  newspaper  reader, 

“The  Boston  newspapers,  un¬ 
like  most  of  the  newspapers  in 
the  metropolitan  cities  of  the 
U.  S.,  have  been  furnishing  free 
art  work  to  advertisers  —  to 
help  offset  our  increasing  ex¬ 
penses  we  are  discontinuing  this 
free  art  service.” 

The  Boston  Globe  said  it  will 
furnish  art  service  only  to  ad¬ 
vertisers  using  200  lines  or 
over. 

• 

Budweiser  To  Spend 
$12  Million  in  ’58 

A  Budweiser  advertising  pro¬ 
gram  in  excess  of  $12,000,000 
was  announced  for  1968  by 
Anheuser-Busch,  Inc.,  through 
the  brewery’s  president  August 
A.  Busch,  Jr. 

The  record  budget  will  be 
handled  by  the  D’Arcy  Adver¬ 
tising  Company  of  St.  Louis, 
which  has  represented  An¬ 
heuser-Busch  and  Budweiser 
for  40  years. 

While  no  media  breakdown 
was  released  by  the  brewery,  it 
was  said  that  Budweiser  will 
continue  its  widespread  use  of 
spot  radio  and  television,  as 
well  as  magazine,  Sunday  sup¬ 
plement,  trade  publication,  and 
poster  and  painted  bulletin 
schedules. 


Progress  in 
Color  Here 

Chicago 

“It’s  certainly  good  to  see  the 
pages  of  beautiful  ROP  color 
in  our  own  newspapers,”  com¬ 
mented  R.  C.  Corlett,  president 
of  the  Goss  Printing  Press  Com¬ 
pany,  upon  his  return  from  Eu¬ 
rope  recently. 

“While  I  was  in  England,  1 
saw  only  one  small  spot  color 
advertisement,”  Mr.  Corlett  said 
“There  is  no  fxill  color,  and  it 
looks  as  though  Britain  never 
will  get  into  newspaper  color 
printing  as  we  are  accustomed 
to  it.” 

A  combination  of  handicapi 
makes  extensive  ROP  color  pro¬ 
duction  uneconomical  over  there, 
Mr.  Corlett  explained. 

Turning  to  a  more  heartening 
aspect  of  the  Press,  he  reported 
that  the  newsprint  situation  hai 
eased  measurably  since  he  wa* 
in  England  three  years  aga 
There  still  is  the  drawback  of 
excessive  cost,  he  continued. 

Mr.  Corlett  inspected  the 
plant  of  the  Goss  Printing  Presi 
Company  Limited  in  Preston,  is 
the  west  of  England.  This  com¬ 
pany  is  a  subsidiary  of  the  Chi¬ 
cago  company,  which  is  a  divi¬ 
sion  of  Miehle-Goss-Dexter,  Int 

Expansion  of  the  Preston 
plant  is  half  completed,  Mr. 
Corlett  reported.  Manufacturing 
capacity  of  the  Preston  works 
is  being  increased  50  percent. 
Still  on  order,  awaiting  comple¬ 
tion  of  the  building  program, 
are  $300,000  worth  of  new  ma¬ 
chine  tools. 


Joins  Bidder- Johns 


• 

Auto  Dealers 

Get  New  Rate 

San  Francisco 

Retail  automobile  dealers  have 
have  been  granted  the  retail 
advertising  rate  by  the  San 
Francisco  News,  Robert  B.  Sel¬ 
by,  advertising  director,  an¬ 
nounced. 

The  earned  retail  rate  will  be 
allowed  only  on  new  car  display 
advertising  placed  by  or  run 
for  a  retail  auto  dealer.  Mr. 
Selby  said.  The  national  rate 
will  continue  to  apply  to  dealer 
groups,  manufacturers,  distribu¬ 
tors  and  factory  branches. 

New  auto  advertising  placed 
by  used  car  dealers  also  fails 
to  qualify  for  the  earned  retail 
rate. 


Robert  Bagby,  formerly  in  the 
general  advertising  department 
of  the  Long  Beach  (Calif.)  Indt- 
pendent,  Press-Telegram,  hii 
joined  the  Los  Angeles  sales  of¬ 
fice  of  Ridder-Johns,  Inc.  Mr 
Bagby  worked  on  the  Dti 
Moines  (Iowa)  Register  and 
Tribune  prior  to  moving  to 
California. 

• 

First  Raise  Since  ’45 

MiLWAL'KB 
The  Milwaukee  Sentinal  h»s 
increased  the  price  of  the  dailj 
from  6  cents  to  7  cents  for 
single  copies,  and  to  40  cents  i 
week  for  six  issues  delivered 
This  is  the  first  increase  since 


1945. 
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Iiilliority  . .  . 


Soliliiile  .  .  . 


o 


A. 


fhe  (wri  finin'  story  of  people . . . 


what  thev  do,  wliat  thev  feel,  what  they  want. 


vvliat  they  tliink  ...  an  ever-chanjring  story 


told  with  warmth,  understandiim  and  wondei 


■  iioH  rfu<l  liy  more  llian  2I.8(M).(M)()  |ieo|il<‘ 


Continuing  beyond  it  and 
indistinguishable  from  it 
are  the  thousands  of 
homes  which  comprise  the 
Elmira  community — 
A.B.C.  City  Zone  popu¬ 
lation  74.405  ( 1950  Cen¬ 
sus). 


/’.  S.  Sol  shown  is  the  siir- 
roionhnt’  <ire<i  which  helps 
to  make  a  total  trading 
zone  population  of  238,904 
(A.B.C.  1950). 


The  Elmira  newspapers 
go  into  more  than  709? 
of  the  homes  in  the  total 
trading  /one. 


what  you  get  with 

ELMIRA,  N.Y. 


The  white  outline  is  the  corporate 
boundary  of  the  City  of  Elmira — 
population  49.7 16(1 950  census). 
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16  Schools  Offer  $  Aid 
For  Graduate  Study 


A  newly  published  report  of 
the  U.S.  Office  of  Education  lists 
16  universities  which  offer  finan¬ 
cial  aid  for  graduate  students  in 
Journalism. 

The  financial  aid  consists  of 
outright  fellowships,  loans,  or 
employment  in  the  universities. 
The  compilation,  an  up-to-date 
picture  of  college  help  for  all 
graduate  students,  was  made  by 
Richard  C.  Mattingly,  a  research 
assistant  in  the  Office  of  Educa¬ 


tion. 


The  following  data  is 

1 

given: 

Number 

Average 

1  College 

of  grants 

amount 

1  Stanford 

8 

$1355 

U.  of  California 

9 

700 

Florida  State 

I 

600 

N'orthweetern 

21 

215 

So.  Illinois 

1 

990 

}  State  U.  of  Iowa 

31 

215 

U.  of  Kansas 

1 

eoo 

<  Lonisiana  State 

1 

no 

)  U.  of  Michigan 

1 

200 

1  Columbia 

24 

595 

1  Syracuse 

.3 

1500 

1  North  Dakota 

1 

46 

{  South  Dakota 

1 

900 

!  Texas 

1 

250 

;  Brigham  Young 

1 

480 

1  Wisconsin 

3 

760 

j  The  number  of  fellowships  of- 
I  fered  in  the  field  of  Journalism 
for  working  newspapermen  and 


broadcast  station  personnel  con¬ 
tinues  to  grow.  (E  &  P,  Aug. 
10,  Page  11).  Additional  list¬ 
ings  in  a  supplement  of  the 
Journalism  Aivards  Directory 
brings  the  total  shown  there  to 
32,  with  an  aggregate  money 
value  of  $200,000. 

New  Foundation  Grant 

Latest  newcomer  to  the 
groups  making  educational 
grants  is  the  Edward  John 
Noble  Foundation,  set  up  by  the 
head  of  Beech-Nut  Life  Savers, 
Inc.  and  one  of  the  principal 
owners  of  the  American  Broad¬ 
casting  System.  This  Foundation 
has  just  made  53  grants  to  grad¬ 
uate  students  who  have  chosen 
professional  fields.  The  grants 
may  range  as  high  as  $8,000 
for  each  student  during  the 
training  period  required.  Sev¬ 
eral  of  the  Leadership  Grant 
recipients  are  working  toward 
responsible  positions  in  Journal¬ 
ism. 

Two  grants  of  $4,500  from 
the  John  Randolph  Haynes  and 
Dora  Haynes  Foundation  are 
enabling  two  California  newspa¬ 


per  reporters  to  gain  a  year’s 
study  in  special  fields  at  the 
University  of  California,  Los 
Angeles.  These  newly  estab¬ 
lished  fellowships  are  similar  in 
purpose  and  scope  to  the  Nieman 
Fellowships  at  Harvard.  Recipi¬ 
ents  need  not  have  the  ordinary 
entrance  requirements  and  will 
not  necessarily  seek  degree 
credit. 

William  Thorson  of  the  Santa 
Monica  Outlook  staff  is  special¬ 
izing  in  the  workings  of  state 
and  local  government.  Ford 
Cleere  of  the  Los  Angeles  Her- 
nld-Express  is  doing  research  on 
the  Los  Angeles  harbor  —  its 
future,  its  relationship  to  for¬ 
eign  trade,  adjacent  communi¬ 
ties,  etc. 

8  from  Bruudraiiting 

Eight  men  have  just  begun 
a  year  of  study  at  Columbia 
University  as  CBS  Foundation 
News  and  Public  Affairs  Fel¬ 
lows. 

This  group  includes:  John  M. 
Patterson,  WDBJ,  Roanoke, 
Va.;  Ernest  F.  Andrews,  De¬ 
partment  of  Journalism,  State 
University  of  Iowa;  Avram 
Westin,  CBS  News  and  Public 
Affairs;  Joseph  L.  Morrison, 
School  of  Journalism,  Univer¬ 
sity  of  North  Carolina;  Robert 
B.  Taber,  CBS  News;  William 
Ray  Mofield,  WPAD,  Paducah, 


Ky.;  William  B.  Crawford,  CBS 
News;  and  William  A.  Eames, 
KBOI,  Boise,  Idaho. 

Taking  a  step  beyond  the 
awarding  of  a  plaque  or  cash 
prize  for  specialized  reporting, 
the  California  Tuberculosis  and 
Health  Association  has  just  es¬ 
tablished  a  $3,000  fellowship  for 
working  newspapermen  who  aim 
to  specialize  in  science-medical 
reporting.  The  grant  details  of 
which  were  worked  out  with  the 
National  Association  of  Science 
Writers,  provides  a  year  of 
graduate  or  upper  division  “re¬ 
fresher”  study  in  science  and 
medical  studies  at  the  Univer¬ 
sity  of  California. 

The  fellowship  will  be  offered* 
the  first  time  in  the  Spring  of 
1958  to  writers  employed  on  a 
California  newspaper.  It  is  de¬ 
signed  as  a  “pilot”  project  for 
other  health  groups  around  the 
country. 


Columnist  Leaves 

Elyria,  Ohio 
One  of  the  Elyria  Chronicle- 
Telegram’s  columnists,  Mrs. 
Evelyn  Andrews,  is  leaving  the 
paper  to  live  in  Fort  Pierce,  Fla. 
She  has  been  writing  “Kitchen 
Komer,”  a  food  and  cooking 
column,  and  “The  Coantr>' 
Editor,”  a  column  of  small-town 
chatter,  since  1943. 


SOVIET  FIRES  EARTH  SATELLITE  INTO  SPACE 


■4  frame  from  the  filmstrip,  THE  GEOPHYSICAL 
YEAR  released  last  May  to  schools  in  sponsored  areas 


CURRENT  AFFAIRS  FILMSTRIPS— 

AS  CURRENT  AS  TODAY’S  HEADLINES 

•  An  important,  new  concept  in  newspaper- 
school  relations 

•  Vital  background  information  on  important 
topics  in  the  news 

•  Stimulate  greater  interest  in  your  newspaper 
in  the  schools 

•  Endorsed  by  leading  educators.  Only  avail¬ 
able  through  newspapers 

•  Personalized  credit  titles.  New  pictorial  dis¬ 
cussion  guides 

•  Now  sponsored  by  25  of  the  nation’s  forward- 
thinking  newspapers 

•  Exclusive  areas  going  fast.  Effective!  Inex¬ 
pensive  !  Act  now ! 


Write  tor  free  sample 
filmstrip  today,  no  obli¬ 
gation: 

Current  Affairs  Films 
527  Madison  Avenue 
New  York  22.  N.  Y. 


f  “AN  INFORMED  AMERICA  IS  A  STRONG  AMERICA’’ 
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on  t^e  tfory— 


NASmJnl^jSNNESSE^^  I 

ijjsF^fpuT^pBrs 


■v'W^Rule  Again 
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“INS  bulletin  on  Ike's  federalizing  troops  in  Arkansas 
scooped  all  wires.  Had  INS  story  on  the  air  long  before 
other  wires  even  flashed  the  bulletin.  Thanks.” 

James  McNamara,  News  Director, 
Station  KLAC,  Hollywood,  Calif. 

“Congratulations  on  smash  job  you  are  doing  on  Ike 
calling  out  troops  in  Arkansas.  You  hit  us  right  on 
our  deadline  and  were  well  ahead  of  one  wire  service 
and  the  other  wire  service  hadn’t  even  started  on 
the  story.  You're  entitled  to  take  big  bow  on  this  one." 

J.  E.  Griffith,  City  Editor, 

Bakersfield  Californian,  Bakersfield,  Calif. 

“INP  has  had  the  ‘big’  shots  as  well  as  the  little  ones 
out  of  Little  Rock.  Nice  going.” 

Al  Beissert,  Photo  Editor, 
Newark,  N.  J.,  News 

“Congratulations  on  INS’  superb  and  speedy  cover¬ 
age  of  the  Little  Rock  school  integration  story.  INS 
kept  us  on  top  of  one  of  the  year’s  top  stories.” 
Willard  S.  Hansen,  Editor, 

The  News-Gazette,  Champaign-Urbana,  III. 

“INS  service  on  the  Little  Rock  crisis  ran  consistently 
ahead  of  its  competition  by  usually  ten  minutes, 
sometimes  more.  Coverage  was  very,  very  thorough.” 

Johnny  Green,  News  Editor, 
Station  KPHO,  Phoenix,  Arizona 

“INS  has  had  many  ‘firsts’  and  the  last  few  days  on 
the  Little  Rock  situation  you  have  been  from  a  half 
hour  to  an  hour  ahead  of  the  other  wire  service  we 
have.  We  are  proud  to  be  a  member  of  INS.” 

Ralph  Widman,  Manager, 

Station  KBCS,  Grand  Prairie,  Texas 

“INP  coverage  from  Little  Rock  excellent.  Your  pic¬ 
tures  graphically  brought  home  the  drama,  violence  i 
and  feeling  of  the  people  in  the  school  crisis.” 

Tom  Cleere,  Picture  Editor, 
New  York  Journal-American 


TIME  magazine,  which  has  available  all  photo  sources  including  its  own, 
selected  the  above  INP  picture  for  the  cover  of  its  Oct.  7  issue.  Both  this  pic¬ 
ture  and  the  one  at  left  were  included  in  the  regular  INP  service  of  Sept.  26. 


The  verdict  is  in  from  client  editors  throughout  the  country  on  the  magnificent 
performance  of  International  News  Service  and  International  News  Photos 
on  the  Little  Rock  story. 

It’s  expressed  in  the  typical  displays  and  comments  shown  here. 

Again,  on  another  major  spot  news  story,  INS  and  INP  delivered  the  big  news 
and  picture  beats  that  gave  clients  an  important  advantage  over  their  competition. 


INTERNATIONAL  NEWS  SERVICE 
INTERNATIONAL  NEWS  PHOTOS 


AN  UNBEATABLE 
COMBINATION 


MORNINC  •  EVCNING  •  SUNDAY 


RCRRESENTEO  NATIONALLY  B' 


Secrecy  Rule 
Modified  by 
Claims  Board 


Medic-Press 
News  Code 
WinsApproval 


Seiattlb 

The  doctor  and  the  reporter 
have  taken  an  important  step 
toward  closer  cooperation  in 
Washington  State. 

“Guide 


for  — 

spelling  out  duties  and  respon- 

sibilities  for  both  physicians  FOOD  FOR  THOUGHT 

and  newsmen — has  received  the  *’•'7! 

,  -  ...  ,  conference:  Lett  fo  riqm 

approval  of  representatives  of  Harfley.  Aflanta 

the  two  groups. 

The  guide  was  endorsed  at  a  — 

meeting  of  the  House  of  Dele-  collect  and  disseminate  such 
gates  of  the  Washington  State  news  to  the  public.” 

Medical  Association  in  Seattle 
last  week.  It  earlier  has  been  agreed 
approved  by  the  Allied  Dailies  sources  for  medical  news  and 
of  Washin^on  and  the  Wash-  to  present  this  news  fairly  and 
ington  Newspaper  Publishers’  accurately."  —  ■ 

Association.  “to  be  accessible  to  news  media, 

The  guide  was  developed  by  insofar  as  possible, 

Dr.  E.  Harold  Laws,  chairman 
of  the  medical  association’s 
public  relations  committee,  and 
Howard  Cleavinger, 
editor  of  the  Spokane  Chronicle. 

Its  purpose  is 

greater  and  smoother  flow  of  tive  committee 
accurate  and  authentic  medical  designated  spokesmen  to 
news  from  the  medical  profes-  quoted  by  name  in  matters  of 
sion  and  hospitals  to  those  who  public  interest. 


■In  fact,  food  and  whaf's  being  done  with  it  '’eal  administratively  con- 
concern  fo  the  sea  food  editors  at  Chicago  trolled”  information  to  the  pun- 
-Rachel  Daniel,  New  Orleans  Times-Picayune;  lie. 

Journal,  and  Martha  McKenna,  Evansville  Mr.  Moss,  chairman  of  the 

House  subcommittee  on  infor¬ 
mation,  indicated  he  is  not  satis¬ 
fied  that  the  Commission  has 
gone  far  enough  in  lifting  the 
veil  from  non-security  informa¬ 
tion,  citing  the  statement  by 
Chairman  Whitney  Gillilland 
that  some  unclassified  data  will 
continue  to  be  restricted  on  the 
ground  of  “right  of  privacy," 
“public  interest,”  or  “adminis¬ 
trative  feasibility.” 

“Such  broad  terms,”  the  Cali¬ 
fornia  lawmaker  wrote,  “could 
result  in  unnecessary  and  unde¬ 
sirable  restrictions  on  informa¬ 
tion  unless  the  terms  are  clearly 
limited  in  regulations  dissemi¬ 
nated  to  all  Commission  em¬ 
ployes.” 


Among  other  things,  newsmen  IVT  J 

‘consult  qualified  iliditor  INameci 

Waterloo,  Iowa 
Mrs.  Phyllis  Singer  has  been 
The  doctors  agreed  named  acting  Women’s  Editor 
of  the  Waterloo  Daily  Courier, 
within  the  replacing  Patty  Johnson  who 
time  requirements  of  the  media  resigned  to  be  married, 
and  to  cooperate  with  the  news  Mrs.  Singer  has  been  on  the 
media  within  the  spirit  and  let-  city  news  staff  for  five  years, 
managing  ter”  of  the  guide.  Previously  she  worked  for  the 

One  provision  permits  mem-  Boone  (Iowa)  News-Republi- 
‘to  facilitate  a  bers  of  the  association’s  execu-  can.  She  is  a  graduate  of  Mac- 

or  committee-  Murray  College  for  Women  at 
be  J acksonville,  Ill. 

Managing  Editor  Gene 
Thome  also  named  Miss  Bev¬ 
erly  Paulson  as  Home  Editor, 
succeeding  Mrs.  Singer.  Miss 
Paulson  will  continue  as  assist¬ 
ant  women’s  editor  in  addition  there  is 
to  producing  an  expanded  continuir 
Home  section  for  the  Sunday  controlle 
Courier.  This  section  wdll  re-  violation 
place  the  Building  Pages.  diate  dis 

Patty  Johnson  (now  Mrs.  employe, 
Elmer  Cormaney)  will  continue 
to  write  her  column,  “I  Was 
Just  Thinking.  .  .  .”  for  Family 
Weekly,  Sunday  supplement. 

She  served  as  Courier  Women’s 
Editor  for  13  years. 

Miss  Paulson  has  been  on  the 
Courier  staff  for  seven  years. 

Prior  to  that,  she  was  women’s 
editor  of  the  Steven.'i  Point 
(Wis.)  Journal.  She  is  a  gradu¬ 
ate  of  the  University  of  Wis¬ 
consin  School  of  Journalism. 


available  to  a  Schenectady 
Union-Star  reporter  four  days 
after  H.  R.  Ekins,  managing 
editor,  demanded  the  right  of 
the  people  to  know  what  the 
police  were  doing  in  Niskayuna, 
a  suburb. 

Instead  of  using  the  editorial 
page,  Mr.  Ekins  resorted  to 
news  stories  in  which  he  de- 
Gene  Peach,  of  the  San  Diego  nounced  the  “censorship”  im- 
Evening  Tribune  editorial  de-  posed  by  Police  Chief  John  T. 

arded  McGovern.  Repeated  efforts  by 


partment, 

$27,728  from  a  jury  for  injuries  reporters  to  examine  the  police 
suffered  when  he  was  knocked  blotter  had  met  with  refusal, 
down  by  the  door  of  a  moving  • 

automobile  Nov.  15,  1955.  The  „  ,  Bowlers 

verdict  was  against  Seymour  UOWiers 

Francis,  a  public  relations  Hartford,  Conn, 

counselor  and  formerly  an  The  Hartford  Times  is  pub- 
executive  of  the  San  Diego  lishing  a  page  of  Saturday 
Journal,  and  an  auto  firm  from  bowling  news  and  scores.  George 
which  Francis  had  leased  the  (Red)  Burnham  is  bowling 
car.  ^itor. 
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GOMES  TO  iuiNMS  CITY,  THE 
‘XROSSRJNtl»7?DFF  AMEBIC  A” 


Architect's  Sketch  of  Western  Electric  Lee's  Summit 
Plont  in  Metropolitan  Kansas  City 


jf^FTER  an  extensive  private 
survey  of  cities,  Western  Electric  selected 
Kansas  City  as  the  site  for  one  of  its  huge 
manufacturing  plants. 

“We  chose  Kansas  City,"  said  Paul  A. 
Gorman,  Western  Electric  executive,  “be- 
cause  among  other  things,  it  is  one  of  the  na- 
tion’s  greatest  crossroads.  Products  can 
move  in  and  out  with  a  minimum  of  delay. 
We  also  like  the  people  in  Kansas  City." 

The  new  plant,  which  will  cost 
$20,000,000,  employ  3,500  to  4,000  persons 
and  have  an  annual  payroll  of  approximately 
15  million  dollars,  is  to  be  a  permanent  addi' 
tion  to  Kansas  City’s  industry.  Its  products 
— telephone  sets  and  electronic  components 
for  the  Bell  Telephone  system — are  for  the 


use  of  peacetime  America. 

Trans  World  Airlines  also  has  announced 
plans  for  construction  of  a  giant  $12,000,000 
jet  engine  overhaul  base  at  Kansas  City’s 
Mid'Continent  International  Airport.  This 
will  bring  TWA’s  plant  investment  here  to 
$19,750,000.  The  new  facility  will  provide 
500  jobs  and  have  an  estimated  annual  pay' 
roll  of  $3,000,000. 

Industries  considering  a  Mid' West  loca' 
tion  will  find  in  Kansas  City  every  requisite 
of  profitable  operation. 

The  Kansas  City  business  community 
benefits  also  from  an  outstanding  newspaper 
which  twice  daily  covers  the  million'person 
Metropolitan  Kansas  City  Market  with  a 
circulation  that  is  95%  home  delivered. 


THE  KANSAS  CITY  STAR 
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Jurisdiction 
War  Sparked 
In  California 

Berkeley,  Calif. 

A  personal  belief  that  me¬ 
chanical  department  jurisdic¬ 
tional  strikes  will  spread  about 
the  nation  was  expi*essed  by 
Will  Sharkey,  publisher,  Marti¬ 
nez  (Calif.)  Contra  Costa 
Gazette. 

His  forecast  was  made  be¬ 
fore  the  CNPA  Weekly  News¬ 
paper  Workshop  at  the  Uni¬ 
versity  of  California.  Newton 
Wallace,  Winters  Express,  pre¬ 
sided  and  Robert  M.  Lynch, 
Sonoma  Index  Tribune,  was 
elected  1958  chairman. 

Mr.  Sharkey’s  forecast  was 
based  on  factors  in  the  recent 
strike  involving^  four  eastern 
Contra  Costa  dailies  and  a 
dozen  weekly  newspapers.  The 
two-week  tieup  was  marked  by 
the  demand  by  printers  for 
jurisdiction  from  copy  markup 
to  the  completion  of  production. 

The  strike  settlement  resulted 
in  unchanged  jurisdiction  in  the 
three  plants  where  stereotypers 
and  pressmen  had  contracts;  in 
plant-wide  jurisdiction  for  the 
printers  of  all  but  two  of  those 
newspapers  which  previously 
had  no  pressmen’s  contract, 
and  in  pressmen  jurisdiction 
throughout  the  plants  of  two 
new’spapers. 

Pressmen  Aroused 

The  printers’  demands  aroused 
members  of  the  pressmen’s 
union,  who  previously  had  not 
pressed  for  contracts  in  plants 
where  they  had  only  one  or  two 
members,  Mr.  Sharkey  said. 

Two  Walnut  Creek  weeklies, 
the  Contra  Costa  Times  and 
the  Walnut  Kernel,  now  are 
completely  mechanically  staffed 
by  pressmen,  Mr.  Sharkey  said. 

Publishers  are  hopeful  through 
court  action  to  permanently  en¬ 


join  pickets  who  continue  about 
some  plants.  These  represent 
both  printers’  and  pressmen’s 
unions. 

Signing  the  earlier  demands 
of  the  printers  would  have  pro¬ 
vided  “illegal  contracts”  at  the 
three  plants  previously  recog¬ 
nizing  pressmen  and  stereo¬ 
typers,  Mr.  Sharkey  pointed 
out.  He  was  public  relations 
chaii*man  for  the  struck  papers. 

“Compelled  to  Resist” 

The  stand  of  the  pressmen 
was  highlighted  in  a  statement 
of  position  issued  by  pressmen 
during  the  strike.  This  said  the 
pressmen  had  no  objections  to 
monetary  proposals  made  by 
ITU  Local  597  “but  are  com¬ 
pelled  to  resist  any  effort  to 
raid  their  positions.” 

In  the  settlement,  the  four 
dailies  and  those  weeklies  sign¬ 
ing  with  the  printers  granted  11 
of  31  contract  changes  asked, 
Howard  Looney  of  the  CNPA 
Industrial  Relations  Bureau  told 
the  sessions  here. 

The  new  provisions  include 
31  *4  hour  week  and  union  proof 
readers,  but  the  effective  date 
of  these  is  next  July. 

• 

Look  Appoints 
Foreign  Editor 

William  Attwood,  who  has 
been  National  Affairs  editor 
of  Look  since  December,  1964, 
has  been  named  foreign  editor, 
according  to  an  announcement 
by  Daniel  D.  Mich,  editorial 
director. 

Before  joining  Look  in  De¬ 
cember,  1951,  Mr.  Attwood  had 
been  European  correspondent 
for  Collier’s  for  several  years, 
and  prior  to  that  had  been 
with  the  New  York  Herald 
Tribune.  For  three  years  he 
was  Look’s  European  editor.  He 
was  bom  in  Paris,  attended  the 
Allen  Stevenson  School  in  New 
York  City  and  the  Choate  School 
at  Wallingford,  Conn.,  and  took 
his  degree  in  history  at  Pidnce- 
ton  Univereity  in  1941. 


Everything  in  Baltimore 
revolves  around 
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EDITORIAL 


WORKSHOP 


iiimiK 


m  By  Roy  H.  Copperud 


I  Past  but  not  perfect 


H  Antiquarians  among  newswriters,  who  are  devoted  to 
g  the  past  tense  at  the  cost  of  brightness  and  clarity,  often 

g  are  not  content  until  they  have  taken  yet  another  step 

a  backward,  into  the  past  perfect — also  known  as  the 
1  pluperfect. 

m.  The  past  perfect  {had  gone,  had  been,  as  distinguished 
1  from  the  simple  past,  went  and  was)  is  useful  in  estab- 

g  lishing  a  time  before  one  already  specified.  But  care 

■  should  be  used  not  to  confuse  the  sequence,  or  to  imply 
a  nonexistent  sequence.  Often  the  past  perfect  is  used 
instead  of  the  past  for  no  reason. 

When  a  sentence  contains  both  a  past  and  a  past 
perfect  tense,  the  reader  is  entitled  to  assume  that  the 
occasion  described  by  the  past  perfect  came  first. 

“A  doctor  recently  discovered  the  nail  in  a  bronchial 
tube  and  had  recommended  surgery.”  Had  discovered 
and  recommended  would  be  more  logical,  but  discovered 
and  recommended  are  what  come  naturally,  because  the 
train  of  events  is  self-evident. 

“Many  of  the  professionals  in  the  audience  had  been 
in  the  Center  Theater  when  Ballet  Theatre  started  out 
on  Jan.  11,  1940.”  The  presence  of  the  professionals  did 
not  precede  the  starting  out,  but  coincided  with  it;  had 
been  should  be  were. 

Much  the  same  difficulty  arises  in  sentences  containing 
a  past  time-element  and  a  past -perfect  verb: 

“He  had  been  the  youngest  member  of  the  College 
of  Cardinals  when  he  was  elected  in  1946  at  the  age  of 
46.”  This  is  nonsense,  for  he  could  not  have  been  the 
youngest  member  until  he  was  elected.  Instead  of  had 
been,  was  or  became  is  required. 

“Only  yesterday  Adenauer  had  predicted  an  accord.” 
Predicted  would  have  served  better;  had  predicted  gives 
a  fuzzy  impression  the  prediction  was  made  sometime 
before  yesterday. 

“Another  futuristic  device,  a  convertiplane,  actually 
had  been  flown  in  December.”  Was  flown  is  what  the 
i  circumstances  called  for. 

I  “She  had  been  18  when  they  were  married.”  If  so, 
g  she  had  also  been  17,  16,  15,  14,  13,  12,  etc.  The  writer 
1  intended,  “She  was  18  when  they  were  married.” 

1  “In  1899,  Joseph  Pulitzer  Jr.,  4,  sealed  a  copper  box 
§  into  the  cornerstone  of  a  new  building.  Last  week,  filled 
1  with  mementos  of  nineteenth-century  journalism,  the  box 
I  had  tumbled  out  of  the  wreckage.”  This  sounds  as  if  the 
g  tumbling  out  occurred  sometime  before  last  week,  but 
g  tumbled  is  what  was  meant. 

g  Other  peculiar  pluperfects  follow  more  or  less  natur- 
g  ally  on  the  strange  ritual  of  using  the  past  tense,  instead 

g  of  the  present,  to  report  continuing  conditions.  That 

■  ritual  was  dealt  with  in  an  earlier  piece.  Biographical 

1  sketches  are  often  the  habitat  of  clumsy  past  pei-fects 

1  where  past  tenses  would  read  more  smoothly, 
g  “In  the  82  years  of  his  life.  Bill  Green  had  moved 
1  from  a  poor  coal -miner’s  home  ...  His  career  had  been 

1  anything  but  meteoric  . . .  But  it  had  been  his  unspectacu- 

1  lar  character  .  .  .”  Why  not  the  easier  “Bill  Green 

g  moved  .  .  .  His  career  was  .  .  .  But  it  was  .  .  .”?  The 

g  writer  probably  set  this  tense-trap  for  himself  by  be- 

g  ginning  with  something  like  “Bill  Green  was  dead  today” 

g  (having  died  the  day  before). 

E  Devotion  to  the  perfect  is  commendable,  but  the  passion  | 
i  for  the  past  perfect  is  to  be  discouraged.  | 
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thanks 
for  your 
enthusiasm 


Your  telegrams, 
letters 
and  phone  calls 
confirm  that  the  new 
PRINTERS’  INK 
is  indeed 
BIG  NEWS  ON 
ADVERTISING  STREET 


III  i 


You  have  more  than  fulfilled  your  pledge 
of  improved  appearance,  more  interesting  editorial 
content,  news  and  readability  —  V.  P.  and  Advertising  Manager 

In  35  years  of  readership 
no  single  issue  has  given  me 

the  grand  wallop  of  your  new  model  —  Executive  Editor,  consumer  magazine 

Your  new  improvements  will  help  us  do  our  job  better—  President,  sales  counselors 

Dramatic  evidence  of  better  service 

to  all  of  us  in  marketing—  Publisher,  consumer  magazine 

. . .  Breezy  in  presentation . . .  easy  to  read ...  ' 

meaty  in  content ...  every  page  alive  —  Editor,  consumer  magazine 

Bright  clean  editorial  layout ...  very  readable  service— Director  of  Advertising 

. . .  Editorial  matter  and  excellent  layouts 
point  to  great  maturity  —  Agency  V.  P. 

The  new  PRINTERS’  INK  is  a  vital  one . . .  attention 
attracting . . .  easier  and  faster  to  read ...  I  stopped 

everything  and  went  through  it  cover  to  cover  —  Publisher,  consumer  magazine 
A  real  smash! 

. . .  particularly  like  “Advertising  Week” 

and  Bill  Jackson’s  column  on  television  commercials—  Account  Executive,  agency 

Dramatic  evidence  of  R  I.’s  characteristic  approach 

toward  even  better  service 

to  all  of  us  in  marketing—  Publisher 

Any  business  that  steps  ahead  boldly, 
even  though  the  status  quo  seems  adequate, 
will  never  fall  behind  in  its  held—  Agency  Executive 

The  new  P.  I.  is  superb . . . 
splendid  improvement  of 

an  already  excellent  publication—  Vice  President,  research 

As  a  17-year  subscriber, 

I  look  forward  to  spending  even  more  time 
with  one  of  my  favorite  magazities  —  Agency  V.  P. 

Congratulations  on  the  best  face-lifting 
since  LIFE  went  king-size!—  Agency  Executive 

Terrihc . . . 

I  went  through  the  book 

cover  to  cover  at  one  sitting—  Public  Relations  Executive 

Especially  like  “Advertising  Week”. . . 
so  much  useful  news  in  easy-to-read 
and  organized  form—  Advertising  Counselor 

It’s  going  to  set 

new  records  for  PRINTERS’  INK 

...  a  grand  old  name,  getting  grander—  Publisher 

Bright . . .  well  constructed . . . 

full  of  helpful  ideas  and  information—  Executive  Secretary,  publishers  association 

Congratulations ! ! ! ! 

I  almost  spilled  the  coffee 

when  I  saw  this  week’s  issue—  Advertising  Counsel 

A  very  interesting  evolution . . . 

It  will  be  interesting  to  see 

what  happens  in  1958-9-60—  Consultant  to  Advertising  Agencies 

This  is  one  of  my  “musts”  and  your  new  format 
impels  a  great  deal  more  interest—  Advertising  Manager 

It  is  certainly  a  bold  departure . . . 

looks  very  good  to  me—  President,  publishing  company 

Removing  the  cover  ad  was  a  bold  step  but  inevitable 
and  I  am  delighted  with  the  markedly 

increased  distance  between  covers.—  Director  of  Market  Research 
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The  New  CUTLER-HAMMER 

•  Automatic  Control  Interlocking  of  Units  to  Folder 
•  Smoother  Press  Performance 
•  Simplified  Inspection  and  Maintenance 


The  new  press  facili¬ 
ties  at  the  Washington 
Evening  Star  call  for 
42  Goss  Headliner 
press  units  and  6 
folders  ...  all  will  be 
equipped  with  the 
new  Cutler-Hammer 
A-c  Unit  Press  Drive 
and  Control. 


BQ 


aa 


aa 
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The  pressman’s  set-up 
control  panel  automatically 
Interlocks  the  control  func¬ 
tions  for  the  press  units 
and  folder  to  agree  with 
the  webbing. 


A-c  Contactor  Type  Unit  Press  Contro 


CUTLER' HAM  MbR 


MOTOR  CONTr  — 


The  Cutler-HammerTrip-Locator  pin¬ 
points  trouble  in  an  instant . . .  saves 
valuable  time  the  maintenance  man 
would  waste  searching  for  the  source 
of  trouble  when  a  breakdown  occurs. 


Automatic  control  interlocking  of  units  to  folder— the 

new  Cutler-Hammer  A-c  Unit  Press  Control  provides 
the  perfect  answer  to  the  old  set-up  problem  of  coordi¬ 
nating  the  controls  of  multiple  press  units  to  agree 
with  the  webbing  of  the  press.  Now  the  pressman 
automatically  interlocks  the  controls  for  each  press 
unit  feeding  the  same  folder  by  positioning  the  unit 
selector  switches  mounted  on  the  pressman’s  set-up 
control  panel.  Nothing  could  be  easier  . . .  nothing 
could  be  quicker.  And  this  space-saving  set-up  control 
panel  can  be  mounted  wherever  it  is  most  convenient 
for  the  pressman. 

Smoother  Press  Performance— TheneiyCutler-Hammer 
A-c  Unit  Press  Control  utilizes  a  supervisory  section 
on  each  folder  to  synchronize  the  control  functions  of 
every  unit  set-up  to  feed  into  it.  The  pressman  has 
absolute  control  of  his  press  at  all  times,  precise  thread¬ 
ing  and  inching  action,  satin-smooth  acceleration  from 
start  to  top  speed,  and  strain-free  dynamic  braking. 

Simplified  Inspection  and  Maintenance  —  Inspection 
and  maintenance  of  newspaper  press  equipment  must 
be  conducted  on  a  regular  basis  to  keep  the  presses 
operating  at  peak  efficiency.  Knowing  this,  the  new 
Cutler-Hammer  A-c  Unit  Press  Control  was  designed 
to  help  the  maintenance  man  get  his  job  done  as  quickly 
and  efficiently  as  possible.  Every  unit  can  be  inspected 
while  the  press  is  in  operation  under  actual  operating 
conditions ...  no  special  test  benches  required.  Every 
control  component  is  front-of-panel  mounted  . . . 


clearly  visible  and  easily  reached  for  trouble-free 
inspection  and  service. 

The  control  units  are  made  up  of  simple,  sturdy,  indus¬ 
trial  components.  Every  maintenance  man  is  thoroughly 
familiar  with  this  type  of  equipment  and  can  perform 
any  service  necessary  with  complete  confidence.  A  spe¬ 
cial  feature  of  this  new  Cutler-Hammer  A-c  Unit  Press 
Control  is  the  time-saving  “Trip-Locator”  which  auto¬ 
matically  pin-points  the  source  of  trouble  when  a 
breakdown  occurs. 

This  new  Cutler-Hammer  A-c  Unit  Press  Control  is 
the  very  finest  on  the  market  today.  The  publishers 
of  seven  daily  newspapers  have  already  ordered  this 
new  Cutler-Hammer  Control  for  a  total  of  105  units 
and  17  folders.  If  you  are  building  a  new  press 
plant,  expanding  existing  facilities,  or  modernizing  an 
old  pressroom,  your  best  guarantee  of  top  perform¬ 
ance  is  a  new  Cutler-Hammer  A-c  Unit  Press  Drive 
and  Control.  Write  today  and  get  all  the  facts. 
CUTLER-HAMMER,  Inc.,  1223  St.  Paul  Avenue, 
Milwaukee  1,  Wisconsin. 
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The  new  Cutler-Hammer  A-c  Unit  Press  Control  simplifies 
inspection  and  maintenance  because  every  control  com¬ 
ponent  front-of-panel  mounted  for  clear  visibility  and  acces¬ 
sibility.  Authorized  personnel  can  inspect  this  control  whik 
the  press  is  in  operation  under  actual  operating  conditions 


e 


Castomatic"  helps  you 
reduce  type  metal  losses 


Simple  Rules 
Keep  Vox  Pop 
Readable 


By  Tom  Board  man 

Cleveland 

During  20  years  of  editing 
letters  to  the  editor  for  the 
Cleveland  Press,  John  R.  Mark¬ 
ham  has  read  more  than  250,000 
reader  gripes,  comments,  out¬ 
bursts  and  wisdom. 

In  the  process  of  selecting  and 
trimming  this  outpouring,  Mr. 
Markham  has  built  up  a  letters 
column  which  surveys  (and  day- 
to-day  reader  response)  show  is 
one  of  the  best-read  features  in 
the  paper. 

His  formula  for  a  letters  col¬ 
umn  is  deceptively  simple. 

He  likes  his  letters  short, 
pithy,  local  and  two-fisted. 

He  shuns  the  professional 
letter  writer,  especially  the  out- 
of-town  pundits  who  paper  the 
country  with  letters. 

And  no  writer  makes  his  col¬ 
umn  who  is  unwilling  to  sign  his 
name.  The  Press  prints  no 
anonymous  letters,  and  none 
with  fictitious  names. 

Mr.  Markham  personally 
checks  the  authenticity  of  every 
letter,  either  by  phone  or  by 
mail.  The  Press  hasn’t  been 
suckered  by  a  phony  name-sign¬ 
er  in  years. 

Mr.  Markham’s  skill  in  sens¬ 
ing  w’hat  people  are  interested 
in  has  been  sharpened  by  years 
as  city  editor  of  the  Press  be¬ 
fore  he  moved  to  the  editorial 
front  office  in  1937. 

He  knows  that  a  talking  para¬ 
keet  or  a  slipping  disk  jockey 
can  be  a  lot  more  interesting  to 
readers  in  Cleveland’s  cosmo¬ 
politan  neighborhoods  than  a 
crisis  in  Jordan  or  an  issue  in 
Washington. 


John  Markham 

driver  who  helped  a  blind  man, 
a  bus  driver  who  didn’t  help  a 
blind  man,  etc. 

And  the  results  of  some  of 
these  are  evidence  of  the  pull 
his  column  has.  One  letter  about 
a  sick  girl  brought  her  so  many 
hundreds  of  letters  the  hospital 
complained  mail  sorting  was 
tying  up  its  administrative  staff. 

In  fact,  readership  is  so  high 
that  surveys  invariably  show 
the  letters  column  is  a  lot  better 
read  than  the  editorials. 

This  is,  however,  a  fact  which 
Mr.  Markham  doesn’t  make  too 
much  of. 

Because  he’s  also  an  editorial 
writer.  And  one  of  the  best. 


With  "Castomatic”  type  metals,  and  maintenance  of 
the  proper  lead-tin-antimony  balance  by  replacing  dross 
with  Federated  "Mor-Tin”*,  you  can  reduce  losses  by  dress¬ 
ing  by  substantial  amounts.  Castomatic  metals,  cast  auto¬ 
matically  under  pressure  in  sealed  machines,  are  free  of 
dross-producing  oxides.  Federated  Mor-Tin  balances  both 
total  quantity  of  metal  and  the  proportions  of  ingredients 
lost  by  dressing. 

So,  when  you  buy  type  metals,  look  first  for  the  Casto¬ 
matic  trademark.  Send  for  the  interesting  booklet,  “How 
to  Save  Money  on  Type  Metals”  . .  .  and  get  in  touch  with 
your  nearest  Federated  office  for  help  in  solving  your  type 
metal  problems.  Just  write  or  call: 


Homemaker  Hint 
Service  Provided 

Toledo,  Ohio 
“Hints  and  Helps  for  Home¬ 
makers,”  a  news  service  for 
women’s  departments  of  news¬ 
papers,  was  initiated  this  month 
by  National  Opinion,  Inc.,  con¬ 
sumer  research  organization 
with  headquarters  here  and  of¬ 
fices  in  New  York  City. 

“Traffic  Mess.”  (An  old  Published  as  a  4-column  clip 
theme).  sheet,  the  service  provides 

“Warns  Harvey  Yoder.”  (A  recipes,  homemaking  hints  and 
citizen’s  beef  about  civic  activi-  women’s  opinions  and  comments 
ties  of  one  of  Cleveland’s  best  which  are  sent  to  the  firm  by 
known  industrialists).  homemakers  throughout  the 

“Press  Hostile,  He  Says.”  country.  The  women  serve  as 
(The  letters  column  is  always  consultants  for  the  firm  which 
open  to  Press  critics,  and  the  conducts  surveys  and  product 
sharper  the  better).  tests  for  American  business 

“Praise  for  Transit  System.”  firms  and  trade  associations. 
(More  often,  it’s  the  reverse).  The  women  test  products  before 
“Lesson  for  Others.”  (The  they  are  marketed,  provide 
lesson — stay  sober).  opinions  and  keep  diaries.  The 

Mr.  Markham  also  sprinkles  company  has  20,000  regrular  vol- 
his  column  with  little  human  unt^r  consultants  and  a  re¬ 
items — about  a  sick  child,  a  bus  serve  pool  of  35,000. 
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Japan  Press 
Is  Opposed 
To  Controls 


Osaka,  Japan 
Japan’s  tenth  annual  news¬ 
paper  convention  here  last  week 
made  strong  calls  for  bold  ex¬ 
pansion,  self-regulation,  and  ac-  „ 

tive  hostility  to  any  threat  of  Uver  dU 

government  control.  the  scien 

More  than  200  editors  and  ^ 

publishers  closed  a  two-day  busi-  x>  a  c  o  n ,  n 

ness  session  with  a  unanimous  when  gree 

resolution  to  carry  on  the  poli-  tr 

cies  they  adopted  after  Japan’s 

liberation  from  gfovemment  reg-  help  each 

nlation  after  1945.  faster.  He 

It  was  a  gala  occasion  for  the 
Shimbun  Kyokai  —  newspaper  with  grap 

I  association  —  which  was  organ-  riper 

ited  amid  Japan’s  ruins  a  decade  ’ 

ago  in  the  pattern  of  western  near  each 

publishers’  groups.  mained  a  i 

In  its  resolution,  the  associa-  .  ,. 

tion  said:  «"tists  di! 

“We  newspapermen  must  fur-  off  small  t 

ther  widen  our  field  of  view,  „ 

must  see  that  our  newspapers 

fulfill  completely  their  intended  ing  proces 

functions,  and  must  live  up  to  Sometl 

the  hopes  placed  in  us  both  at 

home  and  abroad.  happens  \ 

“At  the  same  time  we  must,  share  one 

on  the  basis  of  such  a  self- 
awareness,  correctly  regulate 

our  actions  —  ourselves  being  themselve 

the  masters  —  and  thereby  repel  •  ,  .  , 

all  designs  containing  the  dan-  ' 

gers  of  press  control.”  “brainst< 

The  conference  was  opened  by  arm  in  ere 

its  new  president,  Chikao  Honda,  *  ^ 

president  of  Mainichi  newspa-  more  tha 

organizal 

The  Vaughn  Prize  for  report¬ 
ing  which  promotes  intemation-  Legion, 

al  understanding  was  presented  member: 

to  Takeshi  Suzuki,  managing  ,  ,  , 

editor  of  the  Chubu  Nippon  knowiedg 

Shimbun,  for  his  articles  on  certain  b; 

communist  countries  —  Red  nnrarv  A 

China,  North  Korea  and  Russia  ^ 

after  lengthy  trips  through  all  enemy  ol 

ig  disint 

The  prize  for  best  reporting 
in  English  was  given  Kiyoaki  Whether 

Murata,  Japan  Times  column-  0|.  immig 

ist,  particularly  for  his  analysis  , 

of  the  Girard  Case.  foreign  a: 

Tatsuo  Tomioka  of  the  Aaahi,  nitely  i 

won  a  prize  for  the  development  ,  , 

of  a  facsimile  system  for  trans-  lormed, 

mitting  Japanese  and  Chinese  reached  ) 

characters  between  newspapers. 

• 

Quill  Editor  TLI  C 

Edmund  C.  Arnold,  typogra-  |  ^  [ 

Phic  specialist  for  Mergenthaler 

Linotype  Company  and  editor  720  FIFTH  AVENUE 

of  Linotype  News,  has  been 
named  an  associate  editor  of 
the  Quill,  monthly  magrazine  of 
Sigma  Ddta  Chi.  ★  — — 

editor  at  PUBLISHER  for  October  12,  1957 


GREEN  APPLES 


Over  300  years  ago,  4^  f 
the  scientist,  Francis 
Bacon,  noticed  that 
when  green  apples  are 
packed  together,  they 
help  each  other  ripen 
faster.  He  experimented 
with  grapes  and  found  that  they, 
too,  ripened  faster  when  placed 
near  each  other.  The  reason  re¬ 
mained  a  mystery  until  modern  sci¬ 
entists  discovered  that  fruit  gives 
off  small  traces  of  ethylene  gas,  and 
that  this  chemical  speeds  the  ripen¬ 
ing  process. 

Something  quite  similar  often 
happens  when  groups  of  men  w’ho 
share  one  great  common  experience 
and  one  basic  ethical  code  group 
themselves  together.  It  is  the  force 
behind  Alex  Osborn’s  famous 
“brainstorming”  technique  for 
group  creative  thinking.  It  happens 
more  than  many  people  know  in 
organizations  like  The  American 
Legion,  stimulating  among  the 
members  interest  and  ideas  and 
knowledge  and  conviction  about 
certain  basic  principles  of  contem¬ 
porary  American  life.  The  great 
enemy  of  democracy  in  any  land 
is  disinterest  in  critical  issues. 
Whether  the  question  is  education 
or  immigration  or  disarmament  or 
foreign  aid,  the  Legionnaire  is  defi¬ 
nitely  interested,  well-in-  ^ 
formed,  and  has  usually 
reached  a  positive  viewpoint.  * 


8  This  is  one  of  the  in¬ 
tangible  rewards  of  Le¬ 
gion  membership  for  the 
community  as  well  as 
the  individual.  Not  that 
the  Legion  is  a  debating 
society.  The  relaxed 
good-fellowship  of  the  Legion  does 
not  need  any  special  justification. 

Another  aspect  of  Legion  activ¬ 
ity  is  local  service  and  rehabilita¬ 
tion  work  for  veterans,  widows  and 
orphans.  This  is  an  extensive  pro¬ 
gram.  For  example,  in  the  state  of 
Ohio  alone  the  Legion  services  do 
work  for  about  80,000  veterans  or 
their  survivors.  Less  than  25%  are 
members  of  the  Legion.  Since  our 
organization,  with  almost  three  mil¬ 
lion  members,  is  larger  than  all  of 
the  other  156  veteran’s  groups  com¬ 
bined,  we  are  the  most  logical  group 
to  represent  the  viewpoint  of  the 
huge  segment  of  the  population 
who  are  veterans. 

We  wish  more  veterans  of  either 
World  War  or  of  Korea  would  drop 
in  at  their  local  Legion  Post  and 
see  for  themselves  what  kind  of 
people  we  are.  We  want  to  make 
and  keep  as  many  friends  as  we 
can,  among  veterans  and  non-vet¬ 
erans  alike.  One  of  the  best  ways 
to  get  first-hand  knowledge  of  the 
Legion’s  motives  and  program  is  to 
read  our  magazine.  We  would 
be  happy  to  send  you  the  lat- 
est  issue.  Write  to: 


THE  AMERICAN  LEGION  MAGAZINE 


NEW  YORK  19.  NEW  YORK 


PNPA  Elects 
David  Turner 
As  President 

Harrisburg,  Pa. 

David  M.  Turner,  co-pub¬ 
lisher  of  the  Towanda  Daily 
Review,  was  elected  president 
of  the  Pennsylvania  Newspa¬ 
per  Publishers  Association  at 
its  annual  meeting  here  Sept. 
26-28.  He  succeeds  J.  E.  Holt- 
zinger,  Altoona  Mirror. 

Mr.  Turner  began  his  news¬ 
paper  career  with  the  Daily 
Review  in  1939.  He  became  co¬ 
publisher  of  the  newspaper  and 
president  of  the  printing  com¬ 
pany  in  May  1951. 

Stewart  Townsend,  publisher 
of  the  Sharpshurg  Herald,  was 
named  vice-president.  Richard 
A.  Swank,  publisher,  Duncan- 
non  Record,  was  re-elected 
secretary-treasurer. 

PNPA’s  total  membership  is 
now  335  daily,  weekly  and 
Sunday  newspapers  of  Pennsyl¬ 
vania,  Delaware,  Maryland  and 
New  Jersey,  General  Manager 
G.  Richard  Dew  reported. 

Some  highlights  from  the  dis¬ 
cussions: 


/;/  greater 

los  angeles 

SELL  THEM 
WHERE 
THEY  LIVE! 


25%  of  the  people  in  the 
Greater  Los  Angeles 
Market  live  in  areas 
which  are  covered  and  sold 
by  these  COPLEY 
"Hometown”  Newspapers — 

ALHAMBRA  POST-ADVOCATE 
BURBANK  DAIIY.REVIEW 
CULVER  CITY  EVENING  STAR.NEWS 
GLENDALE  NEWS-PRESS 
MONROVIA  DAILY  NEWS-POST 
REDONDO  BEACH  -  DAILY  BREEZE 
SAN  PEDRO  NEWS-PILOT 
VENICE  EVENING  VANGUARD 


“The 


Ring 


of  Truth" 


NEWSPAPERS 

Served  by  the  COPLEY 
Washington  Bureau  and  the 
COPLEY  News  Service 

REPRESENTED  NATIONALLY  BY 
WEST-HOLLIDAY  CO.,  INC. 


ditioned  to  it.  Why  disappoint  Union  County  Standard-Jour- 
them?”  nal,  said  “the  willingness  of  a 

newspaper  to  act  as  a  sort  of 
Classified’s  Future  clearing  house  for  anything  Is 

A  prediction  that  classified  the  best  ways  of  pro¬ 

advertising  within  the  next  five  »"otmg  your  newspaper, 
years  will  be  getting  an  annual  “1^  yo" 
lotal  of  one  and  a  quarter  billion 

dollars  was  made  by  William  F.  fell  them  just  about  anything 
Carr,  president  of  the  Associa-  J"  y®"  are  real  y  getting 

tion  of  Newspaper  Classified  Ad-  the  PR  m  promotion. 


vertising  Managers. 


Howard  S.  Wilcox,  promotion 


NEW  PRESIDENT— David  M. 
Turner,  left,  takes  over  the  office 
of  president  of  Pennsylvania  News¬ 
paper  Publishers  Association  from 
J.  E.  Holtiinger,  right. 


Mr.  Carr,  classified  adver-  manager  /ndi^poZts  Star  and 
tising  manager  of  the  Phila-  followed  up  the  Na- 

delphia  Bulletin,  warned  of  the  tiona  Newspaper  Promotion  As- 
danger  of  not  getting  enough  sociation’s  propim  for  better 
uprsonnel  b  s  B  newspaper  public  relations. 

Mr.  Carr  said  some  Pennsyl-  ..  hope  you  agree,”  he  said 
vanla  papers  are  carrying  20  that  a  senes  of  ads,  in  which 


we  will  quote  distinguished  peo¬ 
ple  like  General  Gruenther 

“Some  others  are  carrvine  thanking  the  newspaper  indus- 
„  ,  ^  f  try  for  the  services  it  renders 


to  25  percent  of  total  linage  in 
classified. 


our  communities  and  docu¬ 
mented  with  hard,  cold  facts, 
will  help  us. 

“We  are  preparing  to  recom- 


Time  lo  Raise  Price 
The  five  cent  paper  is  doomed, 

George  W.  Hicks,  president  of  less  than  10  per  cent,”  he  added 
the  International  Circulation 

Managers  Association,  said.  I.egislative  Outlook 

‘"^at’s  the  pure  and  simple  Richard  D.  Green,  Washington  - r--*- - o - 

truth,  he  said.  According  to  representative  of  the  National  mend  to  the  industry  that  each 
a  quick  check  I  made,  617o  of  Editorial  Association,  said  there  state  conduct  competitions  to  re- 
America’s  daily  newspapers  to-  strong  possibility  that  a  ward  the  outstanding  newspaper 

day  charge  more  than  five  cents  rate  increase  bill  will  be  public  service  proj'ect.  1 

for  a  single  copy.  And  Penn-  pgggp^  j,y  Congress  in  1958.  “This  immediately  gives  48 

sylvania  has  more  dailies  over  exemption  newspapers  an  opportunity  to 

five  cents  than  any  other  state  wage-hour  law  now  report  the  fact  that  they  have 

in  the  union.  .  ,  enjoyed  by  newspapers  with  cir-  been  honored.  It  gives  them  an 

Mr.  Hicks  IS  circulation  ruj^tjons  of  4,000  and  less  will  excellent  opportunity  to  tell 

remain  intact. 


the  Pittsburgh 


manager  of 
Post-Gazette. 

As  he  spoke,  James  M.  Promoiion 

Dnscoll,  president  of  the 

Connellsville  Courier^  an  eve-  Warren  E.  Gneb,  g^eneral  ^ 

ning  paper,  was  telling  his  fel-  manager  of  Weekly  Newspaper 

low  publishers  that  his  paper  Representatives,  Inc.,  said  news-  Board  Goes  Along 
was  scheduled  to  go  from  five  papers  face  a  serious  challenge  ff'itfi  Right-tO-KnotV 
to  seven  cents  on  Monday,  Sept,  m  their  flight  to  retain  their 

30.  rightful  share  of  the  nation’s 

“Smaller  daily  newspapers  advertising  dollar.  .  •  ■  ^ 

are  actually  in  a  better  posi-  “Never  has  the  need  been  so  ment  Board,  administrator  of  a 
tion  to  justify  and  put  across  'ital  and  necessary  for  us  to  $170,000,000  investment  fund  to 
rate  increases  than  are  the  sell  and  promote  the  true  values  provide  pensions  for  state  work- 
metropolitan  dailies,”  Mr.  Hicks  and  potential  of  our  market  and  ere,  has  opened  its  meetings  to 
said.  “If  you’ve  been  vacillating  medium  with  sound  documented  ,  , 

about  increasing  your  price  I  sales  and  research— just  as  our  .“oa^d  Chairman  James  .4. 

must  say  that  the  day  will  soon  competitors  are  doing  every  day  Finnegan  Secretary  of  the  Com- 
come  when  it  will  not  be  wheth-  of  the  week  at  both  the  local  monwealth,  said  an  opinion  from 

and  national  level,”  he  said. 


their  readers  why  they  conduct¬ 
ed  the  project,  and  what  it 
means  to  the  community.” 


Harrisburg,  Pa. 
The  State  Employes’  Retire- 


er — but  how  much. 

“Six  months  from  now  could 
be  too  late.  The  public  is  con- 


MACON 


Personnel  Problem 


the  State  Justice  Department 
advised  the  board  it  is  not  re¬ 
quired  by  the  new  “right-to- 


MLANTA 


STA 


An  increasing  concern  with  know”  laws  to  hold  open  meet- 
the  problems  of  recruiting  mgs. 

newspaper  personnel  was  crys-  Finnegan  said  that  in 

tallized  by  W.  E.  Ulerich,  pub-  the  spirit  of  the  “right-to-know” 
lisher  of  the  Clearfield  Progress,  legislation  and  in  line  with  the 
“By  now,”  he  said,  “I  think  door”  policy  of  the  Ad- 

all  of  us  recognize  that  we  are  ministration,  the  Board  sessions 
faced  with  a  real  problem  on  the  would  be  open, 
shortage  of  trained  personnel.  • 


“The  time  has  come  that  we 
in  the  newspaper  business  have 
to  adopt  the  same  tactics  as  in¬ 
dustry,  namely  finding  suitable 


It  Pays  to  Write 

Cincinnati 
Otto  Garr  Teague,  this  town’s 


COLUMBUS 


SAVANNAH 


THE  MACON  TELEGRAPH  &  NEWS 

Represented  by  THE  BRANHAM  CO. 


material  in  local  high  schools,  “Dear  Editor”  champion  who 
encourage  them  to  go  to  college,  has  been  writing  letters  to  the 
help  them  financially  if  they  local  dailies  for  17  years,  now 
need  it  and  bring  them  back  gets  paid  for  doing  it,  “Wake 
home  on  the  paper  following  Up,  Americans”  the  Teague 
graduation.”  “letter,”  runs  daily  in  on  the 

„  _  editorial  page.  Long  ago  he 

.>elf-rromoiion  editor  with  the  LifM 

John  F.  Quigley,  editor,  (Ohio)  Republican-Gazette, 
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Get  big  economy*  roads 

witli  modern  ASPHALT  psving... 


YOU  GET  ONE  MILE  FREE*  IN  EVERY  TEN 


\^'ith  smooth-riding,  durable  Asphalt  highways  you  get: 
more  strength,  more  length,  more  tvuUh  for  each  tax  dollar. 
Asphalt  construction  saves  up  to  10%  . . .  sometimes  up  to  507c 
...  on  paving  costs  alone.  Adding  up  to  one  free  mile  in  every  ten. 
Rugged  Asphalt  pavement  requires  little  maintenance  . . .  and 
whenever  needed,  maintenance  costs  no  more.  It  is  faster,  easier,  too. 
In  winter,  snow  and  ice  melt  quicker  on  Asphalt  pavement.  And 
de-icing  chemicals  never  harm  Asphalt  surfaces. 

No  other  type  of  road  is  safer _ for  modern  Asphalt  pavement  is 

traction-textured  for  high  skid-resistance. 

Lrge  your  state  officials  to  practice  Asphalt  pavement  economy 
before  seeking  higher  taxes  for  highway  construction. 

will  glad  to  acnd  >ou  actual  examplea. 


THE  AMPHAET  l!^*KTITI*TE«  Asphalt  Institutt  Building,  College  Park,  Maryland 


Ribbons  of  velvet  smoothness  .  .  . 
MODERN  ASPHALT  HIGHWAYS 
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lAPA  to  Fire 
At  Dictators’ 
Censorship 

Washington 

The  Inter  American  Press  As¬ 
sociation  will  open  its  XIII  An¬ 
nual  Meeting  here  Oct.  16  with 
an  attendance  of  400  editors, 
publishers  and  obseiwers  from 
all  countries  of  the  Western 
Hemisphere. 

President  Eisenhower  is  ex¬ 
pected  to  be  on  hand  at  the  May¬ 
flower  Hotel  to  welcome  the  dele¬ 
gates  at  the  inaugural  session. 

Next  day  Gov.  Luis  Munoz 
Marin,  of  Puerto  Rico,  will  de¬ 
liver  a  major  speech  on  inter- 
American  affairs  and  the  role 
of  a  free  press.  He  will  be  the 
main  speaker  at  a  luncheon 
sponsor^  by  a  group  of  feature 
and  news  services. 

Guillermo  Martinez  Marquez, 
president  of  the  lAPA  and  edi¬ 
tor-on-leave  of  El  Pais,  Havana, 
Cuba,  will  make  the  keynote  ad¬ 
dress  when  he  delivers  his  an¬ 
nual  report  to  the  General  As¬ 
sembly. 

Subsequently  attention  will  be 
centered  on  the  report  by  the 
Committee  on  Freedom  of  the 


BUFFALO'S 

FASTEST 

GROWING 

NEWSPAPERS 


F  Circulation  growth  means  j 
reader  interest  and  advertis¬ 
ing  readership.  Both  Morning 
and  Sunday  Courier-Elxpress 
are  growing  faster  than  any 
other  Buffalo  paper  —  faster, 
too,  than  the  population.  | 


HOP  COLOR 

avoilobl*  doily  and  Swndoy 

Member!  Metro  Sundoy  Comic*  ond 
Sunday  Magazine  Network* 

BUFFALO 

COURIER 

EXPRESS 

Repre*entative  t 
Scolaro«  Meeker  &  Scott 

PociSc  Coo*t!  Doyle  &  Hawley 


"There's  no  reason  for  being  afraid  of  the  publisher,  Biddle  .  .  .  he's 
another  human  being  . . .  until  a  copy  boy  makes  a  mistake." 


Press,  headed  by  Jules  Dubois, 
chief  correspondent  in  Latin 
America  for  the  Chicago  Tri¬ 
bune. 

The  social  program  includes 
a  reception  by  the  State  Depart¬ 
ment  for  the  Board  of  Directors, 
a  welcoming  “fiesta”  by  the 
Washington  newspapers  at  the 
Pan  American  Union  and  a  gala 
closing  banquet  Oct.  18. 

One  of  the  recommendations 
to  be  considered  at  the  meet¬ 
ing  is  a  resolution  declaring  the 
Batista  government  in  Cuba 
“undemocratic”  because  of  press 
censorship  and  other  restrictions 
on  domestic  and  foreign  publica¬ 
tions. 

In  addition  to  Cuba,  the  re¬ 
port  is  expected  to  deal  with 
the  situation  of  the  press  in  the 
Dominican  Republic  and  Vene¬ 
zuela.  Other  countries  in  for 
close  scrutiny  are  Bolivia,  Para¬ 
guay,  Nicaragua  and  Haiti. 

I A  PA  membership  now  stands 
at  close  to  600  publications  and 
individuals. 

Appoints  Editor 

Gaiaa^FiELD,  Ohio 
Publisher  Mack  Sauer  of  the 
Leesburg  Citizen  and  the  Lynch¬ 
burg  News  has  announced  that 
appointment  of  Charles  D. 
Mowery  of  Portsmouth,  Ohio,  as 
editor  of  both  papers,  so  that 
he  himself  will  have  more  time 
for  lecturing. 

• 

National  Reps  Naiiie<l 

Moran  &  Fischer,  Inc.,  has 
been  appointed  national  adver¬ 
tising  representatives  of  the 
Sitsanville  (Calif.)  Lassen  Ad¬ 
vocate,  according  to  R.  L. 
Myers,  publisher. 


New  Teleprinter 
Machine  Portable 

A  new  concept  of  a  printing 
telegraph  system  was  demon¬ 
strated  by  JAYFLEX  LTD.  of 
Montreal  and  Press  Wireless, 
Inc.  in  the  latter’s  New  York 
offices  last  week.  The  new 
Griffith  Teleprinter  was  put 
through  its  paces  by  representa¬ 
tives  of  press  associations  and 
newspapers  on  both  wire  and 
PREWI  radio  circuits. 

The  machine  weighs  30  pounds 
and  is  comparatively  small  in 
size.  It  will  operate  on  any  spee<l 
between  60  and  100  words-per- 
minute  with  merely  a  change  of 
the  belt  pulley.  The  machine  will 
be  in  pr^uction  in  Montreal  by 
Jan.  1.  Negotiations  are  under 
way  to  manufacture  the  ma¬ 
chines  in  the  United  States. 

• 

Orner  Is  PresidenI 
Of  Item  Company 

New  Orleans 

David  Stern,  publisher  of  the 
Item,  has  been  elected  chairman 
of  the  board  of  the  Item  Co.,  a 
post  held  until  recently  by  his 
father,  J.  David  Stem,  now  re¬ 
tired. 

In  becoming  board  chaii-man, 
in  addition  to  publisher,  Mr. 
Stem  has  relinquished  the  pres¬ 
idency  and  Irvin  M.  Omer,  gen¬ 
eral  manager,  has  been  elected 
to  this  position. 

Mr.  Omer  is  in  charge  of  all 
Item  departments  except  news 
and  editorial,  which  are  in 
charge  of  George  Chaplin,  edi¬ 
tor  and  vicepresident. 


Adds  Second  | 

Youth  Page  ^ 

Santa  Monica,  Calif. 

A  second  weekly  page  for 
youth  has  been  added  by  the 
Santa  Monica  Outlook.  It  is 
called  “Teen  Scene”  and  is 
“wTitten  by  teens  for  teens.” 

The  new  Friday  page  and  the 
Thursday  “School  News"  page 
are  edited  by  Donna  Walburn. 

The  development  of  a  work¬ 
ing  relationship  between  the 
newspaper  and  school  sy.stem 
was  based  on  operation  of  a 
simple  theory,  explains  A1  Fahl- 
ste<lt,  managing  editor. 

“We  find  that  the  school  ad¬ 
ministration  and  its  teachers 
usually  go  all  out  for  a  news¬ 
paper-sponsored  project  —  pro¬ 
viding  the  original  idea  is 
brought  to  them. 

“We  say:  ‘this  is  just  an  idea. 
Does  it  have  any  merit?  Will  it 
help  our  schools  and  the  kids 
or  is  it  just  so  much  frosting?’" 

If  the  school  authorities  favor 
the  idea,  they  talk  it  up  among 
themselves.  If  they  have  mis¬ 
giving,  it  pays  not  to  push,  he 
reports. 

In  the  progress  of  this  co-i 
operative  program,  the  Outlook  j 
is  used  throughout  most  of  the  I 
public  school  system.  The  news¬ 
paper  supplies  1,000  copies 
weekly. 

Local  teachers  nominated  the 
school  editor  for  a  top  reporting! 
award  offered  by  the  Califoi-nis} 
Teachers  Association.  Miss  Wal-l 
bum  won.  ( 


Halpern  Appointed 

Henry  Halpern  has  been  ap¬ 
pointed  vicepresident  in  charge 
of  media  and  research  at  Mac- 
Manus,  John  &  Adams,  Inc.  He 
will  continue  to  handle  radio- 
TV  research  on  all  accounts. 


We  aimed  it  at  a  target  to  see 
if  it  would  score  a  hit  .  .  . 


IT  DID! 


New  Orleans'  Families  Like  It  Best! 


NEW  ORLEANS  ITEM 

Louisiana's  Largest  Evening  Newspaper 
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NOTICE  TO  EDITORS — This  advertisement  currently  appears  in 
leading  national  marines.  For  more  than  30  years.  Metropolitan 
Life  has  sponsored  similar  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise¬ 
ments,  Metropolitan  offers  all  news  editors  (including  radio  news 
editors),  free  use  of  the  text  of  each  advertisement  in  this  series. 


The  text  may  be  used  in  regular  health  features,  health  columns 
or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 
phase  of  its  public-service  advertising  in  behalf  of  the  nation’s 
health  and  safety. 


Can  you  always  believe  your  eyes? 


Whan  watching  feats  of  magic,  you're  almost  inclined 
to  believe  what  your  eyes  seem  to  see.  In  another  and  far  more 
important  way,  you  can  be  misled  by  your  eyes  .  .  .  and  not 
know  it. 

For  example,  some  eye  disorders  develop  so  slowly  that 
they  are  often  not  noticed  in  the  beginning.  In  fact,  the  eyes 
may  seem  perfectly  all  right  at  the  very  time  they  are  mislead¬ 
ing  you. 

So,  the  best  safeguard  you  can  take  is  to  have  your  eyes — 
and  those  of  each  member  of  your  family — examined  period¬ 
ically  by  specialists. 

It  Is  particularly  wiss  to  have  a  child's  eyes  checked 
early  in  the  pre-school  years,  before  eye  disorders  can  seriously 
hamper  personality  development  or  interfere  with  educa¬ 
tional  progress  when  he  starts  to  school.  Today,  authorities 
estimate  that  about  9  million  school  children  need  some  form 
of  eye  care. 

Adults,  especially  after  age  40,  should  have  their  eyes  care¬ 
fully  examined  at  least  every  two  years  by  an  eye  specialist. 
'This  is  the  surest  way  to  guard  against  glaucoma  and  cataract, 
the  two  major  threats  to  the  sight  of  older  people. 


These  eye  examinations  have  an  added  value.  They  may 
lead  to  early  diagnosis  and  control  of  diabetes,  high  blood 
pressure  and  hardening  of  the  arteries.  Early  warnings  of 
these  diseases  often  appear  on  the  retina— the  vital  “seeing”  part 
of  the  eye — where  blo^  vessels  are  clearly  visible  to  the  doctor. 

Treatment  for  many  eye  diseases  has  been  vastly  improved 
recently.  The  antibiotic  drugs  work  wonders  in  many  eye 
infections,  and  the  new  hormone  compounds  save  sight  in 
some  eyes  which  would  be  doomed  without  them. 

Moreover,  for  instance,  glaucoma-blindness  can  be 
avoided  in  most  cases  when  diagnosed  early  and  treated 
properly.  Sight  lost  due  to  cataracts  can  be  restored  by  sur¬ 
gery  in  almost  90  percent  of  the  cases. 

Delicate  surgical  operations  have  been  perfected  which  may 
restore  vision  in  some  cases  where  the  retina  has  become 
detached.  It  is  now  possible,  too,  to  restore  vision  in  certain 
kinds  of  cases,  by  transplanting  the  cornea  from  good  to 
diseased  eyes. 

Medical  progress  in  sight-.saving  is  a  great  achieve¬ 
ment.  However,  good  sight  throughout  life  depends  largely  on 
what  you  do  to  give  your  eyes  the  regular  care  they  deserve. 


COPYHIOHT  1*S7  — MITIVOPOLITAN  LIFK  INSUHANCK  COMPANY 


Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N.  Y. 
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ference  scheduled  to  be  held  in  word  but  the  same  message  Summarized,  U 

Geneva  next  fall  under  ITU  would  move  from  Vienna  to  Lon-  ITU  have  devised 

auspices.  don  at  6  cents  a  word.  changes  in  the  ] 

Back  of  the  UNESCO  move  UNESCO  officials  anticipate  graph  regulations 
is  a  long-standing  campaign  to  difficulties  in  getting  agreement  i — greater  rate 

try  to  extend  greater  press  cov-  to  revise  the  price  structure.  ordinary  pre 

erage  to  the  world’s  underde-  However,  they  are  convinced  2 — reduced  rati 

veloped  countries  and  also  to  en-  that  reforms  can  be  made  with-  messages  e: 

courage  news  services  to  send  out  great  economic  difficulties.  words, 

fuller  and  more  informative  dis-  3 — removal  of  p 

patches.  At  present,  prohibitive  Increase  in  TraHic  lies  between 

costs  hamper  news  services  from  Julian  Behrstock,  head  of  urgent  rates 

extending  and  improving  cover-  UNESCO’s  division  on  the  free  4— extended  ft 

age  in  more  remote  parts  of  the  Information,  has  pointed  lower  charg 

world.  UNESCO  and  ITU  sur-  ouj.  ^.^at  surveys  show  that  an  messages  se 

veys  show  in  fact  that  there  increase  in  press  traffic  almost  communicatii 

are  forty-five  states  in  Africa,  certainly  would  help  offset  the  destinations. 

Asia  and  South  America  which  loss  of  income  from  reduced  — facilities  for 

have  no  national  agency  and  i-ates.  messages  “ci 

must  rely  on  one  of  the  major  jyjj..  Behrstock  emphasized  6 — reductions 

global  services  for  domestic  ^igg  tijg  benefitc  to  the  reader  if  jointly  leas 

services  were  encouraged  to  send  circuits, 

more  extensive  dispatches.  Un-  increase 

Big  Discrepancy  present  arrangement  ber  of  word 

Another  concern  is  the  dis-  with  its  high  costs,  many  serv-  sent  as  edi 

crepancies  existing  at  pi*esent  in  ices  must  restrict  their  dis-  tions  in  pre: 

rates  charged  for  press  dis-  patches  to  bare  essentials.  The  Similar  provisic 

patches.  In  some  instances,  there  result  may  well  be  an  inadequate  changes  in  tele] 

is  a  300  per  cent  discrepancy  in  and  even  unbalanced  picture  of  tions. 


UN  Groups 
Seek  Lower 
Press  Rates 


If  your  new  campaign  calls  for  color  advertising,  the  Rockford  Morning 
Star  and  Rockford  Register-Republic  offer  you  not  only  excellent  color 
facilities,  but  also  complete  coverage  of  the  leading  City  in  Illinois 
(outside  Chicago).  Rockford  is  second  in  the  world  in  machine  tool 
production  .  .  .  11th  in  the  nation  in  postal  savings  ...  31st  in  the 
nation  in  spendable  income  per  household  . . .  and  department 
store  sales  in  the  first  4  months  of  ’57  show  an  increase  of  19% 
over  ’56  (greatest  increase  in  the  USA).  Write  today  for  full 
information  on  Remarkable  Rockford,  Illinois. 


A  REMARKABLE  13  COUNTY  MARKET  OF  HALF  A 
MILLION  PEOPLE  COVERED  COMPLETELY  BY  ONE  MEDIA! 


El 


ESSO  RESEARCH  works  wonders  with  oil 


Bright  promise  of  pleasure 


On  their  way  from  manufacturer  to  store  to  you,  metal  parts  stay  bright  thanks  to  a  thin  coating 
that  prevents  rust.  You  cant  see  it.  You  scarcely  feel  it.  But  these  petroleum-based  products  of 
Esso  Research  are  also  helping  roller  skates  to  stay  bright,  knives  and  razor  blades  to  stay 
keen.  Often  in  such  unusual  ways,  ESSO  RESEARCH  works  wonders  with  oil.  fSm 


( 
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Alabama  Gets 
New  Offset 
Tabloid  Daily 

Sheffield,  Ala. 

The  Mxiscle  Shoals  Morning 
Sun  will  g-o  to  press  Oct.  15.  It 
will  serve  Sheffield,  Tuscumbia, 
Muscle  Shoals  City,  Florence 
and  the  adjacent  area. 

The  new  newspaper  will  be  a 
six-column  tabloid  with  columns 
10‘/i  picas  wide,  I6V2  inches 
deep,  with  no  column  rules  but 
an  eighth  of  an  inch  of  space 
between  columns.  The  paper  ex¬ 
pects  to  run  from  16  to  20 
pages,  produced  by  the  cold 
type  offset  process.  The  paper 
will  appear  Tuesday  through 
Saturday  imtil  Feb.  1,  when  a 
Monday  paper  is  expected  to  be 
added. 

The  United  Press  news  report 
will  be  edited  to  a  “reasonable 
minimum”  and  the  Sun  will 
stress  use  of  local  features  and 
local  photos.  Comics  and  syndi¬ 
cated  features  will  be  carried. 

The  Sun  expects  to  start  with 
5,500  paid  subscriptions,  most 
of  it  being  carrier  delivered. 

Muscle  Shoals  Publishing  Co., 


the  publishers,  is  a  $120,000 
.41abama  corporation  with  Le¬ 
roy  Gore  the  largest  stock¬ 
holder.  The  remaining  stock  is 
held  by  numerous  local  inves¬ 
tors,  mostly  proprietors  of  local 
businesses.  Corporation  officers 
are  Charley  Palmer  Jr.,  presi¬ 
dent;  Billy  Sanford,  vicepresi¬ 
dent;  Gorman  Jones,  secretary; 
Col.  L.  E.  Williams,  director. 

The  company  has  invested  ap¬ 
proximately  $70,000  in  printing 
equipment  and  has  a  reserve  of 
$35,000.  A  staff  of  16  or  18  will 
serve  all  departments  with  the 
payroll  slightly  over  $1,500 
weekly. 

The  Sheffield-Tuscumbia 
Chamber  of  Commerce  has  been 
seeking  a  daily  newspaper  for 
this  area  just  south  of  the  Ten¬ 
nessee  River  for  more  than  five 
years  and  it  sold  the  corpora¬ 
tion  stock. 


2  Become  Dailies 

Toronto 

The  Kelowna  (B.C.)  Courier, 
formerly  a  twice  wekly  news¬ 
paper  and  the  Penticton 
(B.C.)  Herald,  formerly  a 
three  times  weekly  paper,  are 
now  being  published  as  daily 
newspapers  by  the  Thomson  Co. 


ii)  I 


special  service  is  routine 
with  the  Burgess  representative 

The  Burgess  representative  is  an  experienced  stereotyper. 
His  travels  take  him  into  all  types  of  plants  with  equip¬ 
ment  and  work  of  every  description.  He  is  at  your  service 
with  valuable  assistance.  And  he  especially  likes  to  help  on 
those  tough  problems.  His  product — Burgess  Mats — is  top 
quality,  too.  Together,  they  make  quite  a  team.  Try  them. 

BURGESS  CELLULOSE  COMPANY 

Manufpcturert  ond  Dislribvtort  of  Bvrgoss 
Chromo  and  Swpromo  Tone>Tox  Mots,  Frooport,  Illinois 

Conodion  Rope— ontoHv,  R.  M.  Louton  A  Co.,  Ltd., 

Konnody  Rood,  Agincourt,  Ontorio 


TntoihZ?‘7,kHer  DuFanty  Dies 

Deborah  Adams,  hostess  of  T  XTl 
the  Philadelphia  hiquirer’s  TV  llT  i  lOI  IClcl 
Show,  Features  for  Women,  and 

mistress  of  cere-  A  -f  A  7  ^ 

monies  of  the  -TL-t  U1  I  U 


Deborah  Adams,  hostess  of 
the  Philadelphia  Inquirer’s  TV 
Show,  Features  for  Women,  and 
mistress  of  cere¬ 
monies  of  the 
Inquirer’s  Cook- 
i  n  g  School 
Shows  has  been 
touring  in  Hol¬ 
land  and  in  Co¬ 
penhagen,  Stock¬ 
holm  and  Oslo. 

Miss  Adams 
has  visited  cities 
Adams  ^  n  d  suburban 
communities  and 
taken  a  series  of  films  of  the 
interests  of  women  in  Holland 
and  the  Scandanavian  Countries. 
Plans  for  the  trip  w'ere  made 
through  KI.M  Royal  Dutch  Air¬ 
lines. 


$150,000  Libel  Suit 
Settlcnl  for  250 

Anchorage,  Alaska 

The  Anchorage  Daily  Times 
announced  it  has  accepted  an 
offer  from  Edgar  Paul  Boyko, 
attorney,  to  settle  a  $150,000 
libel  and  conspiracy  suit  by  pay¬ 
ment  of  $250. 

Robert  B.  Atwood,  publisher 
of  the  Times,  said  counsel  had 
advised  that  trial  of  the  action 
w’ould  involve  fees  amounting 
to  $300  each  day.  Mr.  Atw’ood, 
in  a  front-page  story  in  the 
Times,  said  the  money  paid  to 
Mr.  Boyko  represented  “nui¬ 
sance  value”  of  his  action  in 
court. 

The  Times  said  that  Mr. 
Boyko  had  offered  to  settle  for 
$1  if  the  Times  would  not  pub¬ 
lish  the  terms  of  the  settlement. 
Mr.  Atwood  said  he  refused  to 
accept  an  agreement  that  would 
suppress  the  news. 


Walter  Duranty,  73,  famous 
foreign  correspondent  and  an 
expert  on  Russia,  died  Oct.  3  in 
a  hospital  in  Orlando,  Fla.,  after 
an  illness  of  thiee  weeks. 

Mr.  Duranty  was  a  foreign 
correspondent  for  the  New  York 
Times  from  1913  to  1941,  serv¬ 
ing  in  Russia  from  1921  to  1934. 
He  won  a  Pulitzer  Prize  in  1932 
for  a  series  of  articles  on  the 
Soviet  Union. 

Mr.  Duranty  married  Mrs. 
Anna  Enwright  of  Orlando 
while  in  the  hospital  a  week  be¬ 
fore  his  death. 

He  had  won  the  O.  Henry 
Prize  for  a  short  story  on  Rus¬ 
sian  life.  He  was  the  author  of 
a  number  of  best-selling  books 
on  the  Soviet  Union.  During  the 
1930s  he  w'as  senior  American 
correspondent  in  Moscow  and 
was  the  best  known  writer  in 
the  U.S.  on  Soviet  affairs.  For 
13  years  he  lived  almost  con¬ 
tinuously  in  Moscow. 

Mr.  Duranty  was  bom  and 
reared  in  England  and  was  edu¬ 
cated  at  Cambridge.  He  joined 
the  Paris  staff  of  the  New  York 
Times  in  1913  and  began  his 
brilliant  career  as  correspondent 
and  author  of  books  and  short 
stories.  His  first  big  story  was 
a  Zeppelin  raid  over  Paris  in 
1915,  which  he  later  said  was 
more  horrible  than  the  Russian 
famine  of  1921,  when  millions 
died. 

In  1924  Mr.  Duranty  lost  a 
leg  in  a  wreck  of  the  Paris- 
Havre  Express.  He  covered  the 
Loyalists  in  the  Spanish  War 
and  covered  World  War  II  for 
the  North  American  Newspa¬ 
per  Alliance. 


Brotherhood  Group  ivt  •  •  o 
Name*  Media  Chief  .  . 

John  P.  Hudak  Jr.,  haa  baen  ‘'"'I"® 

named  to  head  the  Commission  PHILADELPHIA 

on  Mass  Communications  of  the  More  than  50  major  cities 
National  Conference  of  Chris-  "7^^  have  Nativity  scenes  ex- 
tians  and  Jews.  His  offices  are  hibited  in  the  Philadelphia 
at  the  Building  for  Brotherhood,  Bulletin’s  1957  “Christmas 
43  West  57th  Street,  New  York  Panorama.” 

City.  He  will  conduct  promo-  Museum  directors  are  sending 
tional  activities  to  obtain  media  reproductions  of  their  favorite 
participation  in  the  observance  Nativity  scenes  to  be  used  in 
of  Brotherhood  Week,  annually  this  Christinas  display, 
sponsored  in  February.  The  Nativity  scenes,  which 

He  was  associated  during  the  are  mainly  color  reproductions, 
past  year  with  Batten,  Barton,  are  being  enlarged  and  appro- 
Durstine  &  Osborne  as  a  re-  priately  framed.  They  will  then 
search  analyst  presentation  displayed  on  the  city-block 
w’riter  for  special  projects  which  loag  panel  on  the  Plaza  of  the 
included  radio  and  television  Bulletin  Building  during  the 
g.  Christmas  season. 
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NEA  PRESENTS 
THE  MOST  IMPORTANT 
NEWSPAPER  FEATURE 
IN  YEARS! 


Dwight  L.  Towers,  captain  of  the  otomic-powered 
submarine  USS  SCORPION,  was  on  patrol  when  the 
wor  began  Near  Iwo  Jima,  he  upped  periscope  and 
found  the  horizon,  in  all  directions,  dork  with  radio- 
active  dust. 


Towers  tried  to  report  this  to  Pearl 
Harbor  He  received  no  reply.  That 
night  he  failed  again  to  raise  any  Amer¬ 
ican  station  or  any  ship  that  could 
reloy  his  signals — so  he  ordered  the 
SCORPION  to  set  o  course  south 


Recreated  in  30  virid  picture  story-strips  in  the  NEA  Full  Service 


ON  THE  BEACH  is  a  story  so  powerful  and  terrifyingly  possible 
that  NEA  editors  felt  its  timely  warning  should  be  brought  to  the 
widest  audience  attainable.  Nevil  Shute's  best-selling  novel  about 
the  results  of  nuclear  radiation  in  World  War  III  has  been  bril¬ 
liantly  adapted  in  the  story-strip  technique  making  it  the  most 
talked-about  newspaper  feature  of  the  year. 


ON  THE  BEACH  IS  ANOTHER  NO-EXTRA-COST 
FEATURE  IN  THE  NEA  FULL  SERVICE 

ON  THE  BEACH  is  typical  of  the  editorial  enterprise  that  makes 
the  NEA  Full  Service  a  valuable  asset  for  more  than  600  daily 
newspapers.  Progressive  editors  use  NEA  to  build  lasting  reader- 
ship  with  family-favorite  comics,  informotive  news,  women's,  sports 
ond  color  features,  and  exclusive  columns  and  news  features  by 
big-name  by-liners. 


For  Release  Monday,  Nov.  4 


HARRY  GRAYSON 


PETER  EDSON 


RUTH  MILLETT 


ERSKINE  JOHNSON 

DICK  KLEINER  ^ 

OSWALD  JACOBY 

DR.  EDWIN  P.  JORDAN 

GAYNOR  MADDOX 
MURIEL  LAWRENCE  jqM  CULLEN 
JOHN  FISCHETTI 

DOUGLAS  LARSEN  BRUCE  BIOSSAT 


NEA  SERVICE  INC.  1200  H'est  Third  Street  Cleveland  13,Ohio 
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and  in  Chicago  it  tahes  the 


In  Chicago  It  Takes  2  -  and  one 
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Better  Buyers  I  , . 

e  right  2  newspapers  to  reach  them 


tie  MUST  be  the 


Sun-Times 


FAIRCHILD 


news 


2  British  Newsmen 
Here  on  Fellowships 


Recognizing  growing  interest  in 
imports  and  efiorts  of  foreign 
manufacturers  to  sell  American 
market,  Fairchild  has  named  John 
Urhanek  to  new  post  of  European  I 
Advertbing  Representative.  Mr. 
Urhanek  will  coordinate  and  ex¬ 
pand  services  abroad  for  all  Fair- 
child  publications. 


George  Barzen,  Chicago  office  | 
manager  of  FaircUld  Publications,  | 
retired  last  week  under  the  com-  | 
pany’s  pension  plan.  Hb  51  years  ' 
of  service  currently  represent  the 
longest  employment  with  the  com¬ 
pany. 


Two  British  newspapermen 
are  in  the  United  States  for 
visits  made  possible  by  Ford- 
English-Speaking  Union  travel 
grants.  Michael  D.  Terry,  chief 
foreign  sub-editor  of  the  Lon¬ 
don  News  Chronicle,  is  with  the 
Kansas  City  (Mo.)  Star.  John 
Gay  Davies,  deputy  editor  of 
the  Western  Mail  of  Cardiff, 
will  be  attached  briefly  to  the 
editorial  staff  of  the  Quincy 
(Mass.)  Patriot  Ledger  and 
spend  about  a  month  with  the 
San  Jose  (Calif.)  Mercury. 


Headed  by  Julian  Handler,  edi¬ 
tor,  and  Robert  Stainton,  adver¬ 
tising  director,  eleven  members  of 
SUPERMARKET  NEWS  ad  and 
news  staffs  frmn  New  York  and 
Chicago  will  be  on  hand  with 
regular  Washingtcm  bureau  staff 
to  report  annual  meetings  of  Na¬ 
tional  Association  of  Food  Chains, 
Sheraton-Park  and  Shorebam  Ho¬ 
tels,  Washington,  D.  C,  Oct.  20-23. 


.\bout  50  senior  students  from 
The  Laboratory  Institute  of  Fash¬ 
ion  Merchandising  toured  the 
Fairchild  budding  last  week  as 
part  of  their  training  for  careers 
in  fashion  merchandising.  Fair- 
child  field  trip  is  included  in 
•school’s  program  each  semester. 


Charles  S.  Wesley  —  named 
assistant  publisher  of  the  Ad¬ 
rian  (Mich.)  Daily  Telegram. 
He  has  worked  in  the  advertis¬ 
ing,  editorial  and  circulation  de¬ 
partments  of  several  newspa¬ 
pers,  has  published  a  weekly, 
and  been  assistant  to  his  father, 
C.  Kenneth  Wesley,  publisher 
of  the  Monroe  (Mich.)  Evening 
Neu's,  now  publisher  in  Adrian. 


Bernard  Frank,  sportswear  editor 
of  DAILY  NEWS  RECORD,  will 
be  in  Miami  Beach  during  the  fol¬ 
lowing  week  to  cover,  with  lo<  al 
correspondent  Grace  Baumann,  an¬ 
nual  meeting  and  market  of  Men's 
Apparel  Club  of  Florida,  Eden 
Hoc  Hotel,  Oct  12-17. 


Fred  G.  Runyon  —  leaving 
the  position  of  editor  of  the 
Pasadena  (Calif.)  Independent, 
Star-News  but  continues  as  con¬ 
sultant  to  Twin  Coast  Newspa¬ 
pers,  Inc.  Lee  M.  Merriman  is 
now  editor,  W.  G.  Summer  is 
associate  editor  and  Arnold 
Huss  is  managing  editor  under 
single  chain  of  command. 


Marshall  Field  Jr.  and  Mr.s. 
EYeld  of  the  Chicago  (Ill.)  Sun- 
Times  announce  the  birth  of  a 
daughter,  Barbam  Woodruff. 


Stuart  Gellmaa  has  joined  the 
staff  of  Fairchild's  Philadelphia 
bureau  as  a  reporter  for  ELEC- 
I  RONIC  NEWS. 


Bernard  Schref  t,  WOMEN’S 
WE.AR  DAILY'  editorial  staff,  left 
on  Oct.  6  for  Bermuda  where  he 
will  cover  meetings  of  store  prin¬ 
cipals  of  Frederick  Atkins,  Inc., 
resident  buyers. 


Starting  Monday,  Oct.  14, 
DAILY  NEWS  RECORD  will  run 
series  of  five  articles,  with  charts 
and  forms,  to  help  small  men’s 
wear  retailers  in  keeping  stock 
control  records.  Stories  written  by 
Herbert  Blueweiss  of  paper’s  news 
staff  titled  “Profitable  Inventory 
Control  for  the  Small  Retailer.” 


personal 


PENTAGON  PRESS — On  the  1 0th  anniversary  of  the  legislative  estab¬ 
lishment  of  the  Department  of  Defense,  Secretary  Wilson  gave  con¬ 
gratulatory  letters  to  six  newsmen  who  have  covered  the  Pentagon  beat 
since  1947.  Left  to  right — John  A.  Giles,  Washington  Star;  Secretary 
Wilson;  Lloyd  Norman,  Chicago  Tribune;  Richard  J.  Davis,  Newsweek; 
John  G.  Norris,  Washington  Post;  and  Mark  S.  Watson,  Baltimore  Sun. 
( Elton  C.  Fay,  AP,  was  on  naval  maneuvers  at  the  time  of  the  ceremony.) 


John  W.  Livingood,  former 
assistant  managing  editor  of  the 
European  edition  of  the  Stars 
and  Strips  —  to  the  staff  of  the 
Reading  (Pa.)  Record. 


P.  J.  Bogner  Jr.,  foi-merly 
with  Moran  and  Fisher  News¬ 
paper  Representatives,  prior  to 
that  with  the  Long  Island  Press, 
has  joined  the  New  York  office 
of  Bogner  &  Martin,  newspaper 
representatives. 


Mrs.  Stewart  Haroie  who 
was  associated  with  her  late 
husband  in  the  operation  of  the 
Condon  (Ore.)  Globe-Times  and 
the  Fossil  (Ore.)  Journal,  has 
assumed  direction  of  the  news¬ 
papers.  Lathan  Norris,  who 
has  been  composing  room  super¬ 
intendent,  has  been  named  edi¬ 
tor. 


James  Webster,  formerly  of 
North  Bend,  Neb.  —  joined  the 
United  Press  in  Omaha,  Neb. 


Martin  Millspaugh  —  from 
the  Baltimore  (Md.)  Evening 
Sun  staff  to  be  assistant  com¬ 
missioner,  Urban  Renewal  Ad¬ 
ministration  in  Washington. 


RoBBaiT  Mason  —  from  edi¬ 
tor  of  the  Sanford  (N.C.)  Daily 
Herald  to  associate  editor  of  the 
Norfolk  (Va.)  Virginian-Pilot, 
Nov.  1,  succeeding  Harold  Sugg 
—  named  assistant  to  the  pub¬ 
lisher  of  the  Virginian-Pilot  and 
LfMlger-Star. 


Mrs.  Esteixe  Walker  Reese, 
chief  editorial  writer  for  the 
Grand  Junction  (Colo.)  Sentinel 
—  retired  after  26  years  with 
the  newspaper. 


WiLUAM  Drake,  formerly 
with  the  United  Press  in  Omaha 
—  now  editorial  director  for 
the  Omaha  Community  Newspa¬ 
pers.  Murray  M.  Moler  suc¬ 
ceeds  him  as  divisional  repre¬ 
sentative  of  UP. 


Ronald  A.  Nickerson,  United 
Press  Parliamentary  corre¬ 
spondent  for  eight  years  and 
Ottawa  bureau  manager  for  the 
past  two  years  —  to  special 
projects  editor  with  Press  and 
Information  Division  of  the 
Canadian  Broadcasting  Corpo¬ 
ration  at  Ottawa. 


J.  Ackerman  Briggs,  a  for¬ 
mer  executive  of  the  Los  .4  ngeles 
(Calif.)  Times-Mirror — named 
national  manager  of  the  Carna¬ 
tion  Company  Pet  Food  Divi¬ 
sion. 


Jack  Tarr,  news  editor  of  the 
David  City  (Neb.)  Banner-Press 
—  joined  the  staff  of  Doane  Col¬ 
lege  at  Crete,  Neb. 


FAIRCHILD 
Publications,  Inc. 

7  East  13th  St.,  New  York,  N.  Y. 


Robert  S.  McCracken  suc¬ 
ceeds  his  father,  Tracy  S.  Mc¬ 
Cracken,  as  president  and  pub¬ 
lisher  of  the  Cheyenne  Wyoming 
Eagle  and  Wyoming  State  Trib¬ 
une.  Warren  W.  Hoefer,  busi¬ 
ness  manager,  moving  up  to 
general  manager,  succeeding  O. 
B.  Koerfes,  on  Jan.  1. 


Frank  W.  Arnou),  circula¬ 
tion  manager  of  the  Beaumont 
(Tex.)  Enterprise  &  Journal  — 
among  the  60  Americans  in¬ 
specting  the  Radio  Free  Europe 
broadcasting  center  in  Munich, 
Germany,  on  a  10-day  tour.  He 
is  chairman  of  ICMA’s  Question 
Box  Committee. 


Publisher,  of 


Doily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directaries, 
Men's  Weor,  Footwear  News,  Books. 


W.  J.  Stewart,  St.  Thomas 
(Ont.)  Times-Joumal  —  elected 
president  of  Canadian  Newspa¬ 
per  Circulation  Managers’  As¬ 
sociation. 


Thomas  V.  O’Sullivan,  one¬ 
time  city  editor  of  the  Boston 
(Mass.)  Traveler  —  elected  a 
vicepresident  —  public  relations 
in  Cooney  &  Connor,  Inc.,  Wor¬ 
cester  advertising  agency. 
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Nancy  Suttle  and  Ken  San¬ 
ford,  June  graduates  of  Uni¬ 
versity  of  North  Carolina  School 
of  Journalism  —  to  Winston- 
Salem  (N.C.)  Journal. 


Betty  Barrett,  society  editor, 
Hartford  (Conn.)  Courant  since 
1943  —  named  women's  editor. 


Douglas  R.  Eller,  court¬ 
house  reporter  for  the  Lees¬ 
burg  (Fla.)  Daily  Commercial 
—  to  executive  editor.  Bob 
Thomas  —  to  telegraph  and 
makeup  editor.  Mrs.  Norma 
Hendricks  —  to  city  hall  and 
general  reporter. 


PETFai  C.  Boyd,  72,  retired 
reporter.  Wheeling  (W.Va.) 
News-Register  —  selected  “Citi¬ 
zen  of  the  Month”  by  the  Junior 
Chamber  of  Commerce.  He  still 
writes  a  labor  column  three 
times  a  week  for  the  N-R. 
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Ed  Konstant,  New  Haven 
(Conn.)  Journal-Courier  — 
sports  editor  of  the  Roswell 
(N.M.)  Record. 

«  *  * 

jFJiRY  Clark,  reporter  for 
the  Kenosha  (Wis.)  Evening 
News,  and  Robert  G.  Lewis, 
editor  of  the  National  Fai-mers 
Union  Newsletter  —  to  the  staff 
of  U.S.  Senator  William  Prox- 
mire  of  Wisconsin. 

*  *  • 

John  B.  Adams,  formerly  a 
copy  reader  for  the  Wisconsin 
State  Journal  in  Madison  —  to 
the  faculty  of  Michigan  State 
University  as  an  assistant  pro¬ 
fessor  of  Journalism. 

*  «  « 

Wain  Sutton  —  to  editorial 
staff  of  Van  Nuys  (Calif.) 
News.  He  formerly  published 
the  Adelanto  (Calif.)  News  and 
worked  on  newspapers  across 
the  country. 

,  *  *  « 

John  Weyland,  former  re¬ 
porter  on  the  Petersburg  (Va.) 
Progress-Index — to  the  Charles¬ 
ton,  W.  Va.,  bureau  of  the  As¬ 
sociated  Press.  Trewett  Mat- 
I  THEWS,  former  associated  editor 
!  of  the  P-I  —  to  Columbia  Uni¬ 
versity’s  School  of  Journalism. 
*  *  * 
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.Mark  T.  Sheehan,  New  Hav¬ 
en,  Conn.,  staff  of  the  Associated 
Press  —  given  year’s  leave  of 
absence  to  study  at  the  Woodrow 
Wilson  School  of  Public  and  In¬ 
ternational  Affairs,  Princeton 
University,  under  a  fellow^ship 
awarded  by  the  Fund  for  Adult 
Education. 

*  *  * 
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Marvin  E.  Tessner  —  to  the 
Monroe  (Wis.)  Evening  Times 
as  general  and  sports  reporter, 
succeeding  Joseph  H.  Davidson 
—  to  the  editorial  department 
of  the  Mtnneapo/ts  (Minn.)  Sub¬ 
urban  Weekly. 

*  *  * 

John  B.  Adams,  formerly  on 
the  Wisconsin  State  Journal  edi¬ 
torial  staff  —  to  Michigan  State 
University  as  assistant  profes¬ 
sor  of  journalism. 

V  *  * 

Rod  Dent  —  from  Windsor 
(Ont.,)  Star  to  makeup  on  the 
Baltimore  (Md.)  Sun, 

*  •  * 

Newbill  Wiluamson  —  from 
telegraph  editor  of  the  Knoxville 
(Tenn.)  News-Sentinel  to  the 
ropy  desk  of  the  Baltimore  Sun. 

*  •  ♦ 
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Gail  Schneider  —  to  the 
Joumal  Junior  department  of 
the  Portland  Oregon  Journal, 
^placing  Carolyn  Tadina,  who 
has  returned  to  collegfe. 
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FOR  SERVICE  to  the  community, 
Paul  L.  Selby,  left,  president  of 
the  Washington  Chapter  of  the 
Public  Relations  Society  of  Amer¬ 
ica,  presents  an  award  to  John  H. 
Kauffmann,  assistant  business  man¬ 
ager  of  the  Washington  Evening 
Star.  Mr.  Kauffmann  has  been  per¬ 
sonally  active  in  the  blood  donor 
recruitment  program  of  the  Red 
Cross. 


Plans  Hudson  Event 

Albany,  N.Y. 

David  H.  Beetle,  editor  of 
the  Knickerbocker  News,  has 
been  named  Albany  County 
chairman  for  the  Hudson- 
Champlain  celebration  planned 
for  1959.  The  first  suggestion 
that  New  York  State  celebrate 
the  350th  anniversary  of  Henry 
Hudson’s  voyage  up  the  Hudson 
River  was  made  in  an  editorial 
in  the  Knickerbocker  News. 

*  *  * 

Ernest  W.  I^awson,  publisher 
and  general  manager,  Lynn 
(Mass.)  Dailey  Evening  Item — 
awarded  an  honorary  degree  of 
Doctor  of  Letters  from  Portia 
Law  School  and  Calvin  Coolidge 
College  of  Libral  Arts  for  recog¬ 
nition  of  his  “outstanding  com¬ 
munity  and  public  service  rec¬ 
ord.” 

«  •  « 

WiLUAM  A.  G.  Ingram — from 
copyreader,  San  Francisco 
(Calif.)  Call-Bulletin  to  city 
staff,  Albany  (N.Y.)  Knicker¬ 
bocker  News. 

*  •  « 


John  F.  Wetland  —  to  the  Fred  W.  Lyon — named  man- 
Associated  Press  from  the  Pe-  ager  of  United  Press  News- 
tersburg  (Va.)  Progress-Index,  pictures  bureau  at  Atlanta,  re- 
He  succeeds  Ed  Smith  on  the  placing  John  Bent,  resigned. 
Charleston  staff.  Smith  was 
transferiMl  to  New  York. 


Edmonds  Heads 
Personnel  Dept. 

Jack  H.  Edmunds,  traffic  and 
newsprint  manager  of  Chicago 
Sun-Times,  has  been  named 
manager  of  the 
newly  -  created 
personnel  de¬ 
partment  which 
is  responsible 
for  labor  per¬ 
sonnel  records, 
employe  recruit¬ 
ing  and  job  in¬ 
terviewing. 

Mr.  Edmunds, 
a  S-T  employee 
for  22  years,  be¬ 
gan  work  as  a  mail  clerk  in  the 
accounting  department.  He  has 
participated  as  a  management 
representative  in  collective  bar¬ 
gaining  sessions  with  union 
groups  for  the  last  two  years. 
*  «  * 

WiLUAM  J.  Clew,  assistant 
managing  editor,  Hartford 
(Conn.)  Courant,  —  on  a  tour 
of  Europe. 


Edmonds 


Herman  Moecker,  manager 
of  general  advertising,  Albany 
(N.Y.)  Knickerbocker  News  — 
given  additional  duties  of  ad¬ 
vertising  promotion  manager. 


«  *  * 

Robert  V.  Fancett,  former 
copy  editor  with  the  Detroit 
(Mich.)  News  and  the  Indian¬ 
apolis  News,  has  betm  named 
to  the  public  relations  staff  of 
Ross  Roy,  Inc.,  Detroit. 

*  *  * 


Power  Companies  Benefit, 
Too,  From  TVA! 


\ 

I 


Paulette  Barri.tt,  Columbia 
University  correspondent  for 
the  Neic  York  Herald  Tribune 
— awarded  the  first  Benjamin 
Franklin  Scholarship  ($750)  at 
the  Graduate  School  of  Journal¬ 
ism. 

*  *  * 

Chari£.s  Mittlestadt — from 
news  editor,  Chilton  (Wis.) 
Times-Joumal  to  news  editor 
of  the  Helen  (N.M.)  News-Bul¬ 
letin.  He  fills  vacancy  caused  by 
the  resignation  of  George  Den¬ 
nis,  now  in  a  PR  post  with  the 
Atomic  Energy  Commission. 

«  *  • 


Has  TVA  hurt  the  private  power  companies  which  border 
the  TVA  area?  Fhe  facts  are: 

*Common  stock  earnings  of  the  nine  power 
companies  horilering  TVA  have  multiplied  6V2 
times  in  past  20  years;  national  average 
earnings  of  private  utilities  have  multiplied  less 
than  3  times. 

*Yet  power  companies  bordering  TVA  have 
made  greatest  reductions  in  retail  rates,  and 
sell  power  to  REA  cooperatives  at  lowest 
wholesale  rates. 


George  Greeley,  fonner  ex¬ 
ecutive  secretary  of  the  Mil¬ 
waukee  County  Republican  Com¬ 
mittee  —  to  the  sales  staff  of 
Hearst  Advertising  Service,  Inc., 
and  will  be  associated  with  the 
Milwaukee  (Wis.)  Sentinel  ad¬ 
vertising  department  as  indus¬ 
trial  manager. 

*  *  * 

D.  Glyn  Lewis,  a  former 
managing  editor  of  the  Van- 
coui'er  (B.C.)  News-Herald  — 
now  managing  editor  of  the 
Kamloops  (B.C.)  Daily  Sentinel. 


The  truth  is  that  TVA’s  promotional  rate  policy  has 
influenced  power  companies  to  reduce  rates,  to  boost  the 
use  of  electricity — and  to  make  more  money!* 


I 


M  *  IF  rile  for  free  booklet, 
*  “TFA’s  Influence  on 

I  Electric  Rates,"  for  the 

I  full  story 

V 


TENNESSEE  VALLEY 
PUBLIC  POWER 

ASSOCIATION 

CKdttanoogd  2,  Tennessee 


for  October  12,  1957 


1957 


49 


Dateline:  Moscow — (VP) — 

Brainy  Beauty 
Bemuses  ‘Bears’ 

By  Ray  Ernin 


Ivan,  the  Moscow  vodka-store 
cowboy-cossack  (if  U.  S.  S.  R. 
bears  are  like  U.S.  wolves)  has 
provocation  to  give  the  howl  of 
the  steppes  when  the  only 
Western  girl  reporter  there 
braves  the  errant  breezes  of  vast 
■  Red  Square. 

This  Beauty-and-the-Bear 
saga  stars  a  young  (25)  and 
lovely  American  girl  who  con¬ 
stantly  causes  Soviet  officialdom 
to  drop  customary  “niet”  for  a 
fervent  “da.”  Da,  man! 

She  is  Miss  Colette  Black- 
moore,  a  brown-haired,  brown¬ 
eyed,  sylph-slender  beauty.  As 
j  a  United  Press  correspondent  in 
Moscow,  she  is  the  only  Western 
World  correspondent  of  her  sex 
'  to  work  in  the  vast  Soviet  Union. 

“The  Russians  are  very 
surprised  to  see  a  young  woman 
;  from  the  U.S.  working  in  the 
Soviet  Union,”  Miss  Blackmoore 
.  reported  with  a  ravishing  smile. 
:  She  was  in  New  York  last  week 
I  for  a  brief  visit  to  relatives  and 
is  now  on  her  way  back  to  her 
Moscow  assig^nment. 

Lingo  Plus  Smiles 

“Only  a  woman  who  was  an 
experienced  party  worker  with 
some  years  of  service  and  at  a 
more  mature  age  would  be  sent 
by  Russia  to  work  for  Tass  in 
the  U.S.,”  she  went  on  to 
explain.  “They  are  puzzled  by 
me  at  first  but  I  am  received 
j  warmly.  I  smile  and  the  fact  that 
I  speak  Russian  surprises  and 
pleases  them  and  they  are 
always  friendly.” 

(The  gal’s  smile  could  melt 


Colette  Blackmoore 


the  icy  heart  of  the  most  hard¬ 
bitten  drosky-driver  from  off  the 
frozen  steppes). 

There  are  some  women 
journalists  in  Russia,  but  Miss 
Blackmoore  has  not  seen  them. 
She  has  met  some  girls  in  the 
university  who  are  studying 
journalism. 

“Women  are  given  the  dirty 
work  mostly,  like  building 
houses,”  she  remarked  ruefully, 
“but  the  medical  profession  has 
more  women  than  it  can  use.” 

Hodgepodge  Work 

Miss  Blackmoore’s  assign¬ 
ments  are  not  specialized  in  any 
sense  because  of  her  sex.  (Some 
of  her  other  attributes  are 
highly  feminine,  though).  She, 
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like  other  members  of  the 
United  Press  bureau,  handles 
sports,  disarmament,  diplomatic, 
art  and  fashion  news  and  covers 
such  stories  as  the  opening  of  a 
children’s  department  store,  the 
bringing  out  of  new  automobile 
models  and  the  inevitable  offi¬ 
cial  receptions  where  the  vodka 
fiows  and  the  comrades  some¬ 
times  sound  off. 

Her  knowledge  of  the  Russian 
language  permits  her  to  read 
Soviet  newspapers  and  journals, 
from  which  much  news  is 
obtained.  She  said  she  had  been 
told  that  under  the  Stalin 
regime  Western  news  corres¬ 
pondents  had  to  obtain  nearly 
all  their  news  from  the 
newspapers. 

News  sources  have  opened  up 
somewhat  now  and  personal 
interviews  can  be  arranged  and 
news  can  be  picked  up  from  the 
embassies.  Often,  Miss  Black¬ 
moore  will  choose  a  subject  and 
decide  who  to  see  and  then  go 
after  it.  Example:  She  recently 
interviewed  for  two  hours  a 
blonde  motion  picture  actress 
who  has  been  called  Russia’s 
Marilyn  Monroe.  Such  subjects 
talk  freely  and  without  fear, 
knowing  it  is  a  matter  of 
publicity,  but  all  stories  must 
be  submitted  for  censorship,  she 
said. 

Diaper  Hunt 

Even  a  story  Whitman  Basso, 
another  UP  correspondent  in 
Moscow,  wrote  the  other  day 
about  difficulty  finding  diapers 
for  his  baby  had  to  be  sub¬ 
mitted  for  ponderous  bureau¬ 
cratic  consideration.  (He  finally 
found  a  local  counterpart  of  the 
universal  garment  and  did  not 
have  to  have  them  flown  in  from 
Scandinavia  as  planned). 

Miss  Blackmoore  (born 
Schwarzenbach,  she  adopted  a 
simpler  byline)  was  bom  in  New 
York.  She  was  graduated  from 
Wellesley  College  in  1953  and 
did  graduate  study  at  Columbia 
University  in  history  and 
Russian  studies  and  studied  one 
year  at  the  University  of  Edin¬ 
burgh,  Scotland.  She  speaks 
French  as  well  as  Russian. 

She  went  to  Moscow  in  1955 
as  principal  of  the  Anglo- 
American  School,  sponsored  by 
the  American  and  British 
Embassies  for  foreign  children. 
She  joined  the  UP  bureau  in 
September,  1956,  and  likes  news¬ 
paper  work  better  than  teaching 
because  she  has  a  better  chance 
to  leam  about  the  U.S.S.R.  She 
has  traveled  to  Kiev,  the 
Ukraine  and  Leningrad. 

Incidentally,  her  associates  in 
the  UP  Moscow  bureau  are 
scholars,  too.  The  bureau  chief, 
Henry  Shapiro,  is  a  Harvard- 
trained  lawyer  and  Whitman 


Basso  holds  a  Doctor  of  Philoso¬ 
phy  degree.  (Mrs.  Shapiro 
recently  was  accredited  as  a 
correspondent  and  may  write 
occasionally  for  a  Boston  news¬ 
paper). 

Friendly  Russians 

“Russians  are  very  friendly  to 
Americans  and  show  less  anti- 
American  feeling  than  the 
people  of  some  other  European 
countries,”  reported  Miss  Black¬ 
moore.  “They  respect  our 
standard  of  living  and  they  feel 
that  we  have  something  in 
common  in  the  fact  that  both 
nations  are  young  and  going 
places  in  a  hurry.  There  is,  of 
course,  some  suspicion  and  fear 
of  foreigners.  They  like  to  talk 
to  foreigners  but  not  all  of  them 
feel  they  should  make  friends.” 

The  whole  city  turned  out  to 
welcome  the  foreign  delegates 
to  the  recent  Youth  Festival 
and  the  160  U.  S.  delegates  were 
most  in  demand,  she  said. 

How  did  this  pretty  young 
girl  working  in  Moscow  get  the 
idea  to  become  a  foreign 
correspondent  ? 

“I  got  the  idea  by  being  on 
the  scene  and  observing  how  : 
newspapermen  work  in  Moscow,” 
she  answered  simply.  “I  liked 
the  way  they  worked  and 
thought  that  would  be  the  way 
for  me  to  come  closer  to  events 
in  the  Soviet  Union.  Back  home 
in  the  U.  S.,  the  idea  had  never 
occurred  to  me  that  I  would  be 
a  newspaperwoman.” 

• 

Look,  No  Textbooks! 

Kingston,  R.  I. 

Six  students  studying  jour¬ 
nalism  at  the  University  of 
Rhode  Island  have  begun  a 
“laboratory  course,”  Rhode  Is¬ 
land  newspapers  providing  their 
practice  area.  The  course  re¬ 
quires  each  student  to  spend 
eight  hours  weekly  at  the  paper 
to  which  he  is  assigned  by  Prof. 
Robert  W.  McCreanor,  the  in¬ 
structor.  While  the  course  elim¬ 
inates  textbooks  and  lectures, 
Professor  McCreanor  conducts 
a  weekly  meeting  with  the  stu¬ 
dents  to  evaluate  their  experi¬ 
ences  of  the  preceding  week. 

• 

Copy  Editing  Champ 

Boston 

The  copy  editing  contest  of  ; 
the  New  England  AP  editor’s  ; 
meeting  was  won  by  Sylvester 
Sprague  of  Pawtucket  (R.I.) 
Times.  A.  F.  Smith,  Worcester 
(Mass.)  Gazette,  placed  second. 

A  piece  of  AP  copy  of  310  words, 
containing  109  errors,  was 
passed  out  and  the  editors  were 
given  eight  minutes  to  complete 
reading  copy. 
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WHAT’S  HAPPENING  AT  GOODYEAR— NO.  7  OF  A  SERIES 
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Big  Top. ..or  Back  Yard 

Goodyear  Plays  a  Part  in  America’s  Recreation 
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Wherever  fun-loving  Americans  look,  they  see  equip¬ 
ment  containing  Goodyear  materials.  Tarpaulins  to 
weather-proof  major  league  baseball  diamonds  and 
other  playing  fields  across  the  country  are  made  of 
Pliovic  vinyl-coated  nylon.  And  so  are  the  flame-resis¬ 
tant  tops  of  carnival,  circus  and  outdoor-theater  tents. 

Recreation  rooms  in  homes  become  more  attractive 
and  serviceable,  thanks  to  Goodyear’s  durable,  easy- 
cleaning  Vinyl  Flooring  and  Goodyear  Rubber  Floor¬ 
ing.  Outdoors,  youngsters  grow  tan  and  healthy, 
splashing  about  in  inflatable  swimming  pools  for 
which  Goodyear  provides  long-lasting  Vinylfilm.  They 
are  kept  safe — and  out  of  mischief — with  delightful 
toys  created  from  such  products  as  Plioflex  Rubber. 
Picnic  supplies,  children’s  playthings  and  numerous 
other  recreation  goods  are  protected,  from  factory  to 
consumer,  in  Pliofilm  and  Vitafilm,  Goodyear’s  trans¬ 
parent  packaging  material. 

At  home,  at  work  and  at  play,  people  find  Goodyear 
materials  .  .  .  chemicals,  films  and  flooring  ...  in¬ 
creasingly  useful  and  desirable.  The  same  is  true  of 
the  company’s  many  other  products:  tires  .  .  .  indus¬ 
trial  rubber  goods  .  .  .  aviation  and  aircraft  products 
.  .  .  foam  products  .  .  .  shoe  products  .  .  .  metal  prod¬ 
ucts  . . .  and  dozens  more  for  markets  without  number. 
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THE  GREATEST  NAME  IN  RUBBER 


Pliovic  Vitjfilm — T  M 's  Tht  Goodyear  Tirt  A  Rttbbof  Company.  Akron  O  k 
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because  of  these  exclusive  features 


Intertype  Hi-Speed  machines  deliver  more 
slugs  in  the  galley  at  the  end  of  the  shift 
because  matrices  run  faster  through  the 
machine.  The  following  exclusive  Inter¬ 
type  features  make  this  possible: 


Speed  and  reliability  in  high  speed  type¬ 
setting  depend  on  the  rapid  and  accurate 
assembling  of  matrices.  To  achieve  this, 
the  supply  of  matrices  in  the  magazine 
must  never  run  out. 


THREr-PITCH  DISTRIBUTOR  SCREWS  carry  more 
mats  per  inch . . .  distribute  more  mats  per  min¬ 
ute  than  conventional  screws  without  increas¬ 
ing  the  rate  of  lateral  movement  along  the  bar. 


VISILITE  MAGAZINES  have  the  lowest  co-effi- 
cient  of  friction.  Matrices  travel  faster  and 
more  dependably  through  the  channels. 


ONE-PIECE  ESCAPEMENTS -the  sim¬ 
plest  and  most  dependable  method 
devised  for  the  rapid  release  of 
matrices  from  the  magazine. 


For  efficient  high  speed  typesetting, 
look  to  progressive  Intertype. 


IN  I  BK I  ■  l*B  VWlwIrAN  T  360  Furman  Street,  Brooklyn  1 ,  New  York 

A  Division  of  HARRIS-INTERTYPE  CORPORATION 

CHICAGO,  SAN  FRANCISCO,  LOS  ANGELES,  NEW  ORLEANS,  BOSTON 
In  Canada;  Toronto  Type  Foundry  Company  Limited,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


Intertypt  and  Visilite  are  registered  trademarks 


Set  in  Imperial  and  Futura  families 


PEDESTAL  BASE  is  one  of  Inter-  I 
type’s  important  contributions 
to  dependable  operation.  It  im¬ 
proves  distribution  and  assem¬ 
bly  by  providing  the  maximum 

stability  and  the  minimum  of 
vibration. 

NOVEL  STUNT  for  operi-house  af 
the  Gloucester  (Mass.)  Times'  new 
building  is  executed  by  Dick 
Brooks,  the  "Jackson  Twins"  comic 
strip  artist.  He  draws  a  picture 


Gary,  Ind. 

After  30  years  in  its  home  at 
the  edge  of  City  Hall  Plaza,  the 
Gn)'!/  Post-Tribune  has  moved 
most  of  its  departments  and  has 
begun  operations  in  a  $3,000,000 
publishing  plant  on  Broadway, 
six  blocks  south  of  its  former 
location. 

Transfer  of  its  principal 
operations  was  completed  Sept. 
29th,  after  a  36-hour  concen¬ 
tration  of  moving  which  began 
shortly  before  noon  Saturday 
while  the  Sunday  paper  was 
still  in  production.  At  1  o’clock 
Monday  afternoon  the  first 
edition  was  published  com¬ 
pletely  in  the  new  plant. 

All  pressroom  equipment  is 
new,  including  a  128-page  Go.ss. 

The  only  functions  not  now 
centered  in  the  new  plant  are 
the  business  office,  classified 
advertising  department  and  the 
photo  and  engraving  depart¬ 
ments  whose  quarters  will  not 
be  completed  for  several  weeks. 

Dedication  ceremonies  which 
will  formally  open  the  new  plant 
will  not  be  held  until  sections 
of  the  new  building  housing 
these  departments  and  the  ex¬ 
ecutive  offices  are  completed 
later  this  year,  according  to  H. 
B.  Snyder,  editor  and  publisher. 

The  new  publishing  center 
covers  a  square  block  and  will 
provide  103,870  square  feet  of 
work  and  storage  space  for  a 
staff  that  now  exceeds  200 
persons. 

The  modernistic  two-story- 
and-basement  structure  has  a 
front  of  stainless  steel,  solar 
glass  and  black  granite  panels. 

George  N.  Hall,  a  member  of 
the  Gary  architectural  firm  of 
Beine,  Hall  and  Curran,  de¬ 
signers  of  the  new  building, 
says  the  structure  was  laid  out 
after  three  years  of  study  by 
engineers. 

The  building  stands  on  ground 
leased  for  a  period  of  65  years, 
with  option  to  renew  for  another 
.")0  years. 

The  editorial  section,  which 
has  been  departmentalized  in 
separate  offices  to  house  the 
present  staff  of  45,  will  be 
capable  of  providing  space  for 
more  than  twice  that  number  in 
the  future. 


A  “library  on  wheels”  has 
been  installed  by  the  New  York 
Herald  Tribune,  with  a  result¬ 
ant  60  per  cent  increase  in  stor¬ 
age  capacity. 

The  Tribune  has  equipped  its 
23'  X  24'  storage  vault  with  Rol- 
Rak,  a  track  and  wheeled-base 
mounting  system  for  storage 
units  that  eliminates  aisles.  It 
is  possible  to  fit  74  shelving 
units  into  thestorage  room.  ( Rol- 
Rak  is  made  by  Mobile  Racks, 
Inc.  369  Ivexington  Ave.,  NYC). 

At  the  Herald  Tribune,  shelf 
units  are  mounted  on  ball-bear¬ 
ing  wheels  that  are  guided  on 
steel  tracks  fixed  on  the  floor. 
The  tracks,  rising  one-half  inch 
above  the  floor,  are  placed  in 
parallel  rows.  Because  one  stor¬ 
age  unit  is  omitted  from  each 
row,  the  librarian  can  gain  ready 
access  to  any  one  of  the  units 
by  rolling  the  cabinets  in  each 
movable  row  either  to  the  right 

VMiiwlina>  Ia  CaIwa  units,  even  loaded 

■knurling  TO  OOlVe  to  capacity,  roll  easily.  The  back 

Col.  Rule  Workup  row  of  shelves,  from  which  no 

”  units  are  omitted,  is  stationary. 

Obfjgon  City,  Ore.  Along  each  wall  of  the  room 
The  Enterprise-Courier  has  there  is  one  fixed  row  of  shelves, 
changed  from  an  eight  to  a  From  two  to  five  rows  of  shelves 
nine-column  page  and  replaced  mounted  on  mobile  bases  paral- 
the  8  pt.  body  on  an  8  pt.  slug  lei  each  fixed  row.  Each  shelf 
with  Intertype’s  Imperial  9  on  unit  is  36  inches  long,  nine  or 
9  pt.  Column  rules  are  3  pt.  12  inches  deep  and  10  feet,  3 
The  only  problem  encountered  inches  high, 
in  the  shop  is  the  tendency  of  Made  of  one-eighth  inch  steel, 
the  column  rules  to  work  up  the  Rol-Rak  wheeled  bases  aie 
after  the  page  has  been  placed  adjustable  in  all  directions  to  fit 
on  the  Duplex  flatbed  press.  A  new  or  existing  filing  cabinets 
new  machine  which  will  knurl  or  storage  shelf  units.  These 
the  bottom  part  of  each  column  may  be  from  24  to  48  inches  in 
rule  as  it  comes  from  the  Elrod  width  and  from  nine  to  42  inches 
is  being  installed.  in  depth. 


EASY  to  move  roll-racks  have  been 
installed  in  the  New  York  Herald 
Tribune's  library. 


NANCY  NUTTON  on  a  roll  of 
newsprint,  and  here  Nancy  holds 
up  the  finished  product  after  It 
has  run  through  the  press. 


The  Gary  Post-Tribune  building. 
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One-Bite  Etch 
Process  Made 
Even  Faster 

The  Vitaplate-VitasolV  one- 
bite  photoengraving  process  has 
been  announced  by  Imperial 
Type  Metal  Company.  Vitaplate, 
from  which  the  engravings  are 
made,  is  a  special  zinc  alloy. 
VitasolV  is  a  specially  com- 
poimded  liquid  for  etching  the 
plates. 

It  is  claimed  that  a  65-line 
screen  halftone  Vitaplate  can  be 
etched  in  approximately  2  min¬ 
utes.  A  halftone  carrying  100, 


110  or  120  screen  halftone  can 
be  etched  in  1  minute.  In  the 
case  of  a  combination  halftone 
and  line  plate,  18  x  24  in.,  a 
depth  of  0.0055  in.  in  the  65- 
line  screen  halftone  area  and  a 
depth  of  0.030  in.  in  the  line 
area  is  desired,  that  depth  may 
be  obtained  automatically  in  the 
machine  by  setting  the  control 
knob  for  longer  time  to  permit 
etching  to  the  0.040  in.  depth. 

The  Vitaplate-VitasolV  proc¬ 
ess  requires  a  high  speed  pow¬ 
derless  etching  machine  because 
of  the  method  of  moving  the 
plate  during  the  etching  period 
as  well  as  the  method  of  throw¬ 
ing  the  etchant  against  the 
plate. 

After  the  plate  to  be  etched 
has  been  mounted  in  the  ma¬ 
chine  and  the  machine  has  been 
started,  the  etching  action  is  au¬ 
tomatic,  no  attention  being  re¬ 


quired  by  the  operator.  If  the 
operator  sets  the  machine  for 
0.030  in.  etching  depth  for  a  pe¬ 
riod  of  12  minutes,  the  etching 
action  is  terminated  automati¬ 
cally  at  the  end  of  the  12  minute 
period, 

A  VitasolV  bath  will  etch  125 
oz.  of  zinc.  On  an  18  x  24  in. 
flat  with  approximately  65% 
open  area,  with  a  depth  of  0.028 
in.  in  the  line  areas,  from  8  to 
10  plates  (or  about  7-8  lbs.  of 
metal)  can  be  etched  with  one 
bath. 

Imperial  Type  Metal  Com¬ 
pany  explains  that  the  bath  may 
be  kept  in  balance  after  the  first 
plate  has  been  etched  by  adding 
acid  or  by  extending  the  etching 
time,  or  a  compromise  may  be 
adopted  by  adding  some  acid 
and  lengthening  the  etching 
time  according  to  work  pres¬ 
sure  conditions  in  the  plant. 


9  New  Units 
To  Eliminate 
Advance  Runs 

St.  Petersburg,  Fla. 

Delivery  of  nine  units  of  press 
is  from  Walter  Scott  &  Com¬ 
pany  for  the  St.  Petersburg 
Times  is  scheduled  for  June, 
1958.  All  will  have  color  equip¬ 
ment. 

Signing  the  contract  for  the 
presses  was  a  major  step  in 
establishing  the  Times’  new  pro¬ 
duction  plant  to  be  located  ap¬ 
proximately  five  miles  from  the 
downtown  location  of  the  main 
plant. 

The  new  building  will  include 
the  press  room,  the  mailroom, 
the  stereotype  foundry  room  and 
warehouses.  An  Atlantic  Coast 
Line  rail  spur  will  serve  the 
warehouses. 

The  Times  expects  to  start 
trial  runs  on  its  split  operation 
in  one  year  and  expects  to  be 
printing  at  the  new  plant  by 
Jan.  1,  1959.  In  the  split  opera¬ 
tion  mats  will  be  molded  at  the 
present  plant  and  transported 


Larger  and  Stronger 

Ter.pc  EIock 

Mew  Italic  Headings 

Terr.po  Eiack  Itchc 

Latest  Printing  Equipment 

Tempo  EIcck  Condensed 

Handling  Modern  Display 

Tempo  Elock  Condensed  Italic 

Big  Mschinery 


Tempo  Block  Extended 


Appealing  to  Most  Buyers 

Radiant  Medium 

Better  Advertising  Revenue 

Radiant  Medium  Italic 

Builds  Large  Newspaper  Plant 


Record  Gothic  Condensed 


Condensed  Gothic  Open 


to  the  production  plant  for  cast¬ 
ing.  All  other  departments  will 
remain  in  the  present  location. 

“With  the  new  presses,”  Busi¬ 
ness  Manager  John  B.  Olson 
said,  “we  will  be  able  to  increase 
our  page  capacity  from  64  to  72 
and  eliminate  several  costly  ad¬ 
vance  runs.  We  presently  have 
at  least  10  press  runs  a  week." 

In  addition  to  the  new  presses, 
a  new  pony  and  a  new  electric 
furnace  have  been  ordered  for 
the  stereo  room. 

The  Times  has  under  long¬ 
term  lease  5.2  acres  of  land  at 
the  new  location. 
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Addition  to  House 
Bigger  Press  Room 

INDIANAPOUS 

The  Indianapolis  Star  and  In¬ 
dianapolis  News  have  announced 
plans  to  add  a  three-story  addi¬ 
tion  to  their  present  plant. 

According  to  William  A.  Dyer 
Jr,,  general  manager,  the  addi¬ 
tional  space  will  make  it  possi¬ 
ble  to  expand  the  press  room 
facilities  and  also  give  more 
space  to  other  mechanical  de¬ 
partments. 

The  papers  have  purchased 
seven  Goss  Headliner  press 
units,  three  ROP  color  half¬ 
decks  and  a  112-pagre  Uniflow 
double  folder  with  balloon  for¬ 
mers. 

This  will  increase  the  num- 

2032  ClybournAve.,  Chicago  1 4  ^tar  and  News  press 

units  to  31  early  in  1958. 
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Coronet  Bold 


Whether  it  is  a  bold,  rugged  letter  that  delivers  a 
punch -graceful  italics  and  scripts  for  the  gentler 
touch-or  the  traditional  and  modern  typefaces- 
there  is  a  Ludlow  typeface  that  meets  the  require¬ 
ments  of  the  discriminating  newspaper  advertiser. 
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apprentices  and  journeymen. 
Nineteen  out  of  20  programs  in¬ 
volved  entire  press  crews,  he 
added.  Similar  in-plant  training 
has  been  provided  for  stereotype 
personnel. 

Mr.  Dunne  explained  to  a 
composing  room  clinic  the  prob¬ 
lems  involved  in  arriving  at  a 
formula  to  determine  production 
costs  on  display  advertising. 

John  Barron,  mechanical  su¬ 
perintendent  of  the 


LaSalle 
presented 

a  color  Is 

to  methods 

im  ment  the  LaSalle  plant 

CONFEREES  at  the  Illinois  Mechanical  Conference  include,  left  to  One  practice  which  won  ap- 
right — Sidney  J.  Scott,  newly  elected  president;  Frank  A.  Green,  Peoria  proval  from  his  audience  was 
Journal  Star,  and  Haskell  Hall  Jr.,  Rockford  newspapers.  Mr,  Scott  is  dye-marking  of  hold-ads  to  pre¬ 
composing  room  superintendent  of  the  Decatur  Herald-Review.  their  misplacement. 

stitute.  He  reported  20  press  13  press  models  and  provided  XXS  Production  Averages 
training  programs  had  involved  27  instructors  who  trained  230  Analysis  of  Teletypesetter 
,  production  on  a  daily  newspaper 

8-"^  I  p  -  j"  ■f.:-!  1  I  I - 1  in  Illinois  was  discussed  by 

I  I  I  |||J|||1||||||||XJ  I  Amos  Hoffman,  special  repre- 

I  sentative  of  Harris-Intertype 

I  j  Co.  Figures  often  quoted  on 

I  I  I  j  TTS  emphasize  perforator  pro- 

I  J  I  I  duction  and  ignore  casting  ma- 

*  I  I  chine  performance,  he  said. 

I  I  T  A  I  The  following  averages  were 

fpw'  ~  I  J  W  ,  v\|j  j  achieved  in  an  eight-machine 

I  I  1  /  '^1  ^  test:  10.2  lines-per-minute;  89% 

9  11  I  - minutes  per  7% -hour  shift  aver- 

W,  ]  J!  I  waiting  time;  8.3  lines-per- 

I  ^  minute  actually  cast  in  produc- 

I  w  time;  82  per  cent  eflSciency; 

I  f/j  \  \  3.49  per  cent  error. 

^  ^  I  \  {/  /  \  Todd,  publisher 

I  1  (/  /}  1'  Rockford  Register- 

j  /  ?1  Republic  and  Rockford  Morning 

I  a  Star,  welcomed  the  dele- 

Iv^  gates.  Presiding  officer  was  Earl 

1  I  I  1  Li  li/T  Anderson,  mechanical  super¬ 

intendent  of  Rockford  papers. 

INMC  directors  received  but 
made  no  decision  on  a  request 
for  merger  of  the  Iowa  and 
Illinois  conferences.  Iowa  me¬ 
chanical  men  have  been  invited 
to  attend  the  Illinois  conference 
next  year  in  Decatur. 

The  conference  elected  Sid¬ 
ney  Scott,  composing  superin¬ 
tendent  of  the  Decatur  Herald- 
Review,  as  president.  Other 
officers  are  Frank  Green, 
Peoria  Journal-Star,  vicepresi¬ 
dent,  and  Arthur  Kramer, 
Joliet  Herald-News,  secretary- 
treasurer. 


non 
New! 
plete 
By 
Hoe 
cylin 
to  tl 
morr 
Sent 
Star 
Th 
enab 
print 
run, 
page 
addi 
with 
Tl 
addi 
equi] 
now 
will 
ders 
pres 
full 
a  St 
colle 


makes  the  difference 


When  Matrix  Contrast  Service  takes  over  the  main-  Even  on  routine  typesetting,  legible  reference  marks 
tenance  of  your  black-and-white  and  colored  matrix  make  a  big  difference.  To  give  you  an  example  .  ,  . 
reference  marks,  the  machine  operators  can  throw  one  linecaster  in  a  plant  that  had  just  contracted  for 
!  away  their  aspirin  and  bifocals.  Matrix  Contrast  Service  set  3300  lines  of  legal  adver- 

1  Instead  of  dreading  “railroaded”  news,  your  editors  *l“gs 

can  be  confident  that  the  type  will  be  set  more  accu-  ^o'^man  that  he  would  have  less  than  five  errors!  (P  S. 
rateJy,  as  well  as  quickly.  And  your  readers  will  be  won  the  bet-having  made  only  three  errors!) 

:  pleasantly  surprised  by  the  reduction  in  "typos”.  U  on  machine  errors 

j  Actual  on-the-job  tests  prove  that  Matrix  Contrast  and  lost  production  time  in  your  shop,  why  not  check 
:  Service  cuts  mechanical  errors  in  “railroaded”  copy  by  with  us?  We  would  be  glad  to  give  you  the  name  of 
as  much  as  50% !  This  is  not  surprising  when  you  stop  a  newspaper  or  printing  plant  in  your  area  using 

and  you  can  see  for  your- 


Matrix  Contrast  Service 
self  how  it  improves  operator  efficiency  and  morale. 


CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 
154  West  14th  Street,  New  York  11,  N.  Y. 

326  W.  Madison  Street,  Chicago  6,  III. 
1105  Trenton  Street,  Lot  Angeles  15,  Calif. 


$620,000  in  Orders 
For  Hoe  in  2  Cities 

R.  Hoe  &  Co.  has  announced 
two  new  orders  totaling  $620,- 
•000  from  the  Los  Angeles 
jTimes-Mirror  and  the  Cleveland 
Press.  Equipment  for  the  West 
^Coast  newspapers  includes  four 
Streamline  Color  -  Convertible 
,  press  units  and  accessories  for 
color  printing. 

The  Ohio  daily  is  purchasing 
components  to  modernize  four 
of  its  present  newspaper  fold¬ 
ers,  which  will  permit  printing 
editions  up  to  112  pages.  This 
is  an  addition  to  the  previous 
Cleveland  Press  order  for  eight 
new  units  to  be  installed  in  its' 
new  plant. 
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PICTURESQUE  setting  is  provided  tor  a  picture-book  plant  which  is 
the  new  home  of  the  Gloucester  (Mass.)  Daily  Times. 
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Sentinel’s  tabloid  Florida  Mag¬ 
azine.  They  will  offer  32  tabloid 
pages  in  full  color. 

The  Sentinel  and  the  Star  are 
adding  a  second-floor  addition 
over  part  of  the  existing  build¬ 
ing  for  a  new  color  department. 
The  expansion  will  also  provide 
space  for  an  employes’  cafeteria. 

The  following  equipment  is 
under  order:  One  800-ton  Lake 
Erie  Directomat,  Hurletron 
Electric  Eyes  for  both  new  and 
old  presses,  two  Wood  Auto¬ 
millers  with  pre-registering  de¬ 
vices,  One  Sta-Hi  Master  Trim¬ 
mer. 


Invites  Competition 


STAR  PARTS  provides  these  competitive  advan¬ 
tages  to  composing  rooms: 

•  Economical  prices— which  help  the  consumer  to 
stretch  his  repair-parts  budget  further. 

•  Improved  service-shipping  needed  parts  and  sup¬ 
plies  the  same  day  the  order  is  received. 

•  Continuing  study  of  customer  requirements— 
resulting  in  more  efficient  design  and  better  manu¬ 
facturing  techniques. 

Buy  STAR  Parts  . . .  reap  the  benefits  of  continued 
development  of  mechanical  improvements,  same-day 
service  and  strictly  competitive  prices. 


Star  Parts  believes  that  competition  is  the  life  of 
trade  and.  for  33  years,  has  brought  many  benefits  to 
composing  rooms  through  competition,  research  and 
improved  mechanical  operation  of  line-casting 
equipment. 

If  there  were  only  one  source  from  which  line-casting 
machine  parts  could  be  obtained,  it  seems  logical  to 
believe  that  high  prices  could  be  set,  and  standards 
of  service  established  to  suit  the  convenience  and 
desire  of  the  only  supplier. 
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The  first  three  units  of  the 
new  press  will  come  with  one 
double  delivery  folder.  Balloon 
formers  were  ordered  with  the 
five  units.  All  units  will  have 
veels,  automatic  tension  and 
pasters. 

The  newspapers  are  making 
arrangements  for  nickel-plating 
shipment  for  coating  color 
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TRADE  A  MARK 
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BRANCH: 

1327  BROADWAY.  KANSAS  CITY  MO 
AGENCIES: 

MINNEAPOLIS  •  LOS  ANGELES  •  DENVER  •  SO  ACTON  MASS 
CANADA  SEARS  LTD  and  AGENTS  OVERSEAS 


CHICAGO 


plates. 

A  second  new  Wiretyer  and 
necessary  conveyor  are  under 
order  for  the  mailroom,  as  is  a 
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Paterson,  N.J. 

An  architectural  sleight-of- 
hand  has  transformed  an  old 
billiard  parlor  into  a  modem 
editorial  room  for  the  Paterson 
Evening  News.  Where  budding 
Willie  Hoppes  once  poised  their 
cues,  busy  reporters  now  pound 
out  a  daily  news  fare. 

The  move  from  the  old  news¬ 
room  in  the  News’  main  build¬ 
ing  at  143-145  Ellison  St.  to  the 
90-by-30-foot  hall  in  the  News 
annex  was  necessitated  by  a 
growth  in  coverage  area,  circu¬ 
lation  and  staff. 

Painted  a  pleasing  light  green 
for  ease  on  the  eyes,  the  new 
quarters  have  a  soundproofed 
ceiling,  fluorescent  lights  and  a 
dual  vacuum  tube  system  to  the 
composing  room.  There  is  also 
a  soundproof  wireroom. 

Steel  partitions  set  off  two 
private  offices  at  one  end  of  the 
hall,  one  occupied  by  Associate 
Editor  Abe  J.  Greene  and  the 
other  by  City  Editor  Robert 
Stakesing.  An  interoffice  dial 
system  for  all  editorial  staffers, 
which  leads  to  other  depart¬ 
ments  as  well,  has  been  in¬ 
stalled. 


Complete  development  of  an 
advanced  3:2  ratio  folder  has 
been  announced  by  R.  Hoe  & 
Co.,  Inc.  to  meet  the  growing 
trend  to  newspapers  with  112  or 
more  pages.  The  first  of  these 
folders  is  now  in  daily  operation 
at  the  Pittsburgh  (Pa.)  Press, 
and  others  are  on  order,  de¬ 
clared  Joseph  L.  Auer,  president 
of  Hoe. 

Mr.  Auer  said  newspapers 
with  112  pages  and  above  need 
larger  folding  cylinders,  able  to 
withstand  the  increased  weight 
and  impact  of  the  heavier  cut. 
The  new  Hoe  3:2  folder  provides 
this  required  strength  by  virtue 
of  the  fact  that  its  unique 
cylinder  is  a  solid  steel  foi-ging. 

The  solidity  of  the  cylinder 
design  is  furthered  by  its  three 
equally  spaced  folding  blades 
rotating  on  their  own  axes  just 
below  the  cylinder’s  surface.  For 
straight  run  products,  the  blades 
project  above  the  surface  only 
at  the  folding-off  point  or  in 
free  air.  For  collect  runs,  the 
blades  project  only  at  those 
points  where  the  folding  rollers 
are  ready  to  receive  the  paper. 

Changeover  from  straight  to 
collect  runs  or  vice  versa  is 
made  in  a  matter  of  seconds, 
using  two  control  knobs  on  the 
outside  of  the  folder  housing. 
One  knob  engages  the  folding 
blade’s  offset  gear  motion  and 
the  other  engages  the  pin  cam 
clutch. 

A  feature  of  Hoe  folders  is 
their  ability  to  allow  positioning 
of  the  folding  blade  in  relation 
to  the  cut,  while  the  press  runs. 


Ingenious 
Proof  Room 
Conveyor 


For  Steel  Chases, 
Aluminum  Chases, 
Chase  changes  or  re¬ 
pairs,  consult  us  di¬ 
rect  or  through  your 
local  dealer. 


AMERICAN  STEEL 
CHASE  CO. 

31-31  Forty-Eighth  Av*. 
Loag  Iskmd  City  1,  N.Y. 


The  nation's  finest  ROP  Color  Editions 
are  being  run  daily  with  Ideal  DX 
Newspaper  Rollers. 

Four  large  Ideal  plants  — one  in  your 
vicinity— and  sales  representatives 
everywhere,  eager  to  give  you  service 
and  assistance. 

Fast  regrinding  facilities  available 
whenever  needed. 
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Santa  Ana,  Calif. 

Spacious  quarters  set  amidst 
palm  and  orange  trees  mark 
the  new  home  of  the  Santa  Ana 
Register,  home  of  the  Freedom 
Newspapers,  Inc.,  operated  by 
the  Holies  family. 

The  new  building  with  its 
nine-unit  press  is  located  on  a 
six  and  one-half  acre  tract  ad¬ 
jacent  to  the  motor  freeway 
Unking  Los  Angeles  and  San 
Diego.  This  places  it  on  the  out¬ 
skirts  of  Santa  Ana,  county 
seat  of  Orange  County,  and  one 
mile  from  the  former  plant. 

The  structure  provides  76,- 
800  square  feet  of  space,  triple 
that  of  the  old  Register  building 
after  it  was  expanded  in  1949. 

The  tilt-up  walled  concrete 
building  with  full  basement  is 
fronted  by  high  palms  which 
center  about  an  American  flag. 

In  the  background  are  orange 
trees  of  the  grove  from  which 
the  tract  originally  was  cut. 

These  are  on  an  additionally 
acquired  acre  which  gives  room 
for  future  expansion. 

Parking  facilities  for  200 
automobiles  and  a  basement 
driveway  capable  of  handling 
trucks  of  newsprint  directly 
into  storage  space  for  1700  tons 
of  paper  are  among  exterior 
features. 

Inside  refinements  range  from 
a  turret-location  for  the  tele-  2 1  MOTB  FOIltS 
phone  operator  to  a  room  set  _  _  ,  „ 

aside  for  color  photographic  rOT  r0t0S6tt6r 

ri;-  Intertype  has  ad 

conditioning  .  ^  fonts  to  its  Fotc 

Offices  of  Raymond  C.  Hoiles,  . 
president  of  the  newspaper  ^  now®^a^ 

group,  and  of  his  son,  Clarence  .  nriHitinns 

mr  They  .re  a^publiehere.  "  ®  ,  j 

cliS  f  f  to  Fotosetter  in  the 

nnH  fi  completely  new  ones 
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SANTA  ANA  REGISTER  BUILDING,  new  home  of  the  Freedom  News¬ 
papers,  Inc.  in  California. 


Somers  President 
Of  Imperial  Metal 

Philadelphia 
Lewis  S.  Somers  has  been 
elected  president  of  Imperial 
Type  Metal  Co.  and  Claude  E. 
Purkis  has  been  promoted  to  the 
position  of  executive  vicepresi¬ 
dent. 

Clarence  Seaman  succeeds  Ad¬ 
dison  B.  Freeman  as  chairman 
of  the  board.  Mr.  Freeman  re¬ 
mains  as  a  director.  Edwin  S. 
Sheffield  is  secretary. 


NAMEPLATE  identical  with  that  on  the  front  page  of  the  Ontario 
(Calif.)  Daily  Report,  only  several  times  larger,  adorns  the  redesigned 
building.  The  structure,  erected  in  1928,  has  a  facade  of  desert  tan 
brick  and  plaster,  in  place  of  stone  facing.  Mrs.  Jerne  Appleby  Harnish, 
publisher  since  her  husband  died  in  1926,  supervised  the  four-year 
modernization  program. 


CARLSON  HI  LO  NEWSPAPER. 0<AS£ 
CARLSON  SHEU  PUTE  FINISHER 

Said  by  the  finest 
representatives  in  the 
newspaper  field. 

UN  FRANKUN  ■UHOUM 
MINNCAFOUS  l«.  MIMtWSOTA*' 


deck  Duplex  Tublar  press  was 
originally  manufactured  for  the 
San  Francisco  plant  of  the  Wall 
Street  Journal  and  was  shipped 
from  there  to  Fond  du  Lac 
where  it  is  being  assembled 
under  the  supervision  of  George 
Dobyns,  press  superintendent. 


CAPCO  REWINDER  ,  f 

SAVES  NEWSPRINT 

Save  up  fa  4  rolls  of  newsprint 
a  day, 

Other  Copco  Products 

*  PORTABLE  INK 
FOUNTAIN 

*  CORE  STRIPPER 

*  PLATE 

*  "FACE-O-TYPE" 

MACHINE 

Mechanically 

type,  slug,  border,  screen  pattern. 

For  complete  details  on  any  CAPCO  Products  write 


5000  CALVERT  ROAD.  COLLEGE  PARK,  MD.  •  UNIon  4-7477 
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THE  OLD  GIVES  WAY  to  the  new  in  the  expansion  and  remodeling  ^ 
of  the  Davenport  (Iowa)  Newspapers'  plant.  The  front  of  the  Daily  pS|k||||iA  Q||»l 
Times  building,  at  right,  will  be  rebuilt  to  integrate  it  with  the  new  ■  ■'•IHI W  WWwi 
section.  Renovation  will  be  completed  by  first  of  1958.  WSoHIC 


Rental  of  a  large-size  Scan-a- 
Graver  and  materials  costs  total 
about  $300  monthly,  reported 
George  Murphy  Jr.,  Manteca 
(Calif.)  Bulletin.  The  equip¬ 
ment  can  be  used  to  supplement 
advertising  and  commercial 
plant  revenue,  replaces  the  need 
of  standby  type  and  provides 
newer  editorial  material,  he 
said. 

On  demonstration  was  a 
Klischograph  priced  at  $7,950. 

Belief  that  all  weeklies  in 
this  country  will  eventually  be 
set  by  the  offset-lithographic 

__  -  process  was  expressed  by  Martin 

Goss-Duplex  cost  of  11  cents  a  square  inch,  Weinberger,  Claremont  (Calif.) 

unmounted,  estimated  Starr  Courier.  He  said  $10,000  would 

Baldwin,  St.  Helena  (Calif.)  provide  equipment  “from  cam- 

net  Star.  era  to  cuts.” 


Latin  America 
Going  for  Coior 


Chicago 

The  sweep  of  newspaper  ROP 
color  in  Latin  America  is  run¬ 
ning  close  behind  the  trend  in 
the  United  States. 

Five  out  of  six  new  press 
orders  received  recently  by  Goss 
Printing  Press  International,  S. 
A.,  are  for  color  equipment. 

Diaano  de  Pernambuco,  of 
Recife,  Brazil,  recently  ordered 
a  Headliner  consisting  of  two 
units,  one  superimposed  color 
cylinder  and  a  folder. 

O  Estado  de  Bahia,  evening 
daily,  and  Diario  de  Notieias, 
morning  daily,  of  Sao  Salvador, 
Brazil,  are  getting  a  two-unit 
Universal  with  color  cylinder. 

Correio  do  Ceara,  12,000  eve¬ 
ning  daily,  and  O  Unitario,  5,- 
600  morning  daily,  of  Fortaleza, 
likewise  are  getting  a  two-unit 


Cleveland 
Richard  B.  Tullis,  vicepresi¬ 
dent  of  Harris-Intertype  Cor¬ 
poration,  has  been  elected  to 
the  newly  created  position  of 
executive  vicepresident.  He  re¬ 
tains  his  post  as  president  of 
the  Cottrell  Company,  a  sub-  AUXILIARY  ^ 
sidia^.  Prior  to  joining  the  CONVEYOR 
Harris  organization  early  in 
1956,  he  was  president  of  the 
Miller  Printing  Machinery  Co. 


MAIN 

VERTICAL 

HOIST-^ 


Save  Time  . .  Labor . .  Space 


HORIZONTAL 

CONVEYOR^ 


UnifeifPress 

NEWSPICTURES 

I  .  ^ 

1 

Tell  I  the  Story 


DISCHARGE 
POINT— ^ 


Write  for  ^ 

complete 

information 


CONCERTED  use  of  different  kinds  of  conveyors  is  shown  in  this  diagrani 
prepared  by  Gifford-Wood  Company.  Based  on  the  operation  at  thi 
Pittsburgh  (Pa.)  Sun-Telegraph  plant,  it  shows  how  newsprint  is  trans¬ 
ferred  automatically  from  shaft  to  auxiliary  conveyor,  curved  section 
and  discharge  point. 
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for  business  in  a  hurry 


ON  TARGET 


In  major  cities  of  the  U.  S.  and  the  world  today,  advance-design 
helicopters  like  the  Sikorsky  S-58 — powered  by  the  Curtiss-Wright 
Cyclone  9  engine — run  on  regular  schedules  between  airports 
and  metropolitan  areas.  They  by-pass  tedious  traffic,  often 
shorten  travel  time  by  hours. 

And  elsewhere,  helicopters  do  heavy  duty  transporting  men  and 
materials.  Last  year,  in  the  Gulf  of  Mexico  alone,  more 
than  85,000  flights  were  made  carrying  workers  to  off-shore 
oil  rigs.  In  air  travel,  the  military  services,  and  industry — wherever 
business  is  in  a  hurry — the  modern  big  helicopter  has  become 
an  essential  tool  of  transport,  communication  and  supply  thanks 
to  its  compact  power  package,  the  Cyclone  9. 


The  Curtiss-Wright  1 525-hp  Cyclone  9  has 
increased  the  altitude  performance,  range 
and  lift  capacity  of  the  helicopter,  to 
make  it  a  vital  factor  in  air  travel  today. 


Cyc/one  9  Power 


CORPORATION  •  WOOD-RIDGE,  N.  J. 


Divisions  and  Wholly  Owntd  Subsidiorios  of  Curtiss-Wright  Corporation; 

Wricht  Aciionautical  Division,  ^^0od^^iidge,  N.  J.  •  Propcllu  Division,  Caldtcellp  N,  /.  •  Plastics  Division,  Quehanna,  Pa.  •  Elictronics  Dihsion,  CarUtadt,  Af,  /• 
Metals  Processing  Division,  Buffalo,  N.  y.  •  Sprcialtiis  Division,  Wood-Ridga,  N»  J.  •  Utica-Bend  Corporation,  VtUa,  Mich.  •  Export  Division,  Ne*c  York,  N.  Y, 
Caldwell  Wricht  Division,  Calduell,  N.  J.  •  Aerophtsics  Development  Corporation,  Santa  Barbara,  Calif.  •  Research  Division,  Clifton,  N,  $,  a  Quohanna,  Pa, 
Indl'strial  and  Scientific  Products  Division,  CaldwaU,  N.  J.  •  Curtiss-Wricht  Europa,  N,  V,,  Amsterdam,  The  NetherUmds  •  Turromotor  Division,  Princeton,  N,  J, 
Marquette  Metal  Products  Division,  Cleveland,  Ohio  •  Cl-rtiss-Wricht  op  Canada  Ltd.,  Montreal,  Canada  •  Propulsion  Research  Corporation,  Sonia  Monica,  Calif, 
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PRINTING  PRESS, 
INTERNATIONAL,  S.  A 


Chicago  SO,  Illinois 


Folha  da  Manha— Sao  Paulo,  Brazil 


La  Razon— Buenos  Aires,  Argentina 


From  Mexico  to  Argentina  more  and  more  progressive  newspaper 
publishers  are  installing  Goss  presses.  The  full  line  is  represented— the 
semi-cylindrical  plate  Headliner  and  Universal,  the  tubular  plate  Uni¬ 
tube  and  Dek-A-Tube  and  the  flatbed  Cox-O-Type. 

Just  as  in  the  United  States,  there  is  a  marked  swing  to  R.O.P. 
Gosscolor  in  the  growing  papers  of  Latin  America.  Goss  presses — and 
Goss  stereotype  equipment — are  engineered  to  meet  the  most  exacting 
color  requirements.  They  are  built  for  the  individual  production  require¬ 
ments  of  papers  of  every  size  and  every  circulation. 


5601  West  31st  Street 


A  Subsidiary  of  Miehle-Goss-Dexter,  Incorporated 
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El  Diario  de  Hoy— San  Salvador,  El  Salvador 
La  Paz— Bogota,  Colombia 
El  Colombiano— Medellin,  Colombia 
El  Universo— Guayaquil,  Ecuador 
Diario  de  Yucatan— Merida,  Mexico 
El  Porvenir— Monterrey,  Mexico  ^ 

El  Sol— Monterrey,  Mexico  4 

La  Prensa  Grafica— San  Salvador,  El  Salvadc 
El  Pais— Montevideo,  Uruguay 
El  Siglo— Bogota,  Colombia 
Clarin— Buenos  Aires,  Argentina 
La  Union  Catolica— Quito,  Ecuador 
Correio  do  Ceara— Fortaleza,  Brazil 
Estado  da  Bahia— Sao  Salvador,  Brazil 
Diario  de  Pernambuco— Recife,  Brazil 
Excelsior— Mexico  City,  Mexico 
Alerta— Habana,  Cuba 
El  Pais— Cali,  Colombia 
Diario  de  Sao  Paulo— Sao  Paulo,  Brazil 
Diario  Oficial— Sao  Paulo,  Brazil 
Diario  Oficial— Bogota,  Colombia 
El  Independiente— Bogota,  Colombia 
Ultima  Hora— Rio  de  Janeiro,  Brazil 
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[Areas  of  Journalism 
That  Cry  for  Research 


By  Prof.  Walter  Stiegleman 


(Appropriations  for  research 
and  promotion  are  standard 
items  in  the  budgets  of  nearly 
every  American  business  or 
industry  except  the  newspaper. 

The  paucity  of  money  ear¬ 
marked  for  news  room  research 
is  paradoxical  since  a  new’s- 
paper,  being  the  most  peculiar 
of  all  manufacturing  businesses, 
should  have  great  need  for 
]  experimentation.  The  newspaper 
SSi  is  unlike  any  other  industry 
because  its  raw  material — news 
—is  free  to  everyone  and  much 
of  it  is  obtained  “  second¬ 
handed.”  It’s  peculiar,  too,  be¬ 
cause  it  handles  the  world’s 
most  pershable  product — news. 
And  unlike  other  industries,  the 
newspaper  cannot  produce  for 
stock  but  each  night  must  clear 
its  shelves  of  its  unused  raw 
lONC  '*'£‘terial — news — and  start  the 

next  day  anew. 

An  Unu^>llal  Industry 
The  newspaper  is  unusual  also 
because  other  industries  know 
the  precise  makeup  and  compo¬ 
sition  of  their  raw  material.  But 
men  who  work  with  news  daily 
ilvador  cannot  define  it  to  anyone’s 

satisfaction.  Definitions  range 
from  the  boast  of  the  old-time 
New  York  editor  who  said  “what 
I  heaven  permits  to  happen,  I 

am  not  too  proud  to  print,”  to 
!  the  more  facetious,  “anything 

I  anyone  wants  in  the  paper  is 

I  advertising,  anything  anyone 

j  wants  kept  out  is  news.” 

‘  Front  pages  of  American 
»  I  j newspapers  on  any  given  day 
jalvado  will  be  40  to  60  per  cent 

identical.  Editors  achieve  this 
^  uniformity  without  any  exact 

idea  of  how  they  do  it  except  by 
a  vague  “news  nose.”  Editing 
this  way  by  the  seat  of  the  pants 
and  instinct  is  too  risky  in 
h>day’s  dynamic  society.  Jour¬ 
nalism  needs  a  serious  study  of 
the  reasons  that  prompt  a  person 
'  to  wait  a  week  for  his  “new's” 

I  in  magazines  or  to  read  it  a 

week  after  most  of  the  facts 
have  appeared  in  his  local  news- 
‘  paper. 

I  "^is  editing  by  “instinct”  and 
I  “stick  flying”  produces  a  paper 

?  that  too  often  make  readers  toss 

izil  it  aside  with  the  digusted  com- 

}  ment:  “There’s  nothing  in  the 

5  paper  tonight.” 


f  This  article  concludes  the  series 
which  Professor  Steigleman  has 
been  writing  in  E&P,  His  obser¬ 
vations  abcnit  the  newspaper 
business  were  formed  during  an 
18-^nonths  experience  as  editor 
of  the  Chester  Times.  He  has 
returned  to  teaching  at  Iowa 
State  University.) 

see  what  makes  him  tick.  Only 
newspapers  nonchalantly  cling 
to  the  belief  that  a  five-year 
man  on  a  desk  knows  how  his 
readers  think,  act  and  dream. 
We  need  searching  studies  on 
the  exact  nature  of  news.  Then, 
perhaps,  we  will  eliminate  the 
tendency  to  write  statistical 
abstracts  instead  of  stories  about 
flesh  and  blood  people. 

Other  learned  fields  study 
even  the  obvious  and  the  ele¬ 
mentary.  Too  many  editors  fail 
to  recognize  that  a  story 
becomes  “news”  to  a  reader  only 
when  it  draws  from  him  some 
response. 

Failure  to  understand  this 
exact  nature  of  news  has  perpe¬ 
tuated  the  pernicious  axiom  that 
new’spapers  must  write  “down” 
to  the  level  of  a  12-year-old 
child.  To  eradicate  this  doctrine 
from  the  minds  of  journalism 
students  I  have  lured  a  janitor 
and  a  scientist  to  class  on 
successive  days.  The  janitor 
comes  on  the  pretext  that  I  want 
him  to  ask  the  students  to  help 
keep  corridors  clean.  The  profes¬ 
sor  falls  into  the  trap  that  I 
want  him  to  tell  how  necessary 
it  is  for  reporters  to  put  scien¬ 
tific  language  into  plain  terms 
and  still  be  accurate. 

The  real  purpose  is  to  flash 
before  each  man  as  he  concludes 
a  bulletin  from  a  wire  service 
and  ask:  “Do  you  think  this 
would  be  all  right  for  the  fudge 
box  in  the  bull  dog?” 

The  janitor  first  takes  the 
words  literally,  but  eventually 
realizes  I  am  not  referring  to 
candy  or  canines.  The  professor’s 
agile  mind  immediately  permits 
him  to  discard  candy  and  ca¬ 
nines.  He  knows  instantly  that 
I  am  talking  in  newspaper 
jargon.  Thus  both  men  reach 
the  same  conclusion  although 
the  one  gets  there  quicker. 

Exact  Nature  of  News 


Winn  •  n  exact  nature  of  news 

>y  o  People  Read.  helps  to  explain  in  part  why  a 

Behavorial  science  delves  into  story  differs  in  interest  for 
•Host  of  the  activities  of  man  to  individuals  according  to  age,  sex, 
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education,  economic  status  and 
other  factors.  And  it  helps  to 
explain  also  the  phenomenon 
that  even  among  classified 
groups  the  news  value  of  a 
story  depends  upon  the  day  on 
which  it  is  published. 

An  over-simplified  example  is 
the  case  of  the  man  contem¬ 
plating  buying  a  new  car.  Any 
story  about  changes  in  models, 
prices  or  similar  facts,  hold  his 
attention.  After  he  buys  his  car, 
such  automobile  “news”  to  him 
might  be  simply  printed  space. 

The  mother  who  lugged  a 
crate  of  fruit  to  an  airport  and 
paid  $15  to  air  express  it  to  her 
son  in  Korea  made  “news”  to 
readers  for  different  reasons.  He 
wrote  back  that  the  same  fruit 
in  Korea  sold  for  a  dollar.  To 
women,  especially  mothers  with 
sons  overseas,  the  mother’s 
plight  was  a  tragedy.  Many  men 
laughed  and  dismissed  it  with: 
“That’s  just  like  a  woman.” 

This  phenomenon  of  news 
values  differing  for  various 
people  and  even  on  particular 
days  requires  more  intensive 
study. 

Editors,  sitting  in  judgment  in 
ivory  tow’ers,  decree  that  people 
will  not  read  “hard”  or  “heavy” 
news.  Education,  medicine,  sci¬ 
ence,  labor  and  many  other  areas 
which  now  are  reported  would 
never  have  found  their  way  into 
newspapers  if  readers  really 
objected  to  “hard”  news. 

Two  areas  in  which  news¬ 
papers  have  gleefully  picked  up 
the  research  ball  are  readership 
surveys  and  statistical  measure¬ 
ments  to  determine  “fairness.” 
A  previous  article  pointed  out 
that  a  readership  survey 
measures  only  what  is  in  print. 
It  doesn’t  tell  the  editor  what 
information  the  reader  will  turn 
to  a  news  magazine  to  obtain. 
A  two-paragraph  brightener 
may  get  90  per  cent  readership 
but  that  doesn’t  indicate  the 
reader  wants  his  paper  turned 
into  a  comedy  script. 

Yardsticks,  too,  fail  to  evalu¬ 
ate  the  quality  of  stories.  One 
paper  printed  half  a  column 
about  the  collapse  of  a  speaker’s 
table  at  a  banquet  which  sent 
the  dignitaries  sprawling  and 
splattered  water  on  diners  three 
tables  removed  from  the  plat¬ 
form.  A  rival  paper  printed 
four  inches  of  straight  copy 
about  the  convention.  How  will 
this  performance  be  measured 
on  a  “fairness”  slide  rule? 

Until  we  study  more  about 
the  exact  nature  of  news  we 
cannot  begin  to  tackle  the 
problem  of  how  to  present  infor¬ 
mation  as  interestingly  as  its 
importance  dictates. 

Some  editors  persist  that 
headlines  sell  newspapers.  In 
1950,  I  checked  newsstands  in 


five  major  cities  to  ascertain 
“buying  habits.”  If  a  customer 
glanced  at  the  headlines  display 
on  the  stand  I  accosted  him  or 
her  to  find  out  what  influenced 
the  ultimate  selection.  Of  500 
inter\’iews,  only  a  negligible 
few  disclosed  headlines  influ¬ 
enced  the  choice. 

If  headlines  do  not  sell  news¬ 
papers,  then  we  must  re-examine 
their  function  in  today’s  press. 
We  can  ponvert  them  from  sales 
pitches  into  tags  that  add  to 
the  readers’  comfort,  conveni¬ 
ence  and  interests.  Perhaps, 
then,  we  will  cling  to  the  theory  i 
that  the  upper  right  hand 
column  is  the  choice  front  page 
spot. 

A  problem  which  interested 
me  at  Chester  and  which  is 
crying  for  more  study  is  the  role 
of  a  newspaper  in  a  city  engulfed 
by  a  metropolitan  area.  Should 
such  a  newspaper  become  purely 
“local”  or  should  it  attempt  to 
compete  with  its  big  brothers 
by  being  complete? 

•A  corollary  is  what  role  should 
the  newspaper  play  in  convert¬ 
ing  these  suburbanites  from 
“migrants”  to  members  of  their 
new  community? 

Re.search  is  needed  also  to 
learn  exactly  why  capable  young 
men  or  women  are  bypassing 
newspapers  as  a  career.  Part  of 
the  cause  lies  in  the  clouding  oi 
attitudes  toward  newspapers  by 
high  school  and  college  instruc¬ 
tors  who  know  so  little  about 
newspapers  they  are  amazed  to 
learn  that  morning  newspapers 
may  have  more  than  one  edition. 

Or  by  such  brilliant-minded 
instructors  as  the  one  who 
studied  a  certain  type  of  news 
on  front  pages  but  was  com¬ 
paring  the  Pittsburgh  Post- 
Gazette’s  sports  bulldog  with 
the  regular  city  edition  of  the 
New  York  Times.  Publishers 
might  be  interested  in  checking 
what  the  social  science  texts  in 
high  schools  and  colleges  say 
about  newspapers. 

Admittedly,  some  journalism 
school  research  is  eth''real  be¬ 
cause  even  trained  men  at  times 
go  off  on  a  will-o-the-wisp  chase. 
Sometimes  a  good  researcher 
finds  that  his  meticulous  check¬ 
ing  of  minute  details  does 
nothing  more  than  sweep  him 
on  to  the  grand  fallacy.  Much 
of  the  research,  however,  is 
“solid”  and  practical,  but  too 
often  it  merely  gathers  dust  on 
library  shelves. 

More  research  must  be  done 
and  what  is  being  carried  on 
must  be  coordinated,  refined,  and 
revised.  Otherwise,  too  much  of 
it  will  operate  like  Stephen 
Leacock’s  mad  horseman  who 
leaped  upon  his  mount  and 
angrily  galloped  off  in  all 
directionsk 


INSIDE  RUSSIA — Bob  Hotz  on  a  balcony  of  the 
Hotel  National  in  Moscow,  while  covering  the  1956 
I  SAF  inspection  trip  to  Russia.  In  the  background 
you  see  the  Kremlin.  Since  1948  Bob  has  covered 
practically  every  national  and  international  air  show 


.  .  .  visited  aircraft  factories,  research  facilities  and 
military  installations  throughout  the  United  States, 
in  NATO  countries.  South  America  and  Asia.  He 
has  reported  on  all  this  and  more  in  the  pages  of 
AVIATION  WEEK. 
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Boh  Hotz,  Editor  of  AVIATION  WEEK,  is  first  again  with 
missile  and  aircraft  data  from  behind  the  Iron  Curtain. 


It  was  AVIATION  WEEK,  in  the  person  of 
Editor  Boh  llotz,  that  first  reported  to  the 
\\  estern  World  that  the  Soviets  had  fired  the 
Intercontinental  Ballistic  Missile  (ICBM)  in 
the  May  20,  1957  issue. . .  first  to  report  the 
lirinw  of  the  Intermediate  Ballistic  Missile  hy 
the  Soviets,  too  (Feh.  1956) . . .  first  to  report 
that  the  Russians  had  long-range  jet  l)oml>ers. 

In  1956,  Boh  covered  the  team  of  top- 
ranking  U.  S.  Air  Force  Commanders  on  their 
official  inspection  trip  to  Russia.  Here  he  met 
with  the  heads  of  the  Russian  Air  Force,  top 
aircraft  designers,  and  the  chiefs  of  Aeroflot 
(the  Russian  commercial  airline).  Again, 
WTATION  WEEK  was  first  with  the  facts! 

Born  in  Milwaukee,  Bob  started  his  writing 
rareer  with  the  Milwaukee  Journal  after 
graduating  from  Northwestern  in  1936.  Tak¬ 


ing  up  flying  in  1939,  he  came  to  New  York 
to  head  the  Journal’s  news  bureau  in  1940. 
In  the  fall  of  1941,  he  l)egan  his  Air  Force 
servi<*e  on  the  staff  of  (ieneral  Hap  Arnold 
.  .  .  then  to  the  Air  Transport  Command. 
Later,  Boh  served  on  the  staff  of  General 
Claire  L.  Chennault  in  China,  where  he  flew 
combat  missions  in  B-25’s. 

After  the  war.  Bob  became  news  editor  for 
AVIATION  WEEK  . .  .  covered  the  Korean 
war,  in  person . . .  became  editor  of  AVIATION 
WEEK  in  1955.  He  has  written,  and  still 
writes,  outstanding  hooks  on  aviation. 

Concentrating  on  in  person  news  gathering 
is  vital  to  all  McGraw-Hill  editors.  That  is 
why,  when  business  and  industry  are  in  the 
news,  you  can  expect  us  to  know  what  put  it 
there  and  to  help  you  make  the  most  of  it. 


If  you  have  a  question  about  any  McGraw-Hill  news  release,  or  about  any  phase 
of  McGraw-HiWs  Information  Service,  write  to  Julian  Boone,  Director  Communi¬ 
cations  and  Publicity,  McGraw-Hill  Publishing  Company,  New  York  36,  N.  Y. 

Meliiraw-Hill  Publications 


MvGruic-Hill  Publishing  Company,  Im'orporuled 
330  West  42iul  Street,  New  York  36,  New  York 
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liad  intended  to  attempt  an 
objective  study  of  the  important 
political  problems  of  the  coun¬ 
try.” 

On  the  other  hand,  Dutch 
New  Guinea  welcomed  him. 
Officials  provided  free  access  to 
records  and  even  assisted  in 


even 

providing  translators,  he  said. 

Oakland,  Calif.  “Dutch  New  Guinea  was 
Months  of  efforts  to  enter  completely  open,  and  extended 
Indonesia  brought  aught  but  a  more  privileges  than  an  Ameri- 
few  form  letters  to  Ralph  Craib,  can  would  have  received  in 
the  Oakland  Tribune  newsman  dealing  with  the  American 
said  on  his  return  here  from  government,”  Mr.  Craib  said, 
the  Far  East.  Messages  to  Indonesia  went 

The  barrier  has  persisted,  unanswered  for  weeks,  and  then 
without  explanation,  since  his  finally  brought  only  printed 
departure  from  here  back  on  form  letters  in  reply,  he  said. 

April  28,  1966,  the  Reid  Foun-  In  the  course  of  his  attempted 
dation  fellowship  winner  told  siege  of  officials  at  Jakarta,  he 
Editor  &  Publisher.  collected  15  of  these  letters. 

As  a  result  he  has  been  forced  , 

to  abandon  his  effort  to  write  a 

factual  report  on  the  new  nation  Boardman  Heads 
which  first  attracted  his  atten-  Golden  Age  Center 
tion  on  a  1964  tour,  he  advised.  ^ 

Instead  he  has  won  a  plea  to  Cleveland 

work  only  part-time  at  the  Tom  Boardman,  chief  edi- 
Tribune  while  he  composes  a  torial  writer  of  the  Cleveland 
report  on  the  conditions  as  he  Press,  has  been  elected  presi-  Dallas,  Tex.  An  injunction  has  been 

found  them  from  outside  the  dent  of  the  board  of  trustees  The  Dallas  Times  Herald,  granted  in  Federal  Court  here 
boundaries  of  Indonesia.  of  the  Golden  Age  Center  of  thanks  to  one  of  its  many  to  enjoin  Hampden  Novelty 

Cleveland,  replacing  Stanley  readers  in  East  Texas,  has  come  Manufacturing  Co.,  Inc.,  of 
No  Reasons  Given  P.  Barnett,  assistant  editor  of  yp  a  plan  to  send  a  copy  Holyoke,  and  its  chief  officer, 

“Indonesia  refused  even  to  ex-  the  Cleveland  Plain  Dealer,  of  the  newspaper  to  mothers  of  Lester  A.  Stone,  and  the  firm  of 
plain  the  reason  for  refusing  to  who  has  retired  from  his  paper  newly  arrived  infants.  Mothers  Anderson  and  Sons,  Inc.,  of 
permit  my  entry,”  he  said.  “I  to  move  to  Tryon,  N.C.  will  get  the  edition  containing  Westfield,  from  manufacturing 


DUTIES  as  new  members  of  fhe  executive  commiHee  of  the  Penn¬ 
sylvania  Newspaper  Publishers  Association  are  studied  by  George  H. 
Heintzelman,  Coatesville  Record;  James  M.  Driscoll,  Connellsville 
Courier;  and  Edward  L.  Dardanell,  Pittsburgh  Progress.  They  were 
chosen  at  PNPA's  annual  meeting. 


MEMO 

I  dm/  /ytuajcJv 

/mMd  lATt  oAJi  AJUiiM/vyi^  ouAy 

mj  iSm  N.  CT 

Vddu  JowiAwdy.  FiA/ithuiAYuM^  layyiAUAt 
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Lumberton  (N.C.)  Post  he  obtained  a 

¥  cj  1  1  j  1  copyright  on  the  ruler  in  July. 

Is  Sold  Slid  MovptI  1950 

Lumberton,  N.C.  • 

The  Lumberton  Post  was 
sold,  moved  to  new  quarters  Resumes  Column 
and  took  on  a  new  staff— all  in  Dorothy  Schiff,  publisher 

^  week.  ()f  New  Pork  Post,  has  re- 

The  newspaper  was  sold  by  sumed  her  personal  column.  She 
Chester  A.  Martin  of  Hamlet,  quit  writing  “Dear  Reader”  last 
N.  C.,  to  the  Post  Publishing  March  for  literary  effort.  Re; 
Co.  of  Lumberton.  The  new  cently,  however,  she  retumen 
publisher  is  Bruce  Roberts,  f^n^  a  vacation  in  Europe  “so 
who  was  a  staff  writer  for  the  j-evived  in  spirit”  that  she  de- 
Tampa  (Fla.)  Morning  Trib-  ^ided  to  write  to  readers  thrice 
une  for  three  years  and  for  weekly, 
the  last  year  has  been  a  tele-  '  • 

vision  news  cameraman  and  at  Wtmlwnrtli 

news  writer  for  WTVT-TV.  ai  ooiwortll 

When  Mr.  Roberts  received  a  Raymond  Scott,  formerly  gw 
$2  Confederate  bill  in  payment  eral  manager  and  director 
for  a  subscription,  he  ran  an  chain  store  sales  for  the  Bure*: 
ad  announcing  he  will  accept,  of  Advertising,  ANPA,  ht' 
face  value.  Confederate  money  joined  the  advertising  depart 
for  such  payments.  ment  of  F.  W.  Woolworth  Co. 
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/represented  Notiono.'fy  by  1Vard-Gri/7!t/i  Compony,  Inc. 


SITE  0/  NEW  OMAHA  PLANT 


Company  meets  Community 


Nebraska  watches  as  state  and  local  officials  to- 
Hctlicr  with  rci)rcscntati\cs  of  Western  Electric 
inec't  on  the  site  of  a  new  factor)’  iu*ar  Omaha. 
This  new  plant,  to  he  completed  in  1959,  will 
add  some  1,890, ()(K)  scpiare  fc*c-t  of  space  to  our 
manufacturing  operations  and  will  bring  more 
than  4,(M)0  new  jobs  to  the  Omaha  art'a. 

•And  in  othc'r  citic's  and  towns— pc'rhaps  yours— 
Western  Electric  construction  acti\it\’  is  benefit¬ 
ing  local  t'conomy  .  . .  as  we  build  up  our  capacit) 


to  make  or  provide  more  ecpiipment  and  supplies 
economically  for  the  Bell  telephone  companies. 
Bight  now  we’ve  got  more  than  .5,(KX),(KK)  s(piare 
fc'C't  of  new  space  under  way. 

This  activity— besides  crc*ating  new  jobs  and 
new  husinc'ss  on  the*  local  Ic'vel- illustrates  how  we 
are  going  fidl  spc‘c>d  ahead  with  onr  Bell  Systc*m 
job  .  .  .  hacking  up  your  local  Bell  telephone  com- 
panic’S  with  the  things  they  need  to  answcT  each 
communit\’'s  call  for  more  and  better  service. 


Western  Electric 


MANUFACTURING  AND  SUPPCY 
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For  less  than  a  go 

on  a  merry-go-round 

YOU  OAN  STILL  BUY  A  ROUND  OF  STEEL 


Even  at  the  bargain  rate  of  3  rides  for  a  quarter 
—steel  is  the  bigger  bargain!  Basic  steel  costs 
only  about  ?<*  a  pound.  Compare  it,  pound  for 
pound,  with  anything  else  you  buy. 

Only  by  keeping  steel  plentiful  can  the 
industry  continue  to  sell  it  at  such  a  bargain 
price.  And  this  is  important  to  you— to  every¬ 
one— because  every  product  you  use  is  made 
from  steel  or  with  the  help  of  steel. 

This  is  why  Republic,  as  one  of  the  three 


largest  producers,  is  expanding  its  steelmaking 
facilities.  When  you  come  right  down  to  it, 
plentiful,  low  cost  steel  is  the  pivot  around 
which  our  dynamic  prosperity  revolves. 

Since  it  is  es.sential  to  everyone,  thinking 
people,  especially,  need  to  know  the  facts  about 
stt'el  prices,  steel  production  and  the  require¬ 
ment  for  proper  expansion  of  America’s  steel  in¬ 
dustry  to  assure  maximum  national  defense  and 
the  continuance  of  a  rising  standard  of  living. 


Ganaral  Offices.  Cleveland  1,  Ohio 


THE  FLYING  HORSE  on  the  merry-go-round  is  supported  by  safe,  strong  steel  pipe  .  .  .  the  some 
type  of  steel  pipe  that  carries  water  into  and  through  your  home.  Steel  pipe  costs  least,  lasts 
long.  Republic  is  a  major  producer  of  steel  pipe  for  all  purposes. 
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SDX  Inducts 
3  Broadcast 
Presidents 

The  presidents  of  the  three 
broadcasting  networks  became 
members  of  the  Headline  Club, 
New  York  professional  chapter 
of  Sigma  Delta  Chi,  in  initia¬ 
tion  ceremonies  Sept.  20. 

Leonard  Goldenson,  ABC; 
Dr.  Frank  Stanton,  CBS,  and 
Robert  Samoff,  NBC,  were  in  a 
class  with  Hartley  W.  Barclay, 
publisher  of  Tide;  J.  Louis 
Donnelly,  Journal  of  Com- 

Imerce;  Frederick  A.  Kugel, 
Televinion  magazine;  Gabriel 
Pressman,  TV  reporter;  Ed 
Wergeles,  Newsweek  photog¬ 
rapher;  Howard  Wolff,  Morris- 
I  town  (N.J.)  Record  reporter; 

I  and  Ben  Wright,  editor  of  Field 
I  &  Stream. 

\  The  induction  ceremony  was 
led  by  Oliver  Gramling,  AP; 

L  John  J.  Brogan  Jr.,  INS-King 
f  Features;  William  C.  Payette, 
i  UP;  and  John  Hohenberg,  Co¬ 
lumbia  University.  Mr.  Gram- 
ling  noted  that  the  chapter  was 
;  departing  from  the  rule  book 
by  adding  a  group  of  magazines 
and  a  microphone  to  the  tradi¬ 
tional  required  array  of  news¬ 
papers  as  symbols  of  the  fra- 
I  temity’s  professional  scope. 


ON  THE  AIR — Elmer  C.  Walzer,  president  of  the  Deadline  Club,  wel¬ 
comes  two  prominent  initiates  into  the  New  York  Professional  chapter 
of  Sigma  Delta  Chi:  At  left,  Dr.  Frank  Stanton,  president  of  CBS;  at 
right,  Robert  F.  Sarnoff,  president  of  NBC. 


Seaway  Tolls  May 
Close  Newsprint  Mill 

Ottawa 

A  spokesman  for  the  Ontario 
Paper  Company,  Chicago  Trib¬ 
une  subsidiary,  testified  at  a 
hearing  here  recently,  that  the 
imposition  of  tolls  on  St.  Lawr¬ 
ence  Seaway  shipping  might 
force  the  mill  at  Thorold  to 
close. 

“Tolls  could  drive  this  com¬ 
pany  out  of  the  Niagara  dis¬ 
trict,”  said  T.  F.  Flahiff,  a  vice- 
president.  He  said  he  doubted 
the  Canadian  Government  ever 
intended  seaway  development  to 
destroy  an  industry  that  was 
created  50  years  ago  in  trust 
in  the  continuation  of  the  toll- 
free  tradition  on  the  St.  Lawr¬ 
ence  and  Great  Lakes.  Ontario 
employs  nearly  8,000  persons 
and  has  an  annual  payroll  of 
$25,000,000,  he  said. 


ACES  MALE — Jackie  Adank,  sec¬ 
retary  in  the  Canadian  Press  office, 
Toronto,  is  CP's  tennis  champion. 
She  defeated  Wilf  Gruson  6-3, 
6-4  for  the  title. 
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Judge  Bars  Sketch 
.Artist  from  Trial 

Allentown,  Pa. 

Judge  Clinton  Palmer,  of 
County  Court,  ordered  an  artist 
of  the  Allentown  Coil-Chroni¬ 
cle  to  stop  making  sketches  of 
the  principals  in  a  murder  trial 
here  recently. 

Judge  Palmer  said  he  could 
order  the  newspaper  not  to  use 
the  sketches  made  by  William 
Tamblyn,  but  he  urged  the  Call- 
Chronicle  to  “refrain”  from 
using  them. 

A  notice  in  the  paper  said: 

“We  are  complying  with  the 
request  of  the  court,  though  we 
cannot  agree  with  it.  We  hope 
the  judge  will  see  fit  to  rescind 
this  request  in  the  light  of  the 
many  precedents  long  since  set 
in  Pennsylvania  and  elsewhere.” 
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Stewart  Named 
Sports  Editor 

Robert  Stewart,  assistant  to 
the  sports  editor  of  the  New 
York  World-Telegram  and  Sun 
for  four  years,  has  assumed 
direction  of  the  sports  depart¬ 
ment. 

Joseph  P.  Val,  sports  editor 
for  26  years,  will  be  turf  editor. 
Bill  Bloome,  who  has  been 
covering  flat  racing,  returns  to 
administrative  duties  in  the 
sports  department. 

Joe  Williams  will  devote  his 
entire  effort  and  attention  to 
his  daily  column. 

• 

9  Cols,  Price  Up 

Woonsocket,  R.  I. 
The  price  of  the  Woonsocket 
Call  has  been  raised  from  5  to 
7  cents,  with  the  weekly  de¬ 
livered  price  boosted  from  30  to 
42  cents.  The  announcement  also 
noted  that  a  number  of  improve¬ 
ments  have  been  put  into  effect, 
including  new  and  larger  news 
type  and  a  9-column  page. 

Award  -  Winn 
For  Billion-D 

Less  than  three  weeks  ago  the 
Peoria  Journal  Star  brought  home 
to  its  biilion-dollar  market  one  of 
the  top  awards  from  Editor  &  Pub¬ 
lisher  at  the  R.O.P.  Color  Confer¬ 
ence. 

Peoria’s  award  was  given  for  a  four- 
color  Standard  Oil  Co.  advertise¬ 
ment,  and  both  the  Peoria  Journal 
Star  and  Miami  (Fla.)  Herald  shared 
honors  in  the  lOO.CiOO  to  500,000 
circulation  class,  in  which  70%  of 
competing  newspapers  were  entered. 

Peoria  Journal 

Ward-Griffith 


Foreign  Group 
At  Medill  School 

Evanston,  Ill. 

Seventeen  journalists  from 
six  foreign  nations  have  begun 
study  at  the  Medill  School  of 
Journalism  preparatory  to 
working  for  several  months  on 
American  newspapers  and  mag¬ 
azines.  They  are  under  the  su¬ 
pervision  of  Prof.  Floyd  G. 
Arpan  of  Northwestern  Uni¬ 
versity.  The  journalists  are: 

Simopekka  Nortamo,  Helsin¬ 
ki,  Finland,  assistant  editor  of 
Viikko-Sanomat,  weekly  illus¬ 
trated  news  magazine. 

Carlos  Maria  Gutierrez-Paz, 
Carrasco,  Uruguay,  news  editor 
of  La  Manana. 

Eugenio  Hintz-Mischkowsky 
Montevideo,  Uruguay,  reporter 
for  El  Pais. 

Esfandiar  Sartip-pour,  Resht, 
Iran,  director  of  the  newspaper 
Rou-in  and  agent  of  the  Iran¬ 
ian  Ail-ways. 

Hassen  Abbas,  Tunis,  Tuni¬ 
sia,  joint  editor  of  As-Sahah 
(published  in  Arabic). 

Reginald  Sebastian  Rodrigo 
Candappa,  Colombo,  Ceylon, 
head  of  the  art  and  layout  de¬ 
partment  of  Associated  News¬ 
papers  of  Ceylon,  Ltd. 

Eleven  Korean  reporters — 
all  from  Seoul — are: 

Kim  Yong-koo,  Korea  Times. 

Lee  Sang-soon,  Kyunghyang 
Shinmitn. 

Lee  Hi-chang,  Korean  Repub¬ 
lic. 

Chung  Yun-kown,  Hankuk 
llbo. 

Choe  Dong-hyun  Internation¬ 
al  News  Service. 

Lee  Jung-suk,  Chosun  llbo. 

Lee  Kyung-sung,  Pyongwha 
Shinmun. 

Lee  Sung-bo,  Tongyang  News 
Agency. 

Song  Kyung-yong.  Seige  llbo. 

Chung  In-yang,  Seige  llbo. 

Lee  Woong-hee,  Pyongwha 
Shinmun. 

ing  Color  Ad 
ollar  Market! 

Every  week  the  Peoria  Journal  Star 
I  delivers  top  color  reproduction  to 
;  the  rich  13-county  area  its  daily  cir- 
.  culation  covers.  More  color  is  run 
in  the  Journal  Star  than  in  any 
other  Illinois  newspaper,  with  the 
•  single  exception  of  the  Chicago  Tri- 
I  bune.  R.O.P.  color  is  available  7 
[  days  a  week:  minimums  are  1000 
t  lines  for  1  color  plus  black — full 
page  for  3  colors  plus  black. 

Star  affiMafed  with  WTVH  I 
Co.,  Nat.  Raps. 
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. . .  it  was  United  Press  coast  to  coast 
in  top  morning  papers  —  like  these . . . 

U.P.  again  with  “the  world’s  best  coverage 
of  the  world’s  biggest  news.’’ 
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Soviet  \Jfoon  ’  Sighted  Over  Indiana 


Moott  And  IlM  Pndietad  Orbil  Cirrin  Earth 
560  Mile.  I  p 
At  18.000  MHH 


Cuba,  Tom  Wallace-Louisville 
Times  Scholarship,  donated  by 
G.  Barry  Bingham. 

At  Tulane  University: 
Gustavo  A.  Montalvan,  Man¬ 
agua,  Nicaragua,  Chicago  Sun- 
Times  Scholarship  donated  by 
Marshall  Field  Jr. 

At  Louisiana  State  Univer- 
Five  winners  of  Inter  Ameri-  sity: 
can  Press  Association  scholar-  Armando  Byrne  Sandoval, 
ships  have  begun  post  graduate  Lima,  Peru,  John  S.  Knight 
studies  in  journalism.  They  are  Scholarship  donated  by  Time, 
from  Latin  America  and  the  Inc. 

British  West  Indies.  Two  U.  S.  students  will  begin 

Registered  at  the  Graduate  a  year  of  study  in  Latin  Ameri- 
School  of  Journalism,  Columbia  ca  next  Spring.  They  are  Miss 
University,  are:  Emile  De  Vore,  of  Spokane, 

Kenneth  Leopold  Allen,  Mon-  Wash.,  and  Byron  Trent  Lind- 
tego  Bay,  Jamaica,  La  Prensa  say,  of  Alamogordo,  N.  M.  Miss 
I  Scholarship,  donated  by  John  De  Vore  won  the  Alejandro 
S.  Knight;  and  Luis  de  Amorim  Cordova-El  Imparcial  Scholar- 
Garcia,  Rio  de  Janeiro,  Brazil,  ship  donated  by  Mrs.  Marta  de 
Cuba  Scholarship,  donated  by  12  Cordova,  Guatemala.  Mr.  Lind- 
Havana  newspapers.  say  was  awarded  the  New  York 

At  University  of  Missouri:  Times  Scholarship  donated  by 

Miss  Francisca  Cao,  Havana.  Arthur  Hays  Sulzberger. 


Priest  Critical 


Five  lAPA 
Scholars  In 
Schools  Here 


Of  Reporters 

Washington 
A  priest  back  from  Colombia 
after 


an  investigation  of 
Bi  charges  of  persecution  of  Prot- 
estants  there  said  this  week  the 

V  American  public  is  getting  “one- 
*  sided”  press  accounts. 

‘‘  Behind  news  stories  ai)pear- 

ing  in  the  U.  S.  press  is  “neg- 
'"H  lect  by  American  correspond¬ 
ents  to  look  into  and  report  all 
facts,”  the  Rev.  John  E.  Kelly, 
^  (  director  of  the  Bureau  of  In- 
I  formation  of  the  National 
j  Catholic  Welfare  Conference, 
charged. 

V  He  said  that  on  his  two-week 
n  trip  to  Latin  America  he  inter- 
n  viewed  “the  highest  govem- 

ment  and  church  officials.” 

He  pointed  out  that  he 
stressed  to  reporters  at  a  press 
conference  in  Bogota  that  the 
Catholic  Church’s  documented 
rebuttals  to  accusations  are  not 
published  in  the  United  States. 

“U.  S.  correspondents  in  Latin 
America  don’t  pay  attention  to 
the  Church’s  side,”  Father  Kelly 
asserted.  “Persecution  charges, 
however  unfair,  make  better 
copy.” 

Hi-Fi  Edition  * 

The  Hartford  (Conn.)  Times  ‘Living’  Section 
recently  published  a  10-page  PHiTAnFiPniA 

“Family  a  new  ^ 

7  „  of  pages  which  capture  the 

^  spirit  of  Greater  Philadelphia 

home  life,  is  appearing  in  the 
o  1  T»  •  ¥T  Philadelphia  Sunday  Bulletin. 

Sunday  Price  Up  The  department  is  an  addition 

Nashville,  Tenn.  to  the  10-section  “reading  pack- 
The  Nashville  Tennessean  has  age.”  Color  will  be  used  for  edi- 
raised  the  price  of  its  Sunday  torial  matter,  arid  ROP  color 
paper  from  15  cents  to  20  cents,  advertising  will  be  accepted. 


A  WINNER — John  Titchen  of  the 
Claremont  (N.H.)  Daily  Eagle 
copped  two  firsts  and  one  second 
prize  in  the  New  England  AP  pho¬ 
tography  contest  for  the  small- 
daily  class.  In  the  past  decade  he 
has  won  five  firsts  and  three  sec¬ 
onds. 


You'd  think  we  had  a  crystal  ball! 


If  you're  using  the  1957  estimates  of 
population,  retail  sales  and  individual 
income  found  in  the  1957  E&P  MARKET  / 

GUIDE,  you  can  count  on  their  accuracy!  I  ^ 

You’re  not  only  getting  data  a  year  or 
more  ahead  of  that  furnished  by  any 
other  publication  —  but  the  U.S.  Com¬ 
merce  Department's  Survey  of  Current  Business  shows  that 
E&P's  Ray  Prescott  really  comes  close  to  hitting  their  figures 
on  the  nose.  Take  a  look  at  these  comparisons: 

Census  Dept,  population,  1956 . 169.7  million 

E&P  population  estimate,  1956 . 169.5  million 

E&P  FORECAST  WITHIN  .0012%! 

Census  Dept,  retail  sales,  1956 . $191.5  billion 

E&P  retail  sales  estimate,  1956 . $192.3  biilion 

E&P  FORECAST  WITHIN  .0042%  ! 

Census  Dept,  individual  income,  1956.. $321  billion 
E&P  individual  income  estimate,  1956.  .$310  billion 
E&P  FORECAST  WITHIN  3.5% ! 

If  you  need  data  on  population,  retail  sales  or  individual 
income  to  plan  sales  or  advertising,  be  sure  the  data  you 
use  is  current  (only  the  E&P  MARKET  GUIDE  gives  you  1957 
data) — and  accurate.  Use  the  data  in  the 
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1958  Market  Guide  to  be  published  November.  1957. 
Order  your  copy  now. 


PANELISTS  and  participants  at  New  England  AP  editors'  recent  meat 
ing  were:  Left  to  right — Ayton  F.  Smith,  managing  editor  of  the  Wor¬ 
cester  (Mass.)  Gazette;  Mr.  and  Mrs.  Don  Wilder  (he's  city  editor 
of  the  Quincy  Patriot  Ledger);  and  Anwar  R.  Mufti  of  Lahore,  ehir 


□  Buffalo  Evening  News  O 


WBEN-TV 


CII  GREENSBORO  DAILY  NEWS  □ 


WFMY-TV 


all  on  our 

masthead . . . 


\ — \  the  MILWAUKEE  JOURNAL  IHH 


This  is  an  outstanding  array  of  newspaper- 
owned,  television  stations.  I'hey  demand  the 
finest  in  specialized  representation.  For 
that  reason,  they  have  all  selected  the  one 
representative  devoted  exclusively  to  the 
television  medium  —  Harrington, 

Righ-ter  and  Parsons. 


WTMJ-TV 


They  are  joined  in  this  by  the  five  other  quality 
stations  listed  below.  All  benefit  from 
specialized  representation.  It  is  a  unique 
business  asset  worth  evaluation  by  any 
TV-minded  newspaper  management. 


M'SKR-Tv 


HARRINGTON. 


also  national  representatives  for: 


RIGHTER 


&  PARSONS,  Inc. 


^A^CDA-B-C  Albany  ^A/%JRT  Flint 
^A/TIG"TV  Hartford  ^A/IVIXW  Mt.  Washington 


NEW  YORK  •  CHICAGO 
'SAN  RRANCISCO  •  ATILANTA  •  BOSTON 


WRVA-TV  Richmond 


\ 
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When  Tito  walked  out  on  Mos-  Complaint  Asainst 
cow,  he  let  his  countrymen  j 

breathe  a  little  easier.  They  rSewspapers  tiled 
were  permitted  to  laugh,  enjoy  Washington 

themselves,  inhale  the  flavor  of  The  complaint  by  Textile 
the  comics.  Workers  Union,  Charlotte,  N.  C., 

“We  sent  a  representative  that  southem  newspapers  have 
from  our  Athens  office  to  Bel-  joined  in  anti-union  activities 
grade  in  1950,”  Mr.  Brogan  ex-  has  been  ruled  beyond  the  juris- 
plained,  “and  in  January  of  1952  diction  of  the  McClellan  Com- 
we  made  our  first  post-war  sale  mittee  and  has  been  filed, 
when  the  paper  Oslobodjenene  Boyd  E.  Payton,  southem 
in  the  city  of  Serajevo  bought  director  of  the  union,  had  asked 
‘Felix  the  Cat’  and  ‘Mickey  investigation  of  the  Gaffney 
Mouse.’  ”  (S.  C.)  Ledger  and  the  Syhr 

A  month  later,  he  said,  the  cauga  (Ala.)  Advertiser.  He 
syndicate  signed  Politika  (Bel-  said  the  newspaper  had  refused 
grade),  the  nation’s  second  big-  to  publish  as  advertisements, 
gest  daily.  The  paper  took  “Don-  leaflets  which  had  been  dis- 
aid  Duck”  (called  “Paul  Duck”  tributed  in  front  of  a  struck 
there),  “Mickey  Mouse,”  “Katz-  plant,  and  notices  of  a  union 
enjammer  Kids”  and  “Believe  It  meeting  to  protest  Japanese 
or  Not.”  Mr.  Salisbury  pointed  textile  imports, 
out  in  his  story  that  the  addi¬ 
tion  of  ~  '  -  — 


By  Janies  L.  Ceilings 


^  The  Duck  and  The 

Mouse  put  Politika  ahead  of 
Borba  in  circulation.  Borba  till 
then  had  the  most  readers. 

“Not  long  ago,”  Mr.  Salisbury 
John  Brogan  Jr.  wi’ote,  “the  Marxist  directors  of 

Right  after  World  War  II,  Borba  made  a  serious  decision, 
he  said,  the  Yugoslavs  were  tied  They  agreed  to  start  publishing 
up  so  closely  with  the  Reds  ‘Felix  the  Cat’  and  Ripley’s  ‘Be- 
that  if  it  rained  in  Moscow  lieve  It  or  Not,’  the  specters  of 
people  put  their  umbrellas  up  Marx,  Engels  and  Stalin  not¬ 
in  Belgrade,  reflecting,  if  noth-  withstanding.  Borba’s  circula- 
ing  else,  the  common  ideology  tion  has  begun  to  creep  forward 
which  held,  among  other  things,  ^or  the  first  time, 
that  the  comics  were  decadent.  “Once  the  ice  was  broken, 

comics  blossomed  all  over  Yugo¬ 
slavia.” 

“Before  we  knew  it,”  Mr.  Bro¬ 
gan  said,  “we  were  selling  al¬ 
most  as  many  strips  as  we  did 
before  the  war  and  now  main¬ 
tain  an  office  in  Belgrade  where 
we  keep  a  crew  of  translators 
busy  changing  the  strip  dialogue 
Y  ugoslavian 


Report  on  Teen  Gang 

Glendivb,  Mont 
The  Glendive  Daily  Ranger 
has  published  a  series  on  juven-i 
ile  crime.  It  described  the  activ  i 
ities  of  a  teen  gang  called  thfi 
“Arrowheads”  which  identified] 
members  by  a  scar  inflicted  bji 
scraping  the  arm  with  a  pop| 
bottle  cap.  The  series  was  writ  i 
ten  by  Reporter  Arlene  Crisa  i 
fulli. 


Deep-Freeze  Tests 

Radioprinter  circuit  tests  be- 1 
tween  Navy  Headquarters  ill 
the  Antarctica  and  PREWlj 
New  York  have  been  complete^^ 
and  regular  press  message  serr-l 
ice  has  been  established  fc 
Operation  Deep-Freeze  III. 


1  PRESCRIBE  LESS  WORRYING 
OVER  THE  IMPOSSIBLES  AND 
M0fi£  MlAXATm  WITIW^^ 

Editor  &  Publisher  / 


into  the  proper 
equivalents. 

“By  the  way,”  he  continued, 
“the  Yugoslavs  are  becoming 
more  sophisticated  in  their 
tastes  and  enjoy  many  of  the 


daily  strips  that  mostly  con-  Columbus,  Ohi'l 

cemed  animals  such  as  ‘Felix  ^he  Ohio  Highway  Depart: 
the  Cat,’  ‘Merry  Menagerie’  and  to  build  up  a  staf| 

SO  on,  but  now  the  papers  also  public  relations  men  to  savf| 
subscribe  to  more  adult  strips,  engineers  in  dealint 

such  as  ‘The  Heart  of  Juliet  thg  press.  Officials  said] 

Jones,  Ben  Bolt,’  ‘Flash  Gor-  public  information  writers  ai» 
Kirby.’  ”  ^ij-ed  for  each  division  of 

Whatever  their  tastes,  the  department  and  plaftc] 

Yugoslavs  have  a  lot  of  catch-  throughout  the  state  to  answ:' 
ing  up  to  do,  Mr.  Brogan  said,  questions  from  reporters  aNj 
They  were  without  comics  so  the  public, 
long  that  the  ones  they  are  now 
reading  are  several  years  be-  • 

hind  current  sequences. 

coliif  ofrtZ  1,™'  Phot®  Sl“<Ji®  SuCS 

comics  to  Iron  Curtain  coun¬ 
tries,  Mr.  Brogan?  CoLUMBUS,  Ot 

“I  predict  they’ll  come  back,”  A  photographic  studio  b-j 
he  said.  “A  laugh  is  a  laugh  in  filed  a  $5,000,000  libel  r-i 
any  counter.  Another  reason  for  against  the  Columbus 
my  optimism  is  that  since  1950  charging  that  stories  pictu-^r 
there  has  been  a  100%  increase  the  studio’s  business  as  “a  hifj 
in  the  comics  market  abroad.”  pressure  photographic  schema' 
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Editor  &  Publisher  will  help  you  solve  the  problems 
of  position.  Make  it  a  weekly  habit  to  relax  and 
enjoy  timely  E  &  P  reporting. 

Name  . 

Address  . 

City . Zone . State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 
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$6.50  a  year,  V.  S.  and  Canada — all  other  countries,  $10.00 


Bob  Dalbeck 

Where  do  you  get  the  extra  $100,000? 


Some  critics  of  business  still  maintain 
that  profits  are  too  high. 

“I  wonder  if  they  have  any  idea  of  how 
much  more  it  costs  to  do  business  today 
than  it  used  to?  Union  Oil  is  a  typical 


mil 


mil 


:S 


SiZs 


a  Check  Again, 

Urges  49ers 

San  Francisco 
The  published  version  of  the 
Bob  Brachman  incident  at  the 
San  Francisco  49ers  football 
training  camp  is  labelled  as 
“completely  erroneous”  by  Dan 
McGuire,  publicist  for  that  pro 
grid  team. 

Nor  had  the  dispute  any  re¬ 
lation  to  the  49ers  front  office 
argument  with  the  San  Fran- 
■Kwon  Sang  Park,  cisco  Examiner,  he  adds  in  ex- 
piclorial  itory  of  pressing  surprise  at  the  EDITOR 
)aliman,  editor  of  &  PUBLISHER  story  (Aug.  31, 
Register  (Spring-  page  42). 

f  ago,  as  an  ex-  training  camp  incident 

Park  had  DaM-  j  entirely  between  the  Exam- 

iner  sports  writer  and  Coach 
Frankie  Albert,  Mr.  McGuire 

said.  The  publicist  stated  he 
welcomed  a  challenge  from  Mr. 
Brachman  or  the  Examiner  “as 
version  of  the  train- 
camp  incident  is  concerned.” 
Co-owner  Vic  Morabito  of  the 
49ers  was  the  person  who 
stopped  Coach  Albert  from 

ejecting  the  sports  writer  from 
the  St.  Mary’s  College  campus, 
scene  of  the  training  camp,  Mr. 
McGuire  added.  St.  Mary’s  is 
operated  by  the  Christian 
Brothers,  not  by  padres,  he  said 
in  further  correction  of  the 
Editor  &  Publisher  story, 
k  Mr.  McGuire  was  sports 

editor  of  the  Honolulu  (T.H.) 

I  designed  by  Car-  Advertiser  before  he  joined  the 
Bristol  is  presented  4gers.  He  previously  had  been 
ivid  S.  Ingalls,  left,  sports  editor  of  the  old  Oakland 
rinan  Hulbert  Tatt  )  Post-Enquirer  and  the 

icinnati  Times-Star  n  t  t  //-  i  r\  j 

^er•s  80th  birthday.  Berkeley  (Calif.)  Gazette,  and 
600  T-S  employes  ^  sports  columnist  and  corres- 
the  scroll.  pondent  for  United  Press. 


elected  officers  of  the  New  England  Associated  Press  News  Editors 
Association  at  the  group's  lOth  annual  meeting:  Left  to  right — Clarkson 
Barnes,  vicepresident;  Pat  Yale,  secretary;  and  Paul  Plumer,  president. 
Mr.  Plumer  is  editor  and  general  manager  of  the  Kennebec  Journal, 
Augusta,  Me. 


Hough  Soholarnhip  Dix  Buys  Station 

Edgartown,  Mass.  Wooster,  Ohio 

A  college  journalism  scholar-  The  Dix  publishing  family  has 

ship  worth  $500  went  begging  announced  plans  to  expand  its 

last  year  but  the  Vineyard  Ga-  ^dio  intereste  by  ^^inng 

zette  will  trv  aeain  The  schol-  Station  WRAD,  in  Radford,  Va 
zetfe  will  try  again,  ihe  schol  proprietors  of  WWST  of  Woos- 

arsiup,  honoring  veteran  editor  ter,  have  formed  WRAD  Broad- 

George  A.  Hough,  is  open  to  casting  Co.  The  officers  are  Ray- 

local  high  school  seniors  who  ^ond  Dix  of  Wooster,  Albert 

want  to  pursue  a  journalism  Dix  of  Martins  Ferry,  Ohio,  and 

career.  Gordon  Dix  of  Defiance,  Ohio. 


THE  NEW  YORKER— Clifford  J.  Nuhn,  center,  publisher  of  tl» 
Poughkeepsie  New  Yorker,  is  the  new  president  of  the  New  York  State 
Publishers  Association.  He  is  flanked  by  Fritx  S.  Updike,  Rome  Sentinal. 
secretary-treasurer;  and  Gene  Robb,  Albany  Times-Union,  vicepresident. 


The  Fourth  Estate 


The  PRIMARY  advertising  medium  for  .  .  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 


America’s  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 


For  complete  information  and 
advertising  rates,  write  .  .  . 


'Always  look  both  ways  before  you  crou  the  tracb!'' 
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More  Railroad  Progress  like  this 
depends  on  adequate  earnings 


Isn’t  this  common  sense  ? 

America’s  railroads  have  spent  more  than  twelve 
billion  dollars  since  World  War  II  to  improve  their 
servicv  —  with  new  equipment,  better  roadway, 
new  operating  techniques. 

These  improvements  are  as  important  to  America 
as  to  the  railroads  themselves.  And  the  self-sustain¬ 
ing  railroads  are  ready  to  make  many  more  —  as 
fast  as  they  can  earn  the  money  to  pay  for  them. 

That’s  the  hitch.  Railroads  just  aren’t  earning 
enough  money  these  days  to  put  into  operation  all 
the  improvements  they  have  developed.  Railroads 


could  make  enough  money  to  do  more  of  these 
things,  for  they  iU’e  —  by  far  —  our  most  eERcient 
system  of  mass  transportation.  But  their  earning 
power  is  hamstrung  by  outdated  public  policies 
that  favor  competing  forms  of  transportation. 

As  a  result,  the  railroads’  earnings  are  reduced  — 
and  the  nation  loses  some  of  the  benefits  of  rail¬ 
road  progress.  In  your  interest  —  in  the  interest  of 
every  American  family  —  railroads  should  be  per¬ 
mitted  equal  opportunity  to  earn  an  adequate  retvurn 
on  their  investment.  Isn't  this  common  sense  ? 


AMERICA  MOVES  AHEAD  WITH  THE  RAILROADS 

Association  of  American  Railroads,  Washington,  D.  C. 
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YOUR  BASIC  TRANSPORTATION 


Many-armed  giant  helps 


the  railroads  make  their  beds 


Stone  ballast  on  roadbeds  is  packed  firmly 
by  ingenious  machines  such  as  this  air- 


pressure  tamper— helping  to  assure  smooth 


rides  for  passengers  and  freight. 


SYNDICATES 

HTS  Has  a  Sad  Dog 
Who  Talks  Like  Man 

By  James  L.  Collings 


The  New  York  Herald  Trib¬ 
une  Syndicate  has  a  dog  who 
speaks  to  Santa  Claus. 

If  this  doesn’t  seem  plausible, 
you’ll  just  have  to  take  Kath¬ 
erine  R.  Forbes’  word  for  the 
unusual  event.  She’s  author  of 
a  Christmas  series  for  the  syn¬ 
dicate  featuring  Calhoun,  the 
canine  marvel,  a  droopy  ol’ 
pooch. 

Since  Mrs.  Forbes  started  this 
thing,  it’s  only  fair  to  let  her 
explain : 

“Let’s  begin  with  Calhoun,” 
she  writes,  “the  dog  who  spoke 
to  Santa  Claus.  He  was  a  dis¬ 
mal-looking  old  dog.  His  eyes 
were  sad.  But  really  he  was  a 
gay  old  dog. 

“He  liked  to  step  up  to  chil¬ 
dren  on  the  street  and  nudge 
them  with  his  nose.  He  liked 
to  sit  squarely  on  his  haunches, 
point  to  the  sky  and  give  vent 
to  a  long,  buglelike,  far-carry¬ 
ing  bay.  And  it  was  because  Cal¬ 
houn  bayed  that  he  had  to  learn 
to  talk  like  a  man.”  Further  ex¬ 
planations  are  forthcoming  in 
the  strip,  illustrated  by  Joan 
Kaysor. 

The  six  instalments,  the  syn¬ 
dicate  said,  are  planned  for  a 
continuous  run  from  Thursday, 
Dec.  19,  to  Christmas  eve,  and 
non-Sunday  papers  can  begin 
the  story  on  Dec.  18. 


Bob  Gillespie,  HTS  bugle- 
blower,  said  that  Calhoun,  who 
has  a  rich  Southern  accent,  de¬ 
cides  to  help  Joey  Bough,  a 
poor,  scrawny  little  boy  who 
doesn’t  think  Santy  will  visit  his 
home. 

Good  ol’  Calhoun  also  speaks 
to  St.  Nick  for  Angie,  a  broken 
Christmas  tree  angel;  Pigeon,  a 
cynical  bird,  and  Curtainface, 
a  stray  cat.  Calhoun  is  a  fine 
pleader  of  causes,  for  everyone 
is  happy  at  the  end,  which  is 
only  fitting  at  Christmastide. 

“Always  when  I  could  get  to¬ 
gether  a  knot  of  small  children,” 
Mrs.  Forbes  says,  “I  have  told 
stories,  first  to  my  four  brothers 
and  sisters,  then  to  my  three 
sons.  And  now  I  am  making  a 
quiet  living  by  writing  books 
for  six  grandchildren.” 

The  story,  a  condensation  of 
the  book,  “The  Dog  Who  Spoke 
to  Santa,”  will  delight  all  grand¬ 
children. 

Host  Crosby 

This  could  be  a  switch:  John 
Crosby,  tart-tongued  radio-TV 
critic,  may  himself  be  the  target 
of  critics. 

Mr.  Crosby,  New  York  Herald 
Tribune  Syndicate  columnist 
starts  exposing  himself  Nov.  3 
when  he  hosts  CBS-TV’s  new 
hour-long  Sunday  series,  “The 


Xo  punch  puller! 

Few  w  riters  have  as  hard  a  right  as  John  O’Donnell 
. . .  who  punches  straight  at  high  taxes  and  big 
government  spending. . .  aims  between  the  eyes  w  ith 
the  facts  on  sovereign  state  vs.  federal  government 
. . .  Dulles’  handling  of  our  foreign  affairs... 
patronage,  plums,  and  power  politics... and  every  major  issue... 

Capiiol  Stuff 

by  John  O'Donnell  gives  powerful  insight  into  principals  as 
well  as  principles.  Assigned  to  the  \^ashington  Office  of  the 
New  York  News  in  1933,  he  has  gained  world-wide  recognition 
in  a  quarter  century  of  continuous  service.  His  daily  column  is  a 
guaranteed  conversation  piece!  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager... 


Vhicaffn  'Frihune^Xew  Ynrh  JVctvs 

York 

9Jfn€MtCame9  MnCm  Tribune  Toirrr,  I  hiravo 


Seven  Lively  Arts”  (5-6  p.m., 
EST). 

Says  Mr.  Crosby  of  the  show: 
“Its  scope  will  be  as  broad  as 
imagination  can  make  it.  So 
far  as  I  know,  there  are  no 
limitations  and  no  obligations 
except  to  turn  out  the  best  pos¬ 
sible  program.” 

NANA  Editor 


Allan 


Donald  A.  Allan  has  been 
named  editor  of  North  Ameri¬ 
can  Newspaper  Alliance,  suc¬ 
ceeding  John  Hunt,  who  re¬ 
signed  to  join  Look  as  a  writer, 
according  to 
John  G.  McCon- 
nell,  NANA 
board  chairman. 

Mr.  Allan  has 
served  as  man¬ 
aging  editor  of 
the  Alliance  for 
the  past  year 
A  native  of 
Wash  i  ngton, 
D.C.,  and  a 
graduate  of 
Stanford  University,  the  35- 
year-old  editor  began  with  the 
Redwood  City  (Calif.)  Tribune, 
followed  by  stints  as  a  reporter 
and  feature  writer  with  the  San 
Francisco  News,  correspondent 
for  United  Press  in  Madrid  and 
Paris,  UP  manager  in  Brus¬ 
sels,  general  assignment  for  the 
New  York  Times  and  Newsweek 
correspondent  in  Italy. 

“I  am  most  enthusiastic  about 
taking  on  this  assignment,”  he 
said,  “at  a  time  NANA  is  grow¬ 
ing  so  fast  in  client  membership 
and  prestige.” 

Mr.  Hunt,  also  an  ex-UP  edi¬ 
tor  and  correspondent,  had  been 
editor  of  NANA  since  1954. 


Holiday  Special 

NEA  Service  has  a  special 
holiday  color  feature  as  part  of 
its  News-in-Color  program.  The 
product  consists  of  a  matted 
four-column  illustration  of  a 
panel  of  witches  that  can  be 
used  as  a  spot-brightener  for 
Halloween. 

Great  Coaches 

On  tap  at  the  Register  and 
Tribune  Syndicate  is  a  series, 
“Football’s  Greatest  Coaches,” 
by  Edw’in  Pope,  taken  from  the 
book  of  the  same  name.  There 
are  30  human-interest  profiles  of 
the  best  coaches  in  the  business. 


Ken  Dyke  Retires 

Ken  R.  Dyke,  vicepresident. 
Young  &  Rubicam,  Inc.,  has  re¬ 
tired  from  the  advertising 
agency  business.  No  reason  was 
given.  Mr.  Dyke  joined  Y  &  R 
in  1949  as  vicepresident  in 
charge  of  publicity  and  public 
relations.  Recently  he  has  been 
vicepresident  in  the  international 
division. 


Coffee  Break 
Aids  Writer 
Of  Editorials 

Austin,  Tex. 

Editorials  on  local  issues  are 
hardest  to  write,  said  newspa¬ 
permen  attending  a  Texas  Daily 
Newspaper  Association  seminar 
at  the  University  of  Texas  re¬ 
cently. 

The  editorial  writer  can  gain 
valuable  “background”  material 
on  local  issues  from  reporters, 
who  are  closer  to  news  sources, 
seminar  participants  pointed 
out.  But  “first-hand”  reporting 
by  the  editoi-ial  writer  himself 
is  essential  in  many  instances. 

“The  good  old  coffee  break" 
received  a  kind  word  from  W.  B. 
Ruggles,  Dallas  Morning  News 
editor.  Editorial  writers  can  pick 
up  many  lively  tips  over  a  cup 
of  coffee  with  a  reporter,  he 
said. 

“Humor  is  the  one  quality 
most  conspicuously  missing  in 
newspapers  today,”  James  M. 
Rowe,  Corjms  Christi  Caller- 
Times  editorial  writer,  said.  It 
is  easier  to  write  an  “editorial 
thunderbolt”  than  to  write  hu- 
moi-ously,  he  submitted. 

Modern  editorials  “guide  with 
information,”  rather  than 
“sledgehammer”  readers,  Luis 
LaCoss  of  the  St.  Louis  (Mo.) 
Globe-Democrat  pointed  out. 

Mr.  LaCk)SS  said  editorial 
pages  are  needed  now  “as  never 
before,”  particularly  to  keep 
local  and  state  officials  in  line. 

He  cited  the  editorial  writer’s 
need  to  be  concerned  about 
events  everywhere  in  the  world. 

“Worrying  is  my  business," 
he  said.  “That  is  the  essence  of 
a  good  editorial  writer.” 

Ray  Sissel,  Paris  Netvs  man¬ 
aging  editor,  led  a  discussion  on 
“window  dressing”  the  editorial 
page.  He  pointed  out  that  “a 
pretty  package  goes  a  long  way 
in  selling  a  product.” 

• 

Suburban  Papers 
Have  Problems  Clinic 

CmcACC 

Paddock  Publications,  Inc.- 
publishers  of  the  Arlington 
Heights  Herald  and  11  other 
newspapers  in  Chicago’s  sub¬ 
urbs,  sponsored  a  Suburban 
Problems  Clinic  to  discuss  juve¬ 
nile  delinquency,  education,  zon¬ 
ing,  and  planning. 

More  than  300  village  official-' 
and  civic  leaders  in  the  circula¬ 
tion  area  attended  the  all-daJ 
conference  and  luncheon  as  the 
guests  of  the  newspapers  durin? 
National  New’spaper  Week. 
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TO  THE  EDITOR:  The  insurance  agent  we're  talking  about  in  this  ad  typifies  the  "American  agency 
system."  He  lives,  works,  pays  taxes,  and  spends  his  money  in  your  town.  He's  an  independent  business 
man,  who  represents  stock  insurance  companies  that  provide  quality  protection  with  full-time  service. 


home 


answer  these 
questions? 


2.  How  much 
is  it  worth 
today?  y 


V  f  your  home  should  be  damaged, 
or  totally  destroyed,  by  fire,  wind¬ 
storm,  or  some  other  insured  peril- 
would  your  present  insurance  be 
adequate? 

For  your  own  protection  and 
that  of  your  family,  ask  your  inde¬ 
pendent  local  agent  or  broker  for 
advice.  He  can  help  you  determine 
the  amount  and  kind  of  protection 
you  need.  He  is  a  business  man  in 
your  own  community,  trained  and 
experienced  in  insurance  matters. 

When  you  buy  insurance,  in¬ 
sist  on  the  quality  protection  and 
full-time  service  of  Stock  Company 
Insurance.  And  remcmlier;  if  you're 
not  fully  insured  —  it's  not  enough! 


3.  How  muc. 

insurance  do 

carry  on  > 
your  home 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS  An  organization  »ervin/t  the  Pubiic  and  the  Capital  Stock  I  nsuranct  Companies  Binee  I 
-  85  John  street.  New  York  38,  N.  Y.,  222  West  Adame  Street.  Chicago  6,  lU.,  465  California  Street,  San  Franciaco  4,  Cal. 

at  PUBLISHER  for  October  12,  1957 


79 


PHOTOGRAPHY  yer  and  champion  of  NPPA 

legal  causes,  the  other  day 

1~  1~  1  A  yf  *  1 1  O  passed  along  to  a  friend  his 

riUgn  Miller  &  Lrew  -ttaents  .bout  pre..  freedom. 

_  “The  courts  belong  to  the  peo- 

^  *  M  .1  •  1  T  1  pie.  The  courts  are  built  with 

JJOine;  rine  Lolor  Job  the  peoples  tax  money  The 

^  judges,  m  Colorado  at  least,  are 

D,,  i„ _ _  r  ...  elected  by  the  people  and  an- 

By  James  L.  Collmgs  swerable  to  the  people. 

“In  other  words,  what  I  am 

Hugh  Miller  and  his  staff  of  conjunction  with  large-size  black  trying  to  tell  you  is  that  in 
the  Washington  (D.C.)  Post  and  and  white  to  finish  the  page,  Colorado  the  courts  belong  to 
Times  Herald  have  one  of  the  and  besides  showing  how  to  the  people,  are  maintained  by 
finest  darkrooms  in  the  country,  swing  for  the  distance  and  punt  and  for  the  people,  and  not  for 
and  out  of  these  darkrooms  is  the  ball  into  the  clouds,  they  the  judges,  lawyers  or  the  bar 
coming  some  of  the  best  color  proved  to  be  attention-getters  associations, 
work.  with  their  brightness.  “It  seems  to  me  the  entire 


Hugh  Miller  &  Crew 
Doing  Fine  Color  Job 


By  James  L.  Collings 


work. 

Bad-impression  pages  or  no, 
readers  have  been  looking  at  Geberi,  Cebert  Canon  35)  is  overlooked  when 

quality,  as  evidenced  by  base-  There  are  two  Chet  Geberts  what  the  people  think  is  second- 
ball  and  football  sequences  of  in  the  photography  business,  ary  to  what  the  bar  associations 
recent  vintage.  In  the  former  and  never  the  twain  have  met.  think,  particularly  when  said 
category,  Hugh  recorded  the  There’s  a  Chet  Gebert  on  the  bar  associations  represent  only 
Washington  Senators’  Roy  Siev-  Fargo  (N.D.)  Forum  and  a  about  20%  of  the  American 
ers’s  home-run  swing  in  six  Chet  Gebert  of  the  Elkhart  lawyers.” 

shots,  run  vertically  the  full  (Ind.)  Truth.  They  became  Mr.  Mazzulla  is  the  gentle- 


“It  seems  to  me  the  entire 
point  in  this  argument  (re 
Canon  35)  is  overlooked  when 


shots,  run  vertically  the  full  (Ind.)  Truth.  They  became  Mr.  Mazzulla  is  the  gentle- 
P^S®’  aware  of  each  others  existence  man,  of  course,  who  argued  the 

“John  Kane  of  Ansco  techni-  recently  when  a  column  in  the  NPPA’s  case  before  the  Su- 
^1  research,”  Hugh  writes,  “is  Truth  told  of  the  coincidence,  preme  Court  of  Colorado  and 
in  possession  of  the  first  stuff  I  mentioning  that  tornado  pic-  came  off  with  a  handsome  vic- 
made — -football.  He  has  trans-  tures  in  Fargo  were  credited  tory.  He’s  almost  as  convincing 


aware  of  each  others  existence  man,  of  course,  who  argued  the 
recently  when  a  column  in  the  NPPA’s  case  before  the  Su- 


He  has  trans¬ 


parencies,  separation  negs  to  Forum  photographer  Chet  as  a  photographer, 


(which  were  not  marked)  and  Gebert.  The  photographer,  by  At  least  he’s  as  eager  as  the 


the  prints.  Sent  it  all  to  him  the  way,  got  one  shot  in  front  average  cameraman.  He  and  his 


for  a  critique. 


of  his  own  home  with  the  fun-  wife,  Jo,  several  Colorado  pho- 


The  Truth’s  Gebert  forwarded  having  dinner  at  a  quaint  place 
a  clipping  of  the  column  to  the  in  Washington,  D.C.,  during  the 


Our  small,  private  dining  room 
was  right  off  the  kitchen. 

Suddenly  we  heard  a  piercing. 


He  informed  me  via  phone  nel  cloud  directly  overhead.  tographers  and  a  guest  were 

that  they  expect  to  have  a  tung-  The  Truth’s  Gebert  forwarded  having  dinner  at  a  quaint  place 

sten  ASA  100  available  soon,  a  clipping  of  the  column  to  the  in  Washington,  D.C.,  during  the 
1 11  give  this  a  turn  in  the  Mary-  Fargo’s  Gebert,  and  back  came  association’s  last  convention, 
land  U.  gym,  which  is  espe-  this  note  from  Mr.  (Fargo)  Our  small,  private  dining  room 
cially  well  lit,  when  the  film  is  Gebert:  was  right  off  the  kitchen, 

available.”  “This,  I  must  say,  is  some-  Suddenly  we  heard  a  piercing, 

Hugh’s  paper  claimed  the  se-  thing  new  for  me:  writing  my-  bone-rattling  scream  that  came 
quences  he  took  of  a  Maryland  self  (in  name,  at  least)  a  letter,  from  the  pot-and-pan  depart- 
University  football  player  were  “I  had  often  seen  your  name  ment.  Half-eaten  lobsters  drop- 
‘the  fii’st  ever  made  in  color  in  the  AP  national  log  and  had  ped  in  their  tracks  and  chairs 
with  a  machinegmn  camera  in  thought  of  writing  long  before  were  pushed  back  crazily  in  the 
the  Washington  area.”  He  used  this.  Your  clipping  toppled  me  rush  to  see  what  happened. 
Ansco  film  (100  ASA)  and  shot  out  of  my  complacency.  I’ve  been  One  of  the  cooks  had  been 
at  1/800  of  a  second.  These  pic-  with  the  Forum  (now  known  as  badly  scalded  by  an  overturned 
tures  were  also  run  a  full  page  the  Fargo  Forum — Moorhead  coffee  urn. 
vertically.  Daily  News)  for  3%  years  as  a  While  one  member  of  the 


vertically. 


reporter-photographer.” 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


NPPA  Booster 


Fred  Mazzulla,  Colorado  law-  backed  up  a  few  feet  and  shot 


Investigate  the  developments 
that  are  taking  place  —  in¬ 
creased  population,  industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 


For  your  Test  Market  Natural  Shopping  Center  tor  Seven 

In  Southeast  Kansas  counties  in  southeast  Kansas  and 

Southwest  Missouri.  A  Market  Worth 
Try  Knowing  ...  A  Market  Worth  Sell- 

n|TyA|)|||«A  ing.  Definitely  Alert  to  Newspaper 

III  IuDUKu  Advertising. 

A  Market  of  Divmrgified  indu»trimt,  including  Manufacturing,  Mining,  Farming, 


piirTeuRt 


To  keep  In  touch  with  marketing, 
advertising,  pubiishing  and  graphic 
arts  In  Australia  read 


The  PiTTRTTTjRa  Sun 

MORNINGS  EXCEPT  MONDAY 

91it 


EVENINGS  EXCEPT  SUNDAY 


PublUhod  fortnightly  | 

Annual  Subscription  to  U.  S.  $8 

IS  Homlltee  St..  Sydney,  Aattrallo 


Stauffer  Publications 

Burke  Kuipers  &  Mahoney,  National  Representatives 


picture  after  picture.  ^ 

The  ex-wrestler  was  as  4  I 
termined  to  put  the  dramatij  1 
moment  on  film  as  he  is  to  fight 
suppression  of  courtroom  pho- 
tography.  jyX 


tography. 


Lifesaving  Pix 


A  picture  story  in  the  Mimu- 
apolis  (Minn.)  Tribune’s  Sun¬ 
day  magazine  was  credited  las; 
week  with  saving  the  life  of  i 
young  boy  whose  mother  found 
him  choking  to  death  in  hii 
playpen.  She  ran  next  door  witi 
the  child.  Her  neighbor  applied 
the  same  rescue  technique  (Re( 
Cross)  he  had  seen  illustrated  i: 
the  magazine  the  day  before.  1; 
a  matter  of  minutes  the  lad  wai 
revived. 


While  one  member  of  the 


The  sequences  were  used  in  general  assignment  combination  party  stripped  the  clothes  from 


the  poor  guy,  another  phoned 
for  an  ambulance  and  the  rest 
stood  around  solicitously,  Fred 


Six  Prizes 


New  York  Daily  News  photo? 
raphers  Tom  Baffer,  Frani 
Hurley,  Ed  Clarity,  Georg 
Maddox,  Pat  Candido  an; 
Walter  Kelleher  won  four  first 
and  two  seconds  in  the  Nci 
York  State  Associated  Pres 
news  photo  contest  for  papeif 
with  over  50,000  circulation. 


Montreal  Star  Buys 
King  Biog  Rights  |on: 

Montrm 

John  G.  McConnell,  presidec  be 
of  the  Montreal  Star  Compari  be 
Ltd.,  publishers  of  Weekens 
Magazine,  said  the  magaziM 
has  purchased  serial  rights  ti 
a  projected  three-volume  bir^ 
raphy  of  former  Prime  Minis 
William  Lyon  Mackenzie  Kin?.^rs, 

Mr.  McConnell  said  the  prictlna 
paid  was  approximately 
000.  I  H 

The  Rockefeller  Foundatioslthe 
provided  $100,000  toward  thf®-— i- 
biography,  being  written  bi 
Prof.  Mctiregor  Dawson  of  thf| 
University  of  Toronto.  Funi 
ran  out  this  year  and  it  of 
estimated  another  $100,001  fjce 
would  be  needed  to  complete  tk  (fasl 
project.  Weekend  advanced  tk  Relh 
sum  in  return  for  serial  right!  gyg 
to  the  complete  biography.  Bpee< 
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Charge  for  Pix  L 

Buffalo,  N.Y; 

Buffalo  Weekly  IllustraUt^f^ 
(Buffaloski  Tygodnik)  publishec 
its  first  issue  Sept.  27  with »  at  t 
message  from  Mayor  Stevffl  quar 
Pankow,  a  claim  of  a  “controll«  the 
circulation  serving  300,000  reaa- 
ers”  and  a  warning  that  “ 
do  not  accept  photographs,  h  plair 
you  desire  to  have  us  reprodot* 
photographs,  we  will  charge  ^  the  ' 
the  engraver’s  costs.”  Volume  h 
No.  1  was  issued  by  Poh®:  Be 
World  News  Service,  of  whitf  atel] 
Francis  L.  Martin  is  generap 
manager.  *udi 
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Teamsters’  Election 
Vlaneuver  a  Gabfest 


:  Minni' 
j’s  SuH' 
ited  las: 
ife  of  :| 

:r  founl 
in  hi: 
oor  wit; 
applief". 


Miami  Beach,  Fla. 
When  newspapermen  complain 
Lbout  news  sources  doing  too 
fnueh  talking  —  that’s  news. 

Yet  that  was  the  Teamsters’ 
ion  convention  here  last  week. 
More  than  170  reporters 


Geoi. 
lo 
ur  fi 


tion. 


Weekeni 
riagazis!] 
ights  tsl 


By  Don  Bonafede 


rated’’  candidates  for  the 

;fore  I  presidency  and  other 

‘  iinion  officials  talked  at  the  drop 

Idd  .  .i 

of  a  pencil  on  paper. 

Unannounced,  impromptu 
Jpress  conferences  were  held  just 
labout  every  hour  on  the  hour — 
I  photCffcr  whenever  you  turned  your 

Every  time  Dave  Beck  or 
a'llimmy  Hoffa  walked  to  the 
room  he  would  be  stopped 
he  Nejy  a  covey  of  reporters  and  a 
1  Pre^estion  and  answer  period 
pape^ould  ensue.  The  same  was  true 
cf  the  other  bigwigs. 

It  was  like  a  football  game: 
‘knots  of  delegates  huddled  con- 
Jstantly.  Or  a  political  conven- 
Ition:  flagrant  rumors  abounded. 
iONTRBiilpr  even  a  quiz  contest:  would 
jresidei^e  election  be  held  or  would 
HompSBiliiie  courts  block  it? 


PR  Men  on  the  Spot 

Reporters  from  the  Metro- 
^'®^®Sitan  dailies,  wire  services, 
Ministi^;;fiQj^ai  magazines,  labor  pa- 
radio  and  TV  networks 
he  pni'^nd  the  Daily  Worker  were  in 
ly  $10^  Mtendance. 

.1  Helping  to  make  the  lot  of 
undatiu-^he  press  easier  was  the  coop- 
ard  tr-i^iative  Teamsters’  news  bureau, 
,  ^t  up  by  Allied  Public  Rela- 
^  _  ,  if'ons  Associates. 

Led  by  David  Chamay,  head 
*  Harry  J.  Guinivan, 

H  president  in  charge  of  the 

Washington  office,  and  William 
e!!y,  bureau  chief,  a  staff  of 


plete  fel 

need  _ _ _  ^  _ 

L  ^  provided  copies  of  every 
phy.  ppeech  within  minutes  after  the 
St  word  was  uttered. 

That,  in  addition  to  providing 
the  other  various  needs  — 
jpeat  and  small  —  of  the  news- 
.Imen. 

)ublishe<.  Newsrooms  were  established 
^  Eden  Roc  Hotel,  head¬ 

quarters  for  the  union,  and  at 
FUe  Miami  Beach  Auditorium 
phere  the  sessions  were  held. 

had  only  two  com- 
aphs.  fclaints,”  commented  Mr.  Guini- 
pencil  sharpener  and 
to  the  cigaret  machine 
^88  too  far.” 

Both  oversights  were  immedi¬ 
ately  remedied. 

In  the  press  room  behind  the 
^’uditorium  stage,  18  phones,  in- 
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eluding  three  reserved  for  the 
press  associations,  were  in¬ 
stalled.  Two  Western  Union  op¬ 
erators  were  on  hand  at  all 
times,  and  a  Morse  code  wire 
was  put  in  operation  by  the  New 
York  Daily  News  for  its  labor 
writer.  Jack  Turcott. 

The  wire  services  each  sent 
their  labor  experts  down  from 
Washingfton:  Norman  Walker, 
AP;  Bill  Eaton,  UP,  and  Felix 
Cotton,  INS. 

Newsmen’s  Impressions 

Impressions  of  the  convention 
by  some  of  the  new'smen: 

Abe  Raskin,  New  York  Times: 
“the  biggest  trouble  is  that  the 
candidates  are  talking  too  much. 
They’re  talking  about  every¬ 
thing  under  the  sun  every  time 
you  turn  around.” 

Ken  McCormick,  Detroit  Free 
Press:  “This  is  one  of  the  hard¬ 
est  conventions  I’ve  ever  cov¬ 
ered.  There  are  too  many  make¬ 
shift  press  conferences,  state¬ 
ments  are  being  put  out  at  all 
hours  of  the  night  and  too  much 
wild  boasting  by  the  partici¬ 
pants.” 

Robert  Lewin,  Chicago  Daily 
News:  “This  is  one  convention 
where  the  news  has  not  devel¬ 
oped  on  the  convention  floor.  It’s 
been  different  because  of  no  out¬ 
side  speakers — but  that’s  good.” 

Most  of  the  presidential  hope¬ 
fuls  —  except  the  victorious 
Hoffa  who  ably  did  his  own  talk¬ 
ing  —  had  public  relations  con¬ 
sultants  at  their  elbows. 

Both  Beck  and  Hoffa  told 
newsmen  they  were  satisfled 
with  the  coverage. 

However,  during  one  session 
the  reporters  fired  Beck’s  ire  by 
making  too  much  racket. 

“I  wanna  tell  you  fellas  down 
in  front  —  if  you  don’t  think 
there’s  a  hereafter,  just  keep  it 
up,”  he  stormed. 


Sunday  Classified 

Oxnard,  Calif. 

A  Sunday  Classified  Pictorial 
edition  for  Ventura  County  has 
been  launched  by  the  Oxnard 
Press-Courier  as  a  new  news¬ 
paper.  The  issue  includes  classi¬ 
fied  placed  in  Saturday’s  P-C 
at  a  two-day  rate  without  a 
change  in  the  classified  rate. 
Display  copy  is  barred.  Picture 
pages  cover  local,  national  and 
world  events. 
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Readers  Tell  Wants 
In  Newspaper  Week 

Corbin,  Ky. 

For  Newspaper  Week,  Editor 
James  O.  Crawford  made  a  read¬ 
ership  survey  of  the  Corbin 
Times-Tribune,  then  promised  to 
fulfill  some  of  the  requests. 

He  found  that  local  news  was 
far  out  in  front  of  regularly- 
read  contents,  followed  by 
sports,  colored  comics,  national 
news  and  advertisements.  Large 
percentages  of  readers  asked  for 
a  TV  log,  more  local  news,  a 
crossword  puzzle  that  was  drop¬ 
ped  several  years  ago,  and,  sur¬ 
prisingly,  obituaries  inside  the 
paper  instead  of  on  page  one. 


Whole  Plant  in  ITU 

Dover,  N.J. 

With  the  installation  of  new 
printing  equipment,  including  a 
48-page  rotary  press,  the  semi¬ 
weekly  Dover  Advance  has 
adopted  the  standard  11-pica 
column  and  redesigned  its  edi¬ 
torial  page  without  column 
rules.  Jurisdiction  over  the  en¬ 
tire  mechanical  operation  has 
been  given  to  the  typographical 
union  which  has  had  a  chapel 
in  the  plant  for  more  than  50 
years.  General  Manager  R.  D. 
Gill  said. 


Editor  Saves  Self 
In  Canyon  Plunge 

San  Diego,  Calif. 

Kenneth  C.  Reiley,  38,  county 
editor  of  the  Son  Diego  Union, 
survived  the  kind  of  experience 
he  has  often  reported  as  hap¬ 
pening  to  others — a  plunge  of 
an  out-of-control  auto  into  a 
canyon.  ' 

Returning  to  his  suburban 
Del  Mar  home,  he  swerved  his 
1957  station  wagon  to  avoid 
striking  a  car  entering  High¬ 
way  101.  The  station  wagon 
catapulted  off  the  road  and 
toppled  400  feet  to  the  bottom 
of  a  canyon. 

When  Mr.  Reiley  recovered 
consciousness,  he  found  himself 
thrown  clear  of  the  vehicle.  His 
collarbone  was  broken  and  his 
left  leg  vras  fractured. 

It  was  12:45  a.m.  and  his 
shouts  echoed  feebly  against  the 
canyon  walls.  Bracing  himself 
with  his  back  to  the  sharply 
sloping  embankment,  he  dug 
into  the  earth  with  his  right 
heel,  and  for  almost  12  agoniz¬ 
ing  hours — losing  consciousness 
intermittently — he  pushed  him¬ 
self  up  the  cliff,  inches  at  a  time, 
until  he  reached  the  highway 
and  a  passing  motorist  saw  him 
as  he  collapsed. 


HOW  the  amazing  STARWRAPPER 

increases  your  maiiing  room  production 


RESEARCH  &  ENGINEERING  DEPARTMENT 

TORONTO  STAR  LIMITED 

275  ALBANY  AVENUE.  TORONTO  I.  CANADA. 


FITS  INTO  ANY 
MAILING  ROOM 
CONVEYOR  UNE 


MmkmrM  of  Wollostar^  Storatrappor 
and  oltiod  Uno$  of  mail  •  room 
oquipmont  to  $uit  your  neod»* 

WRITE  TO 


The  Starwrapper  applies  one 
or  two  bottom  wrappers  simul- 
t.ineou8ly,  the  second  bottom 
wrapper  feature  providing!  ex¬ 
tra  bundle  protection  for  spe¬ 
cial  purposes  or  bad  weather. 
The  machine  automatically 
spaces  bundles  coming  to  it  in 
random  order,  can  be  operated 
as  a  normal-type  conveyor  when 
the  bottom  wrapper  is  not  re¬ 
quired,  and  is  also  capable  of 
handling  a  wide  range  of 
weights  in  wrapper  material. 
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Mergenthaler’’ s  Mirovitch: 

Master  Linotype 
Salesman  Retiring 

By  Ray  ErMin 

Eugfne  B.  Mirovitch  will  re- 
tii'c  as  vice  president  in  charge 
of  overseas  sales  of  the  Mergen- 
thaler  Linotype  Company  on 
Nov.  1.  He  will  seiwe  the  com¬ 
pany  as  sales  consultant. 

Behind  that  simple  announce¬ 
ment  lies  a  dramatic  sales  story 
of  the  newspaper  business. 

From  the  Arctic  to  the  Ant- 
ai’ctic,  Eugene  Mirovitch  has 
sold  thousands  of  Linotype  ma¬ 
chines  in  the  38  years  he  has 
represented  the  Brooklyn  firm. 

But  he  has  sold  more  than  mere 
machines  for  the  new^spaper  and 
printing  industry — he  has  made 
thousands  of  wann  friends  for 
himself,  for  the  United  States 
and  for  a  world  of  peaceful  and 
mutually  beneficial  commerce 
and  industry,  helpful  to  all 
countries  and  all  peoples. 

Salesman 

An  associate  described  the 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  r.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 

_ 
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master  salesman  as  an  “insidi¬ 
ous  type’’  of  salesman,  one  who 
undersells,  one  who  plays  up 
his  cultural  Interests  and  per¬ 
sonal  friendships  in  all  coun¬ 
tries  and  plays  down  his  com¬ 
mercial  “sideline.” 

People  like  “Gene”  Mirovitch. 
They  trust  his  judgment  and 
advice.  They  want  to  buy  from 
him  whether  he  appears  much 
interested  in  sales  or  not.  News¬ 
paper  publishers  have  been 
know'n  to  plead  wdth  him  to  look 
over  their  composing  rooms  and 
list  their  needs  before  he  leaves 
towm.  They  have  been  known  to 
insist  on  buying  new  equipment 
when  he  told  them  it  was  not 
needed. 

Far  .\orlh  Sale 

His  northernmost  sale  was  at 
Dawson,  B.  C.,  just  below  the 
Arctic  Circle,  in  1925.  A  man 
who  had  made  a  fortune  in  the 


.liVe 

Klondike  days  published  a  about  the  publisher  and  fou' |,e 
weekly  newspaper  there  as  a  he  was  an  accomplished  mus.  r 
hobby.  Mr.  Mirovitch  found  a  ian  and  played  an  organ  :^,ul(l 
Linotype  machine  in  good  con-  church  on  Sundays.  |ravei- 

dition  in  the  shop  —  under  a  Mr.  Mirovitch  knows  a:  J) 
cloth  cover.  It  was  explained  loves  good  music.  His  wi; 
that  a  compositor  came  in  two  formerly  was  a  star  singer  s  ||]  y,, 
or  three  days  a  week  to  set  the  Milan’s  La  Scala.  He  is  niu'.:  j 
type  and  the  machine  stood  idle  lingual,  speaking  fluently  tjj 
the  rest  of  the  time.  English,  French,  German,  Spa:  |arts 

That  evening,  at  dinner  in  the  ish,  Portuguese,  Italian  ar  -l.;!;],-, 
publisher’s  home,  the  host  asked  Russian.  He  knew  he  could 
the  affable  traveling  salesman  verse  intelligently  with  the  P'^^-sted 
to  describe  his  company’s  very  lisher  in  his  own  language  ab  i 
latest  and  finest  model.  his  beloved  hobby,  music.  Xhe 

“I’ll  take  one,”  the  weekly  ir.pei 

publisher  declared.  Bach  Sells  Lino  -fe  luly 

The  salesman  was  unable  to  «j  ^y^s  in  church  early  Si.  ^ 
persuade  him  not  to  place  the  day,  although  it  was  not  my  ^ 
order  with  his  protests  (mild?)  nomination,”  reminisced  Mland  i 
that  the  machine  in  his  shop  Mirovitch  with  a  broad  grin,  ^sde 
was  riot  used  to  a  third  of  its  near  the  organ  and  lister 
capacity.  intently  to  the  music.  At  a 

close  of  the  service,  I  went  '.'-JniP' 
far  South  Sale  organist  and  comr  ®  ret 

His  southernmost  sale  was  at  mented  him  on  his  music  3’ 
Punta  Arenas,  Chile,  just  above  entered  into  a  spirited  disci 
Antarctica.  This  point  is  south  sion  of  Bach.  “Se 

of  Cape  Horn  and  of  New  Zea-  “He  was  delighted  and  asi  fen  y, 
land  and  it  is  the  southernmost  to  be  allowed  to  drive  me  to  -♦'.ligh 
newspaper  city  in  the  world.  hotel,”  he  continued.  “He  int 'feonr 
A  South  American  newspaper  rupted  our  musical  convt  rsai  feicas' 
publisher  absolutely  refused  to  to  inquire  my  business.  I  t  ’  “Yo 
see  sales  representatives  on  any  him  he  was  a  musician  >•  fead 
pretext  or  purpose.  The  local  would  not  be  even  slightly  'feiterc 
Linotype  dealer  explained  to  Mr.  terested  in  business,  particularj#ory 
Mirovitch  that  it  was  utterly  not  in  my  business.  He  instis'  sand. 
useless  to  call  upon  this  impoi't-  on  an  answer.  I  admitted 
ant  publisher  as  he  would  not  I  sold  Linotype  machines.  ice  ai 
be  received.  “  ‘Why,  I  am  a  oewspar'J  Vis 

The  ingenious  “Gringo”  sales-  publisher  and  I  am  interes^asher 
man  was  not  to  be  denied  by  any  in  your  business’  the  publi5''||cn,:; 
such  slight  obstacle  as  a  closed  told  me,”  reported  Mr.  MiroTi-^,ip  \ 
door.  He  learned  all  he  could  with  a  laugh.  tsbcr 
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After  a  few  social  visits  in 
publisher’s  home,  the  once- 
ard-to-reach  newspaper  owner 
lied  him  when  he  was  leaving 

•Won’t  you  please  look  over 
yf  composing  room  and  list  my 
^8  before  you  go?”  he  begged. 
Mr.  Mirovitch  gave  a  slight 
ntinental  shrug  and  somewhat 
hftantly  agfreed  to  mix  busi- 
es3  with  music. 

Incas  Help  Sales 

In  Lima,  Peru,  Mr.  Mirovitch 
as  warned  that  he  would  be 
nable  to  see  or  sell  an  im- 
rtant  newspaper  publisher,  a 
inner  President  of  Peru.  The 
ubiisher  was  reported  to  be 
and  aloof  with  foreigners. 
..ile  he  was  mulling  over  some 
venue  to  approach  the  unap- 
roachable,  the  super-sales  ex- 
tive  went  into  a  book  store 
is  his  custom  in  every  city 
Tisits.  (One  of  his  hobbies 
his  personal  library  of  fine 
d  rare  volumes  in  a  half  dozen 
rspages) . 

There  in  the  bookstore  win- 
ow,  he  was  at  once  amazed  and 
j'  ased  to  see  a  heavy  tome  on 
fie  Incas  and  Pre-Incas,  a  defin¬ 
itive  study  of  the  subject,  and 
id  fou  author  was  none  other  than 
d  mu?  t’le  newspaper  publisher  who 
irgan  {..yid  ^ot  be  reached  in  the  ivory 
t '.ver  of  his  moated  castle,  so 
iws  a  ii)  speak. 

lis  w.  The  salesman  read  the  book 
singer  s  gj]  through  the  night.  The  next 
is  mUi  r-irriirii?  he  presented  himself 
ently  gt  the  publisher’s  outer  ram- 
in,  Spa  j  irts  and  was  told  it  was  very 
“  I'likely  he  could  see  the  great 
ould  e  Nord  Americano  in- 

the  pa  I  c;te(i  that  his  calling  card  be 
ige  ab  ft  it  in  anyway, 
sic.  The  publisher  strode  with  an 
h'perious  air  into  the  foyer, 
demanded  to  know  what 
irly  Su  Mirovitch  wanted,  without 

ot  my '  »'iilirig  or  even  extending  his 
iced  y  hsnd  in  greeting.  Mr.  Mirovitch 
1  grin.  *ade  his  Linotype  pitch.  The 
d  listr  pblisher  haughtily  proclaimed 
.  At  !  ■'s  complete  lack  of  interest, 
went  ■  •amed  on  his  heel  and  started 
1  comr  return  to  his  inner  sanctum, 
nusic  a 

;d  disc  ‘Come  Rifcht  In’ 

.1  “Senor  Blank,  I  just  want  to 
and  t!l  you  how  very  much  I  was 
me  to  ill®, lightened  and  entertained  by 
‘He  in  lour  wonderful  book  on  the 
nverM  b  cas”  interposed  Mr.  Mirovitch. 

^  t  mean  you  actually  have 

ician  »  ^ad  my  book,  like  it  and  are 
lightly  -  B ter. stf'd  jj,  the  fascinating 
irticula  tory  of  the  Inca  period?”  de- 
e  instil  janded  the  publisher  incredu- 
litted  t-^usly.  “Come  right  into  my  of- 
nes.  Ive  and  let’s  talk  about  it.” 
newi>K-f  Visits  followed  in  the  pub- 
interes^^l'her’s  home  and  the  two  men 
'  fast  friends,  a  relation- 

,  Mirov-  jr.ip  that  lasted  until  the  pub- 
“or  s  death.  In  addition  to 
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the  fraternal  relationship  there 
was  a  mutually  profitable  cus¬ 
tomer-salesman  relationship. 

One  sultry  afternoon,  Mr. 
Mirovitch  strolled  into  a  ram¬ 
shackle  printing  shop  in  which 
a  scragly  printer  and  his  two 
young  sons  were  standing  at 
type  cases  setting  type  by  hand 
for  the  next  issue  of  the  weekly 
newspaper.  The  printer  kept  his 
nimble  fingers  busy  setting  type 
into  “locals”  (personals)  as  the 
visiting  salesman  made  his 
pitch.  Now  and  then  he  would 
grunt  agreement  to  the  asser¬ 
tion  he  needed  a  machine  to  set 
his  type  and  pause  to  squirt  a 
wad  of  tobacco  juice  in  the  gen¬ 
eral  direction  of  a  nearby  sand¬ 
box. 

“Well,  I  reckon  as  how  I’ll 
take  one,”  he  drawled  when  Mir¬ 
ovitch  ran  short  of  breath  in 
making  his  exposition  of  Mer- 
genthaler  performance. 

Printer-Banker 

The  salesman  was  taken 
aback  at  the  too-easy  sale  and 
began  to  backtrack  a  little,  re¬ 
minding  the  poor-looking  pub¬ 
lisher  that  a  down  payment 
w'ould  have  to  be  made  and  that 
a  credit  recommendation  would 
have  to  be  obtained  from  the 
newspaper’s  bank  president.  The 
old  printer  did  not  bat  an  eye 
or  miss  a  letter  in  his  stick  of 
type.  He  said  he  vrould  write 
a  check  for  the  down  payment 
and  that  Mirovitch  could  go  see 
the  president  of  the  First  Na¬ 
tional  Bank  about  credit. 

At  the  bank,  the  cashier  re¬ 
ported  that  the  president  did 
not  work  at  the  bank.  Mr.  Mir¬ 
ovitch  then  explained  his  credit 
inquiry.  The  cashier  burst  into 
uproarious  laughter. 

“The  newspaper  owner  is  the 
president  of  the  bank  and  he 
just  sent  you  over  here  as  one 
of  his  dry  jokes,”  explained  the 
cashier. 

An  odd  coincidence  was  an 
aftermath  of  that  story.  Years 
later,  three  young  engineers  in 
training  at  the  Mergenthaler 
plant  obtained  an  interview  with 
Mr.  Mirovitch,  who  was  an  en¬ 
gineer  before  he  became  a  sales 
executive. 

While  talking  about  his  ca¬ 
reer,  Mr.  Mirovitch  happened  to 
mention  the  Arizona  banker- 
printer  story. 

“I  was  one  of  those  two  small 
sons  of  the  country  printer  who 
was  helping  him  set  type  by 
hand  that  day  and  I  remember 
your  selling  the  Linotype  well,” 
explained  one  of  the  engineers 
in  wide-eyed  wonder. 

Over  the  Andes 
Such  stories  of  sales  derring- 
do  along  the  Yukon  and  along 
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the  Amazon  could  be  multiplied 
many  times.  His  sales  tours  of 
North  America,  Central  Amer¬ 
ica,  South  America  and  Europe 
have  been  so  numerous  he  has 
no  idea  how  many  ocean  cross¬ 
ings  he  has  made  or  what  mile¬ 
age  he  has  traveled.  He  was  one 
of  the  first  to  fly  over  the  Andes 
in  1928  in  a  Ford  tri-motor 
plane.  He  cannot  estimate, 
either,  the  number  of  machines 
he  has  sold  or  their  cost. 

His  largest  single  sale  was 
34  machines  and  his  smallest 
doubtless  was  a  tiny  part  for  a 
machine.  He  returned  in  May 
from  his  latest  tour  of  Central 
and  South  America.  He  was 
away  from  his  headquarters  of¬ 
fice  for  10  months  in  1947-48 
and  on  that  tour  signed  orders 
for  two  or  three  million  dollars, 
an  associate  recalled. 

It  has  been  the  Mirovitch  plan 
and  pattern  to  canvass  sales  by 
day  and  dictate  reports  far  into 
the  night,  using  his  vast  re¬ 
source  of  energy  without  stint. 


Autobiography  Planned 

Now,  in  semi-retirement  in  his 
Manhattan  home  and  on  his 
Dutchess  County  farm,  he  plans 
to  write  an  autobiography. 

No  doubt  its  central  dynamic 
theme  will  be  inter-American 
solidarity  in  particular  and 
world  understanding  and  friend¬ 
ship  in  general. 

Mr.  Mirovitch  was  one  of  a 
small  group  who  conceived  the 
Inter-American  Press  Associa¬ 
tion  in  Mexico  in  1941.  Tom 
Wallace,  editor  emeritus  of  the 
Louisville  (Ky.)  Times,  William 
Carney,  then  with  the  Netv  York 
Times,  and  others  asked  the  in¬ 
defatigable  salesman  to  become 
a  sort  of  traveling  ambassador- 
at-large  for  the  idea.  The  plan 
met  with  skepticism  at  first,  es¬ 
pecially  from  North  American 
newspaper  publishers,  who 
could  not  at  first  see  the  need 
for  another  association. 

“What  Latin  American  ed¬ 
itors  really  needed  was  a  force 
outside  their  own  countries 
which  could  help  them  fight  for 
press  freedom,”  explained  Mr. 
Mirovitch,  who  is  the  only  per¬ 
son  to  have  been  honored  by  the 
lAPA  by  election  to  Life  Mem¬ 
bership.  He  added: 

“We  had  our  first  meeting  in 
Havana  and  it  was  there  that 
I  first  met  and  became  friends 
with  Robert  U.  Brown,  editor 
and  president  of  editor  &  pub¬ 
lisher.  “Even  then  E  &  P 
sensed  what  lAPA  would  be¬ 
come  as  a  force  for  press  free¬ 
dom  in  the  Western  Hemisphere. 

Mr.  Mirovitch  attributes  much 
of  his  sales  success  to  his  lin¬ 
guistic  ability  in  six  languages. 
He  proudly  pointed  to  the  fact 


that  Max  Krayer,  director  of 
overseas  sales  for  Mergenthaler, 
speaks  three  languages,  and  that 
the  company’s  machines  are 
used  to  set  type  in  850  languages 
and  dialects. 

Eugene  Mirovitch  is  a  small 
man  with  gray  hair  fringing 
his  bald  head  like  a  halo  and 
with  an  intense,  expressive  and 
mobile  face.  Besides  books  and 
music,  his  other  hobby  is  tennis. 

/ 

Born  in  Russia 

He  was  bom  in  St.  Peters¬ 
burg  (today  Leningrad)  of  a 
family  of  professional  people 
and  was  educated  as  an  engineer 
in  Sts.  Peter  and  Paul  College 
in  Russia  and  the  University  of 
Liege,  Belgium.  He  served  in 
World  War  I  in  the  Russian 
Imperial  Army,  Engineers 
Corps,  then  attended  aviation 
school,  flew  four-motor  planes 
and  became  a  member  of  an  avi¬ 
ation  mission  to  the  Allied  Front 
in  Western  Europe.  Upon  col¬ 
lapse  of  the  Czarist  regime,  he 
declined  to  return  to  Bolshevik 
Russia  and  later  came  to  the 
U.  S.,  where  a  member  of  his 
mother’s  family,  the  late  Ossip 
Gabrilowitch,  had  married  Clara 
Clemens,  daughter  of  Mark 
Twain.  (Twain  once  tried  to  in¬ 
vent  a  typesetting  machine) . 

He  joined  Mergenthaler  as  an 
engineer.  While  still  in  over¬ 
alls,  he  was  called  in  one  day 
by  an  executive  and  was  told 
he  had  sales  abilities  and  was 
sent  to  a  sales  training  school. 
Then  began  his  trek  along  the 
Yukon  in  the  Northwest,  dur¬ 
ing  which  he  made  a  timber  and 
pulp  survey,  and  throughout  32 
states.  He  was  sent  to  Latin 
America  in  1926  to  begin  his 
long  international  service,  which 
led  to  his  election  as  a  Mergen¬ 
thaler  vicepresident  in  1936. 


Club  Soliolarship 

Denver,  Colo. 

An  annual  scholarship  in  jour¬ 
nalism  worth  about  $500  has 
been  established  at  the  Univer¬ 
sity  of  Colorado  by  the  Denver 
Press  Club.  The  first  one  honors 
Ken  White,  radio  newsman  who 
died  July  11.  He  was  a  former 
Denver  Post  and  Associated 
Press  writer. 


Community  Award 

Lexington,  Ky. 

John  G.  Stoll,  president  and 
treasurer  of  the  Lexington  Her¬ 
ald-Leader  Co.,  received  the 
Community  Award  of  the  Lex¬ 
ington  Chamber  of  Commerce 
this  week  “for  his  whole-hearted 
personal  and  newspaper  support 
of  civic  and- business  activities.” 


B'ehind  the  doors  of  your  busy 
'  community  hospital  you’ll 
find  a  spectacular  demonstration 
of  social  progress.  Today  more 
people  are  getting  better  hospital 
care  than  ever  before. 

This  kind  of  modem  hospital 
care  doesn’t  come  cheaply.  Ex¬ 
panded  facilities,  modem  equip¬ 
ment  and  skilled  personnel  are 
necessary.  Yet  more  and  more  pa¬ 
tients  are  able  to  take  advantage 
of  this  fine  care— without  undue 
financial  hardship.  Blue  Cross  has 
played  a  vital  part  in  making  this 
progress  possible  in  communities 
throughout  the  country. 

Through  Blue  Cross  member¬ 
ship,  people  are  able  to  prepay  the 
cost  of  hospital  care  in  the  form  of 
modest  membership  dues.  When 


illness  or  injury  strikes,  the  mem¬ 
ber  simply  shows  his  Blue  Cross 
card  when  being  admitted  to  a 
participating  hospital.  The  local 
Blue  Cross  Plan  pays  benefits  di¬ 
rectly  to  the  hospital  without  red 
tape  or  delay.  Last  year  Blue  Cross 
Plans  paid  out  more  than  one  bil¬ 
lion  dollars. 

This  pioneer  program  is  unique 
in  several  other  important  re¬ 
spects.  For  instance,  only  Blue 
Cross  Plans  have  the  official  ap¬ 
proval  of  the  American  Hospital 
Association.  Every  cent  of  income, 
other  than  what  is  needed  for 
operating  expenses,  goes  toward 
paying  for  members’  hospital  care. 
These  benefits  are  realistically 
based  on  what  hospital  care  costs 
rather  than  fixed  dollar  allowances. 


For  the  complete  story  of  Blue 
Cross  origins  and  aims,  see  the 
specially  prepared  Blue  Cross 
Press  Kit.  Write  Blue  Cross  Com¬ 
mission,  Dept.  928,  425  North 
Michigan,  Chicago  11,  Illinois. 


BMCROSS. 


HELPS  PAY  HOSPITAL  BILLS 

^  Blue  CroM  and  syml>ol  reaiatared  by 
tba  American  Uoapitnl  Aeaociation 
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for  many  more  millions  I 
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BLUE  CROSS  helps  hospitals  to  care 
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These  are  the  skilled  hands  that 
help  guide  BLUE  SHIELD! 


er  12, 


These  are  busy  hands — hands 
ruled  by  a  mind  that  never 
rests  in  its  quest  for  new  ways  to 
aid  the  suffering  and  heal  the  sick. 
It  is  this  dedication  to  a  profes¬ 
sional  ideal  that  leads  so  many 
doctors  to  actively  participate  in 
Blue  Shield  Plans. 

Medical  men  realize  that  all 
their  efforts  and  abilities  mean 
little  if  people  are  held  back  from 
getting  proper  care  because  they 
feel  they  cannot  afford  it.  In  Blue 
Shield,  doctors  see  the  most  effec¬ 
tive  way  to  break  down  any  such 
barrier  between  themselves  and 
their  patients. 

Blue  Shield  Plans  are  backed 
by  doctors  through  their  local 
medical  societies.  This  doctor 
guidance  helps  to  maintain  a  real- 
EDITOR  ac  PUBLISHER  for  October 


istic  schedule  of  benefits  for  hun¬ 
dreds  of  operations  and  many  non- 
surgical  services.  And  all  money 
taken  in,  except  for  needed  ex¬ 
penses  and  reserves,  goes  toward 
paying  members’  doctor  bills.  Ev¬ 
ery  effort  is  made  to  keep  mem¬ 
bership  costs  low  enough  to  be 
within  the  reach  of  almost  every 
employed  person. 

Indicative  of  the  enthusiasm 
with  which  doctors  view  Blue 
Shield  is  the  fact  that  over  120,000 
practicing  physicians  in  areas 
served  by  Blue  Shield  Plans  ac¬ 
tively  participate  in  the  program. 
Equally  important  is  the  public 
acceptance  of  Blue  Shield. 
40,000,000  people  belong.  New 
members  continue  to  join  at  the 
rate  of  12,000  every  working  day. 


12,  1957 


A  useful  collection  of  data  on 
Blue  Shield  is  contained  in  the 
Blue  Shield  Press  Kit.  To  get 
yours,  write  to  Blue  Shield  Com¬ 
mission,  Dept.  928,  425  North 
Michigan,  Chicago  11,  Illinois. 


HELPS  PAY  DOCTOR  BILLS 


^Servire  marks  reewt^rad  by 
Blue  Shield  Medical  Care  Plane 


85 


Daniel  J.  O’Brien,  Sunday 

Comics  Layout  ^®ston  (Mass.)  Globe', 

John  Osenenko,  promotion 
(Continued  from  page  10)  manager,  Bell  Syndicate; 

■  Maurice  T.  Reilly,  executive 

a  certain  boundary,  flounders  president,  Chicago  Tribune 


from  one  strip  to  the  next  one  York  News  Syndicate; 


jutting  it.  If  a  paper  does  crop, 


we  recommend  that  it  add  new  S^dicate; 


border  lines  to  panels,  or  at 
least  butt  a  rule  against  the 


cropped  sides  to  contain  the  pic- 


A1  Smith  (“Mutt  and  Jeff’’); 
Bob  Lubbers  (“Long  Sam”); 


ture  as  the  artist  originally  de¬ 
signed  it.” 


Alfred  Andriola  (“Kerry 
Drake”  and  “It’s  Me,  Dilly!”). 

Messrs.  Smith  and  Steven 
w’ere  co-chairmen  of  the  com¬ 
mittee.  The  report  was  prepared 
by  Mr.  Andriola. 


I.abor  Cost  were  co-cnairmen  oi  me  com- 

.  „  ,  ,  mittee.  The  report  w’as  preparec 

Actually,  the  report  said,  i,y  Mr.  Andriola. 
newspapers  run  up  cost  in  , 

cropping  a  strip  to  save  space 
—money  spent  on  the  labor  in-  rtn  1 

volved  in  sawing  the  cut.  UUoLUll  VJIUUC 

As  for  promotion  of  the  ^ 


the  fastest  growing  areas  in  tb 
jr*  SitMWt  country.  Before  the  war  tb 

r  kJUn  population  of  Northern  Virginii 

(Continued  from  page  12)  was  134,000;  today  it  is  465, j 

-  000 — an  increase  of  almost  3M 

tried  several  days  ago  which  per  cent.  It’s  still  growing.  So 

produced  excellent  results:  a  too,  is  the  Northern  Virginji 

publicity  clinic  was  staged  in  Sun. 

an  auditorium,  with  presidents  • 

of  leading  clubs  and  civic  ^  J  *  1 

groups  invited.  More  than  200  HiClltiOr 

showed  up  and  the  SRO  sign  J 

was  put  out.  Purpose  was  to  1  P 

educate  members  of  the  audience  1*000.  irOIin 

in  how  best  to  make  publicity 

work  for  their  causes;  and  how  ^^0  00 

the  Sun  could  cooperate.  Key  J.  1101 1  v.>icl>50 

editors  spoke  a  few  minutes  -  „  ri 

each;  then  a  q.  &  a.  period  was  ,  ,  .  LotnsvijL^  5 

conducted.  A.  jury  indictme^ 


City  Editor 


comics,  the  committee  recom¬ 
mended  that  papers  every  so  of¬ 
ten  should  run  features  on  them, 
along  with  personality  pieces  on 
the  creators  and  items  on  new 
sequences.  It  doesn’t  hurt,  ei¬ 
ther,  to  have  an  index  to  the 


Cornerstone 

Dedicated 


Boston 

The  Boston  Globe  took  the 


u  Louisville,  K 

each;  then  a  q.  &  a.  period  was  ^  lunicat. 

con  uc  e  .  against  the  Courier -Journ'i 

Late  Bulletin  Treatment  city  editor,  John  Herchenrofti?  ” 

While  concentrating  on  local  on  a  charge  of  receiving  st;':  V 

affairs,  the  Sun  tried  out  a  property  was  dropped  on  ’j 
technic  on  telegraph.  The  paper  recommendation  of  „ 

already  had  AP,  but  added  INS  wealth’s  Attorney  A.  ^  u 

to  institute  a  system  of  bulle-  Hamilton.  (E  &  P,  Oct.  5.  r  ■ 
tins  throughout  the  paper.  15).  Liation 

Many  papers  use  these  on  page  But  Mr.  Hamilton  said  x „ 


comics,  preferably  on  pages  1,  first  step  foiward  in  construc¬ 


tion  of  its  new  building  on  Mor- 


“Most  newspapers,”  the  com-  rissey  Boulevard  in  Dorchester 
mittee  agreed,  “have  not  used  Thursday,  Oct.  3,  with  the  lay¬ 


inventiveness  in  putting  to-  ing  of  the  cornerstone  of  the 
gether  an  attractive  comic  sec-  $12  million  stiiicture. 


tion.  Editors  need  not  decrease  W.  Davis  Taylor,  president  of 


or  increase  the  number  of  com-  the  Globe  Newspaper  Co.,  laid 
ics  they  now  use,  but  they  can  the  cornerstone  and  before  in- 


apply  new  techniques  to  their  sorting  the  copper  capsule  con- 
presentation  just  as  magazines  taining  current  issues  of  the 


Many  papers  use  these  on  page  But  Mr.  Hamilton  said 
one,  but  the  Sun  leads  off  each  criminal  court  that  an  iuei!‘ 
department  with  a  series  of  late  indictment  against  repor 
bulletins.  Even  the  women’s  Hank  Messick  should  stand.  1 
page  and  the  Teen  Page  have  judge  accepted  the  stat--! 
had  2-col.  wire  flashes  and  the  that  the  evidence  against 
readers  seem  to  like  it.  two  newsmen  was  different : 

Combing  the  E&P  Syndicate  set  a  hearing  on  Mr.  Mes- 
Directory,  Mr.  Fritchey  found  case  for  Oct.  26. 
several  important  columns  The  stolen  property  the  ' 
available  because  they  do  not  were  charged  with  receiv 
run  in  Washington  papers.  A  was  a  document  used  to  e.xr 
selection  was  made  and  some  of  irregularities  in  the  co'. 


have  done  in  the  face  of  stiff  Globe,  photos  and  documents. 


competition. 


said :  “If  we  have  the  luck  we’ve 


The  committee  said  there  are  had  on  Washington  St.  (Hub’s 
two  display  problems  that  must  one  time  newspaper  row)  we 


be  analyzed:  the  color  sections  think  we’ll  give  you  a  wonderful 
and  the  daily  comic  pages.  This  newspaper.” 


selection  was  made  and  some  of  irregularities  in  the  lortini? 
the  top-circulation  columns  now  police  department.  Newsp 
appear  regularly.  stories  on  the  irregular!  *  ^ 

Reader  Partieipaiion  have  led  to  a  number  of  n.  ^  ^ 

In  the  planning  stage  is  a  of'  ^ 

PacfJmp  Pncrp  T)iJ«  will  enni-nin  ^i^ents  involving  members  of  • 


study  concerned  only  the  dailies.  Target  date  for  completion  of 


A  report  on  the  color  sections  the  building  is  mid-19.58.  The 
may  be  made  later  on,  “if  re-  foundation  w’ork  was  started 


Pastime  Page.  This  will  contain 
a  collection  of  features  which  co^n  ypoice  o  .  . 
require  reader  partidpatiou.  It  .  ,?»'*'  ’’*”7'"  '“fpr*  ?“ 
will  be  eaaentially  a  fun  page,  ”  I 


suits  from  this  current  study  more  than  a  year  ago.  Steel  is 


prove  worth  while.” 

The  committee  comprised: 
William  P.  Steven,  vice  presi- 


now  in  position  and  red  brick 
walls  are  going  up. 

One  of  the  first  press  units 


will  lit;  tfsseiintiii y  a  luii  unKt ,  ,  j 

V  .  .  J  i-  ,  J  who  gave  them  the  docume. 

but  w’lll  have  educational  and  „  ,,  .  .... 

.  X  f  t  Following  the  indictme - 

self-improvement  features;  a  of  ^ 


brain  twister  on  mathematics,  a 
short  lesson  on  better  English, 


Barry  Bingham,  owner  of 
paper,  issued  a  statement 


i.ooviii  vii.  ■’  sorting  that  the  newsmen  ? 

“’t  ™  piaraly  doing  their  job  and. 


stoi-y  structure,  will  house  the 


I.  William  Hill,  assistant  newest  machinery  and  automatic 
managing  editor,  Washington  devices  for  newspaper  produc- 


prooiem,  crossworit  iiuzzie,  juii-  .  ,.7  _x  _ _  ..  a 

for  quli,  horoscope,  etc.  Most  the  ind.ctmente  were  an 
papers  carry  some  of  these,  but  tempt  in  imi  Le  gp, 


(D.C.)  Star; 


the  Sun  will  feature  about  a  would  fail.  uo™ 

dozen,  all  on  one  page.  Subsequently,  Mr. 

While  Sun  readers  are  pre- 
sumed  not  to  be  greatly  inter-  ?iat  any 

ested  in  the  District  of  Colum-  *®  (rr||^"'®' 

bia,  they  are  keenly  concerned  resu  t  in  -a  ill 

with  affairs  of  the  Federal 

Government.  With  that  in  mind,  Courier  en 

the  editorial  page  has  been  Mr.  Ha«"'>ton  to  » 

organized  with  strong  emphasis  from  e  case 

on  top  national  columnists  his  personal  bias, 
whose  material  does  not  appear  .  i^ 

in  Washington  papers. 

Reader  comfort  has  been  kept  campaign.  ^ 
in  mind  on  the  Radio-TV  page:  ^ 

the  major  TV  programs  are  Report  ill  Color 
printed  not  in  agate,  or  7  point,  ToW' 

but  in  10  point.  Many  sub-  Loblaw  Groceterias  Ltd.,  5 


Tow 

Loblaw  Groceterias  Ltd.,* 


scribers  have  expressed  their  a  full  color  20-page  suppk*^ 


appreciation.  in  the  Toronto  Globe  &  s 

Mr.  Fritchey  and  his  associ-  Oct.  5  to  bring  its  1957 
ates  have  set  up  shop  in  one  of  report  to  its  customers. 
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t  J-School’s 
I  Curriculum 

So 

"  Is  Changed 

Lovell  as  assist- 

\ew  Brunswick,  N.J.  ant  general 

Rutgers  University  School  of  ^  B  manager  in 
jrnalism  has  made  a  rather  charge  of  ad- 

ioiough  over-haul  of  the  cur-  '  T'  vertising. 

-ulum.  ||k  Mr.  Lovell, 

The  changes  go  into  effect  \jpt-  who  joined  the 

:cxt  September  in  the  interest  Times  Herald 

f  providing  a  broad  education  B  as  a  reporter  in 

,  vt.  the  liberal  arts  and  mass  com-  "  1928,  was  for- 

tonic  ations.  Lovell  merly  assistant 

"T  A  new  course,  “Basic  Journal-  to  General 

Writing,”  has  been  intro-  Manager  James  F.  Chambers 
^ferf-d  in  the  second  half  of  the  Jr.,  handling  personnel  and 
‘  ifcuhomore  year  in  the  spot  for-  other  duties.  In  his  new  post  he 
'  (--rly  taken  by  “Graphic  Arts.”  will  co-ordinate  all  phases  of 
c  jt  will  stress  fundamental  writ-  the  newspaper’s  advertising  pro- 


Lovell  in  Charge  2  Newspaper  Sections 

Ad  Department  Tentatively  Set  by  HlC  be  shown  to  manufacturers  in 

Dallas,  Tex.  Plans  for  organizing  the  the  next  few  weeks. 

President  John  W.  Runyon  Home  Improvement  Council  Target  date  for  launching  the 
of  the  Dallas  Times  Herald  (outgrowth  of  Operation  Home  new  concept  in  industry  promo- 
has  announced  the  appointment  Improvement)  and  launching  its  tion  is  Jan.  L  when  HIC  will 
„  ofJamesV.  1958  promotion  program  were  announce  a  $250,000  contest  for 

Lovell  as  assist-  discussed  in  an  informal  meeting  the  nation’s  homeowners. 
BIBBB  ant  general  in  New  York  last  week.  Tentatively  scheduled  are  two 

p  B  manager  in  Feature  of  the  meeting,  called  complete  newspaper  sections 
charge  of  ad-  by  HIC  Executive  Director  Don  promoting  the  contest  and  home 
V  '  T'  vertising.  Jloore,  was  a  preview  by  Coun-  improvemept  in  general.  HIC  is 

\  W  Mr.  Lovell,  cil  Chairman  Fred  C.  Hecht,  located  at  2  East  54th  Street, 

.jl  who  joined  the  general  merchandise  and  retail  New  York. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


problems. 


a»oLiM:emlms 

Newspaper  Brokers _ 

AID  IN  EFFECTING  CONSOLIDA- 


an.muj.m.emems 

_ Publications  For  Sale _ 

OPPORTUNITY  FOR  AD  4L\N :  fhoi.- 


^  In  the  iunior  vear  “Public  Tnhn  F  rnmnbpll  n<5<5is!tnnt  TIONS.  Varied  plans  to  meet  individ-  per  on  Jlorida  GoW  Coast,  phrto-offset. 

V  1  ^  assi.stanl  g^uations.  newspaper  SERV-  Gross  $35,000.  Sell  $37,500,  terms. 

,  t  lations,  formerly  an  elective  secretary  and  auditor,  has  been  ice  company,  eoi  Georgia  Savings  Box  4013.  Editor  &  Publisher. 

,  fi  the  second  semester,  has  been  elected  a  member  of  the  board  -  Atlanta,  Ga. _ i - - 

jr  ved  into  the  first  half  of  the  of  directors  of  the  Times  Her-  salk  and  purchase  neKoUations  |  $40.ooo'^sub^am'$3^^ 

-bar  as  a  required  course  in  both  aid  and  KRLD  Radio  and  TV.  n  *r  i  "•‘P’*''-  oiountain  area. 

‘4e  editorial  and  advei-tisinir  .se-  Gree^nsboro._N^a  ss5_ooo;  lar^e.city  lc«al  paper. 


ar  as  a  required  course  in  both  aid  and  KRLD  Radio  and  TV. 
le  editorial  and  advertising  se-  x  Acdi 

amct'.s.  This  will  be  followed  •  suUatio 

1  the  second  tei-rn  by  “Graphic 

irts,”  likewise  required  in  both  Daily  Opens  Uthces 

Jn  Outlying  Areas 

The  title  of  the  junior  news  '  atramv  KY  "Ameri 

eporting  course  has  been  _  .  agbainy,  xn.i.  gg  Adel 

hangiil  from  “Reporting,  News-  .  Expanding  its  dnve  for  new  fx-s  f 

laper  Practice,”  to  “News  Re-  ciixulation  the  Albany  Kmek-  ^uys^.t 

prting  and  Writing.”  A  three-  has  news  and  ^hy 

lour  laboratory  will  be  part  of  circulation  offices  in  Watervliet 


•^•^COMPETENT  appraisals  and  con-  j  $30,000:  incorporated  city,  metropoli- 
sultations;  confidential  brokei  aije :  30  J  tan  area,  $38,000:  desert  pa|>er.  $17.- 
years  of  honest  dealinst.  Stypes,  Uoun-  i  000;  2-paper  deal  for  lease,  biar  timber 


rinilv  Onssne  Offinsac  tree  &  Co..  625  Maiket  St.,  San  Fran-  country.  Neva.la  weekly,  net  $14,000, 

*-^“**J  cisco  5,  California.  $10,000  to  swinit.  (All  i>apers  are  cx- 

T»1  OiitlvitifV  Arssaa  - - elusive.)  Norman  H.  Parks,  La  Verne. 

in  vrilliying  .^reas  the  dial  agency  California. 

Atpamv  TSI  V  "America’s  No.  1  Newspaper  Broker”  - - 

n  j-  •!.  j  •  *  '  '  66  Adelaide,  Detroit.  Mich.  WO  3-.1926.  DAILY  newspap«‘r  unopposed  in  mid- 

Lxpanning  its  onve  for  new  ifS  NOT  the  down  payment  that  west  6,000  town.  Undeveloiied  field 

circulation  the  Albany  Kniek-  buys  the  newspaper  —  it’s  the  per-  otfers  more  than  double  present  jtroes 

,  ,  ,  j  sonality  and  ability  of  the  buyer.  This  of  $60,0(0.  Moderate  price,  terms.  Real 

erooefeer  I\ews,  nas  news  anu  why  we  insist  on  personal  contact  chance  for  capable  man  who  means 


ekly,  net  $14,000, 


$10,000  to  swinit.  (All  iiapers  are  ex¬ 
clusive.)  Norman  H.  Parks,  La  Verne, 
California. 


ular;  - ^  .  ■ - -  and  Hudson.  feighner  agency  .  _ 

f„.^®  course.  ’  William  W  Skirvine  veteran  _  Mt.  pjeasant.  »Uc^.  Nebraska  exclusive  weekly. 

.  ,  Anew  elective,  “The  Special-  Wiinam  w.  ,-8Kir\  III>,,  vieian  qualified  we  can  locate  ttross  $6,500.  Price  $l..500  with  only 

1  lTi>.  Mpjjo  **  ic  nnw  nvAilAhlp  rpport(*r,  has  bC6n  natn^d  by  you  in  a  Califomia  or  Arizona  news-  $1,500  down  in  cash.  B;iiley-Krehbiel 

fcr  iuninr«’  and  will  rloal  with  David  H.  Beetle,  editor,  to  take  pop®'’  property.  We  handle  only  first  Box  S8,  Norton.  Kansas, 
juniors  and  will  doai  ^Mtn  /•  i.v  tt  j  *  /*•  a  class  properties  on  an  exclusive  basis. 

.  feado  and  nrofpssional  niihlira-  Charp^e  of  the  Hudson  otnee.  A  Gabbert  &  Hancock,  Associates,  3709  r-  ' 

ined  ^  special  page  of  Hudson  news  ^lintrton  Ave.,  Riverside.  Californja. 

e  soi.  tT'  .  .  ..  will  hp  nrintpd  doilv  for  rir-  CONFIDEN-nAL  INFORMATION  PmSing  nUie.X 

culation  in  the  citv  and  Colum-  Newspaper  Properties  CLASSIFIED 

.  ^ will  take  a  course  in  ryauon  in  ine  city  anti  v..o(um  ^  Glover  Co..  Ventura,  Calif.  I 

of  the  Press.”  “Editorial  County.  The  same  practice  is  -—western  newWapers -  «•*"•  '«•'  Consecutive 

■■  litei-pretation  of  Contemporary  followed  in  Watervliet,  Joseph  a.  Snyder,  12163  w.  Wash- 1  insertion 

Iffairs”  foi-merlv  reouired  of  Albany  County.  in,^n  Boulevard,  Los  AnReles  66.  j  situations  WANTED  (Payable  with 

lent  Til  requirea  01  Calif.  Day  or  Nite  Pione:  E-X  1-52.18.  4  ti„ej  @  50t  line  each 

■11  seniors  in  the  first  semester,  •  midwest  newspapers  insertion;  3  times  <s  55c;  2  (@  60c: 

las  been  made  an  editorial  se-  in  proven  fields.  Herman  Koch,  2923  I  4  ®  65c.  Add  20c  for  Box  Service. 

'®  r  ncc  coursp  and  will  ocpiinv  Noi*,-  mmw  fasf  WW  Virginia  St..  Sioux  City.  Iowa.  JOB  APPLICANTS  may  have  a  supply 

‘e  P»4e  IJt  f  ho  ^  *  MAY  BROTHERS.-Binghamton.'N.-  Y. 

filled  by  Walter  Winchell  has  a  con-  Established  1914.  Newspapers  bought  hy  sending  »lf-addrMSed  6c  stamped 
Editorial  Manaeement  ”  now  waiiei  w  incneii  nas  a  con  and  sold  without  publicity.  envelope  to  E4P  Classified  Dept. 

Han;  tract  calling  for  $7,000  a  week,  - - - ; - : -  ALL  OTHER  CLASSIFICATIONS: 

Newspaper  Man-  Newspaper  Appraisers  4  times  @  95e  per  line  each  insertion; 


btisinosT*.  Broker,  Box  1123,  Editor 
Publisher. 


will  he  printed  daily,  for  cir-  CONFIDENTIAL  INFORMATION  | 
culation  in  the  city  and  Colum-  ^  Daily  Newspaper  Pro^rties 
,  .  ^  .  r«i  .  W.  H.  Glover  Co..  Ventura,  Calif,  i 

bia  County.  The  same  practice  is  -—western  newWapers - 

being  followed  in  Watervliet,  Joseph  A.  Snyder,  12163  W.  Wash-  j 
which  is  in  Albany  County.  ington  Boulevard,  Los  Angeles  66,  . 

Caiif.  Day  or  Nite  Pione:  EY  1-5238.  ! 
•  MIDWEST  NEWSPAPERS  I 

_  in  proven  fielda.  Herman  Koch,  2923  i 

Now  mmw  fof  WW  Virginia  St..  Sioux  City.  Iowa. 

now  lOr  W  W  may  brothers,  Binghamton.  N.  Y. 

Wnltor  WinnVioll  Ving  a  rnn-  Established  1914.  Newspapers  bought 
waitei  wincneii  nas  a  con  and  sold  without  publicity. 


ncc  course  and  will  occupy  New  Show  for  WW 
?  spot  foi-merly  filled  by  ,  n  v. 

„  ditorial  Management,”  now  ,  ^ ^  "T  _ 

Han:  _ tract  calling  for  $7,000  a  week,  - - - - - : - 

)uri«l‘;;i''‘,^5  plus  50%  of  the  residual  rights  _ Newspaper  Appraisers 

rial  c  I'vertisintr  ganii*^  o  ^  °4i  his  new  filmed  TV  show  over  newspaper  VALUA'noNS 

xv  ,  .1  ^‘a'Sing  sequence.  ^  i-  tx  -i  o.  j-  4'ax  and  all  other  purposes 

f"®  '  Senior  1*^0  ABC  stations.  Desilu  Studios  Over  m  valuations  made 

er  O’  4  ®  advertising  students  .  .<The  Walter  Win-  ^oast  to  coast 

er  "  t.ll  spend  the  first  semester  j  .  Experienced  court  witness 

*''dvinir  “AHvprtiaincr  Morlia  ®  half-hour  dramatl-  Complete  reports  submitted 

sditor  Markets  ”  a  broadened  ver-  events  said  to  have  A.  s.  VAN  benthuysen 

to  -  |  ri  of  the’ former  “National  t>een  witnessed  by  WW.  Sponsor  446  Ocean  Avenue,  Brooklyn,  N. 
ecauseiJewsDaTiPr  'S  Revlon.  Publications  For  Sale 


Newspaper  Appraisers 

NEWSPAPER  VALUA'noNS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  roust  to  coast 
Experienced  court  witness 
Oimplete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 


f newspaper  Advertising”  course. 
'  the  second  term,  they  will 
-dy  “Newspaper  Advertis- 
p.”  successor  to  “Retail  and 
V  a^sified  Advertising.” 


.4«ls  for  Herald  Trib 

An  advertising  campaign 


The  title  of  the  second  semes-  starting  Oct.  14  will  promote 
*:■  study  of  public  opinion,  re-  the  “new”  New  York  Herald 


WEEKUBS-DAILIES 
WE  OFFER  an  outstanding  list  of 
Western  weeklies  and 
DAILIES  THROUGHOUT  THE 
WHOLE  UNITED  STATES. 

If  you  are  planning  to  buy  a 
new-^iapcr  why  not  use  our 
personalized  service? 

JACK  L.  STOLL  &  ASSOCTATES 
6381  Hollywood  Blvd. 

Los  Angeles  28,  (7al. 
EXCELLENT'PCrr^’TiAL 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Cansecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  50c  ger  line  each 
Insertion;  3  times  ®  55c;  2  ®  60c; 
1  ®  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  6c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  95e  per  line  each  insertion; 
3  times  ®  $1.0(0;  2  times  ®  $1.05; 
1  ®  $1.10.  3  line  minimum.  Add  20e 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wodnesday,  2  p.  m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  tine  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


Tot  of  all  seniors,  has  been  Tribune  in  new  format  and  with  6381  Hollywood  Bivd. 

LtAi from  “The  Press  and  new  departments,  starting  Oct. _ Cal^ _ 

iippkr  Opinion”  to  “The  Mass  15.  The  campaign  for  eight  to  excellent  potenttal 

i- .VdJP  Jia  and  Public  Opinion,”  with  10  weeks  is  placed  through  S!‘o’i^„g‘^ruo"na'i  i^du“r?!  Siting 
57  ar.'*  broader  subject  matter  in-  Donahue  &  Coe,  James  F.  Ryan,  ^fraiine.  Monthly,  regioMi  (caiart 
ToIvpH  1.  i-  A*'**  4)-  exclusive  establiphed.  Box 

rs.  account  executive.  3940,  Editor  &  Publisher, 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times  Times 

Times 

Times 

564 

$510 

$430 

$405 

S370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 
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azine.  Monthly,  regional  (Chart 
s  1).  exclusive  established.  Box 
.  Editor  &  Publisher. 


Editor  &  Publisher 

1700  TIoms  Tower  N.  Y.  3«.  N.  Y. 
PboM  BRyoat  9-30S2 


ANNOUNCEMENTS 

Publications  For  Sale 


MACHINERY  and  SUPPUES 

Composing  Room _ 


MACHINERY  and  SUPPLIES 


Press  Room  _ 


MACHINERY  and  SUPPLIES 

Press  Room 


NEW  JERSEY  WEEKLY,  with  erosa  1 
aa  hiffh  as  $80,010,  29  years  old,  for 
$30,000,  $15,000  cash — 3  years  for  bal¬ 
ance.  Fast  irrowingr  community  and 
will  pay  out  in  three  years — possibly  ! 
the  first  year  with  a  live  wire.  No  \ 
plant  and  health  of  publisher  makes 
quick  sale  mandatory.  Publishers  Serv-  | 
ice,  P.O.  Box  3132,  Greensboro.  N.  C.  | 
SOUTHEAST  weekly-job  shop.  Strong,  i 
growing  market,  good  crew,  shop.  Gross 
$21,000.  $19,000,  $6,000  down.  Box  4121,  i 

Eklitor  &  Publisher.  _ 1 

TWO  CAROLINA  WEEKLIES  exclu¬ 
sive  county  seat  each  approximately 
$50,000  gross.  Cash  required  approxi¬ 
mately  $15,000  each.  Publishers  S^vice, 
P.O.  Box  3132,  Greensboro,  N.  C. 


Publications  ff'anted 


NEWSMAN — ^Want  to  buy  or  invest 
in  weekly  in  New  Jersey.  With  or 
without  plant.  Box  4011,  Editor  & 
Publisher. 


PARTNERSHIP  WANTED  —  Former  | 
owner  publisher  St.  Johnsville,  New  ; 
York,  Enterprise-News.  Agre  40.  Uni- 
\ersity  of  Virginia  grad.  Wants  inter¬ 
est  in  good  going  weekly.  Chart  Area 
1  or  2.  Cmifidential.  Box  4117,  Editor  & 
Publisher. 


WONDERFUL  OPPORTUNITY  for 
progressive  newspaper  to  serve  growing 
community  of  19,000  in  Western 
Montana.  Present  new.spai:«r  totally 
inadequate  and  will  be  discontinued 
when  adequate  newspaper  is  started. 
Present  daily  circulation  4,500.  Call, 
wire  or  write  Manager,  Anaconda 
Chamber  of  Commerce.  Anaconda, 
Montana. 


FOR  SALE — 20  fonts  Regal 
7  pt.  No.  2  with  Bold  (1621). 

Also  sorts  for  same. 

Available  immediately. 

Will  sell  all  or  part. 

Contact  Randall  Barton 
^public  and  Gazette 
P.O.  Box  I960.  Phoenix,  Arizona. 
MODEL  34  Linotype,  Ser.  #57822, 
equipped  2  wide  72-chan.  mags,  and  2 
wide  90-chan,  megs.,  4  wide  34-chan, 
aux.  mags.  (2  extra  wide  72-chan, 
splits  and  1  extra  wide  34-chan,  split), 
Mohr  Lino  saw,  auto,  ejector,  6-pocket 
30-em  mold  disk  with  6  molds,  45 
point  attachment,  Margach  metal 
feeder,  llOV  elec,  pot,  llOV  Emerson 
geared  motor  and  the  following  mats: 
3^11  Spartan  black  cond.,  48-15  Erbar 
bold  cond.,  30-171  Spartan  black  cond., 
and  60-9  Erbar  bold  cond.  caps  and 
figures  only.  Machine  in  excellent  op¬ 
erating  condition.  Most  flexible  model 
typesetting  machine  market  for  any 
size  newspaper.  Will  sell  for  approxi¬ 
mately  ^  new  machine  price.  Lo¬ 
cated  Kentucky.  Contact  Inland  News¬ 
paper  Supply  Co.,  422  West  8th,  Kan- 

sas  City  5,  Mo. _ 

THE  NATION’S  Newspaper  Forms  roll 
on  L.  &  B.  Heavy  Duty  New.-i>aper 
Turtles — $84.50  to  $97.50.  Write  for 
literature.  L.  &  B.  Sales  Company, 
P.O.  Box  560,  Elkin,  North  Carolina— 
World’s  Largest  Manufacturer  of  News¬ 
paper  Form  Trucks. 


Goss  Double  Wi<dth  Unit 
Type  Press 

Can  Be  Seen  In  Operation 

FORT  WAYNE,  INDIANA. 

"NEWS  SENTINEL" 

Being  Replaced  With  New 
Goss  Headliners 
6-Unit,  2  folders,  Substructure 
Cline  Reels  and  Tensions 
AC  Drive 
23  9/16"  Cutoff 
Available  Early  1958 
Newspaper  Printing 
Corporation 
Fort  Wayne,  Indiana 


8  UNIT 
GOSS  PRESS 


Available  Around  June  I,  1958.  and 
Can  now  bo  seen  in  daily  operation. 


’THIS  PRESS  has  been  kept  in  firs, 
class  condition.  Full  complement  ol 
parts,  rubber  rollers,  Cutler-Harr.a.. 
newspaper  conveyors,  and  sterootj^ 
equipment  available  for  this  preis. 


ROP  Color 


The  Goss  Printing  Press 
Company 


Division  of 

Miehle-Goss-Dexter  Incorporated 
5601  West  31st  Street 
Chicago  50,  Illinois 


I  ’THE  PRESS  has  adequate  color  fa:! 

^  ties  to  place  the  Salt  Lake  Tribune  1: 

I  7th  i>osition  in  ROP  color,  daily  ; 

Sunday,  for  the  first  seven  monthi  a 
I  this  year.  ’The  Deseret  News,  printed 
I  this  same  equipment,  is  7th  in  Sa 
'  color  linage  in  the  evening  field. 


Press  Room 


Business  Opportunities 


AVAILABLE  IMMEDIATELY 
and  Priced  for  Quick 
LIQUIDATION 


COMMERCIAL  PRINTING  PLANT  in 
booming  North  Carolina  city  of  17,000. 
New  60x120  'ouildiiig  completely  air 
conditioned  on  80x250  lot.  Good  national 
accounts.  Grossing  $150,000.  Letter 
press  and  offset  color.  Full  equipment 
list  available.  $150,000  price  includes 
$25,000  in  receivables  and  inventory. 
Seller  a.«8umes  payables.  $35,000  will 
handle.  Broker  Box  4112  EDITOR  & 
PUBLISHER. 


8  page  DUPLEX  FLATBED 

Model  AB.  Located  California 


(X>SS  8  Units  and  Folder 
ROP  Color.  AC  Drives 
SCXyrr  6  Units  and  I^lder 
Substructure,  .AC  Drives 
GOSS  3  Units  and  Folder 
AC  Drive,  End  Feed 
DUPLEX  16  Page  Tubular 
GOSS  4  Units  &  Folder 
Cline  Reels,  AC  Drives 


PRINTING  QUALITY 


JOHN  GRIFFITHS  CO.  INC. 


’THIS  EQUIPMENT  has  brought  pric¬ 
ing  awards  to  the  Salt  Lake  Tr 
in  both  the  N.  W.  Ayer  and  In 
Press  printing  contests. 


16  PG  DUPLEX  TUBULAR 

and  %  pg.  Folder — Stereo — AC 


415  Lexington  Ave.  New  York  17*  N.Y. 


24  PG  DUPLEX  UNITUBULAR 


20  pg  Duplex  Tubular 


2  to  1  Model.  AC  Drive,  Ck)mplete 
Stereo,  Located,  Illinois. 


NEWSPAPER  SERVICES 


6  UNITS,  all  reversible,  and  2  Double 
!  Color  Decks.  Balloon  Former.  AC 
Drive.  Complete  Stereo.  Available 
I  Summer  1958. 


SPECIFICATIONS 


Press  Engineers 


16/32  pg  Goss  Straightline 

Single  width,  Ckrmplete  Stereo 


3  UNIT  HOE 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — W’orld  Wide 
SKID.MORE  AND  MASON.  INC. 
55-59  Frankfort  Street 
New  Yoik  38,  N.  Y. 

BArclay  7-9775 
PAUL  FriilRD 

PRESS  ERECTOR,  moving,  rebuilding 
Flatbed  semi-cylindrical  tubular. 

7  Oak  Court,  Islip,  New  York 
JU  1-U687 


24/48  pg  Goss  Straightline 

Single  width,  23  9/16",  nud 
Folder,  AC  Drive.  Complete  Stereo 
Located  Florida. 


END  FED,  22%*  Cut-off.  A.C.  Steel 
Cylinders — Roller  Bearings-Spray  Foun¬ 
tains.  Location:  Perth  Amboy,  N.  J. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  Oxford  7-4590 


- I  3  UNIT  SCOTT 


with  2  extra  COLOR  Couples.  Floor 
Fed  Press— 23  9/16— AC 
Location:  Portsmouth,  Virginia. 


UPECO,  INC. 


SPEaALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 


3-4  and  5  Unit  Hoe  Presses 

22% "  Former  Boston  Post 


6  UNIT  SCOTT 


Universal 

Printing  Equipment  Co.,  Inc. 


42(  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


Multi-’Type — 22% "  cut-off.  Leads  for 
SPOT  COLOR.  3-Arm  Pveels  &  Ten¬ 
sions.  Complete  Stereo. 

Location:  Detroit,  Michigan. 


TWO-’TO-ONE  DUPLEX  TUBULAR 
16-page  capacity.  Elquipped  with  mat 
roller,  pot,  pump,  curve  caster,  plate 
finisher.  router,  scorcher,  chipping 
block,  chases,  R  &  L  turtle,  mat  shear 
and  mat  box. 

Delivered  and  put  into  <H?eration  any¬ 
where  in  U.S.A. 

12-24  PAGE  GOSS  single  width  press 
22%"  cutoff. 

Model  B  Duplex. 

ALL  THREE  PRESSES  immediately 
available. 

UPECO 


8  UNITS. 

2  DOUBLE  Folders.  Cline  Reels  « 
Cline  electric  floating  roller  tensifi 

62"  NEWSPRINT  roll  now  fcsS 
used.  Can  be  reduced  to  60"  width. 

21%"  CTJTOFF. 

2  125  h.p.  MOTORS,  220  voh.  1 
I  phase,  60  cycle  AC. 

Two  lO-HORSEPOWER  starting  ■ 

I  tors.  Electric  brakes.  ^ 

1  COLOR  deck  (with  2  color  cfi 
ders).  I 

I  3  COLOR  cylinders  (some  units ! 
versible). 

BALLOON  formers. 


6  or  7  UNIT  GOSS  223/4" 


420  Valleybrook  Ave. 
Lyndhurst,  N.  J. 


MACHINERY  and  Sl’PPLIE.S 


Composing  Room 


ARCH  TYPE  units— White  Metal 
Bearings.  Cline  3  Arm  Reels  and  Ten¬ 
sions.  Trackage  and  Turntable. 
Location:  Detroit. 


2-CUTLE31-HAMMER  paper  conveyors 
each  .35  feet  long,  AC  motors.  George 
C.  Oxford,  Box.  903,  Boise,  Idaho. 


MODEL  30  Linotype  Mixer,  Ser.  No. 
55080.  Blue  Streak  machine  equipped 
4  standard  90-channel  mags.,  4  wide 
34-chan.  aux.  mags.,  elec.  i)ot.  mar¬ 
gach  feeder,  new  "Star”  blower,  4 
molds,  spacebands,  Emerson  AC  motor 
and  power  magazine  shift.  Excellent 
all  purix)se  ad  and  display  machine. 
Bargain  at  approx.  %  new  machine 
price.  Available  now.  inland  Newspa-  ; 
per  Supply  Co.,  422  West  8th,  Kansas 

City  5,  Mo. _ 

REID  V  BELT  drive  for  Linotype- 
Intertype  with  new  clutch  wheel  - 
$125.  Make  a  drive  to  go  above  end 
a  drive  to  hang  below.  Reid  Maga¬ 
zine  Racks  31  stock  sizes  or  make  up  ; 
to  suit  your  needs.  Like  to  have  your  ' 
order.  Arch  Reid,  'l^LLIAM  REID  I 
00.,  2271  Clybourn,  Chicago  14,  Ill.  . 


FOR  PRESSES  OF  EVERY  SIZE 
DESCRIPTION  AND  PRICE  .  . 
CONTACT: 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.  Y.  17.  N.  Y, 
Oxford  7-4590 


16-PAGE  GOSS  ACME.  Single  width 
Rotary.  Prints  in  2  page  jumps  from 
4  to  16  pages.  All  stereo  equipment 
included.  Variable  speed  motor  and 
controls.  Available  now.  Excellent  press 
for  large  weekly  or  small  daily.  Bar¬ 
gain.  Write  for  details.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th,  Kan¬ 
sas  City  5,  Mo. 


4  OR  6  UNITS  OF  BEAUTIFULLY 
MAINTAINED  GOSS.  NEW  IN  1924. 
$20,000  SPENT  ON  IT  LAST  5 
YEARS. 

PRINTS  four  colors 
USES  62"  paper  roll 
PAPER  is  end  fed 
CUT-OFF  23,V 

PRESS  has  all  NEW  BEARINGS 
PRESS  runs  at  34.CC0  an  hour 
THREIE  folders  (one  used  as  spare) 
ALL  electrical  control  equipment 
I’WO  75  HP  Motors 
PRESS  has  automatic  tension 
control 

SPARE  roller  liners  and  many 
other  spare  parts 
EX>UR  portable  ink  fountains 
REVERSIBLE  unit  cylinder 
ERIE,  PENNSYLVANIA.  ’HMES 
MAKE  US  AN  OFFER. 
CONTACT  MR.  CLARENCE  MOSER. 


A  REAL  VALUE  THAT  Dij  Tl 
SERVES  A  VISIT  TO  COJ 
PLANT  TO  appreciate 


CONTACT:  Anton  F.  Peters 
— Business  Manager 


Newspaper  Agency  Corporati^ 
143  South  Main  Street  ^*''1 
Salt  Lake  City.  Utah  ' 


EDITOR  8C  PUBLISHER  for  Oaober  12,  1 


MACHINERY  and  SUPPLIES 


Preu  Room  i 


lOR  QUICK  SALE  AND  PRICED 
iOW  INVESTIGATE  THIS  ROTARY 
PRESS  BQUIPBIENT  AND  PACKAGE-  i 

^STALLED  DKAL,  AVAILABLE  IM-  ;  - - - , 

iffiDlATELY.  '  _ Wanted  to  Buy  ' 

hoe  -SUPERSPEED"  Twen-i  ^SpiS'/iSSf 
958.  and  -g*!,  Century  Press  Equipment  rollers 

5perat,on.  STEREO  EQUIPMENT 

.  ,  Vertical  Drive  Shaft  to  drive  each  unit  dcm  CHllI  MAN  ASSOCIATES 

m  fira  heavy  construction  throutthout  for  ,  DCIN  onULm/VIN  I  CJ 

lement  oi  SM-  Web-break  de-  ,  60  E.  42  St.,  N.  Y.  17  OXford  7-4590 

r-Hamme  wjor^  »a/4.  '  LUDLOWS,  Linos.  Intertypes,  mats. 

Etereotyj.  •  Hrfw*  MIDWEST  MATRIX  MART  Inc. 

.  pres,.  ^r;*?;rsn'n"e'*,l"nitTo%irrth  2  Tet  '  633  Plymouth  Court.  Chicago  5.  Ill. 

‘°'‘  *‘*'**^  i  WANTED:  8-paw  Duplex  or  Goss 
nr<.a«  nn  mh.  AaUb^.  Advisc  Serial  no.  and  when 
‘  P*  R^U  or  r^ll  available.  Northern  Machine  works, 

fefl-r  Ted."  vJ^^h'  motoT'^drivI.  will  ,  323  N.  4th  St..  Phila.  6.  Pa. 

i  aTo^'lnri/^Il^^Mth^d^ 

Itoior.  22%'  paw  cutoff  '  ment-anywiiere  in  U.S.A. 

,  ,  IGOSS  FIVE  OR  7  UNIT  PRESS  printcraft  representatives 

X)lor  22%  inch  Cut-off.  suh-  |  277  Broadway.  New  York  7.  N.  Y. 

Tribune  ii  wetore.  Cline  Reels,  Cutler  Hammer  i 
daily  is  tevtyor  Trackaw.  Balloon  Former  i  WANT  recent  model  teletypesetter 
*  wilakle  with  7  unit  press.  Can  be  seen  1  perforator  and  operating  unit.  Also, 
nionuu  I  ^  Ortroit  Free  Press,  or  similar  units,  I  Kood  heavy  duty  paw  mat  roller.  ! 
printed*  ^  of  pome  paper  installed  at  the,  Sun-Star,  Merced,  California. 

;h  in  ROl  Issta  Monica  Outlook,  Santa  Monica.  '  - 

fipM  klifornia.  Removal  of  equipment  be-  ,  OLD  PEDESTAL  MODEL  No.  2  CAG 
we  &iWmber  1st.  1957.  i  or  ATF  saw  trimmer,  Ludlow  Super 

XDIVIDUAL  GOSS  Hi  Speed  Arch-  I  Surfacer.  Elrod  molds.  Monotype  MM  ■ 

ne  nnits,  22%'  paw  cut-off,  with  |  mats.  Leo  W.  Hausman,  107  So.  33  St.,  ; 

Jbetructure  and  Cline  Reels,  out  of  Philadelphia,  Pa.  I 

hj  Detroit  Free  Press,  can  be  pur-  - - 

based  to  add  onto  equipment  that  ,  GOSS  OR  DUPLEX  FLATBED,  Lud- 

(edi  increased  production.  Will  quote  lows.  Linos,  Plants.  Tompkins  Equip-  ' 

tnnantl^  and  also  installation  by  ment  Co.,  712  S.  Clark,  Chicaw  5,  i 

LITY  wipetent  press  erectors.  Illinois.  ! 

re  WILL  QUOTE  COMPLETE  IN- - — - i 

mie^hf  n—  WLLED  price  for  THE  EQUIP-  WISH  TO  PURCHASE  1  Used  Hoe 

ouwii  -  WHICH  IS  NOW  DISMAN-  Unit  Cutoff  23%'  with  sub.structurc. 

ake  Tribia  'led  aND  WAREHOUSEIi  READY  Advise,  write  or  wire  trivinK  year  of 

and  Inu  "OR  SHIPMENT.  WRITE  FOR  COM-  manufacture.  S.  S.  Koppe  A  C"o.  630 

'LETE  DETAILS  AND  BROCHURE  Fifth  Ave..  New  York  20.  New  York.  I 

nm  TE.STIMONIALS  OF  SIMILAR  CIRcIe  6-1320. 

iATISFIED  PUBLISHERS  W'HO  PUR-  .  - 

JASED^THIS  SAME  EQUIPMENT  HELP  W.4NTED  I 

NEWSPAPER  EQUIPMENT  Adminhtrative  I 

.  SERVICES.  INC.  GENERAL  MANAGER 

iNjC  Jerome  Feldman,  President  An  imiwrtant  opening  Is  available 

"INj  Press  Sales  —  Press  Installers  for  an  experience  executive  between 

1.  «■***■'’  Cupertino  _  Way  3.5-45  as  wneral  manawr  of  a  Daily- | 

B  California  Sunday  In  the  fifty  to  one  hundre 

-  ■  Phone:  Fireside  5-9591  thousand  circulation  class.  Only  , 

- - newspapers  In  this  top  eastern  mar-  , 

’HESS  MOTOR  DRIVES  of  2.5.  40.  ket.  In  replying  please  frivo  complete 
I).  SO.  75.  100,  1.50  H.P.  A.C.  Georw  C.  det»'>ed  information  as  to  experience. 
Oxford,  Box.  903,  Boise.  Idaho.  Sa'^T  o^'i  to  newtiation.  All  re- 
plies  will  be  handled  disrreetly  and 
_ _  confidentially.  Box  4M4,  Editor  and 

_ Stereotype _  - - - 

An  Unusual  Oopor+unity  For  ; 
The  Right  Man 

Stereotype  nt  WE  ARE  an  orsranization  fifty  years 

'  ~  '  '  old  and  the  Inrwst  of  our  kind  in 

_  P  I  existence.  We  have  as  customers  about 

rOr  bale  every  daily  newspaper  in  this  country 

and  Canada ;  also  coimt  many  depart- 
I  ment  stores  as  our  clients.  Our  wneral 
II  for  22%  sheet  cut,  14Vj”  manawr,  who  has  held  that  position 

l*le  diameter,  thick —  for  thirty  years,  is  lookini;  for  an  able 

duo-cooled  casting;  box  assistant  who  may  step  into  his  posi- 

inside  shaver  with  A.C.  motor  tion  after  a  period  of  trainintr  by  him.  , 

inside  tail  cutter  or  trimmer  The  man  we  are  looking  for  should  ! 

*ith  A.C.  motor  have  excellent  administrative  ability.  I 

,  from  35  to  40  years  old.  wod  appear-  ! 

<<nplpte  outfit  used  up  to  and  ance  and  able  occitsionally  to  address 

'ncludinjr  Septem^r  H.  a  sfxiup  of  advertisine  men.  Startinp:  , 

salary  around  37500  with  the  future  as 
the  real  objective.  If  interested  write 

THOMAS  W.  HALL  CO.  *  Publisher. 

CTai  rr>pim  /— SEEK  an  experienced  newspaper 
blAMFORD,  CONN.  man  capable  of  representinjr  this  major 

colorwa'fure  supplement  to  the  pub- 

OR  — ,, — T — „ -  , — a-:  Ushers  of  select^  Sunday  newspapers. 

sfli.i  ‘,”^*^Lsed  _  Hammond  R-4  Position  requires  virtually  constant 
...  “'■'o  Router  in  (rood  condition  travel  coast  to  coast.  Please  write  in 

iVi  .<^®ris  confidence  an  outline  of  your  business 

Bay  City,  MichiKan,  Times,  history  and  personal  qualifications.  Box 
— - - 4104,  Fklitor  A  Publisher. 

I-AKE  ERIE  DIRFXT  PRESSURE  _ DUpatch-Production _ 

WOOD  Pony  Autoplate  ’I*.'.'  '  DISPATCH  MANAGER.  Excellent 

Wood  Pony  Autonlate  '  i  openimr  for  experienced  Dispatch  Mana- 

STA  HI  Master  Routers*  ’’I’A'-  f*"®  Calumet  Areas  fastest 

1 9  16'.  '  ~  ^  \  *f™vvin(r  Daily  and  Sunday  Newspaper. 

!  Must  be  able  to  make  up  dummy.  Good 

EN  SHULMAN  ASSOCIATES 

b.  42  St.,  N.  Y.  17,  Oxford  7-4590  une,  Gary,  Indiana. 
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MACHINERY  and  SUPPLIES 


Stereotype 


DOUBLE  PAGE  casting  outfit  AC 
motor.  Pot  and  pump  if  needed.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 


le  Reels  «• 
ler  tens!* 


)me  units  ■ 


reciate 


HELP  WANTED 


Circulation 


ASSISTANT  CIRCULATION  MANA¬ 
GER — For  Southern  California  daily 
of  20,000.  $540  to  $565  per  month  to 
start.  We  are  looking  for  a  family  man 
about  28  to  38  years  old  with  promo¬ 
tion  knowhow  and  training  in  little 
merchait  system.  We  particularly  urge 
applicants  in  or  near  Southern  Cali¬ 
fornia  who  can  be  interviewed  per.son- 
ally.  Ours  is  a  very  pleasant  com¬ 
munity.  Paper’s  circulation  growing 
10  to  15  per  cent  a  year.  Write  Box 
4114,  Editor  &  Publisher. 


NFIW  JERSFIY  6  day  newspaper  is  | 
seeking  an  experienced,  aggressive  cir-  | 
culation  director.  Man  hired  must  have 
thorough  knowledge  of  “little  mer¬ 
chant”  system  coupled  with  executive 
ability  necessary  to  work  with  inde¬ 
pendent  dealers  and  our  own  district 
supervisors.  This  is  a  competitive  mar¬ 
ket  calling  for  an  individual  to  care¬ 
fully  plan  and  promote  future  circula¬ 
tion  growth. 

THIS  POSITION  has  excellent  starting 
salary,  four  weeks  annual  vacation. 

THOSE  KNOWINGLY  qualified  can 
send  complete  resume  to  Harry  FVank, 
Assistant  Publisher. 

EUZABETH  DAILY  JOURNAL 
Elizabeth,  New  Jersey 


Claxitified  Adrertixing 

WANTED  AT  ONCE,  Qaasified  Man¬ 
ager,  (mod  starting  salary,  need  man 
who  knows  Classified  Promotion  and 
is  capable  of  doing  a  bang  up  job. 
Contact  Robe'-t  J.  Arnold,  Advertising 
Director.  The  Leader  Herald,  Glovers- 
ville.  New  York. 


PESS  MOTOR  DRIVES  of  25.  40. 
K.  «0.  75.  100,  1.50  H.P.  A.C.  George  C. 
I  Oxford,  Box.  903,  Boise.  Idaho. 


Stereotype _ 

GOSS 

Stereotype  Equipment 
For  Sale 


II  for  22%  sheet  cut,  14  Vi” 
w®  diameter,  iV"  thick 
duo-cooled  casting  hox 
inside  shaver  with  A.C.  motor 
inside  tail  cutter  or  trimmer 
*ith  A.C.  motor 

<*nplete  outfit  used  up  to  and 
ncluding  Septem^r  14. 

THAT  DE  THOMAS  W.  HALL  CO.. 
TO  01'  STAMFORD,  CONN. 


*  r  sale — Used  Hammond  R-4 
S'nal  Arm  Router  in  (rood  condition 
'  as  is  where  is.  Flquipment  costs 
City,  Michigan,  Times. 

Lake  erie  direct  pressure 


CLASSIFIED 

ADVERTISING  MANAGER 

AN  UNUSUAL  opportunity  for  the  top 
salesman  on  a  larger  newspaper  or 
classified  mana(?er  on  a  smaller  news¬ 
paper  to  manage  department  in  a 
growing  New  Jersey  newspaper. 

'THOSE  KNOWINGLY  qualified  can 
send  complete  resume  to  John  B.  Lake, 
Advertising  Director. 

ELIZABETH  DAILY  JOURNAL 
Elizabeth,  New  Jersey 


CLASSIFIED 

MANAGER 

FIXPERIFINCED,  to  head  staff  of  3.  on 
Chart  Area  2.  p.m.  daily,  15.000  to 
20,000  circulation  class.  Should  have 
.competitive  experience.  Tell  all  first 
letter  including  salary  needs  to  Box 
4134,  Fiditoi'  &  Publisher. 


PACIFIC  NORTHWEST  non-metropol¬ 
itan  daily  needs  capable,  aggressive 
young  Classified  Manager.  Give  experi¬ 
ence,  age,  salary  desired.  Write  Box 
4126,  Editor  &  Publisher. 

_ Dixplar  Advertixing 

BIG-LEAGUE  SALFIS  opportunity 
awaits  young  man  ready  to  step  up 
from  newspaper  sales  You  will  be  { 
trained  to  help  handle  growing  adver-  | 
tising  of  leading  mairazine  of  printing 
industry.  Retirement  of  present  top 
man  will  open  door  to  one  of  publish-  { 
ing’s  best  sales  jobs  in  not  distant 
future.  Office  in  New  York,  some 
travel.  Send  detailed  resume,  including 
expected  salary,  to  THE  INLAND 
PRINTER,  79  W.  Monroe  St.,  Chicago  , 
3,  Illinois. 


DISPLAY  ADVERTISING  SOUCITOR 
needed.  Experience  required.  Good 
cliance  for  right  man  in  active  depart¬ 
ment.  Write  General  Manager,  Clarks¬ 
burg  Publishing  Co.,  Clarksburg,  West 
1  Virginia. 


HELP  WANTED 


Dixplay  Advertixing  _ 


ADVERTISING  SALESMAN  for  small 
daily.  $75  salary  plus  (xommission 
brings  earnings  to  $100.  6  day  week. 

2  weeks  vacation.  Write  Don  Hall, 
publisher.  Journal,  Nevada,  Iowa. 

RETAIL  DISPLAY  SALESMAN 

Finest  Opportunity  in  the  South 
LOCATION :  In  a  djTiamic 

south  Atlantic  Seaboard  City 
QUAUFICATIONS :  Top  flight 
sp^ce  sales  ability 

FIXPERIENCE:  At  least  two  years  on 
daily  newspaper  over  25,000. 
AGE:  25  to  45 

EARNINGS :  Good  salary  commensurate 
with  experience,  plus  bonus. 
FUTURE:  There  is  no  greater  oppor¬ 
tunity,  anywhere  to  partici¬ 
pate  in  the  complete  revitali¬ 
zation  and  expansion  of  a 
fine  well  established  news¬ 
paper  proi)erty. 

Extensive  and  continuing  ex¬ 
pansion  program  makes  this 
a  job  for  only  those  who 
have  the  drive  to  succe«^  in 
the  Newsi>aper  advertising 
profe^ision. 

Mail  complete  resume  to: 

Box  3918,  ^itor  &  Publisher. 

ADVERTISING  SALESMAN  —  13,500 
daily.  Write  D.  Grandon,  Daily  Gazette, 
Sterling,  Illinois.  Give  details  on  ex¬ 
perience,  etc. 

EXPERIENCED  SALESMAN.  Booming 
suburban  Illinns  area.  Layout  must. 
Good  salary,  bonus,  benefits.  Perman¬ 
ent.  R.  C.  Dear.  The  Daily  Journal, 
Whecton  8-4110  (Collect). 

NEFHl  TOP  FLIGHT  man  for  ad 
salesman.  Flxcelbnt  opportunity  on 
an  award  winning  daily.  Growing 
college  community.  Good  starting  sal¬ 
ary.  commissions  and  fringe  benefits. 
Waukesha  Daily  Freeman,  Waukesha, 
Wisconsin. 


ADVERTISING 

MANAGER 

RFTTAIL.  to  head  staff  of  six,  leading 
industrial  city  Chart  Area  2,  p.m. 
daily.  Must  know  selling,  layout,  direc¬ 
tion;  and  be  experienced  agrainst  strong 
competition  in  over  40,f)00  city.  Write 
fully  stating  salary  requirements  to 
Box  413.!,  ^itor  &  Publisher. 

ALASKA  DAILY  has  opening  for  ad 
salesman  strong  on  layout  and  ropy 
writing.  Located  in  midst  of  America’s 
fast-growing  frontier.  Prefer  man  in¬ 
ters. ted  in  selling  color  advertising. 
Box  4113,  Fiditor  &  Publisher. 

COPY  AND  PRODUCTION 

IF  YOU  HAVE  IDEAS  that  can  be 
translated  into  sales;  if  you  have  been 
writing  api>eal;  ig.  productive,  news- 
paiier  advertising  copy  and  designing 
eye-catching  layouts,  and  if  you  have  a 
knowledge  of  sales  promotion  and  retail 
merchandising  techniques,  and  if  you 
want  to  be  a  member  of  a  team  of  the 
best  possible  creative  a<lverti8ing  and 
promotion  i>eople,  then  we  would  like 
to  talk  with  you. 

INCREASING  DEMAND  from  adver¬ 
tisers  for  asdstance  in  planning,  creat¬ 
ing  and  scheduling  .successful  news- 
paiier  advertising  makes  it  neces.sary 
for  us  to  expand  our  Retail  Advertising 
plans  and  copy  department.  If  you  feel 
that  you  are  stymied  in  your  present 
job  and  have  the  background  and  ex¬ 
perience  outlined  above,  write  immedi¬ 
ately  to  the  Personnel  Department  _  of 
’The  Courier-Journal  and  'The  Louisville 
Times,  (riving  complete  background  and 
experience,  references  and  salary  re¬ 
quirements. 

FTiORIDA  WEEKLY  under  rapid 
I  growth  in  one  of  nation’s  fastest 
'  growing  areas  wants  experienced  ad¬ 
vertising  salesman  with  (paxl  ideas 
"apable  of  layout  and  preparing  adver¬ 
tising  campai(nis.  Good  opportunity  to 
'  huild  career  for  hard  working  enthusi¬ 
astic  man.  Give  age,  experience,  refer- 
I  ences.  Box  4119,  Editor  &  Publisher. 


HEIJ*  Vt  ANTED  HELP  WANTED _  _ HELP  WANTED _  _ HELP  WANTED 


_ Display  Advertising _ 

DISPLAY  ADVERTISING  SALESMAN  ; 
wanted  for  evening  daily,  no  Sunday,  i 
to  work  with  con^nial  staff.  Present  j 
business  on  weekly  contract.  Salary  ' 
and  commission.  Write  sriving  refer¬ 
ences  and  reason  making  change.  i 
Laurel,  Mississippi,  Leader-Call,  j 

GOOD  SPOT  OPEN  immediately  for  I 
Roiail  Ad  Solicitor  on  staff  of  8.  City  I 
of  65, OM  with  top-rated  Teachers  Col-  j 
lege.  Need  men  with  at  least  three  years  | 
all  ’round  experience.  Salary,  commis-  i 
sions,  car  allowaiice,  free  life  insur¬ 
ance,  hospital  insurance  and  retirement 
plan.  Good  position  for  right  person, 
write  immediately  your  qualifications 
to  Wayne  Botkin,  Muncie  Star  and  , 
Muncie  Evening  Press,  Muncie,  Ind.  , 


REGIONAL  ADVER'nSlNG  REPRE-  , 
SENTATIVE,  under  40,  for  small,  com¬ 
pact  ABC  of  southern  Michigan  com¬ 
munity  papers.  Liberal  straight  salary  I 
plus  expenses.  Experience,  contacts  in 
food  and  automotive  fields  sought.  Per¬ 
manent  job.  fine  opportunity  for  a  I 
young  hustler.  Write:  LaiJeer  (Michi-  ' 
gan)  County  Press.  i 


Editorial 


AMBITIOUS?  Prizewinning,  fast  grow¬ 
ing  north  Jei'sey  daily  looking  for 
reix)rter  with  weekly  or  small  daily 
experience.  Good  starting  pay,  oppor¬ 
tunity  to  advance,  company  paid  Blue 
Cross,  other  benefits.  Car  needed. 
.■\pply  Managing  Editor,  Morristown 
Daily  Record,  New  Jersey, 


REPORTER  and  reporter-deskman  on 
fast-growing  daily,  18,000  circulation, 
city  of  27,000,  Chart  Area  11.  Bo.x 
3906,  Editor  &  Publisher. 


REPORTER — General  assignment,  per¬ 
manent.  Afternoon  paper  22,500  cir¬ 
culation  in  stable  industrial-agricultural 
northern  Indiana  area.  Some  e.xperi- 
ence  preferred.  References,  clips  ;  state 
starting  pay  desired.  Write  Emerson 
Martin,  News  Editor,  The  Elkhart 

Truth,  Elkhart,  Indiana.  _ 

DESKMAN  for  unusual,  high  quality 
M-E  60,000  New  England  Daily.  No 
diones  needed.  Guild  shop,  plus  profit 
sharing.  Box  .3907,  Editor  &  Publisher. 
MANAGING  EDITOR.  Highly  com¬ 
petitive  small  afternoon  daily.  Tough 
job  with  future.  No  chickens  needed. 
Box  3908,  Editor  &  Publisher. 

rofTOR-WRITEHt 

For  staff  of  national  magazine  in 
Chemical  Field.  Mid-town  New  York. 
Consider  agency  or  house  organ  back¬ 
ground.  Box  4018,  Editor  &  Publisher. 
GENERAL  ASSIGNMENTS  reporter 
for  growing  Texas  afternoon  prize¬ 
winning  daily  in  growing  industrial 
city:  college  town  of  27,000:  photog¬ 
raphy  helpful:  good  pay,  working  con¬ 
ditions,  employe  benefits,  living  con¬ 
ditions:  65  miles  north  of  Dallas:  near 
beautiful  Lake  Texoma.  Write  fully. 
Managing  Editor.  Sherman,  Texas, 

Democrat. _ 

GIRL  REPORTER  for  general  assign¬ 
ment,  some  desk  work.  Excellent  op¬ 
portunity  for  beginner  or  1-2  year 
experience  gal  who  wants  permanent 
spot  and  good  working  conditions. 
Morning  paper.  8000  circulation.  Write 
fully  first  letter  with  references,  back¬ 
ground,  and  salary  requirements.  Ref¬ 
erences  will  be  checked.  Write:  Manag¬ 
ing  Editor.  Morning  Times,  Frankfort 
Indiana.  _ 

IMMEDIATE  EDITORIAL  OPFJ^INGS 

LOCATION :  Growing,  dynamic  South 
Atlantic  Seaport  City. 

SITUA'nON:  Good  well-established 

newspaper  property  underproing 
complete  revitalization. 

REQUIREMENTS :  Willingness  to 

work  hard  backed  up  with  two 
years  or  more  solid  daily  experi¬ 
ence  as  reporter  and/or  editorial 
writer.  Ages.  25-40. 

EARNINGS:  Commensurate  with  ex¬ 
perience  with  opportunities  for 
advancement,  eventual  profit-shar¬ 
ing  incentives,  etc.  Opportunity 
to  grow  with  newspaper  and  com¬ 
munity. 

BOX  4029,  EDITOR  &  PUBLISHER 

90 


Editorial 


NEWS  EDITOR  REPORTER,  immedi¬ 
ate  opening  prize  winning  weekly  in  | 
college  town.  Young  J-Grad  preferred. 
Chance  for  reporter  to  broaden  ex¬ 
perience.  Limited  hours,  good  salary.  \ 
Write  or  wire,  B.  F.  Snyder,  Ada 

Herald,  Ada,  Ohio.  _  | 

REPORTER  -  CAMERAMAN.  Prefer  i 
single  man  interested  sports,  some  ' 
local  news.  Permanent  job  $75  week 
to  start.  Tell  ail  application.  Daily 

Union,  Junction  City,  Kansas. _ 

SPORTS  EDI'TOR  for  afternoon  daily.  , 
Fine  opportunity  for  young  man.  Con¬ 
tact  Don  Hall,  Daily  Herald,  Roanoke  : 

Rapids.  North  Carolina. _ 

WANT  TO  REPORT  THE  TRANSI¬ 
TION  OF  A  GREAT  TERRITORY  TO 
THE  STATUS  OF  OUR  49th  STATE?  i 
One  of  Alaska’s  best  newspapers  has 
opening  for  general  assignment  re- 
I»rter.  Write  Box  4028,  Editor  &  Pub-  ' 
lish-^r^ _ ! 

FREE 

MONTHLY  JOB  MARKET  letter,  j 
with  list  of  available  jobs  and  nation-  i 
wide  employment  conditions.  Bill  McKee  ' 
Birch  Persmnel,  59  E.  Madison,  Chi-  I 
cago,  Illinois.  I 

aviation  editor  ! 

OR  WRITER  I 

MUST  be  rapid  worker  with  broad  | 
general  aviation  knowledge.  Good  op-  j 
I)ortunity.  State  salary  requirements,  i 
Box  4137  Eklitor  &  Publisher. 


DESKMAN  for  morning  daily,  14,000 
circulation  in  city  of  15,000.  Pull 
charge  handling  wire,  heads,  layout 
except  sports,  society.  Five-day  week. 
Profit  sharing  non-contributing  pension 
plan.  Over  40  no  handicap.  Tupelo 
Daily  Journal,  Tui>elo.  Mississippi. 

DESK  MAN 

strong  medium  sized  evening  daily  has 
opening  for  able  young  desk  man  who 
is  ready  for  upward  step.  Chart  Area 
6.  Box  4108,  ^itor  &  Publisher. 


FREELANCE  WRITERS  wanted.  Lead¬ 
ing  business  publication  needs  writers  I 
in  coastal  and  river  areas  to  take  I 
non-technical  assignments  on  marine  I 
and  related  subjects.  Write  Rivers  &  ' 
Harbors.  80  Lincoln  Avenue,  Stamford.  1 
Connecticut. 


H.WE  GOOD  OPBR^ING  soon  for 
qualified  reporter,  man  or  woman,  on 
western  Nebraska  tri-weekly  in  town 
of  8,000.  General  reporting  and  some 
desk  work.  Might  consider  man-wife 
team  with  wife  doing  part  reporting, 
part  books,  etc.  The  ’Telegraph,  Sidney, 
Nebraska. 


IMMEDIATE  OPENINGS 
I  For  2  experienced  reporters  on  night 
'  staff  of  New  Yo.’k  suburban  daily. 

'  Must  have  cars,  salar;'  b.os^  on  ex- 
i  perience.  Excellent  opportunities.  Box 
i  4127,  Editor  &  Publisher. 


I  NEWSMAN — Capable,  at  least  fairly 
I  young,  for  general  reporting,  who  likes 
1  sports  and  who  can  learn  to  be  assist¬ 
ant  city  editor.  Journalism  graduate 
I  preferr^.  Excellent  pay.  Applications 
!  confidential.  Please  give  resume.  Write 
j  Roger  G.  Swain,  publisher.  Evening 
;  News-Banner  Corp.,  Bluffton,  Indiana. 


'  OPPORTUNITY 

I  OF  THE 

ERA! 

I 

:  FOR  an  Editor  in  a  new  weekly,  first 
run  of  50.000.  Excellent  advertising 
I  contracts,  own  plant.  Located  2  hours 
i  from  New  York  City. 

I  A  capa’ole  man  with  all  round  news- 
I  paper  knowledge  and  ambition  can  go 
,  far  here! 

OUR  NEED  IS  URGENT! 

Write  or  Wire;  S.  J.  Friedman,  333 
Union  St.,  Allentown  (a  delightful 
community),  Pennsylvania. 


REPOR'TER-EDITOR  for  progressive 
ABC  weekly.  Take  full  charge  of  news 
department.  Good  pay,  fine  future. 
Chagrin  Valley  Herald,  Chagrin  Falls, 
Ohio. 


Editorial 


Mechanical 


REPORTER  for  progressive  12,500 
daily  in  growing  college  city  of  15,000 
in  Chart  .Vrea  7.  Agricultural  back¬ 
ground  and  photographic  ability  de- 
sirabli,  but  not  essential.  New  air- 
conditioned  plant,  excellent  hospital¬ 
ization  plan,  paid  vacations.  State 
salary  requirement]  first  letter.  Box 
4116,  Blditor  &  Publisher.  _ 


REPORTER  for  suburban  news  cover¬ 
age  on  100,000  circulation  daily  in  New 
England.  Car  required.  Box  4132, 
Editor  &  Publisher. 


SPORTS  BDITOR,  Michigan  daily 
11,000  circulation.  Covers  both  specta¬ 
tor  and  outdoor  sports.  Excellent  oppor¬ 
tunity  for  right  man.  Write  N.  C. 
Rumple,  Midland  Daily  News,  Midland, 
Michigan,  giving  training,  experience, 
availability  and  salary  requirements. 


TOP  FLIGHT  woman  reporter  and 
editor.  Don’t  apply  unless  you’ve  had 
extensive  experience.  General  assign¬ 
ment  job  on  woman’s  staff  of  15  ex¬ 
perienced  people.  Box  4103,  Editor  & 
Publisher. 


’TV  NEWS  DIRECTTOR-  REPORTER— 
Leading  southern  TV  station,  strong 
on  local  news,  has  opening  for  ex- 
Ijerienced  newsman  who  can  gather, 
evaluate  and  write  local  news.  If  you 
have  solid  background  for  local  news 
reporting,  we  can  teach  you  necessary 
techniques  for  television.  WSAV-’Tt', 
Savannah,  Georgia. 


COMBINATION  OPBaiA’TOR  and  mib- 
up  man ;  also  one  ad-make-up  am. 
Open  shop  in  Rio  Grande  Valley  o( 
Texas.  Unsurpassed  climate,  (get  si^ 
from  those  cold  winters)  modern  city, 
excellent  schools  and  churches,  econom. 
ical  living  conditions,  44  hour  seek, 
hospitalization  insurance.  vseatioi. 
Reply  Box  3922,  Editor  &  Publiihet. 


Prises,  Felltncships,  Etc. 


IMPROVE  your  earning  potentid 
Prestige  prizes  for  stories,  pictnrei; 
also  financial  aid  for  study,  travel.  lO- 
listings  in  Journalism  Awards  Direc¬ 
tory  $2.  P.  O.  Box  434,  Rye.  N.  Y 


Promotion— Public  Relatiotif 


GROWING  Public  Relations  Derarl 
ment  of  large  life  insurance  comiiai;)  lewspi 
seeks  aggressive  man  to  handle  ropj 
general  assignments.  Should  be  creatin 
personable,  productive,  accurate.  Pr> 
vious  experience  in  sales  or  Pubis 
Relations  helpful.  New  England  loci 
tion.  Good  future,  many  benefits,  .•^cii 
resume,  salary  expect^,  availabilitif 
Write  Box  4122,  Editor  t  Publisher. 


INSTRUCTION 


WANT  TO  ADVANCE  ?  — Large 
Metropolitan  newspaper  needs  man 
2-3  years  experience  in  Chart  Area  2 
bureau  handling  city  and  county.  Car, 
camera  needed.  Job  offers  solid  experi¬ 
ence  covering  all  types  major  news. 
Unlimited  advancement  opportunity. 
Air  mail  reiume,  salary  needed  to  Box 
4109,  Blditor  &  Publisher. 


Classified  Advertising 


Mechanical 


PRESS  FDRBMAN,  Los  Angeles  Met¬ 
ropolitan  area.  Must  be  capable  of 
handling  operation  of  double-width 
octuple  presses.  State  age,  experience 
and  starting  salary  required.  Prefer 
man  with  e.xperience  on  Midwest  daily. 
Union  shop  throughout.  Excellent  op¬ 
portunity  for  right  man.  Box  3912, 
Editor  &  Publisher. 


WORKING  Press  Foreman  for  Duplex 
Tubular,  Chart  Area  2.  ITnion,  sober, 
newspapers  and  circulars.  Must  have 
color  experience.  Give  full  resume  in 
confidence,  also  expected  salary  and 
available  date.  Box  4036,  Editor  & 
Publisher. 


CLA.SSinED  MANAGERS 
TELL  US  .  .  . 

The  20  lesson  Howard  Parish 
respondence  Course  in  Classified 
tising  does  for  them  the  complete  tral* 
ing,  and  retraining,  job  they 
donc  .  .  .  but  which  few  have  the  t/f 
and  material  available  to  do. 

Increasing  numbers  of  CAMs  i-i 
enrolling  themselves  .  .  .  and  tkf 
staff  members.  (281  newspapers  hiL. 
now  enrolled  people  from  their  Clsf-«“Peri 
fied  Departments.)  And  many  Ad 
rectors  and  Business  Managers  hi^ 
taken  the  course  to  broaden  their  ' 
derstanding  of  Classified. 

’The  cost  is  $66,  payable  as  littiti 
$15  upon  enrollment  and  $2.55  a  ' 
for  20  weeks.  To  enroll  .  .  .  just  i 
the  name  of  the  person  who  is  to  I 
the  course,  and  the  address  to  wh 
you  wish  the  lessons  mailed. 

Descriptive  brochure  on  request. 
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HOWARD  PARISH 


PRES.S  FOREMAN,  middle  west.  Must 
be  capable  of  handling  Goss  12  unit 
headliner.  Union  shop  throughout. 
Must  have  had  supervisory  experience 
I  with  union.  Capable  of  handling  men. 

I  Excellent  salary  and  opportunity  for 
i  the  right  man.  Please  state  experience, 

'  age.  salary  requirements  and  at  least 
I  two  references.  All  inquiries  will  be 
I  held  in  strict  confidence.  Write  box 
4115,  Editor  &  Publisher. 


School  of  Classified  Advertising 
a  division  of 

Howard  Parish  Associates,  Inc. 
Classified  Advertising 
Development  Service 
2900  N.  W.  79th  St.  Miami  47.  f 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 
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EDITOR  &  PUBLISHER  for  October  12,  li 


SITUATIONS  WANTED 


Administrative 


SBED  PHOTO  EDITOR— Art  Depart- 
■ent  Manager  T  Well  experienced 
wtropolitan  newspaper  photographer,  ! 
a^le,  sober,  desires  position  on 
mer  or  magazine  with  large  stall  in 
Cbsrt  Areas  2  or  3.  Box  3910,  Editor 
1  Publisher. 

OTCCESSFUL  FORMER  PUBLISHER 
weekly  newspapers  and  experienced 
inull  daily  man  wants  general  man-  . 
uership  or  advertising  managership  of 
eisc  coast  property  preferably  with 
isrestment  interest.  Thorough  experi- 
esee  advertising,  printing  and  editor- 
id.  Age — early  forties.  Please  write 
filly.  Box  3942,  Editor  &  Publisher.  : 

IS  YOUR  PRODUCT  topnotch?  Are  ' 
jvu  giving  your  ad  and  circulation  i 
men  something  they  can  sell?  Maybe  : 
pxir  answer  to  better  sales  is  a  better  i 
lewspaiier.  I  am  an  editor  with  a 
nlid  record  of  turning  out  high  class 
newspapers,  increasing  sales.  Avail¬ 
able  soon.  Box  4006,  Elditor  &  Pub-  . 
liiher. 

HEAD  AND  HEART— Head  has  7  ^ 
jesrs  newspapering,  mainly  news  su-  ; 
pervisory,  B.J.  at  M.  U.,  age  34.  For  ; 
heart:  you  name  it.  I’ll  do  it.  Mini-  , 

I  mum  S9,ui.'0.  Box  4008,  Editor  &  Pub- 
I  lisher.  I 

VCTER.4N  EDITOR,  member  manage-  ' 
ment  group,  desires  job  as  general  | 
manage.-  or  publisher.  Now  editor  in  ; 
250,0<iO  area.  Seek  smaller  otieration.  | 
Prefer  five-year  contract  :  pay-out-of-  i 
profit  plan.  Box  4003,  Editor  &  Pub¬ 
lisher. 


GENERAL 

MANAGER 

Experif-ncrd  in  direction  of  all  dcpart- 
iiients.  Record  for  converting  losers. 
Experienced  in  all  union  relations. 
Early  Forties ;  widely  known  in  news- 
laper  industry  ns  strong.  steady 
railder.  Will  invest  if  you  desire.  20 
years  experience  ranges  from  small  to 
iiietroiH)litan  dailies.  Now  employed  but 
leek  better  opportunity.  Write,  but  be 
ipecific  about  the  job  you  want  filled, 
to  Box  4135,  Editor  &  Publisher. 

C.irculatinn 


CIRCULATION 

SALES  ! 

MANA0ER  j 

^CELLENT  BACKGROUND  IN  CIR-  i 
CULATION  PROMOTION  AND 
,  SALES 

EXECU'nVE  AND  ADMIN- 
ISTRA-nVE  EXPERIENCE 

SXCEPTIONALLY  STRONG  ON  1 
home  delivery  ... 

t’UX  and  execute  own  pro¬ 
motions 

'‘Sites  to  locate  with  metropolitan 
newspaper. 

lUST  BE  HIGHLY  COMPETITIVE 

‘tesently  employed  .  .  Age  41  .  . 

-ellective  experience  through  all  phases 
01  Circulation  and  promotion  at  cost- 
eonscious  level. 

TOP  REFERENCES 

upon  request.  Available  for 
^ediaip  interview.  C^art  Area  1-2-3. 
"'X  40.il.  EDITOR  &  PUBLISHER 


^RCUL.ATION  manager,  thorough- 

with  little  merchant, 
Motions,  mail,  office  routine  etc. 

JijJ;  en  daily  or  bi-weekly  in 
whern  Florida.  Family  man,  clean- 
i;'  worker,  reliable.  Box  4033, 
wor  4  Publisher. 


SITUATIONS  WANTED 


Circulation 


EXPERIENCED  CIRCULATION  MAN 
18  years  in  morning  and  evening  field. 
Thoroughly  familiar  with  all  phases 
including  A.B.C..  little  merchant  etc., 
desires  top  job  on  paper  in  60  to  lOO 
thousand  class.  Brat  of  references. 
Box  3846,  Editor  &  Publisher,  | 

_ Classified  Advertising _ | 

CLASSIFIED  MANAGER.  Progressive. 
Thorough  knowledge  all  phases  of 
Classified,  display,  techniques,  Promo¬ 
tion  etc.  Years  of  experience.  Box 
4027,  Editor  &  Publisher. 

A  BUILDER?  | 

TOPS  at  organizing,  training,  promot-  ' 
ing,  selling ;  competitive  experience ;  I 
past  record  AI ;  b^  references :  avail¬ 
able  now.  Box  4138  Editor  &  Publisher.  ; 

_ Dispatch  -  Production _ i 

PRODUCTION  MANAGER  OR 
ASSISTANT  TO  PRODUCTION 

MANAGER  I 

23  YEARS  newspaper  experience  on 
metropolitan  papers.  45,  thorough  back¬ 
ground  in  all  mechanical  departments. 
Plant  layout,  production,  deadlines, 
color,  quality  and  economy  are  main  i 
interests.  Not  afraid  of  work  or  prob¬ 
lems.  Available  now.  Box  4014,  Editor 
&  Publisher. 

SOME  OPERATIONS 
TAKE  2  DOCTORS 

MOUNTING  COSTS  MAY  be  giving 
your  publication  a  constant  profit/loss 
headache.  You  might  be  amazed  at  the 
savings  possible  xvith  the  help  of  an 
expert  two-man  team  on  your  staff. 

OUR  KNOW-HOW  covers  Publica¬ 
tions,  Production,  Ad  Control,  Makeup, 
Dispatch  and  related  operations.  Proven 
performance  over  many  years  on  a 
quarter-million  plus,  .seven  day  metro¬ 
politan  dally.  Nationally  recognized 
Methods  Engineers  couldn’t  improve 
our  operation. 

WE’D  LIKE  to  explore  your  prob¬ 
lems.  Box  4124  EDITOR  &  PUB¬ 
LISHER. 


Disolay  Advertising 

ADVERTISING  ASSISTANT.  Experi- 
enced  all  phases,  25,  B.A.,  Vet.,  single, 
will  relocate.  Box  3810,  ^itor  &  iSib- 
lisher. 

j  ADMAN  seeks  day, 

night  to  day  situation. 

Box  3941,  Editor  &  Publisher. 

i  DISPLAY  SALESMAN  7  years  ex- 
;  pericnce,  college,  34,  good  references. 
Prefer  Oiart  Area  2  but  will  consider 
others.  Write  Box  4016,  Editor  &  Pub¬ 
lisher. 

ADVERTTSING  DIRECTOR  available 
in  60  days.  Now  employed  on  40,000  i 
circulation  paper  in  the  east.  Wish  to  I 
return  to  the  midwest  or  west.  Family  i 
man,  middle  thirties,  now  making 
$10,000  yearly.  If  you  are  in  need  of  . 
a  hard  working,  promotion  minded  ad- 
I  vertising  director,  write  Box  4023,  . 
'  Editor  &  Publisher. 

!  SEEKING  CHALLENGE— 2>.6  years  i 
constructive  advertising  lay-out.  selling  . 
I  experience-good  producer.  CAPABLE 
I  fullv  qualified  CIRCULATION  MAN-  ! 

AGER — all  phases — 39— Excellent  record 
I  — strong  promotion.  Interested  position 
j  advertising  or  circulation  offering  op- 
I  portunity.  Box  4129,  EDITDR  &  PU^ 
i  LISHint. 


EDITOR  two  suburban  weekly  news-  I 
papers,  total  10  years  experience  small  | 
dailies,  weeklies,  sober  family  man 
interested  permanent  industrial  news- 
pai>er  connection  Chart  Areas  6,  4,  12.  ! 
B.A.,  age  35.  Salary  now  $120  week,  i 
<  Write  Box  3803,  E^tor  A  Publisher,  ; 

j  MIDWEST  REPOR’TER-EDITOR  look-  ' 
.  ing  for  poet  in  Qiart  Area  2.  Young.  | 
,  able,  can  handle  camera.  2  years  daily  : 
experience.  Box  3934,  Editor  &  Pul^  ' 
lisher. 


SITUATIONS  WANTED 


Editorial 


FEATURE  WRITER — Magazine  and 
news;  editorialist;  columnist.  Also 
seasoned  music  and  theater  critic. 
Seeks  right  spot  in  any  of  these 
fields.  Box  3816,  Editor  &  Publisher. 
IX)S  ANGELEIS  ONLY — Experienced 
Editor  —  Proofreader  with  excellent 
background  can  bring  to  right  firm 
thorough  knowledge  of  production,  pub¬ 
lic  relations,  layouts  and  pasteups  and 
creative  writing.  Resume  on  request. 

Box  3836,  Editor  A  Publisher, _ 

SIX  MONTHS  in  another  department 
of  daily  and  I’m  ready  for  return  to 
first  love — Si>orts.  Four  years  experi¬ 
ence  as  sports  editor.  Column,  snappy 
pages,  camera.  Age  married,  pref¬ 
erence  Chart  Area  10.  Box  3926,  Editor 

A  Publisher. _ 

SEASONED  NEWSMAN,  heading  bu¬ 
reau.  seeks  return  to  New  England  or 
New  York  State.  Box  4030,  Editor  A 
Publisher. _ 

TO  PUT  IT  BLUNTLY 
I  think  I’m  an  asset:  Write  crisply, 
edit  swiftly  and  unerringly,  produce 
bright  page  layouts,  spot  and  explore  | 
the  local  angle.  Now  rusting  on  one  i 
of  nation’s  largest  papers,  young  mar-  j 
ried  editor-reporter  seeks  more  crea¬ 
tive  post  on  growing  weekly  or  small 
daily.  Edited  Ivy  League  college  daily, 
reported  for  weekly  and  several  large 
Metropolitan  dailies.  Box  3943,  Editor 

A  Publisher. _ 

ALL-AROUND  NEWSMAN,  copy  desk, 
reporter,  editor,  many  years’  experi¬ 
ence.  Within  daily  commuting  distance 
of  &henectady.  New  York.  Box  404)1, 

Editor  A  Publisher. _ 

CHART  AREA  3 — Presently  working 
young  J-Grad,  2  years  on  small  daily, 
other  experience.  Know  Fairchild,  tele¬ 
typesetter,  could  use  camera,  dark¬ 
room.  Dependable  and  ambitious.  Box 
4C02,  Editor  A  Publisher. 

ENERGETIC  NEWSMAN,  27  family, 
deadened  on  copy  desk  medium  daily. 
Wants  working  Manamng  Bkiitor  or 
editorship  on  small  daily  or  progres¬ 
sive  weekly.  Experienced  as  City  Edi¬ 
tor,  all  beats  four  years  plus  year  in 
statehouse  PR.  Strong  on  backshop 
and  management.  Know  job  work  and 
photography.  Reared  in  prize-winning 
weekly.  Want  small  town  life  for  fam¬ 
ily.  Midwest  background.  Prefer  north¬ 
west,  southwest,  south.  Best  refer¬ 
ences.  Write  Box  4003,  Editor  A  Pub¬ 
lisher, 

JOB  ABROAD  with  newspaper,  wire 
service,  magazine  wanted  by  desk  man- 
reporter,  29.  8  years  plus  on  40,000 
daily  as  reporter,  ropy  editor  with  ex¬ 
perience  as  sports-wi  re-photo-city  edi¬ 
tor.  Married,  college,  vet.  Strong  on 
military  matters.  Box  4004,  Editor  A 
Publisher. 

10  YEARS  writing,  editing  top  wire 
spot,  features.  Seek  South,  Southwest 
PM.  Executive  timber,  now  or  later. 
Unnwed  by  work,  learn  quickly.  Mar¬ 
ried.  33,  family.  Box  4021,  Editor  A 
Publisher. 

WASHINGTON  CORRESPONDENT, 

1  12  years  covering  Capital,  8  for  na- 
I  tional  newsmagazine,  now  on  trade 
I  publication,  offers  special  query-assign¬ 
ment  service.  Negotiated  retainer  fee 
I  basis.  Own  fully-equipped  office,  ex¬ 
tensive  morgue.  Box  4019,  Editor  A 
j  Publisher. 

'  EDITORIAL  clerk-typist  seeks  Man 
i  Friday  job  on  small-town  paper.  Box 
I  4120,  Editor  A  Publisher. 

;  BDI’TOR  on  large  mid-west  daily  open 
for  job  as  editor,  managing  editor, 
Sunday  or  news  editor.  Salary  must  be 
good,  depending  on  position,  size  of 
paper,  location.  Box  4118,  Editor  A 
Publisher. 

EXPERIENCED  sports  reporter,  desk- 
I  man.  Now  employed  one  one  of  coun- 
I  try’s  leading  metropolitan  dailies.  Spe- 
I  cialties  are  golf,  football,  basketball. 

!  Desire  greater  challenge.  Excellent 
references.  Box  4102,  Editor  A  Pub- 
I  lisher. 

I  - 

'  FLORIDA :  For  that  job  that’s  tough 
to  fill — New  York  editor  holding  a  top 
!  job  on  a  top  daily  will  swap  New  York 
I  for  that  sunshine,  provided  salary  en- 
:  abl?s  him  to  afford  it.  High-level  per- 
I  former  any  desk.  Wire  today.  Box 
4125.  Erlitor  A  Publisher. 


SITUATIONS  WANTED _ 


Editorial _ 


EDITORIAL  POSITION  on  newspaper 
or  magazine  San  Francisco  area.  One 
year  with  United  Press  Association 
New  York.  Editorial  and  reportoriaj 
work.  Graduate  University  of  Missouri 
School  of  Journalism.  Salary  $70.  W. 
F.  Burtscher,  Jr.  3146-45  St.,  Long 
Island  City  3,  New  York. 

HUMANE  BOSS  WANTED 
Must  have  high  I.Q.,  willing  to  pay 
top  wage  for  top  ^itor  or  manager 
weeklies.  Box  4128,  Editor  A  Publisher. 
ISNT  THERE  a  newspaper  in  Chart 
Areas  10,  11,  12  needing  experience, 
willing  pay  $125  7  Married  J-Grad  vet, 
31,  6  years’  dailies,  photo,  radio,  etc. 
Box  4131,  Editor  A  Publisher. 
MANAGING  miTOR  —  Top  flight 
leader  on  award-winning  daily  seeks 
executive  responsibility  on  larger  pa¬ 
per.  32,  16  years  all  phases:  Local, 
state,  federal  coverage  for  small,  big 
dailies.  wi:’e  service.  Confidential  re¬ 
plies  to  Box  4111  Eiditor  A  Publisher. 
ONLY  NEWSPAPERS  need  answer: 
feature  writer  who  went  into  industry 
four  years  ago,  wants  return  daily — 
features ;  financial  page.  Former  prize¬ 
winning  reixirter.  Age  34.  degrree,  car. 
Box  4139,  Eklitor  A  Publisher. 
OUTDOOR  WRITEiR-photographer:  ex¬ 
perienced  on  all  beats  and  wire.  Young. 
Anywhere.  Box  4101,  Eiditor  A  Pub¬ 
lisher. 

REH’ORTER,  28,  U/i  years  daily  ex¬ 
perience,  B.  S.  journalism  Maniuette 
U.,  camera  knowledge,  car,  prefer 
general  assignment-features,  knowledge 
city  hall  and  police  beat,  consider  house 
organs,  resume,  prefer  Chart  Area  2 
or  Milwaukee.  Wisconsin  area.  Box 
4107,  Ekiitor  A  Publisher. 

SPORTS  WRITER  or  sports  announcer. 
Good  background.  Ebccellent  knowledge 
of  all  sports.  Married.  25.  Will  travel. 
Box  4110,  Eklitor  A  Ptiblisher. 

YOUNG,  28.  single  man,  B.  A.  and 
advanced  study  in  Journalism  and 
Public  Relations  desire  a  starting  job 
in  which  his  education,  plus  hard  work 
will  pay  off  in  the  future.  SDX,  Re¬ 
locate.  Write  for  resume.  Box  4130. 
Eklitor  A  Publisher. 

_ Mechanical _ 

MECHANICAL  .SUPERINTENDENT 
or  composing  room  foreman  now 
available  because  of  production  cut¬ 
back.  20  years  exi)erienoe  in  newspaper 
and  graphic  arts  as  foreman,  super¬ 
intendent  and  production  manager. 
Large  and  small  newspapers.  Clean 
record,  best  references  including  pres¬ 
ent  employer.  Box  4012,  Eklitor  A  Pub¬ 
lisher. 

MECHANICAL  SUPERINTENDENT 
or  Production  Manager,  presently  em¬ 
ployed  in  Chart  Area  8.  desires  change. 
44  years  of  age,  13  years  as  supervisor. 
Box  4105,  Eklitor  A  Publisher. 

_ Photography _ 

EXPERIENCED  PHO’TOGRAPHEat. 
15  years  with  news,  magazine,  pub¬ 
licity,  wire  service.  Creative,  versatile 
and  reliable.  Ebccellent  references.  Seek¬ 
ing  permanent  spot  newspaper,  mag- 
'  azine  or  publicity.  Chart  Area  10  or 
!  12,  Box  3832.  Elditor  A  Publisher. 

I  Need  a  Photographer? 

The  National  Press  Photographers  Aa- 
soc.  Job  Placement  Bureau,  as  u  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFTDEIN- 
TIAL  list  of  News  Photographers 
;  available.  Still-TV,  nim-News  reel, 
i  Most  with  own  e<iuipment.  No  Fees — 
I  Write,  wire  or  telephone — 

Gerald  A.  Clarke 

I  4524  Towle  Avenue,  Hammond,  Indiana 
I  Telephone  WEetmore  1-W06 

Promotion — Public  Relations 

OONSIDEKING  ALL  newspaper.  Pub¬ 
lic  Relations  offers,  college  Grad,  37, 
10  years  sports  experience  in  news¬ 
papers.  Like  interview.  Box  3807, 
Eklitor  A  Publisher. 

SKILLED  PUBUC  RELA'nONS  and 
newsman  wants  temporary  assignment 
next  two  months  anywhere  U.S.  37, 
best  references.  Box  39.36,  Eklitor  A 
Publisher. 
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"I  r  ■  1  11  I  r  I  ^1  *1  3.  Favor  any  particular  group  x  wr 

9.11c  9L  1  lUrt'V  "‘thholding  news  for  their  ISaaCS  W amS 

1.  •'4.  Delegate  other  ton  officials  Of 


use. 

4.  Delegate  other  top  officials  Qf  ComplaCenCV 

to  release  changes  or  interpre-  ST  J 

tations  of  policy. 

5.  Tolerate  publicity  seeking  Boulder,  C 


n  n  1  .  TT  n  ciiaiiKea  ui 

By  Robert  U.  Brown  Nations  of  policy. 

It  is  encouraging  to  note  that  arrangements  for  handling  news  5.  Tolerate  publicity  seeking 
while  the  FBI  in  Indiana  was  releases.  Establish  friendly  re-  officers  or  officials, 
citing  a  method  by  which  state  lations.  6.  Permit  indiscriminate  re- 

and  local  police  authorities  could  2.  Arrange  for  certain  times  lease  of  news  concerning  juve- 
circumvent  their  state’s  “anti-  to  discuss  with  newsmen  current  niles. 


secrecy”  law  (E  &  P,  Oct.  5,  matters  of  information, 
pages  6  and  9),  a  prominent  3.  Honor  deadlines, 
police  chief  was  saying:  4.  Deal  directly  with  editors  or 

“Let  us  keep  the  public  in-  station  directors  conceming  any 
formed.”  practice  of  their  employes  not 

This  statement  was  made  by  conforming  to  their  policy. 
Robert  V.  Murray,  Chief  of  the  5.  Establish  a  sound  policy; 
Metropolitan  Police  Department  writing;  keep  top  offi- 


station  directors  conceming  any  to  the  criminal. 


7.  Publish  or  release  informa¬ 
tion  on  cases  under  investigation 


Boulder,  Cob. 

Journalism’s  greatest  sin- 
complacency —  may  lead  the 
American  press  to  self-destruc¬ 
tion,  Norman  E.  Isaacs,  manag¬ 
ing  editor  of  the  iMuisviHi 
(Ky.)  Times,  said  in  the  Cros- 


that  might  be  of  aid  or  comfort  man  Lecture  at  the  University 


practice  of  their  employes  not 


for  pictures  with 


of  Colorado’s  Newspaper  Weelil 
Mr.  Isaacs  warned  that  evens 


criminals  or  persons  of  disrepu-  time  a  newspaper  indulges  :r 


5.  Establish  a  sound  policy;  table  character.  wnat  ne  termed  counterfe: ' 

it  it  in  writing;  keep  top  offi-  9.  Publicly  criticize  another  journalism,  it  is  bringin; 

ils  informed  of  same.  federal  or  law  enforcement  closer  the  day  when  pressure  t: 

6.  Make  all  changes  of  policy  agency.  mn^rm  can  nullify  the  Bill  r  j 

id  interpretation  thereof  your-  10.  Permit  pictures  of  police-  Riphts.  ,  »  „  i 

If.  keenincf  ton  officials  ad-  men  that  nlace  them  or  the  no-  Among  examples  of  counter! 


in  Washington,  D.C.,  at  the  64th  cials  informed  of  same.  federal  or  law  enforcement 

annual  conference  of  the  Inter-  6.  Make  all  changes  of  policy  agencj^ 

national  A.ssociation  of  Chiefs  and  interpretation  th^eof  your-  lO.  Permitpicturesof  police- 
of  Police  in  Honolulu  Oct.  3.  He  self  keeping  top  officials  ad-  men  that  place_  them  or  the  po- 


is  chairman  of  the  association’s 


Public  Relations  Committee. 


7.  Delegate  authority  to  re-  ridiculous  light. 


lice  profession  in  a  humorous  or  fcit  journalism”  he  listed:  (1- 


when  newspapers  shy  awa;|j 


In  fairness  to  Chief  Murray  news:  to  officers  assigned  -  -i  *  r  stories  in  their  areas  (2)  whrJi 

we  must  admit  his  talk  had  no  to  precincts  and  units  on  rou-  blocks,  jails  or  other  police 

rpfprcncp  nr  rplntionshin  to  the  tme  matters;  to  officials  in  buildings  while  prisoners  are  smaller-city  puDlisners  slma 


Allow  pictures  of  cell  dip&ing  into  the  conflirt- 


reference  or  relationship  to  the  maiiers,  oniciais  in  ,  their  columns  to  imnortant 

FBI  action.  But  the  theme  of  his  of  department  during  present.  ,  carLws  dther  bec3eTJ^^ 

talk  was  “Guideposts  to  Good  chief  s  absence  for  policy  and  This  is  quite  a  list  of  do  s  and 

Public  Relations”  and  he  said  other  important  decisions.  don  t.s  but  it  seems  to  us  that  sonal  friendsh^s  or  becau^^^ 

**«««  pp  8.  Releusc  uows  couceming:  advantages  of  the  first  out-  ^ne  value  oi  locai  printing  ^ 

tivities  of  a  chief  of  nolice  is  his  Prompt  solution  of  cases  or  weigh  any  shortcomings  of  the  tracts  (3)  when  reporters  lo« 

rplcii-inneViln  wltVi  tViP  tipw<s-  those  requiring  intensive  or  in-  second.  It  might  come  in  handy  away  rather  than  dig  M's 

crntliprinir  mpHin  tVint  i<!  thp  tricate  poHce  investigation;  he-  for  any  reporter  or  editor  who  stories  that  might  offend  see 

gathering  media,  that  is,  the  of  their  nolitical  news  sonrw 


newspapers,  raaio  ana  teie-  - , 

vision.”  awards;  promotic 

In  general.  Chief  Murray  is  in  accomplishments, 
favor  of  releasing  news  to  the  Kclc^e  pen 


tricate  police  investigation;  he-  for  any  reporter  or  editor  who  stories^  that  might  offend  soc^ 
roic  action  by  policemen;  is  having  trouble  with  his  news  of  their  political  news  sour». 
awards;  promotions;  and  other  sources  at  police  headquarters.  (4)  when  radio  and  TV  coi-y 
accomplishments.  Chief  Murray’s  comments  reflect  mentators  presume  to  giis 

9.  Release  periodic  traffic  and  the  views  of  a  17-man  commit-  newscasts  by  blandly  readitt 


-tpee  ^onlv^pvrention  he  crime  statistics  on  a  compara-  tee  representing  police  chiefs  from  local  newspapers  with 

press,  ine  oniy  exception  ne  _  _  _ ^  _ rv^omr  ever  checkinc'  a  fact  or  son 


from  coast  to  coast  and  many  over  checking  a  fact  or  soma 
other  countries.  and  (->)  when  some  newspapd 

•  owners  gauge  the  amount  c 

Officers  Elected 


cited  was  “information  on  cases  ^ive  basis  and  keep  public  in-  from  coast  to  coast  and  many 
under  investigation  that  might  Pol'^e  matters  in-  other  countries, 

be  of  aid  or  comfort  to  the  eluding  problems  and  needs  of  ^  * 

criminal.”  Officers  Elected 

When  he  said  “let  us  keep  the  10-^0  circumspect  as  to  what 

nublic  informed”  he  cited  as  to  release  ^..Kosst.,  \\is. 

PUDIIC  iniormM,  ne  ciiea  as  „„„„„  u^^pr  invest!  o-ation  and  Edward  L.  Burgess  has  been 
his  reasons:  “A  steady  increase  cases  under  investigation  and  ,  .  ,  business  manairer  secre- 
in  crime  mav  indicate  a  need  for  delegate  authority  to  chief  of  c'ccted  Dusiness  manager,  secre 

detectives  on  criminal  cases:  al-  tary  and  production  manager 


La  Crosse,  Wis. 
Edward  L.  Burgess  has  been 


in  crime  may  indicate  a  need  for  oc|cgaie  auinoniy  to  cniei  oi 
additional  men  and  an  informed  detectives  on  criminal  cases;  al- 
public  will  be  more  amenable  to  available  for  consul¬ 

granting  such  an  increase  than  ^^lon  on  such  occasions  for  par- 


news  space  an  event  shall  R  j 
ceive  by  the  amount  of  advri 
tising  which  is  purchased. 

• 

One  Award  to  Pair 


of  the  La  Crosse  Tribune.  Lee  Tc 

P.  Loomis,  Mason  City,  Iowa, 
was  re-elected  president;  Philip  award  for  Texas  Newspapi: 
D.  Adler,  Davenport,  Iowa,  vice-  man  of  1957  is  being  shared 


Dallas,  Tf 


The  Dallas  Sigma  Delta  C 


°  IV  f  - -  was  re-elected  president;  miiip  award  tor  lexas  wewspapi 

one  that  IS  unaware  of  the  situ-  t^'^rly^difficuR^quesU^^^^^  ^  Davenport.  Iowa,  vice-  man  of  1957  is  being  shared 

fS  by  S^^epartmelTt^should  media  in  locating  wanted  Pi’esident,  and  W.  T.  Burgess,  two  men  —  the  Leonard  bro 

faced  by  the  department  should  objects  and  missine  Crosse,  was  re-elected  pub-  ers  (Joe  and  Clarence)  of 

also  be  ^ven  publicity  such  as  pe^ons  or  objects,  and  missing  executive  Gainesville  Daily  Register.  1 

nd  dSrto  tocrof^'Sv^^dffficffito  12.  Encourage  pictures  of  po-  vicepresident.  Fred  H.  Ristow  paper  was  established  by  thi 


also  be  given  publicity,  such  as 
inadequate  laws,  loss  of  person¬ 
nel  due  to  lack  of  pay,  difficulty 
in  recruiting  men,  need  of  addi- 


licemen  with  reputable  citizens  elected  treasurer. 


lisher  and  becomes  executive  Gainesville  Daily  Register.  I 
vicepresident.  Fred  H.  Ristow  paper  was  established  by  thf 


father  in  1890. 


tional  equipment,  and  other  con-  groups;  cooperate  with  ra 
ditions  that  an  informed  public  television  regarding  ap 


will  be  in  a  position  to  help  cor 
rect.” 


pearances  in  connection  with 
traffic  safety  and  education  of 


In  other  words,  it  is  necessary  public  as  to  how  to  avoid  or 
for  the  public  to  know  what  its  combat  certain  types  of  crimes 


police  department  is  doing  be¬ 
cause  public  knowledge  in- 


or  criminals;  have  pictures  and 
news  releases  of  heads  of  units 


creases  police  efficiency  in  many  squads  addressing  citizen 

vvays.  groups  regarding  their  special- 

♦  ♦  ♦  ty;  and  encourage  pictures  of 

Chief  Murray  suggested  the  policemen  assisting  the  public, 
following  list  of  things  a  police-  ♦  *  ♦ 

man  should  do  to  improve  his  On  the  list  of  don’ts  for 

public  relations  and  get  news  to  police  chiefs,  he  cited: 
the  populace:  1.  Devote  an  excess  of  time 

1.  Meet  with  editors  of  news-  to  the  news  media  to  the  ex- 


ALLEN  KANDER 


papers  and  directors  of  radio  elusion  of  police  matters. 


and  television  stations  for  dis¬ 
cussion  of  policy,  previous  prob¬ 


lems,  exchange  of  views,  and  newscasters. 


2.  Become  involved  in  petty 
bickering  between  reporters  or 
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Keeps  the  hook  clean! 

The  m'wly  cngiiu'crcd  MODEL  31  LINOT^  PE  kc-cps  the 
hook  clean,  keeps  you  “off  tlie  hook”  at  deadline  time! 

Many  basic  improvements  enable  the  Model  31  to  cruise 
smoothly  at  10  lines  per  minute  under  manual  or  tape  oper¬ 
ation.  Its  four  magazine  capacity  places  a  variety  of  type  faces 
and  sizes  up  to  condensed  30  point  right  at  the  keyboard. 

W  ith  this  versatilitv  and  its  new  smoothness,  the  “31”  eats 
up  copy,  speeds  production.  Ask  your  Linotype  Production 
Engineer  about  the  newly  engineered  Model  31,  or  write 
to  the  Mergenthaler  Linotype  Company,  29  Ryerson  Street, 
Brooklyn  5,  N.  Y. 


LINOTYPE 
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THE  BUSY  PROGRESSIVE 
LEADER  OF  PITTSBURGH’S 
NEWSPAPERS...  HAS  THE 

'XCoverage 

Acceptance 

/^Readership 

TO  PROMOTE 

SALES  FOR  YOU! 


*/n  a  $4^269/759/000  Net  Effective  Buying  Power  Marfcej 

As  the  leader  we  accept  the  respcnaibliity  of  knowing  this  market’s  people— their  buying 
■  habits,  their  wants,  their  type  of  newspaper  .  .  .  then  we  go  about  the  job  of  publishing 
the  best  newspaper  possible  for  them,  so  that  your  merchandise  and  services  have  the  same 
acceptance  in  their  homes  as  our  paper.  Whenever  you  have  a  question  on  the  Pittsburgh  | 

market— do  what  your  compatriots  do,  “call  your  Pittsburgh  Press  man.” 


NIW  YORK.  WorU-r./tsrsm  (  rh.  Sun  COlUMRUS . CKinn 
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